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,  .  .  do  the  appeals  and  strategies  of 
sellers  come  together  on  one  common 
ground.  Only  in  the  newspaper  does 
advertising  benefit  from  the  combined 
impact  of  the  manufacturer,  the  distrib¬ 
utor  and  the  retailer  selling  side  by  side. 

In  the  Chicago  market,  these  sellers 
come  together  most  frequently  in  the 
Chicago  Tribune.  It  reaches  the  most 
people,  carries  the  most  advertising  and 
sells  the  most  goods. 
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\off  to  a  GREAT  start! 

GINGER 

(xj  GETTERMANN 


“Look  what  1  traded  the  dog  for!” 

First  announced  less  than  two  months  ago,  this  newest  laugh-panel  creation  by  one  of 
the  world's  best-known  cartoonists  made  its  American  newspaper  debut  this  week  in 
the  following  30  dailies: 


Los  Angeles  (Cal.)  Times 

Birmingham  (Ala.)  News 

Fall  River  (Mass.)  Herald  News 

Sf.  Paul  (Minn.)  Dispatch  &  Pioneer  Press 

Portland  (Ore.)  Journal 

Schenectady  (N.Y.)  Union-Star 

Harrisburg  (Pa.)  News  &  Patriot 

Medina  (N.Y.)  Journal-Register 

Staten  Island  (N.Y.)  Advance 

Syracuse  (N.Y.)  Herald-Journal 


Chicago  (III.)  Daily  News 
Miami  (Fla.)  Herald 
Newark  (N.J.)  Star-Ledger 
Long  Island  City  (N.Y.)  Star-Journal 
Homestead  (Pa.)  Messenger 
Devils  Lake  (N.D.)  Journal 
Jamaica  (N.Y.)  Long  Island  Press 
Janesville  (Wis.)  Gazette 
Bluftton  (Ind.)  News-Banner 
Binghampton  (N.Y.)  Sun 


Boston  (Mass.)  Globe 
Davenport  (la.)  Times 
Waynesboro  (Pa.)  Record-Herald 
Cleveland  (O.)  News 
Waco  (Tex.)  News-Tribune 
La  Grange  (Ga.)  Daily  News 
Niagara  Falls  (N.Y.)  Gazette 
Dallas  (Tex.)  Times  Herald 
Madison  (Wis.)  State  Journal 
Rome  (N.Y.)  Sentinel 


We're  pleased  and  proud  that  so  many  editors  have  so  quickly  confirmed  our 
opinion  about  the  reader-appeal  of  Orla  Gettermann's  heroine,  who  is  so  truly 
"the  next-door-neighbors'  little  girl  ...  a  very  modern,  charming  but  devastat- 
ingly  honest  young  tornado  of  oddly  logical  energy,  a  constant  source  of  pride, 
joy  and  unexpected  headaches  to  her  often  bewildered  family." 

Don’t  miss  out  on  this  new  6-times-a-week  panel,  with  its  unusually  eye-catching, 
space-saving  format — 2  cols,  wide  by  only  3]/^'  deep.  To  ensure  availability  in 
your  area,  phone  or  wire  at  once. 
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COVERAGE  IN  LACKAWANNA  COUNTY 
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EDITOR  &  PUBLISHER  CALENDAR 


AUSTRALIA'S 

Expanding  ]Yealfh 


SEPTEMBER 

13- 15 — Pennsylvania  Newspaper  Publishers'  Association  Classified  Clinic 
Lawrence  Hotel,  Erie.  Pa. 

14- 17 — International  Labor  Press  Association,  Sir  Francis  Drake  Hotel,  Sar 
Francisco. 

16-18 — Newspaper  Advertising  Managers  Association  of  Eastern  Canada 
Mount  Royal  Hotel,  Montreal. 

16- 18 — Advertising  Media  Credit  Executives  Association,  Royal  York  Hote 
Toronto. 

17- 21— New  York  Press  Association,  The  Concord,  Kiamesha  Lake,  N.  Y. 

18- 19 — Interstate  Advertising  Managers  Association,  Hotel  Gettysburc 
Gettysburg,  Pa. 

18-19 — Wisconsin  Newspaper  Advertising  Executives  Association,  Mead< 
Hotel,  Wisconsin  Rapids. 

18- 19 — Oregon  Editorial  Writers'  Conference,  Mt.  Hood,  Portland,  Ore. 

19- 20 — Minnesota  AP  newspaper  meeting.  New  Dim. 

20- 21 — Midwest  Newspaper  Advertising  Executives  Association,  Hotel  PreS' 
dent,  Kansas  City.  Mo. 

20-22 — Central  States  Circulation  Managers'  Association,  Van  Orman  Hote 
Fort  Wayne,  Ind. 

20-23— Southern  Circulation  Managers  Association,  Colonial  Inn,  St.  Peters¬ 
burg,  Fla. 

24 —  Newspaper  Comics  Council,  Hotel  Park  Lane,  New  York  City. 

25 —  Editors'  Short  Course.  University  of  Minnesota,  Minneapolis,  Minn. 

25-26 — ^Wisconsin  Community  Newspaper  Editors  Conference,  Madison. 

25- 27— Pacific  Newspaper  Mechanical  Conference,  U.  S.  Grant  Hotel,  Sar 
Diego,  Calif. 

26—  Editors  Day,  University  of  North  Dakota,  Grand  Forks.  N.  D. 

26- 27 — Indiana  Associated  Press,  Indiana  University,  Bloomington. 

27- Oct.  2 — Food  Editors  Conference,  Drake  Hotel,  Chicago. 

28 -  E&P  ROP  Color  Awards  luncheon.  Park  Lane  Hotel,  New  York. 

28- 3^— Southern  Newspaper  Publishers  Association,  Arlington  Hotel,  Ho< 
Springs,  Ark. 

29 —  Newspaper  Advertising  Seminar,  New  York. 
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Investigate  the  developments 
that  are  taking  place  —  In. 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  s. 
companies  that  are  operating 
and  have  $500,0b0,000  invested 
in  Australia. 

To  keep  In  touch  with  marktiina, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 
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Annua)  Subscription  to  U.  S.  i8 
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DISTRIBUTORS  and  CHAINS 
SERVE  THE  TWO  AREAS 
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TO  FILL  YOUR  STAFF  OPEN 
L\G  turn  to  (ilassified,  too!  !  I 
The  weekly  Situations  Wanlnl 
eoliiiiiiii  keep  you  posterl  on  thf 
iiidividiial  per»onnel  available. 
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MOOeHN  mCTHOOS  OF  tAAAKmriM^i 


FOR  SELECT  RESULTS,  tailornl 
to  your  needs,  summarize  your 
requirements  for  a  Help  Wantril 
.4d  and  speed  it  to: 
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Heady  Headlines 


Robert  W.  Vivian,  PR  Dept.,  American  Oil  Co.,  New  York:  “When  a 
damaged  gas  main  was  repaired  a  couple  years  ago,  this  head  appeared 
in  the  Syracuse  Herald-] ournab.  ‘Thousands  Get  Gas  Again’.” 

.Sunday  Kditor  Harold  Williams,  llaltimore  Sun:  “Harrt 
Stewart,  who  has  been  on  the  Evening  Sun  eopydesk  for  a  numbn 
of  years,  on«-e  said  the  best  head  he  ever  wrote  was;  ‘Man  Goes  I'p 
Tree  W'ith  Bear  Behind’.” 

Constant  Reader:  “Once  there  was  a  copy  reader  working  off  his  t»o 
weeks’  notice.  From  a  country  stringer  came  an  item  about  a  Scandinavian- 
.American  group  having  a  party.  His  headline:  ‘Square  Heads  WiD 
Dance’.” 

Owen  Fox  and  Dot  Patterson.  Paterson  (N.J.)  Evening  ISettv. 
“This  unusual  ht'adline  was  written  hy  our  fun-loving  and  punninj 
wire  editor,  R.  Douglas  Gillespie:  ’Bridges  Hammers— Some  F«1 
Siekle-v — Senator  Protests  Soviet  Flags  Over  W’ashington  fot 
Khrush  Visit’.” 

Christopher  R.  Carey,  Rockford  (Ill.)  Register-Republic:  “The  good 
lead  to  the  IJPI  story  from  Chicago  read:  ‘Two  pickpockets  picked  i 
pickpocket’s  pocket  while  the  pickpocket  was  picking  other  pockets.  .11 
three  got  picked  up.’  Joe  Moran  of  our  eopydesk  headed  it:  ‘Dips  Dip 
Dip  As  Dip  Dips.’ 

Dan  S.  Rlumenthal,  David  O.  .4lber  .Associates,  PR,  New  A’ork: 
“The  Binghamton  (N.Y.)  Sun  Aug.  11  carried  an  AP  feature  abool 
the  70th  birthday  of  the  inventor  of  the  game  of  “Monopoly”  who 
is  opposed  to  retirement  with  this  head:  ‘Pass  Go^Gollect  1200: 
Pass  70 — Keep  Going’.” 

Don  Kaspitzke.  Toledo  Times:  “After  that  long,  breathless  wait  for  ll* 
first  Rossellini  child  to  be  born  to  Ingrid  Bergman,  the  great  day  fiiulh 
arrived.  My  boss.  Executive  Editor  Ken  Tooill,  wrote  this  cutline  fori 
Bergman  picture:  ‘The  Watched  Pot  Boils’.” 

Joseph  Petritz,  The  Beveridge  Organization,  PR,  Chicago:  “Ovet 
the  obit  of  a  fire  chief,  the  Rockford  (HI.)  Morning  Star  in  tlx 
1920s  ran  this  head:  ‘Chief  Answers  Call  To  Last  Fire.*  And  tlx 
Chicago  Sun-Times  captioned  a  picture  of  massed  policemn 
marching  in  Madrid  during  the  civil  war:  ‘More  Bulls  For  Spain'.' 

Theo  Sommerkamp,  Nashville,  Tenn.:  “When  I  was  editor  of  tlx 
Oklahoma  Baptist  I'nivcrsity  student  newspaper,  the  Union  Universiiy 
student  paper  arrived  with  this  head:  ‘Campus  Connubials  Occur  n 
Unionites  Become  Parents.’  The  story  it  topped  was  society,  containini 
recent  student  weddings  and  references  to  other  (and  much  longer 
'  married  students’  additions  to  family.” 

Editor  Wayne  Winters,  Uranium  Prospector  and  American  Out- 
doorsman :  “I’m  a  bit  inclined  to  believe  our  present  crop  d 
editors  are  sissies  in  romparison  to  the  old-timers.  This  goes  fix 
head  writing  as  well  as  other  activities.  One  of  the  West’s  nMXi 
rugged  editors  was  Merris  Barrow,  who  wrote  under  the  name  o( 
Bill  Barlow  and  in  1886  founded  Bill  Barlow's  Budget,  now  tlx 
Douglas  Budget,  W'yoming’s  second  oldest  weekly  newspapei' 
Barlow’s  style  was  crude,  but  to  the  point.  Over  the  week’s  weddini 
announcements  he  used  a  single  word  in  a  standing  single-roluBB 
box;  ‘Hymeneals’.” 

Bob  Juppe’,  PR,  British  Overseas  .Airways  Corp.,  New  York:  “0“ 
of  our  New  York-London  planes  recently  was  forced  to  turn  hack  * 
j  Idlewild  because  a  10-year-old  passenger  consumed  13  sticks  of  1 
j  medicated  gum  designed  to  prevent  airsickness.  This  feat  produced  quin 
■  a  story  and  countless  clever  heads.  One  of  the  best  was  in  the  Baltirtmt 
I  Sunday  American:  ‘13  Still  Unlucky,  By  Gum’.” 

State  Editor  John  J.  Massaro,  Hartford  Courant:  “The  /Veto  Tod 
ISews  head  on  the  canonization  story  brought  a  smile.  But  at  tlx 
time  I  recall  another  head — I  believe  it  was  in  the  New  York  MirrO 
—which  easily  topped  it:  ‘Six  Get  Nod  For  Sainthood’.” 

!  Edmond  P.  Bartnett,  New  York  World-Telegram  &  Sun:  “The  ok 
I  New  York  World  carried  this  head:  ‘Sons  of  Toil  Buried  Under  Tons  ^ 
j  Soil.’  Tommy  Manville  met  his  ninth — I  believe  it  was  the  ninth — bri® 

1  when  her  boat  was  stranded  off  his  I..archmont  estate.  The  Wnrl- 
Telegram  &  Sun  headed  it;  ‘Nine,  If  By  Sea’.” 

•Alvin  T.  Guthertz,  PR,  San  Francisco;  “A  recent  San  Frttncisi‘> 
Chronit-le  head  is  self-explanatory;  ‘Parachute  Tester  Falls  Fm 
His  Job’.” 
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Thanks  to  Equipment  Firms 

^  I  '*HK  fruits  of  research  were  plainly  visible  to  those  newspaper  pro- 
duction  executives  who  spent  considerable  time  at  the  two  graphic 
arts  expositions  in  New  York  City  this  week.  The  Big  Show  at  the 
Coliseum — the  Seventh  Educational  Graphic  Arts  Exjxisition,  first 
since  the  one  in  Chicago  nine  years  ago — had  an  interesting  counter¬ 
part  in  the  collection  of  both  foreign  and  domestic  equipment  at  the 
Spectra  displays  a  few  blocks  away. 

In  the  dozen  years  since  the  dramatic  “cold-type”  demonstration 
i)y  the  Chicago  newspajrers  during  a  printers’  strike  much  has  been 
said  about  the  lack  of  research  and  jnogress  in  the  printing  equip¬ 
ment  industry.  Though  there  has  been  a  growing  mass  of  evidence 
to  the  contrary,  that  deprecatory  theme  has  prevailed.  Many  who 
have  voiced  it  in  recent  years  would  certainly  feel  a  sense  of  guilt  at 
spreading  false  notions  if  they  were  to  inspect  the  exhibits  which 
drew  loud  acclaim  here  this  week. 

Publishers  have  been  accused  of  making  only  a  “drop-in-the-bucket” 
contribution  to  mechanical  research,  with  a  quarter  of  a  million 
dollars  a  year  budgeted  for  finding  new  ways  of  jnoducing  news¬ 
papers.  Small  as  the  sum  may  be  there  is  no  doubt  now  that  it  has 
been  a  major  factor  in  awakening  the  interest  of  equipment  manu¬ 
facturers  and  in  prodding  them  to  establish  laboratories  for  jtroduct 
development.  One  new  typesetting  machine  alone  represents  more 
than  a  million  dollars  of  research  money.  Many  millions  invested  by 
companies  interested  in  expanding  their  markets  have  resulted  in 
new  etptipment  which  has  a  special  application  to  newspaper  produc¬ 
tion. 

For  all  of  this  work  in  the  effort  to  refine  newspaper  printing  and 
reduce  its  costs  the  ]nd)lishers  are  grateful.  Now  the  great  need 
to  make  this  equipment  useful  is  to  turn  it  over  to  professional 
managers.  The  day  of  catch-as-catch-can  wrestling  with  newspaper 
protlnction  problems  should  be  over. 

The  Newspaper  Comes  First 

some  time  we  have  been  told  by  owners  of  broadcasting  sta- 
tions  that  newspapers  owe  it  to  their  readers  to  pid)lish,  free, 
the  jjrogram  logs  of  what’s  to  be  heard  and  seen  on  radio  or  TV. 
When  some  newspapers  have  declined  to  go  along  on  the  ground 
that  the  conqreting  media  should  pay  their  own  way  all  the  way, 
a  howl  has  gone  up  from  the  broadcasters  claiming  the  |)ublishers 
were  denying  legitimate  news  and  service. 

In  the  years  of  television’s  tremendous  growth  a  good  many  editors 
have  hitched  their  presses  to  the  stars  and  have  wooed  readers  with 
entertainment  supplements.  But  you  can  still  get  an  argument  going 
as  to  whether  it’s  a  newspaper  public  service  “must”  to  print  the 
logs,  etc. 

Now  read  this:  “When  it  comes  to  Community  Acceptance  of 
KWTV,  published  program  logs  are  proof  of  the  pudding!  .  .  . 
Across  the  KWTV  Community,  more  than  60  pid)lications  in  more 
than  50  towns  carry  Big  9’s  program  logs!” 

It  isn’t  newspajrer  public  service  that  this  broadcaster  is  touting; 
it’s  “proof”  that  his  station  has  a  major  audience,  thanks  to  the  news¬ 
paper.  Wouldn’t  it  be  a  cute  twist  to  show  this  same  sales  pitch 
around  as  “proof  of  the  pudding”  that  the  newspaper  really  is  the 
primary  medium? 
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Skort  ^aked 


He  received  treatment  in  the  emer-  | 
gency  room  and  was  allowed  to  return  ] 
home,  under  the  car  of  his  family  phy-  j 
sician. — Elizabeth  City  (N.  C.)  Advance. 

•  ' 
She  was  a  starlet  away  back  in  the 
early  30s  when  she  was  in  her  early 
thirsties. — Los  Anyeles  (Calif.)  Mirror- 
News. 

• 

At  the  Honolulu  airport,  the  Scouts 
were  met  by  girls  who  gave  them  flowered  i 
lies. — Buffalo  (N.  Y.)  Courier-Express. 


letters 


WRONG  BUT  RIGHT 

For  a  long  time  I  have  enjoyed  Roy  H. 
Copperud’s  column  “Editorial  Workshop.” 

Perhaps  what  has  contributed  most  to 
my  enjoyment  is  that  he  so  often  comes 
up  with  the  right  answers  but  for  the 
wrong  reasons. 

For  example,  in  his  remarks  headed  “A 
Four-Letter  Word”  (Aug.  22,  page  28) 
he  points  out  the  folly  of  using  very  in 
news  stories.  While  I  was  under  the  im¬ 
pression  that  every  competent  newspaper¬ 
man  knew  better  than  to  use  it,  I  found 
the  reasons  he  gave  fascinating  in  a  grue¬ 
some  sort  of  way. 

Every  example  Roy  cited — wonderful, 
lovely,  splendid,  excellent,  worried — are 
words  that  have  no  comparative  degree. 
Something  is  wonderful  or  lovely  or  splen¬ 
did  or  excellent,  some  one  is  worried  or 
it  or  he  is  not.  If  slightly  pregnant. 

And  l)e  not  misled  by  the  verb — /  wor¬ 
ried  greatly;  correct. 

Good  newspapermen  don’t  use  very  be- 
cau.se.  to  do  so,  would  be  to  waste  a  word 
and  good  newspaper  writers  do  NOT  RE¬ 
PEAT  NOT  waste  words. 

Nor,  contrary  to  Roy,  will  the  insertion 
of  much  after  very  provide  absolution. 
Had  he  deleted  the  very  in  his  example, 
he  would  have  saved  a  word;  better  choice 
of  words  would  have  given  him:  /  was 
greatly  inconvenienced  (or  transpose  the 
greatly  to  follow  inconvenienced) . 

R.  D.  Linton 


Evening  crows  were  so  thick  that  peo¬ 
ple  had  to  leave  their  cars  as  far  from 
the  park  as  West  Lake  Road. — Auburn 
(N.  Y.)  Citizen- Advertiser. 

• 

Give  yoor  hoe  a  safety  heck  and  warn  I 
your  family  to  be  very  careful  o  falls. — 
Hodgeuville  (Ky.)  Herald  News. 


CART(M)N  IDEA  OF  THE  WEEK 


Collins,  Montreal  Gazette 


Clopy  Editor. 

New  York  Herald  Tribune. 


*  *  » 


RACING  STABLE 

-Apropos  your  mention  of  newspapermen 
who  campaign  race  horses: 

I  believe  that  the  stable  of  John  A.  Mor¬ 
ris.  a  voting  trustee  of  the  Times-Picayune 
Publishing  Company,  is  the  oldest  active 
racing  establishment  on  the  American 
turf.  His  father,  Alfred  Hennen  Morris, 
who  died  recently  at  age  95,  some  years 
ago  was  a  director  of  our  company.  Like 
his  son,  he  was  a  member  of  the  Jockey 
Club. 

John  Morris  is  a  past  president  of  the 
Thoroughbred  Racing  Association  and  still 
is  very  active  in  its  affairs. 

Gf.orgf.  W.  Hf.aly  Jr. 

Editor, 

New  Orleans  (La.)  Times-Picayune. 


*  *  * 


‘THE  LUCKIEST  MAN’ 

I  wonder  if  I  am  the  “dean”  of  col¬ 
umnists.  I  started  on  Kansas  City  Star, 
while  totally  blind,  in  April  1906  and  still 
am  at  it.  After  appearing  regularly  in  Los 
Angeles  Times  for  33  years  I  moved  down 
here  and  now  appear  once  a  week  in  the 
San  Diego  Union.  Just  to  keep  my  hand 
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in,  1  write  other  columns  for  two  weeklies 
in  towns  in  which  I  have  lived.  I  am  also 
the  author  of  1 1  books,  some  of  which  have 
done  well  in  England  as  well  ais  in  this 
country. 

My  latest  hook,  “Luckiest  Man  Alive,” 
is  my  own  story  but  relies  largely  on  what 
it  tells  of  more  famous  folk  and  better 
newspaper  men  for  general  interest.  It  will 
be  out  Oct.  15.  I  started  this  book  on  my 
76th  birthday  anniversary — for  years  I’ve 
made  it  a  habit  to  start  something  on  every 
birthday. 

I  carry  a  white  cane  and  can’t  read,  hut 
1  think  I’m  the  luckiest  man  alive — that 
being  the  title  of  my  book — because  of 
the  wonderful  friends  I  have  made  in  the 
newspaper  game. 

Lf.e  Shii’cky 

Del  Mar,  Calif. 


*  *  * 

KING-SIZE  MISTAKE 

In  your  comprehensive  and  interesting 
account  of  the  merger  of  the  San  Francisco 
News  and  the  San  Francisco  Call-Bulletin 
(Aug.  15)  you  fall  into  a  common  error 
in  confusing  Thomas  Sim  King  with 
Thomas  Starr  King  as  the  successor  of 
James  King  of  William  as  the  editor  of 
the  Bulletin  in  18.56. 

Thomas  Sim  King,  brother  of  James 
King  of  William,  became  editor  upon  the 
death  of  his  crusading  brother  and  held 
the  position  until  Jan.  17,  1859,  when  he 
sold  his  interest  to  C.  O.  Gerberding.  He 
returned  east  and  eventually  settled  in 
Buffalo  where  he  became  connected  with 
the  Courier  and  served  for  25  years  as 
judge  of  the  police  court.  He  died  April 
10.  1911. 

Thomas  Starr  King,  of  course,  was  the 
famous  Unitarian  minister  whose  stirring 
words  helped  to  keep  California  loyal  dur¬ 
ing  the  Civil  War.  He  did  not.  however, 
come  to  California  until  1860,  and  died  in 
1864. 

-Allan  R.  Ottlf.y 
California  .State  Library, 

Sacramento.  Calif. 


k  »  * 

ANOTHER  MEMBER 

The  article  on  the  Foreign  Language 
Press  mentions  the  Jewish  Daily  Forward 
as  the  only  ABC  member. 

May  I  say  that  the  Day-Jewish  Journal 
is  a  member  of  the  ABC  for  over  a  quarter 
of  a  century? 

The  Day-Jewish  Journal  is  the  only  Yid¬ 
dish  paper  in  the  U.S.  that  carries  a  daily 
editorial  column  in  English.  Many  young 
Americans  who  read  English  newspapers 
still  cling  to  their  Day-Jewish  Journal  be¬ 
cause  of  news  and  articles  of  Jewish  in¬ 
terest  which  they  do  not  find  in  the  general 
press. 

Arthur  L.  Jacobs 

New  York,  N.  Y. 
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Your  promotion  moxsage  tiiis  size  (120  lines) 
in  The  Xeir  York  Tiynes  xeould  cost  you  only  $258  at 
the  open  rate,  much  less  on  contract  discount. 


consistent  advertising  like  this 
in  The  New  York  Times  to 
reach  the  executives -among 
advertisers  and  at 
agencies-who  make 
advertising  media  decisions. 
Tell  the  story  of  your  market 
and  your  ability  to  sell 
that  market  with  your 
advertising  in 

Netxr  Jjark  Sitne^ 

first  in  media  advertising  among  all  U.S.  newspapers 
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OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Continuity  Discount  Plan 
Announced  for  Louisville 


Incentive  for  National  Advertiser 
Based  on  the  Current  Rate  Card 


LOUISVILLE,  Ky. 

A  new  frequency-volume  dis¬ 
count  plan  desired  to  encour- 
agfe  continuity  in  newspaper  ad¬ 
vertising,  was  announced  this 
week  by  the  Courier- Journal 
and  the  Louisville  Times. 

The  plan,  called  Continuity- 
Impact-Discounts  (C-I-D)  was 
announced  by  Lisle  Baker  Jr., 
general  manager  of  the  news¬ 
papers. 

C-I-D  provides  discounts  of  up 
to  13%  for  national  advertisers 
who  contract  for  a  13,  26,  39  or 
52  week  cycle  of  advertising  in 
either  the  morning  Couriei*- 
Joumal,  the  evening  Louisville 
Times,  the  Sunday  Courier-Jour¬ 
nal  or  any  combination  of  these 
newspapers. 

“Space  units  can  vary  in  size 
from  insertion  to  insertion,” 
said  Mr.  Baker. 

C-I-D  allows  advertisers  to 
take  a  hiatus  ranging  from  one 
to  four  weeks  per  year;  allows 
advertising  for  multiple  prod¬ 
ucts,  and  provides  for  multiple 
agency  ad  placement. 


for  the  minimum  linage  he  will 
run  regularly  in  a  given  period. 
The  minimum  linage  can  be  as 
little  as  300  lines.  He  earns  a 
discount  of  up  to  12%  on  all 
minimum  linage  run  and  gets  up 
to  13%  discount  on  all  linage 
mn  in  excess  of  his  contracted 
minimum. 

Mr.  Baker  .said  an  advertiser 
contracting  to  ran  1,000  lines 
per  week  for  48  out  of  52  weeks 
could  eara  $5,184  in  discounts  on 
his  minimum  of  48,000  lines, 
plus  13%  discount  on  all  excess 
linage. 

“C-I-D  is  designed  basically  to 
get  national  advertisers  to  think 
in  terms  of  newspaper  ‘cam¬ 
paigns’  instead  of  newspaper 
advertising  ‘insertions’.  It  of¬ 
fers  advertisers  a  frequency- 
volume  plan  comparable  to  radio 
and  television,”  said  Mr.  Baker. 

“We  believe  that  when  the  ad¬ 


vertiser  uses  the  same  continu¬ 
ity  in  newspapers  that  he  is  ac¬ 
customed  to  using  in  broadcast, 
he  can  achieve  new  gains  in  ad¬ 
vertising  impact.  We  are  con¬ 
vinced  that  newspapers  can  de¬ 
liver  this  impact  with  great  effi¬ 
ciency  and  C-I-D  will  give  us  a 
chance  to  prove  it,”  Mr.  Baker 
said.  “We  recognize  that  be¬ 
cause  national  advertisers  buy 
‘newspapers’  rather  than  a 
single  newspaper  market,  the 
true  success  of  C-I-D  for  the 
newspaper  industry  will  depend 
upon  other  newspapers  adopting 
a  similar  program.  We  have  al¬ 
ready  sent  this  material  to  the 
key  executives  of  newspapers  in 
the  175  Metropolitan  Areas. 
Other  newspapers  wishing  to 
offer  a  similar  program  are  wel¬ 
come  to  use  the  C-I-D  identifica¬ 
tion.  We  will  be  glad  to  supply 
them  with  any  other  additional 
material  they  need.” 

Questions  and  Answers 
On  G-I-D 

When  ran  I  start  C-I-D? 

You  can  start  it  at  any  time 


No  Rate  Increase 
“C-I-D  discounts,”  Mr.  Baker 


FTC  Chief  Assails 
Co-op  Ad  Abuses 


f 


saia,  "are  based  on  existing 
rates.  There  is  no  increase  in 
rates.” 

“Leading  advertisers  and 
their  agencies  have  been  asking 
the  newspaper  industry  for  an 
incentive  to  encourage  more 
consistent  use  of  newspaper  ad¬ 
vertising  space.  In  recognizing 
the  importance  of  a  continuity 
incentive,  the  Louisville  news¬ 
papers  are  assuming  the  entire 
cost  of  C-I-D  to  indicate  our  finn 
belief  in  the  principle  of  conti¬ 
nuity,”  he  said. 

A  $50,000  C-I-D  advertising 
trade  promotion  and  publicity 
program  by  the  Louisville  news¬ 
papers  starts  this  month  to  tell 
the  C-I-D  story  to  advertisers 
and  agencies. 


How  It  Works 


Here  is  how  C-I-D  works: 

An  advertiser  signs  a  contract 
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Washington 

Chainnan  Earl  W.  Kintner 
said  this  week  the  Federal 
Trade  Commission  is  conducting 
a  “vigorous”  campaign  against 
discriminatory  advertising  al¬ 
lowances  to  favored  customers. 

Mr.  Kintner  said  the  commis¬ 
sion  is  reviewing  or  investigat¬ 
ing  68  cases,  including  27  com¬ 
plaints  involving  advertising  al¬ 
lowances  for  food  products  and 
others  ranging  from  chewing 
gum  to  household  appliances. 

Mr.  Kintner  told  the  Adver¬ 
tising  Club  of  Washington  the 
“abuse  or  misuse  of  coopera¬ 
tive  advertising  allowances  .  .  . 
may  be  getting  out  of  hand.” 

“In  this  as  in  other  areas 
within  its  jurisdictioYi,”  he  said, 
“the  present  Federal  Trade 
Commission  is  pursuing  a  policy 
of  vigorous  law  enforcement.” 

“If  I  also  convey  the  possibil¬ 


ity  of  future  Governmental 
stoiTO  clouds,”  he  warned,  “then 
you  have  correctly  interpreted 
my  reason  for  being  here.” 

Mr.  Kintner  urged  advertisers 
in  the  audience  to  do  what  they 
can  to  prevent  the  “abuse  or 
misuse”  of  cooperative  advertis¬ 
ing  allowances. 

He  said  the  firms  now  under 
scrutiny  were  accused  of  allow¬ 
ing  discriminatory  payments 
for  newspaper,  radio  and  tele¬ 
vision  advertising;  shelf,  coun¬ 
ter  or  floor  displays;  and  adver¬ 
tising  in  company  publications 
and  catalogues. 

A  number  of  other  firms,  he 
added,  were  charged  with  know¬ 
ingly  inducing  and  receiving 
the  discriminatory  allowances. 

Mr.  Kintner,  formerly  FTC 
general  counsel,  was  elevated  to 
chairman  last  June. 


on  or  after  September  1,  1959. 
The  contract  period  can  ran  for 
13,  26,  39  or  52  weeks  from  any 
starting  date  you  desire. 

Must  I  sign  a  contract  to  earn 
discounts? 

Yes — Discounts  will  not  apply 
until  a  contract  is  signed. 

Who  must  sign  the  contract? 
Any  designated  representative 
of  the  corjwration  advertising 
(the  advertiser) .  This  could  be 
the  agency  or  the  advertiser. 

How  and  to  whom  will  dis¬ 
counts  be  paid? 

The  discount  earned  under  the 
minimum  contracted  linage  will 
be  applied  to  adjust  base  rates 
downward  for  billing.  At  the 
end  of  each  13  weeks  of  the  con¬ 
tract,  a  rebate  equal  to  1%  of 
all  excess  linage  less  agency 
commission  previously  paid  on 
that  linage  will  be  paid  to  the 
advertiser  who  has  signed  the 
contract.  (See  clause  6  of  Con¬ 
tract). 

Can  I  include  other  products 
under  this  contract? 

Yes,  the  advertiser  may  in¬ 
clude  under  this  contract  the 
general  display  advertising  of 
any  product  or  seiwice  owned  or 
offered  for  sale  by  the  advertis¬ 
er  or  by  an  affiliated  organiza¬ 
tion  owned  or  controlled  by  the 
advertiser  through  ownership 
(clause  7).  A  list  of  products 
should  be  attached  to  the  con¬ 
tract. 

Am  I  protected  against  rate 
increases? 

Yes — The  rates  in  the  contract 
will  apply  for  the  term  of  the 
contract  plus  any  one  13  week 
extension — total  term  plus  ex¬ 
tension  not  to  exceed  52  weeks. 
(Clause  2  and  4). 

Must  all  insertions  be  in  the 
same  paper  or  combination? 

No — Insertions  can  vary  from 
paper  to  paper  at  any  time 
(clause  4). 

Who  does  the  bookkeeping  on 
C-I-D? 

The  Courier  Journal  and 
Times  will  maintain  weekly  rec¬ 
ords  of  the  linage  you  use  each 
week  and  will  notify  you  after 
you  have  failed  to  qualify  for 
discounts.  It  is,  however,  the 
advertisers  responsibility  to 
supply  copy  and  insertion  orders 
to  keep  himself  qualified  under 
the  contract. 

Can  I  sign  a  contrast  retro¬ 
actively? 

C-I-D  became  effective  Sep¬ 
tember  1,  1959.  Until  Novem¬ 
ber  1, 1959,  you  can  sign  a  C-I-D 
contract  and  get  rebates  on  ads 
(Continued  on  page  80) 
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Wichita  Beacon  Sues 
F or  Monopoly  Damage 


Wichita,  Kans.  make  ineffective  classified  ads 
The  Beacon  Newspaper  Cor-  not  purchased  in  both  papers 
poration,  Inc.  has  filed  suit  in  by  means  of  undesirable  ar- 
federal  court  here  against  the  rangement  and  position. 

Wichita  Eagle  Publishing  Co.  The  complaint  states  that  the 
and  its  principal  officers,  asking  Eagle  discriminated  in  the  use 
treble  damages  in  the  amount  of  credit  available  to  Eagle 
of  $4,863,000.  advertisers  who  advertised  or 

The  action  follows  the  filing  proposed  to  advertise  elsewhere, 
in  June  of  a  consent  judgment  From  1933,  the  Eiigle  refused 
against  the  Wichita  Engle  in  an  to  sell  home  subscriptions  sep- 
anti-trust  complaint  brought  by  arately  to  the  Morning  Eagle 
the  Department  of  Justice,  or  Evening  Eagle,  the  complaint 
(E&P,  July  4).  charges. 

Actual  damages  due  to  the  The  Beacon  said  its  circula- 
Eagle’s  violations  of  the  Sher-  tion  and  advertising  have  suf- 
man  Anti-Trust  Act  over  a  fered. 
period  of  years  are  claimed  as  • 

$1,621,000  in  the  Beacon  suit.  Tp  •  1  Tk  x  C  * 

The  plaintiff  also  is  asking  for  *  nUl  1-F3.10  S0l 
a  permanent  injunction  against  ^  • 

the  Eagle.  p  OF  TfUSI  SuIt 

In  addition  to  the  publishing 

company,  the  defendants  are  Boston 

named  as  Marcellus  M.  Murdock,  Federal  Judge  Charles'^  E. 
publisher  and  editor;  Clyde  W.  Wyzanskl  Jr.  has  allowed  a  mo- 
Speer,  executive  vicepresident;  Newspapers  of  New 

Jack  Speer,  business  manager;  England,  Inc.,  to  sue  the  Man- 
and  Bntt  Bro^™,  advertising  di-  (n.  H.)  Union-Leader 

Corp.  for  one  million  dollars  for 
Several  Violations  alleged  anti-trust  violations. 

At  the  same  time,  Judge  Wy- 
The  specific  violations  charged  zanski  denied  a  motion  that  a 
include  discriminatory  practices  similar  $1.5  million  dollar  suit 
against  advertisers  who  adver-  brought  by  the  Union-Leader 
tised  in  other  publications  dis-  Corp.  against  Newispapers  of 
approved  of  by  the  Eagle,  or  New  England,  Inc.,  be  consoli- 
discriminatory  practices  against  dated.  The  Union-Leader  had  at 
advertisers  who  failed  to  use  first  sought  one  million  dollars 
the  Eagle  to  an  extent  desig-  and  later  raised  the  damages 
nated  by  the^  Eagle.  sought  to  $1,500,000. 

The  complaint  further  charges  Judge  Wyzanski  said  “ready 
that  the  Eagle:  or  not,  the  Union-Leader  Corp.’s 

1.  Coerced  or  required  adver-  gyjt  gg  trial  on  Oct.  27.” 
Users  to  purchase  more  adver-  ^  continuance  had  been  re- 
tising  space  m  the  Eagle  than  quested  by  the  New  England 


the  advertisers  desired: 


*j|  i  State  Buys 
Time,  Space 


EDI! 


St 


For  Safety  '  Q 


MAN  OF  ACTION— UPl  Photog¬ 
rapher  Bill  Sauro  is  all  equipped 
with  paraphernalia  and  credentials 
to  cover  the  Pan  American  Games 
in  Chicago. 


Stoll  Estate 
Will  Continue 
3  Newspapers 


the 

Co., 


the 

the 


group.  The  Judge  denied  a  re- 


2.  Entered  into  advertising  quest  to  name  additional  re- 

contracts  which  agreed  or  im-  spondents  in  the  suit  against  the 
plied  that  the  advertiser  limit  New  Hampshire  corporation, 
or  discontinue  entirely  the  use  denying  the  consolidation 

of  other  advertising;  of  the  two  cases.  Judge  Wvzan- 

3.  Granted  lower  secret  rates  ^^i  said,  “if  I  allowed  it,  I  would 

to  local  display  advertisers  ^ave  to  permit  new  parties  to 
using  the  Morning  Eagle  on  ^et  into  the  case  and  I  would 
condition,  expressed  or  implied,  involved  in  the  most  difficult 
that  the  advertiser  buy  space  ^^t  of  rulings,  which  no  iury 
in  the  Evening  Eagle;  oould  follow.” 

^  4.  Required  classified  adver-  The  suit  and  counter-suit  be- 
tisers  to  contract  to  buy  space  gan  after  the  Union-Leader 
in  the  morning  and  evening  Corp.  established  the  Haverhill 
Eagles  at  combination  rates  for  (Ma-^s.)  Journal  while  the  Hnv- 
both  moiTiing  and  evening  pa-  erhill  Gazette  was  affected  by  a 
pers  and  refused  to  sell  adver-  strike. 

tising  separately  in  either  news-  During  a  nre-trial  hearing 
paper.  fhjg  Robert  Bloomberg. 

The  complaint  also  charges  council  for  Union-Leader,  said 
that  the  Eagle  is  continuing  to  the  corporation  headed  by  Wil- 
coerce  classified  advertisers  to  liam  Loeb  has  lost  $425,000  since 
purchase  classified  ads  in  both  it  started  the  Haverhill  Journal, 
the  morning  and  evening  papers  Council  for  both  parties 
and  is  continuing  its  threats  to  agreed  to  waive  a  jury  trial. 


Lexington,  Ky. 

Security  Trust  Company  of 
Lexington,  trustee  under  the 
will  of  John  G.  Stoll,  will  con¬ 
tinue  operation  of  the  Lexing¬ 
ton  newspapers. 

Mr.  Stoll,  editor  and  publisher 
of  the  Lexington  Leader  and 
principal  stockholder  of 
Lexington  Herald-Leader 
died  Aug.  26. 

The  major  portion  of 
Stoll  estate  was  left  in 
hands  of  the  company  for  the 
benefit  of  his  widow,  three 
daughters  and  the  children  of  a 
deceased  daughter. 

Lexington  Herald-Leader  Co. 
operates  the  Lexington  Leader, 
the  Lexington  Herald  and  the 
Sunday  Herald-Leader. 

Provisions  of  the  will  dealing 
with  operation  of  the  news¬ 
papers  directed  transfer  of  all 
Herald  capital  stock  to  the  trust 
company  and  election  of  the 
president  of  the  trust  company, 
the  general  manager  of  the 
Herald-Leader  and  Mr.  Stoll’s 
attorney  as  directors  of  the 
Lexington-Herald  Leader  Co. 

E.  S.  Dabney,  president  of  the 


Providence,  R,i 

The  Rhode  Island  registrar 
motor  vehicles  set  a  precedent; 
that  state  during  two  recer 
holiday  periods  by  .siiendir:] 
alx)ut  $7,000  to  buy  radio  ar 
newspaper  and  radio  advertisir; 
to  promote  highway  safety. 

Opposing  the  idea,  th 
Providence  Journal-Bulletin  aw 
W PRO-TV  and  radio  static! 
WICE  maintained  that  they  ha 
over  the  years  given  free  spa 
and  time  to  the  state  for  it;| 
safety  messages. 

One  station  returned  a  check 
for  $272  to  the  registrar. 

Despite  the  criticism  of  Regis 
trar  Romeo  D.  Asselin,  Gcr 
Christopher  Del  Sesto  said  tha: 
the  .state  will  continue  to  baj 
advertising  on  a  year-rounii 
basis.  The  expense  is  being 
from  a  fund  built  up  by  the 
state’s  10-cent  share  of  the  cost 
of  stickers  sold  during  the  com¬ 
pulsory  motor  vehicle  inspec 
tions. 

The  Providence  Journal  de 
scribed  the  practice  as  a  "bad 
one.”  The  newspaper  said  edi 
torially  that  radio  and  news¬ 
paper  advertisements  paid  for 
by  the  state  were  only  a  drop 
in  the  bucket  compai-ed  to  safety 
promotion  efforts  conducted  by 
news  media  as  free  public  serv 
ice. 

The  registrar  said  he  had 
made  the  expenditure  to  buy 
choice  radio  time  to  reach  more 
of  the  public,  contending  that 
the  free  announcements  are 
broadcast  only  when  the  station; 
have  spare  time. 

As  Labor  Day  approached, 
Mr.  Asselin  announced  that  he 
would  cut  sharply  the  amount  of 
money  he  would  spend  for  safety 
promotion.  He  set  a  $750  limit 
for  radio  time  and  said  there 
would  he  no  newspaper  adver¬ 
tising. 
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On  Enslish  Family 

The  appointment  of  Henry  B  | 

.  .  Bachrach,  Employee  Communi-  T 

trust  company;  Fred  B.  Wachs,  cation  Specialist  for  General  tl 
Herald-Leader  general  manager  Electric  Company,  as  a  lecturer  ei 
and  Gayle  A.  Mahoney,  Mr.  in  English  at  Columbia  Uni-  » 
Stoll’s  attorney,  automatically  versity’s  School  of  General  C 
will  become  directors  of  the  Studies  was  announced  by  Dean  « 
Herald-Leader  at  a  meeting  Clifford  L.  Lord.  Mr.  Bachrach  » 
next  week.  is  a  journalism  graduate  of  Ohio  ^ 

Mr.  Stoll  said  in  his  will  “it  State  University.  Following^  , 
is  my  hope  and  desire  that  the  eral  years  of  free-lance  writinfw  ® 
present  conserv'ative  business  and  newspaper  editorial  woA  j 
policies  of  said  new’spapers  will  he  joined  General  Electric  mi 
be  continued  after  my  death.”  1940. 
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EDITOR  OF  EDITORIAL  PAGE 

Sargent  Joins  Team 


On  Herald 

Dwight  E.  Sargent,  etlitorial 
director  of  the  Guy  Gannett 
newspapers  at  Portland,  Me.,  is 
the  new  editor  of  the  editorial 
page  of  the  Xew  York  Herald 
Tribune. 

The  announcement  was  made 
this  week  in  London  by  Am¬ 
bassador  John  Hay  Whitney, 
principal  owner  of  the  Herald 
Tribune,  and  in  New  York  by 
Robeid;  M.  White  2d,  president 
and  editor  of  the  Herald  Trib¬ 
une. 

“Mr.  Sargent  will  bring  to 
the  Herald  Ti'ibune,”  Mr.  Whit¬ 
ney  said,  “the  professional  ex¬ 
perience  and  personal  conviction 
which  Bob  White  and  I  had 
hoped  to  find  for  our  editorial 
page. 

“He  is  an  independent  Repub¬ 
lican,  as  am  I,  and  our  ideas 
are  similar  with  regard  to  the 
role  the  Herald  Tribune  must 
play  in  today’s  world.  I  am  de¬ 
lighted  he  is  joining  our  team.” 

Target  Is  Tradition 

Mr.  White,  in  welcoming  Mr. 
Sargent  said:  “Dwight  Sargent, 
we  believe,  is  the  perfect  man 
for  this  important  job. 

“The  target  for  the  page  is 
like  that  of  the  paper:  A  great¬ 
ness  belonging  to  the  finest 
traditions  of  the  Herald  Trib¬ 
une.  Mr.  Sargent  has  the  basic 
strengths  of  mind  and  character 
to  help  do  this  editorial  job,  as 
well  as  the  necessary  profes¬ 
sional  grounding  and  dedica¬ 
tions.  We’re  very  proud  to  have 
him  with  us.” 

Since  the  resignation  of  Wil¬ 
liam  Miller  last  February,  L.  L. 
Engelking,  assistant  chief  edi¬ 
torial  w’riter,  has  been  in  charge 
of  the  Herald  Tribune’s  editorial 
page.  Mr.  Miller  rejoined  Life’s 
staff. 

Mr.  White  said  Mr.  Sargent 
will  assume  his  duties  in  about 
a  month. 

A  Great  Newspaper 

Mr.  White,  who  became  ac¬ 
quainted  with  Mr.  Sargent 
through  the  National  Confer¬ 
ence  of  Editorial  Writers,  first 
contacted  him  early  in  August. 
On  the  18th  Mr.  Sargent  met 
with  M  r.  White  and  Ambassador 
^hitney  in  the  Cloud  Club  atop 
me  Chrysler  Building  in  New 
York  and  they  talked  “for  most 
of  the  day,”  Mr.  Sargent  re¬ 
plied,  “about  plans  to  make  the 
Herald  Tribune  a  great  news¬ 
paper.” 

editor  8c  publisher 


Tribune 

Mrs.  Jean  Gannett  Williams, 
president  of  the  Portland  group, 
said  Mr.  Sargent’s  leaving  would 
be  “a  loss  to  us  and  to  the  com¬ 
munity,  but  a  great  honor  to  him 
and  to  us.”  He  has  written  con¬ 
sistently  well,  she  remarked.  In 
1957  he  went  around  the  world 
and  wrote  a  daily  column  for  the 
Portland  papers. 

3  Appoininienis 

Mr.  Sargent’s  position  at 
Portland  will  be  split  three  ways. 
Mi-s.  Williams  announced  these 
appointments : 

Edgar  A.  Comee,  42  —  from 
assistant  editorial  page  director 
to  editor  of  the  editorial  page. 
Press  Hei'ald.  He  has  just  re¬ 
turned  from  a  year  in  F  ranee  on 
a  Reid  Fellowship. 

Blaine  E.  Davis,  53  —  edi¬ 
torial  writer  to  editor  of  the 
editorial  page.  Express. 

Franklin  Wright,  42  —  re¬ 
porter  to  editor  of  the  editorial 
page,  Sunday  Telegram. 

Mr.  Sargent  w’as  bora  in  Pem¬ 
broke,  Mass.,  April  3,  1917.  He 
wa',  graduated  from  Colby  Col¬ 
lege,  Waterville,  Me.,  in  19.39. 
His  first  newspaper  job  was  as 
a  reporter  on  the  Bkldeford 
(Me.)  Journal.  In  1941  he  joined 
the  New  Bedford  (Mass.)  Stand¬ 
ard-Times. 

Nieman  Fellow 

He  entered  the  Army  in  1942. 
His  service  included  duty  as 
deputy  director  of  the  Army  In¬ 
formation  School,  Lexington, 
Va.,  1944-45,  and  in  the  Euro¬ 
pean  Theater  of  Operations, 
19^5-46. 

After  his  release  from  seiwice 
he  joined  the  news  staff  of  the 
Portland  (Me.)  papers  and  in 
1949  was  named  editor  of  the 
editorial  page  of  the  Portland 
Press  Herald  and  Sunday  Tele¬ 
gram.  In  1955  he  became  edi¬ 
torial  director  of  the  group 
which  also  includes  the  evening 
Express. 

In  1950-51  he  was  a  Nieman 
Fellow  at  Harvard.  He  is  a 
chai’ter  member  of  the  National 
Conference  of  Editorial  Writers, 
having  served  as  chairman  of 
the  organization  in  1953.  He  is 
a  member  of  the  American  So¬ 
ciety  of  Newspaper  Editors  and 
of  Sigma  Delta  Chi. 

Mr.  Sargent  is  married  to  the 
former  Miss  Elaine  Cass  of 
South  Portland,  Me.  They  have 
three  children,  Douglas,  14, 
Laurie  12,  and  Janet,  9. 

For  September  12,  1959 


Dwight  E.  Sargent 


Weekly  Zone 
Issue  Added 

Oakland,  Calif. 

A  midweek  zoned  edition  is 
now  being  published  by  the  Oak¬ 
land  Tribune  for  the  southern 
portion  of  Alameda  County. 
Substantial  sections  are  appear¬ 
ing  each  Wednesday  in  the  Tri¬ 
bune’s  first  zoning  move. 

The  immediate  results  con¬ 
vinced  J.  O.  Wright,  advertising 
director,  that  substantial  zoned 
sections  are  a  natural  avenue  of 
progress  which  growing  num¬ 
bers  of  metropolitan  newspapers 
will  use. 

Zoning  enables  newspapers  to 
become  partners  in  a  growing 
area  just  as  shopping  centers 
give  downtown  department 
stores  participation  in  suburban 
areas,  he  observed. 

High  News  Standards 

The  editorial  staff  met  high- 
standard  news  requirements 
that  pleased  the  public  and  the 
advertising  in  the  Wednesday 
sections  produced  results  that 
gratified  merchants,  Mr.  Wright 
said. 

The  section  goes  into  an  area 
which  includes  45,000  Tribune 
purchasers.  A  copy  of  the  in¬ 
troductory  issue  was  provided 
each  home  in  the  area.  The 
Tribune  has  seven  district  offices 
in  the  region. 

The  first  section  totalled  24 
pages.  The  second  went  16 
pages  despite  a  truckers’  strike 
then  affecting  the  area.  A  60% 
advertising  to  40%  news  bal¬ 
ance  with  seasonal  variations  is 
planned. 

Benefits  Included  new  adver¬ 
tising  accounts,  Mr.  Wright  said. 
Only  display  advertising  is 
being  accept^  in  the  section. 


Promotion 
Entries  Due 
By  Nov.  16 

November  16  will  be  the  dead¬ 
line  date  for  submitting  entries 
in  the  1959  National  Newspaper 
Week  promotion  contest,  ac¬ 
cording  to  Arthur  E.  Strang, 
contest  chairman.  Mr.  Strang  is 
secretary-manager  of  the  Illi¬ 
nois  Press  Association. 

The  contest  is  conducted  by 
Newspaper  Association  Man¬ 
agers,  Inc.,  sponsors  of  National 
Newspaper  Week,  to  give  recog¬ 
nition  to  the  newspapers  that  do 
the  best  job  of  promoting  the 
observance.  This  year  the  Week 
runs  from  Oct.  15  to  21. 

There  will  be  separate  con¬ 
tests  for  weekly  and  daily  news¬ 
papers.  First  place  winners  in 
each  category  will  be  awarded 
a  bronze  plaque.  Second,  third 
and  honorable  mention  winners 
will  receive  certificates  of  merit. 

Faculty  members  of  the  Uni¬ 
versity  of  Illinois  College  of 
Journalism  will  do  the  judging. 

Entries  must  be  postmarked 
not  later  than  November  16, 
1959,  and  should  be  addressed 
to  the  headquarters  office  of  the 
respective  state,  regional,  or  na¬ 
tional  newspaper  association  of 
which  the  newspaper  is  a  mem¬ 
ber. 

Entries  should  be  submitted 
in  the  following  manner: 

1.  With  letter  giving  a  com¬ 
plete  resume  of  the  Week’s  pro¬ 
motional  activities.  Letter 
should  give  full  details,  but 
should  be  as  brief  as  possible. 

2.  Send  scrapbook  containing 
clippings,  tearsheets  and  also 
special  sections  or  special  edi¬ 
tions,  and  any  other  supporting 
material  showing  the  promotion 
of  National  Newspaper  Week  by 
the  newspaper. 

3.  National  Newspaper  Week 
promotions  prior  to  and/or  fol¬ 
lowing  the  October  15-21  obser¬ 
vance  may  be  submitted  as  ad¬ 
ditional  evidence. 

4.  Letters  and  other  tangible 
evidence  of  results  achieved  by 
promotion  of  National  News¬ 
paper  Week  should  be  presented, 
as  well  as  any  other  pertinent 
supporting  information. 

5.  Entries  must  be  bound  or 
attached  to  a  binding  to  facili¬ 
tate  handling  for  judges.  Fancy 
or  ornate  illuminations  will  be 
discouraged  in  favor  of  neatness 
and  convenience  in  the  prepara¬ 
tion  of  the  entries. 

No  entries  will  be  returned 
and  decision  of  the  judges  will 
be  final. 

Winners  will  be  announced 
January  15,  1960. 
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TIL4CTOR  IS  HIS  IVORY  TOWER 


Slick-Paper  Editorials 
Off  the  Farm 


He  arranged  with  high  school 
classes  and  civic  groups  to  sell 


Right 


subscriptions  on  a  50-50  basis. 
By  the  time  he  cut  off  free 
copies,  six  weeks  after  his  start, 
his  paid  circulation  was  1,100 
and  he  qualified  for  a  second- 
class  mailing  permit. 

But  Mr.  Wilson  has  a  word 


Bv  Robert  J.  Nelson 


Maroa,  Illinois 

A  young  Quaker  farmer 
named  Robert  E.  Wilson  is  prov¬ 
ing  that  small-towTi  readers  ap¬ 
preciate  quality  in  a  weekly 
newspaper. 

Eighteen  mqnths  ago  Mr.  Wil¬ 
son  decided  he’d  like  to  run  a 
weekly.  So  he  started  one. 

“With  a  pair  of  scissors  and 
a  bottle  of  rubber  cement,”  he 
likes  to  say. 

Today  his  colorful  Prairie 
Post — custom  printed  in  an  off¬ 
set  shop — is  one  of  Illinois’  most 
successful  weeklies.  It  has  2,300 
paid  subscribers  in  four  counties 
in  the  agricultural  region  north 
of  Decatur — “The  Great  North 
Prairies.” 

Further,  it  boasts  a  staff  of 
10  correspondents,  a  part-time 
typist,  a  part-time  subscription 
salesman,  and  six  w'omen  who 
help  fold  the  paper  on  publica¬ 
tion  day.  Plus  three  members  of 
the  Wilson  family. 


moved  back  to  Macon  County 
to  take  over  his  father’s  farm 
near  Maroa,  this  community  of 
1,100.  The  Wilson  family  is  one 
of  the  area’s  oldest,  but  the 
would-be  publisher  had  farmed 
on  his  own  in  Missouri  several 
years. 

He  began  to  investigate  seri¬ 
ously  the  possibility  of  starting 
a  w'eekly.  And  he  decided  the 
best  target  area  w'as  not  Maroa 
alone — ^which  at  that  time  had 
a  265-circulation  weekly,  since 
bought  out  by  the  Post — but 
several  small  communities  north 
of  Decatur  which  he  felt  were 
knit  by  geography  and  common 
interests. 

He  talked  with  weekly  pub¬ 
lishers,  printers,  anyone  who 
could  advise  him.  He  considered 
buying  equipment  and  printing 
the  paper  himself.  He  also  con¬ 
sidered  having  it  custom-p;  .nted 
by  a  letterpress  shop. 


of  w’aming.  “No  one,”  he  says, 
“should  start  a  weekly  news¬ 
paper  on  a  shoestring  without  a 
good  durable  set  of  grand¬ 
parents  w’illing  to  work  for 
nothing.” 

And  the  Post  is  a  family  ven¬ 
ture  in  many  ways.  Mr.  Wilson’s 
Swedish-born  wife,  Eva,  sets 
most  of  the  body  type — the  pa¬ 
per  owns  two  IBM  electric  type¬ 
writers  —  keeps  books,  mails 
statements,  and  helps  with  art 
work.  The  couple  has  two  young 
sons. 


Mollier  Minds  the  Office 


Debt  All  Paid  Back 


Quality  Appearance 
Then  he  happened  into  a  De- 


What’s  more,  on  its  first 
birthday,  Mr.  Wilson  paid  back 
everything  he’d  borrowed  from 
a  bank  to  start  it. 


Just  recently  the  Post  picked 
up  an  honorable  mention  award 
in  the  National  Editorial  Asso¬ 
ciation’s  best-news-story  com¬ 
petition.  Earlier  it  had  won 
third  place  in  state  competition 
with  a  feature  story. 

Finally,  Mr.  Wilson  pursues 
the  course  of  an  individualist 
and  speaks  out  boldly  in  edi¬ 
torials.  And  readers  frequently 
write  in  to  say  how  well  they 
like  the  paper. 

All  this  for  a  man  who  had 
never  worked  a  day  for  a  new’s- 
paper. 

Mr.  Wilson  had  long  been 
interested  in  writing,  however. 
He  was  an  English  major  at 
Millikin  University  in  Decatur, 
and  in  1952  had  a  novel  pub¬ 
lished  by  Fellowship  Publica¬ 
tions  of  New  York. 

He  credits  his  mother  wdth 
giving  him  the  idea  of  running 
a  w'eekly.  A  former  correspond¬ 
ent  for  several  Illinois  dailies, 
she  bemoaned  the  lack  of  a  good 
W'eekly  in  the  farming  region 
north  of  Decatur. 

“I  told  her  some  day  I’d  put 
one  out,”  he  says.  “I  guess  I 
was  kidding  at  the  time.” 

Two  years  ago  Mr.  Wilson 


catur  print  shop  and  found  an 
old  Millikin  schoolmate.  Dale 
Abbott,  running  it.  And  in 
Abbott  he  found  someone  who 
shared  his  passion  to  put  out 
an  attractive  product.  Abbott 
agreed  to  print  the  Post  offset. 

Wilson  calls  Abbott  “a  real 
litho  artist”  and  gives  him 
credit  for  the  paper’s  quality 
appearance. 

Starting  from  scratch  pre¬ 
sented  problems.  Mr.  Wilson 
w'anted  a  medium  that  would  be 
attractive  to  advertisers  from 
the  first. 

He  decided  to  begin  by  mail¬ 
ing  the  Post  free  to  4,200  homes 
in  the  area.  To  tell  his  story  to 
advertisers,  he  had  tw’o-color 


Mr.  Wilson’s  mother  minds 
the  office  in  Maroa — it’s  a  corner 
of  the  locker  plant  building  “be- 
tw’een  the  hog  feed  and  the 
sausage  machine,”  Wilson  says 
— and  keeps  a  rein  on  corres¬ 
pondents. 

His  father,  C.  A.  Wilson,  a 
former  farmer  and  salesman, 
helps  in  the  office,  too,  and 
spends  part  of  his  time  out  sell¬ 
ing  ads. 

“What  is  there  left  for  me  to 
do?”  the  publisher  asks.  “Well, 
I  farm  320  acres  with  some  help 
and  w'rite  editorials  as  I  ride 
the  tractor.” 

Actually,  he  sells  ads,  too, 
picks  up  news,  takes  pictures, 
spends  a  lot  of  time  over  the 
Halber  TYPRO  which  sets  head¬ 
lines  and  ad  copy,  knocks  off  an 
occasional  cartoon,  and  now'  and 
then  does  a  little  original  art 
w'ork. 

Mr.  Wilson  says  he  has  no 
intention  of  giving  up  farming 
entirely  for  the  editorial  life. 
“I’d  never  w'ant  to  get  away 
from  the  land  completely,”  he 
says. 


Frequent  Use  of  Color 


Stories,  headlines,  and  ads 
are  pasted  on  the  “flats”  in  a 


offset  flyers  printed,  explaining  cluttered  room  at  the  farmhouse 


his  goal  and  outlining  the  mar¬ 
ket  he  w'ould  serve. 

“Creating  a  good  product 
without  advertising  it  is  like 
winking  at  a  girl  in  the  dark,” 
the  flyer  said.  “You  know  what 
you’re  doing,  but  does  she  ?” 

Advertisers  like  the  presenta¬ 
tion,  the  idea,  and  the  hearty, 
energetic  young  Quaker  behind 
them.  Mr.  Wilson,  now'  36,  has 
a  friendly  grin  and  boundless 
enthusiasm. 

“We  had  500  inches  of  paid 
advertising  the  first  issue,”  he 
recalls.  “We’ve  never  fallen  be¬ 
low  it.” 


east  of  Maroa,  and  then  the 
flats  are  rushed  to  Decatur,  13 
miles  south  of  Maroa,  for  proc¬ 
essing  and  printing  each  Thurs¬ 
day. 

The  Post  usually  runs  eight 
pages — seven  columns  wide  by 
20  inches  deep  —  occasionally 
goes  to  10,  and  once  slipped  to 
six. 

Its  ad  rates — 80,  70,  and  60 
cents  per  inch — are  higher  than 
those  of  most  surrounding 
w'eeklies,  but  Mr.  Wilson  says 
he’s  found  that  advertisers,  too, 
appreciate  quality  and  are  will¬ 
ing  to  pay  more. 

The  Post  is  printed  on  45- 


Roberf  E.  Wilson  and  wife,  Evt, 
working  on  an  edition  of  the 
Prairie  Post  for  Maroa,  Illinois. 


pound  sulphited  paper,  instead 
of  new'sprint,  and  about  every 
third  issue  appears  in  two 
colors,  sometimes  more. 

Mr.  Wilson  uses  color  boldly, 
both  in  ads  and  editorial  make¬ 
up.  Using  an  overlay,  he  once 
reproduced  on  the  front  page  in 
red  a  rather  abstract  drawing  of 
a  dog,  executed  by  his  older 
son,  then  3.  In  a  lowjer  comer, 
also  in  red,  he  simulated  a 
pinned-on  note — complete  with 
paper  clip  —  telling  the  reader 
his  son  had  got  his  hands  on 
that  copy  and  scrawled  all  over 
it. 


EDITOR  ac  PUB 


Direct  and  Independent 

His  editing  is  direct  and  in¬ 
dependent.  Not  only  is  he  » 
Quaker  by  conviction  in  a  non- 
Quaker  community,  but  the  Post 
is  “quite  liberal” — his  own  d^ 
scription  —  in  a  predominantly 
Republican  area. 

“We’re  impartial  for  the 
Democrats,”  he  explains,  grin¬ 
ning.  “We  support  Senator 
Douglas  on  most  things,  and  cut 
Dirksen  to  pieces.  My  folks  are 
Republican,  though,  and  this 
gives  balance.” 

Mr.  Wilson  says  he  feels  s 
W'eekly  editor  has  a  responsibil¬ 
ity  to  comment  on  local  issues. 

“And  national,  international, 
and  cosmic,  too,”  he  adds. 

Response  has  been  good,  h® 
says.  Only  tw'ice  have  adverti^ 
ers  “offered  to  throw'  their 
w'eight  around,”  he  says.  Noth¬ 
ing  came  of  it.  And  Mr.  Wilson 
can  count  on  one  hand  the  read¬ 
ers  who  have  cancelled  their 
subscriptions. 

L I  S  H  E  R  for  September  1 2, 
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Hot  Metal  Retains 
Its  Starring  Role 


Hot  metal  and  cold  type 
shared  the  center  of  the  stage 
at  Graphic  Arts  Expositions  this 
week  and  hot  metal  walked  off 
with  starring  honors. 

New  York’s  Coliseum  was 
packed  all  week  with  thousands 
of  visitors  from  the  printing 
trades  and  scores  of  newspaper 
executives  searching  for  ideas 
to  improve  production. 

The  other  half  of  a  double 
feature  attraction  was  Spectra, 
the  International  Graphic  Arts 
Exposition  in  the  Trade  Show 
Building.  Some  of  the  foreign 
entries  in  the  U.  S.  market  for 
new  printing  equipment  stole 
the  show  here. 

Live  Demonstrations 

Both  expositions  featured  a 
wide  array  of  machinery  for  the 
whole  realm  of  printing,  and 
excitement  in  each  booth  was 
engendered  by  “live”  demonstra¬ 
tions. 


The  seci'et  of  speed  in  this  key¬ 
boardless  hot  metal  machine  is 
a  tape  desigpied  by  Fairchild’s 
Tele-Typesetter  Division  for  750 
operations-per-minute,  or  about 
40  percent  faster  than  the  tape 
used  in  present  high-speed 
units. 

Nine  years  ago  in  Chicago,  at 
the  last  Graphic  Arts  Educa¬ 
tional  Exposition,  it  was  Inter¬ 
type’s  Fotosetter  that  got  a  big 
play.  This  year  the  Fotosetter 
with  all  of  its  latest  improve¬ 
ments  had  sharp  competition 
for  audience  pull  from  the  Mer- 
genthaler  Linotype  Company’s 
Linofilm  System,  the  first  pro¬ 
duction  model  being  shown; 
from  Photon’s  newest  model  and 
its  companion  clean-tape  mecha¬ 
nism  designed  for  hot  metal  op¬ 
erations  as  well;  and  from  Lan- 
ston’s  Monomatic  Keyboard  and 
Monomatic  Casting  Machine. 

Comet  Attracts 
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From  the  viewpoint  of  news¬ 
paper  people  the  most  dramatic 
thing  at  both  shows  was  the 
range  of  equipment  now  on  the 
market  to  meet  the  needs  of 
those  who  are  moving  rapidly 
into  the  field  of  photocomposi¬ 
tion  and  offset  printing. 

Half  a  dozen  firms  showed 
fully-automatic  engi’aving  ma¬ 
chines,  both  in  the  photochem¬ 
ical  and  in  the  electronics  divi¬ 
sions.  Then,  too,  there  were 
several  of  the  latest  push-button 
machines  for  making  color  sep¬ 
arations,  from  foreign  and  do¬ 
mestic  manufacturers,  that  were 
fascinating  in  their  apparent 
simplicity. 

Speedy  Typesetter 

For  an  amazing  performance 
exposition  visitors  had  only  to 
join  the  throngs  at  the  quarter- 
of-a-million  dollar  exhibit  of 
the  Harris-Intertype  Corpora¬ 
tion  and  watch  the  Monarch  do 
its  stuff.  As  tape  raced  through 
the  operating  unit,  brass  ma¬ 
trices  poured  from  the  trans¬ 
parent  magazine  into  the  as¬ 
sembly,  making  a  clinking 
rhythm  like  that  of  a  poker 
player  at  Las  Vegas  riffling 
silver  dollars,  and  quicker  than 
you  could  say  aces  back-to-back 
column-width  slugs  lined  up  at 
the  rate  of  14  per  minute. 

Six  years  in  development  and 
*t  a  cost  of  something  like  a 
million  dollars  for  research  and 
^perimentation,  the  Intertype 
Monarch  has  already  passed  its 
field  tests  with  flying  colors  at 
the  South  Bend  (Ind.)  Tribune. 

editor  ac  PUBLISHER 


Still  a  star  in  its  own  right, 
Mergenthaler’s  dressed-up  Com¬ 
et  drew  considerable  attention 
as  it  ran  out  with  high  speed 
some  AP  news  right  off  the  wire. 
The  new  mat  glide  system  of 
rapid  matrix  circulation  was 
demonstrated  on  one  Comet 
model.  Next  to  it  a  tape-ac¬ 
tuated  Model  29  Mixer  alter¬ 
nated  with  display  and  text  ma¬ 
terial. 

While  Lanston  placards  boast¬ 
ed  that  it  had  been  in  the  busi¬ 
ness  of  setting  type  from  tape- 
operated  machines  for  the  past 
67  years,  a  small  booth  in  a 
corner  of  the  Coliseum  gave 
visitors  something  of  a  quiet 
chuckle.  There,  Star  Parts, 
Inc.  demonstrated  a  linecasting 
machine  producing  11  lines  a 
minute  from  tape.  It  was  a  1913 
vintage  machine  “souped  up” 
with  parts  that  are  available 
for  any  standard  model. 

Nylon  Plate 

Mergenthaler  introduced  a 
new  nylon  printing  plate  that  is 
made  from  a  film  negative  and 
has  a  long  life  in  terms  of  press 
impressions.  It  is  designed  for 
the  wrap-around  type  of  press 
which  is  a  popular  development 
in  the  trade. 

In  this  same  field  Harris-In¬ 
tertype  exhibited  the  Harris 
Wrap-Around  Rotary  Letter- 
press,  a  gleaming  white  model, 
that  printed  high-quality  black- 
and-white  work  from  thin  plates 
of  zinc,  magnesium,  copper  and 
Dupont’s  photosensitive  poly¬ 
mer  plastic, 
for  September  12,  1959 


THE  KEYS  ARE  GONE — Visitor*  to  the  Graphic  Arts  Exposition  in  New 
York  Coliseum  this  week  marveled  at  the  Intertype  Monarch,  the  result 
of  five-year  development  project.  The  machine,  one  of  which  has  been 
field-tested  at  the  South  Bend  Tribune,  sets  type  at  the  rate  of  14  lines 
per  minute  from  tape,  bypassing  the  keyboard. 


While  there  was  no  great 
amount  of  sales  talk  about  the 
use  of  these  presses  in  the  news¬ 
paper  business  as  yet,  it  was  ob¬ 
vious  to  many  viewers  that  they 
might  come  on  the  scene  in  small 
publishing  operations. 

Small  Swiss  Press 

A  Swiss  firm’s  small  press  lit¬ 
erally  ran  away  with  the  Spec¬ 
tra  show.  Not  new  abroad  but 
all-new  here,  the  Swissplex  is  a 
flat-bed  rotai’y  press.  It  runs 
a  web  over  the  page  type  fonns 
— a  maximum  of  eight  standard 
pages — and  produces  a  folded 
newspaper.  Color  overlay  is 
possible  with  a  special  attach¬ 
ment. 

The  strong  marketing  pitch 
for  the  little  press  which  can  be 
had  for  around  $36,000  is  that  it 
eliminates  stereotyping  man¬ 
power.  It  is  claimed  that  it  will 
turn  out  6,000  copies  of  four,  six 
or  eight  pages  per  hour  without 
paper  breakage.  Tabloid  format 
can  be  arranged  easily.  Some 
small  European  papers  have 
been  using  the  press  for  16 
years. 

A  sequential  card  camera 
shown  by  Lithoid,  Inc.  attracted 
the  intei’est  of  some  newspaper 
production  people  with  a  view 
to  adapting  it  for  processing  of 
classified  ads  in  connection  with 
a  photocomp  operation.  The  ma¬ 
chine  is  designed  primarily  for 
listing  work  but  its  features 
suggested  the  special  use  in 
preparing  classified  ads  on  film 
or  paper.  Used  in  conjunction 
with  the  regular  punch-card  ap¬ 
paratus  it  could  make  a  lot  of 


billing  work  automatic.  One 
complete  camera  outfit  sells  foi 
$17,500. 

• 

Robbers  Escape  With 
Hoe  $14,000  Payroll 

R.  Hoe  &  Co.,  printing  press 
manufacturers,  was  robbed  of 
approximately  $14,000  in  payroll 
money  at  5  P.M.  September  4. 

Two  gunmen  got  the  drop  on 
two  guards  of  the  U.  S.  Truck¬ 
ing  Co.,  delivering  the  payroll 
in  an  armored  car,  took  their 
guns  and  escaped  with  from 
140  to  150  pay  envelopes.  A 
getaway  man  waited  in  a  car 
to  effect  the  escape  of  the  thugs. 
• 

Cites  Gorkin 

Los  Angeles 

At  the  annual  convention  of 
the  Veterans  of  Foreign  Wars, 
Commander-in-Chief  John  Ma¬ 
han  presented  Jess  Gorkin,  edi¬ 
tor  of  Parade  magazine,  with  the 
Medal  of  Merit,  honoring  “a  man 
who  has  been  in  the  forefront 
of  the  vital  day-to-day  battle 
against  Communism.” 

Suburban  Paper 

Birmingham,  Ala. 

Shades  Valley  Sun,  suburban 
weekly  established  in  1945,  has 
established  the  Western  Sun, 
weekly  serving  the  western  resi¬ 
dential  area  of  Birmingham.  The 
Shades  Valley  Sun  already  pub¬ 
lishes  the  Eastern  Sun.  Both  the 
Eastern  and  Western  Suns  have 
controlled  circulations. 
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Newspaperboy  to  Be 
‘King  for  a  Day’ 


Hy  George  A.  Brandenburg 


The  coast-to-coast  NBC  tele¬ 
vision  show,  “Queen  for  a  Day,” 
will  be  dedicated  to  newspaper- 
boys  of  America  on  Sept.  29,  at 
which  time  the  show  will  be 
called  “Newspaperboy,  King  for 
a  Day”  as  a  part  of  national  ob¬ 
servance  of  Newspaperboy  Day, 
Oct.  17  in  U.  S.  and  Canada. 

The  audience  will  be  made  up 
of  900  newspai>erboys  coming 
from  all  sections  of  U.  S.  and 
Canada.  The  show  will  run 
along  the  same  pattern  as 
“Queen  for  a  Day”  with  Jack 
Bailey  as  MC.  “King  for  a  Day” 
will  be  recorded  on  Sept.  28  at 
the  Moulin  Rouge,  Hollywood, 
Calif.,  for  rebroadcast  on  Sept. 
29. 


through  on-the-job  training,  the 
important  basic  principles  of 
business  ‘Serving  to  Satisfy’ . . . 
‘Collecting  with  Courtesy’  .  .  . 
‘Selling  with  Pei-sonality’.” 


Circulation  Staff 
Managers  Named 


One  To  Be  ‘King’ 


Each  newspaperboy  attending 
will  bring  a  carrier  bag  and  a 
copy  of  his  newspaper.  Every 
carrier  in  attendance  will  re¬ 
ceive  a  gift,  as  a  memento  of 
“King  for  a  Day”  and  a  Disney¬ 
land  trip.  Five  boys  are  chosen 
to  participate  in  the  program 
and  one  will  be  selected  by  the 
audience  as  “King  for  a  Day.” 

“Each  newspaper  will  have 
the  privilege  of  sending  one  or 
more  boys  to  Hollywood,  with 
the  individual  newspaper  paying 
the  carrier’s  expenses  for  the 
trip,”  explained  William  G.  Mer¬ 
ritt,  Los  Angeles  (Calif.)  Ex¬ 
aminer  circulation  director  and 
chairman  of  the  International 
Circulation  Managers  Associa¬ 
tion  Newspaperboy  Committee. 
Cards  have  been  mailed  to  cir¬ 
culation  managers  in  U.  S.  and 
Canada,  on  which  they  will  in¬ 
dicate  their  intentions  of  having 
one  or  more  carriers  make  the 
trip. 

Looking  ahead  to  Newspaper- 
hoy  Day  on  Oct.  17,  Mr.  Merritt 
urged  circulation  managers  to 
begin  their  plans  for  local  ob- 
ser\’ance  of  Newspaperboy  Day 
in  their  respective  communities. 

“This  day  has  been  estab¬ 
lished  so  that  we  may  give 
proper  recognition  to  the  more 
than  700,000  newspaperboys  in 
the  United  States  and  Canada,” 
said  Mr.  Merritt.  “Newspaper- 
boys  stand  in  the  spotlight  of 
American  youth,  because  they 
have  early  in  life  established 
themselves  as  an  integral  part 
of  our  great  system  of  free  en- 
terjjrise.  They  are  learning. 


Los  Angeles 
Promotions  in  the  circulation 
department  of  the  Los  Angeles 
Evening  Mirror  Neivs  have  been 
announced  by  Philip  Chandler, 
vicepresident  and  general  man¬ 
ager  of  the  Tiines-Min-or  Com¬ 
pany. 

The  promotions  follow  the  par¬ 
tition  of  the  City  Home  Delivery 
Division  into  two  zones,  City 
East  and  City  West. 

S.  W.  “Red”  Hensler,  who 
joined  the  Mirror  News  in 
November,  1956,  was  appointed 
manager  of  the  City  West  Divi¬ 
sion;  and  Donald  M.  Cinnamond, 
with  the  Mirror  News  since  Oc¬ 
tober,  1948,  was  named  manager 
of  the  City  East  Division. 

Paul  J.  Carson,  who  came  to 
the  Mirror  News  in  November, 
1955,  was  appointed  supervisor 
of  circulation  promotion. 

Mr.  Hensler  was  with  the  Cop¬ 
ley  Press  for  30  years  and  served 
as  circulation  manager  of  the 
Alhambra  (Calif.)  Post-Advo¬ 
cate  for  10  years.  Prior  to 
moving  to  his  new  position,  Cin¬ 
namond  was  a  senior  road  man. 

Mr.  Carson  was  a  district  man 
with  the  Champaign-Urbana 
(Ill.)  News  Gazette  for  four  and 
a  half  years  and  held  the  same 
position  with  the  Chicago  Trib¬ 
une  for  a  year  and  a  half. 


THREE  GAVELEERS — Whether  it's  counting  newspapers  or  votes,  the« 
three  fellows  are  equally  adept.  They  are  all  circulation  managers  for  the 
Arizona  Republic  and  Phoenix  Gazette.  Left  to  right:  Al  Swabb,  presi¬ 
dent  of  Phoenix  Lions  Club;  Bob  Dunst,  president  of  Dawn  Busters 
Optimist  Club;  and  Charles  Bradshaw,  president  of  Camelbacic  Moutstaii 
Lions  Club. 


Panel  to  Discuss  ABC 
Marketing  Functions 


2  Texas  Reporters 
Reeeive  Fellowships 

Austin,  Texas 

The  University  of  Texas 
School  of  Journalism  has 
awarded  two  $1,200  fellowships 
to  newspapei-men  who  will  par¬ 
ticipate  in  the  new  Program  in 
Public  Affairs  Reporting  during 
1959-60. 

Harold  E.  Whittington,  34,  of 
the  Baytown  Sun  and  Warren 
Burkett,  30,  of  the  Abilene  Re¬ 
porter-News  will  study,  work  on 
research  projects  and  help  give 
individual  criticism  to  under¬ 
graduate  students  writing 
stories  in  courses  relating  to  the 
Program  in  Public  Affairs  Re¬ 
porting. 


Chicago 

A  panel  of  six  directors  of  the 
Audit  Bureau  of  Circulations 
will  discuss  the  marketing  ap¬ 
plications  of  ABC  data  at  the 
opening  session  of  the  annual 
ABC  meeting  at  the  Drake  Hotel 
here,  Oct.  22-23. 

Persons  involved  in  market¬ 
ing,  media  buying  and  selling 
will  be  interested  in  the  panel 
discussion  which  will  feature 
directors  from  the  various  divi¬ 
sions  of  the  Bureau.  Those  tak¬ 
ing  part  will  include: 

William  C.  Sproull,  director 
of  advei’tising.  Burroughs  Corp. ; 
George  C.  Dibert,  vicepresident, 
J.  Walter  Thompson  Co.;  Leslie 

A.  Watt,  publisher,  Poultry 
Tribune;  Harold  Shugard,  asso¬ 
ciate  publisher,  Sf.  Paui  (Minn.) 
Dispatch  and  Pioneer  Press; 
S.  O.  Shapiro,  vicepresident, 
Cowles  Magazines,  Inc. ;  Thomas 

B.  Haire,  president,  Haire  Pub¬ 
lishing  Co.;  and  Leo  H.  Smith, 
vicepresident  and  chief  auditor 
of  ABC. 

Also  included  on  the  Thurs¬ 
day  morning  program  will  be 
talks  by  J.  Davis  Danforth,  ex¬ 
ecutive  vicepresident.  Batten, 
Barton,  Durstine  &  Osboim  and 
immediate  past  chairman  of  the 
American  Association  of  Ad¬ 
vertising  Agencies;  and  Grat- 
ten  O’Leai’y,  president,  Ottawa 
(Ont.)  Journal. 

U.  S.  Attorney  General  Wil¬ 
liam  P.  Rogers  will  be  the  fea¬ 
tured  speaker  at  the  ABC  an¬ 
nual  luncheon  on  Thursday  at 
which  time  ABC  promotion 
awards  will  be  presented.  At 
the  closing  Friday  morning  se.s- 
sion  ABC  members  will  hear 


Walter  P.  Lantz,  advertising  di¬ 
rector  of  Sulton,  Inc.,  and  chair¬ 
man  of  the  ABC  board  of  direc¬ 
tors;  and  Eugene  Gilbert,  presi¬ 
dent,  Eugene  Gilbert  &  Co. 

Divisional  meetings  will  be 
held  on  Thursday  aftemoor. 
Richard  C.  Steele,  associate  pub¬ 
lisher,  Woi'cester  (Mass.)  felt- 
gram-Gazette,  is  chairman  of 
the  newspaper  division.  John  J. 
Shinners,  publisher,  Hartfori 
(Wis.)  Times-Press,  will  be 
chairman  of  weekly  newspaper 
meeting. 
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Kilfsore  to  Start 
New  Jersey  Weekly 

Princeton,  N.  J 
The  Princeton  Packet,  New 
Jersey  weekly,  will  publish  a 
new  weekly  newspaper,  the  Cen¬ 
tral  Post,  beginning  on  Sept.  25, 
Bemard  Kilgore,  publisher,  has 
announced.  The  Central  Post 
will  serve  Jamesburg  Borou^ 
and  the  townships  of  Franklin 
and  South  Brunswick,  including 
the  new  housing  development, 
Kendall  Park,  in  an  area  be¬ 
tween  Princeton  and  New  Bruns¬ 
wick. 

Kenneth  D.  Munn  of  Levit- 

town.  Pa.,  reporter-photographer 

with  the  Packet,  will  ^  news 
editor  of  the  Central  Post.  Ed¬ 
ward  J.  Bannon  of  Kendall  Park, 
formerly  with  the  Neiv  YoA 
Herald  Tribune  and  View  maga¬ 
zine,  will  be  advertising  man¬ 
ager. 

Edward  P.  Burke,  general 
manager  of  the  Packet,  will  al» 
manage  the  Post. 
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I  Honesty  and  Patience  Beget 
’  f  Picture-Story  in  a  Hospital 
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Student  Tells  Cameramen  to  Seek 
Photos  That  Convey  the  Truth 


For  his  master’s  thesis  at  Boston  University’s  School  of  Public 
Relations  and  Communications,  Carl  Chiarenza  compiled  a  book 
that  is  a  pictorial  record  of  activities  in  City  Hospital.  E&P  asked 
Mr.  Chiarenza  if  he  could  draw  from  his  experiences  any  lessons 
that  might  be  helpful  to  press  photographers  whose  everyday 
assignments  often  take  them  to  difficult  hospital  scenes. 


By  Carl  Chiarenza 

When  you  are  making  pho¬ 
tographs  inside  a  hospital,  hon- 
esy  should  be  your  guide;  pati¬ 
ence  your  workhorse. 

While  working  on  my  book  in 
the  hospital,  I  ran  across  sev¬ 
eral  photographers  w-ho  wanted 
to  set  up  shots.  They  used  no 
tact  whatsoever  and  antago¬ 
nized  personnel  and  patients  by 
telling  them  what  they  wanted 
and  where  they  wanted  it.  Dra¬ 
matic  shots  are  what  they 
wanted.  They  got  angry  people 
and  photographs  that  said  noth¬ 
ing. 

Photographers  must  be  pa¬ 
tient  and  honest  and  look  for 
photographs  that  convey  the 
truth  about  a  situation,  not  their 
own  prejudice  or  an  editor’s  pre- 
compost  sketch. 

If  you  w'ant  to  make  a  photo¬ 
graph  that  tells  a  story  about 
how  children  are  treated  in  a 
hospital,  find  out  how  they  are 
treated  and  then  get  in  the  ward 
with  the  children  and  become  a 
part  of  it.  If  the  children  ac¬ 
cept  you  they  will  relax  and 
you  will  get  the  shot  that  tells 
the  truth. 

Be  Open-Minded 

Do  not  go  in  with  a  frame 
of  mind  that  contains  a  pre-con- 
ceived  notion  of  something  that 
may  not  exist.  Be  open  to  expe¬ 
rience. 

In  the  beginning  I  talked 
with  people  at  the  hospital.  I 
began  with  the  Director  and 
worked  down  discussing  my 
ideas  patiently,  always  willing 
to  listen  to  suggestion  and  fact. 
I  found  that  people  w-ere  sin¬ 
cere  if  I  was  honest.  Of  course 
some  were  skeptical  hut  even 
these  came  around  with  pa¬ 
tience  and  understanding. 

•  I  was  out  to  do  an  honest 
story  about  the  life  of  a  city 
hospital.  I  did  not  snoop.  I  did 


not  antagonize  anyone  by  in¬ 
truding  or  forcing.  I  moved 
slowly,  watching  everything  and 
explaining  when  asked  about 
what  I  was  doing. 

Photographers  should  plan  on 
discussing  their  ideas  with  per¬ 
sonnel  and  sometimes  with  pa¬ 
tients.  Of  course  time  must  be 
proportionately  spent.  If  you 
are  in  need  of  one  shot  in  one 
area  you  cannot  be  expected  to 
talk  to  people  for  a  day  but  you 
can  talk  (and  patiently  and  re¬ 
spectfully)  for  a  few  minutes. 
On  a  project  that  will  take 
w'eeks  or  months  of  off-and-on 
work  you  should  spend  a  good 
portion  of  that  time  talking  and 
learning  and  making  friends. 

Confidence  of  SlalT 

After  spending  about  three 
weeks  getting  familiar  with  the 
places  and  faces  at  Boston  City, 
I  was  ready  to  start  photo¬ 
graphing  from  the  advantageous 
positon  of  an  insider.  I  belonged 
and  had  the  confidence  of  the 
staff  because  there  was  the  be¬ 
ginning  of  a  mutual  respect  and 


understanding  between  us. 

Along  these  same  lines  the 
equipment  the  photographer 
uses  can  be  a  help  or  a  hin¬ 
drance  to  his  central  purpose: 
to  get  honest  unposed  report¬ 
age.  He  should  use  equipment 
that  is  least  obtrusive  and  easy 
to  handle  quickly.  A  photogra¬ 
pher  loaded  down  with  a  large 
camera  and  electronic  flash  is 
not  only  cramping  his  own  flexi¬ 
bility  but  running  the  risk  of  a 
range  of  problems:  frightening 
his  subjects  or  freezing  them 
into  stale  poses  and  getting  un¬ 
natural  pasty  results. 

I  used  35  mm  cameras  (taped 
black  to  avoid  the  obtrusive 
glare  of  the  chrome)  for  the 
whole  project.  To  me  this  is  the 
most  unobtrusive  camera  and 
lends  to  capturing  quickly  and 
accurately  the  naturalness  of 
any  situation. 

The  camera  should  be  a 
middleman,  lost  to  conscious 
thought  or  effort.  It  should  al- 
w’ays  be  ready  to  capture  what 
the  eye  sees  without  confusion. 
There  is  no  special  technique  or 
trick  for  any  kind  of  photo¬ 
graphing.  One  masters  his 
equipment  so  that  it  becomes  a 
part  of  his  working  whole.  He  is 
then  subject  to  life’s  experi¬ 
ences  via  his  eye.  The  camera 
only  follows  the  directions  of 
the  eye  and  its  function  should 
be  as  automatic  as  pushing  a 
pencil.  Each  situation  provides 
the  answers  at  the  moment  the 
eye  and  lens  fuse. 

To  be  as  specific  as  I  can  about 
my  method,  I  did  not  want  any¬ 
thing  that  looked  stiff  or  the¬ 
atrical.  The  35  mm  camera  was 


editor  ac  PUBLISHER  for  September  12,  1939 


Unobtrusive  camera  in  the  Operating  Room. 


In  the  Children's  Ward. 

the  one  practical  solution  for 
me. 

I.ighting  Uondilions 

The  lighting  in  most  hospitals 
ranges  from  very  poor  to  very 
good,  depending  in  what  area 
you  are.  A  photographer  should 
know  the  lighting  conditions  in 
all  areas  that  he  may  have  to 
cover.  If  the  photographer 
wants  his  photographs  to  be 
natural  and  to  reveal  the  scenes 
as  they  are  he  will  be  prepared 
to  use  whatever  lighting  is 
available. 

I  photographed  in  the  light 
that  was  available — no  matter 
how  little.  In  this  way  I  re¬ 
mained  as  normal  a  part  of  the 
activity  as  possible.  This  was 
not  to  sneak  into  areas  but  to 
get  unposed,  fresh  pictures  that 
reveal^  what  I  saw.  I  tried 
very  hard  not  to  photograph 
just  the  exceptional  or  once-in- 
a-lifetime  scenes  but  to  get  a 
consistent  “picture”  of  the  con¬ 
tinuing  daily  atmosphere  of  the 
hospital,  which  in  itself  is  ex¬ 
ceptional. 

I  used  Super  Hypan  for  the 
major  part  of  the  project  and 
developed  the  film  in  D-23.  This 
combination  was  the  most  flexi¬ 
ble  for  me  to  get  good  quality 
negatives  from  a  complete  range 
of  poor  lighting  conditions. 

All  this  obviously  should  be 
decided  before  you  begin  to  take 
pictures  so  that  it  can  be  for¬ 
gotten  to  allow  complete  concen¬ 
tration  on  the  story  you  are  tell¬ 
ing  and  the  experiences  you  en¬ 
counter.  All  else  should  be  dis¬ 
missed. 

Intere»led  in  Truth 

To  be  as  much  a  part  of  the 
hospital  as  was  feasible  I  lived 
there  for  a  period  of  time.  I 
stayed  with  one  of  the  hou.se 
officers  for  over  36  consecutive 
hours,  following  as  a  shadow 
everywhere  he  went.  In  the  op- 

(Continued  on  page  60) 
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NEW  SURVEY  TECHNIQUE 


Wichita  Readers  Give 
Media  Image  Profiles 


heart^i,  Beacon,  52,  Eagle,  7^;  MidWCStColOI 


(4)  public-spirited,  Beacon, 


Chicago 

Wichita,  Kansas,  was  chosen 
for  a  pilot  study  that  provides 
“Media  Imape  Profiles”  of  news¬ 
paper  and  magazines.  Readers 
of  those  publications  were  asked 
to  sort  32  Univac  “trait  cards” 
thus  coming  up  with  their  evalu¬ 
ation  of  the  Wichita  daily 
papers  and  three  general  maga¬ 
zines. 

This  new  type  of  research  was 
conducted  by  the  Bolger  Com¬ 
pany  of  Chicago  under  the  direc¬ 
tion  of  33-year-old  John  F.  Bol- 
gei',  Jr.,  formerly  in  the  research 
department  of  McCann-Erickson, 
Inc.,  advertising  agency.  For  the 
past  2%  years,  Mr.  Bolger  has 
been  specializing  in  corjxirate 
image  evaluations. 


Gel  Personal  Image 

Media  Image  Profiles  repre¬ 
sent  the  readers’  evaluation  of 
the  editorial  personality  or 
“image”  of  a  newspaper  or  mag¬ 
azine.  The  unique  interviewing 
technique,  based  on  in-the-home 
sorting  of  32  Univac  punched 
cards,  provides  the  interviewer 
with  readers’  personal  image  of 
the  ideal  general  magazine  or 
daily  newspaper,  plus  their 
ratings  on  three  specific  maga¬ 
zines,  along  with  the  Wichita 
Eagle  and  Wichita  Beacon.  Mag¬ 
azines  profiled  were  Life,  Satnr- 
day  Evening  Post  and  the  Read¬ 
ers  Digest. 

The  32  traits  used  were  se¬ 
lected  from  a  careful  study  of  all 


In  Wichita,  100  readers  of  the 
two  newspapers  and  three  mag¬ 
azines  were  subjected  to  the 
ti’ait  card  evaluation  program, 
resulting  in  a  Media  Image  Pro¬ 
file  for  each  of  the  publications 
presented  by  the  Bolger  Com¬ 
pany  in  a  52-page  brochure. 

The  brochure  includes  a 
master  image  matrix — a  circular 
graph  divided  into  32  segments, 
each  one  representing  a  trait, 
these  32  traits  are  grouped 
around  the  graph  according  to 
clusters,  such  as  dynamic,  infor¬ 
mation,  entertainment,  cultural, 
intelligence,  influence,  fonnat, 
scope,  moral  and  good-will. 

Results  of  the  Wichita  survey 
are  charted  on  acetate  overlays 
(called  image  specti-ums) ,  which, 
when  placed  on  the  circular 
chart  show  to  what  degree  the 
respondents  felt  about  each  pub¬ 
lication.  Mr.  Bolger  asserts  that 
his  study  reveals  how  readers 
of  the  three  magazines  and  two 
dailies  feel  about  the  publica¬ 
tions,  offering  vivid  and  measur¬ 
able  images  of  the  publications. 


Eagle,  91. 

Among  the  three  magazines, 
results  showed  that  Life  was 
considered  more  lively  than  the 
ideal  general  magazine.  Both 
Life  and  the  Post  were  seen  as 
more  interpretative;  the  Post 
was  rated  as  more  opinion- 
making  than  the  ideal  average; 
and  the  Digest  was  seen  as  more 
homespun  than  the  ideal. 


Parley  Set 
For  Nov.  17 


.4id  to  Advertisers 


Mr.  Bolger  contends  the  Media 
Image  Profile  is  important  to 
advertisers  and  their  agencies 
because  it  provides  “precise, 
qualitative,  and  comparable  in¬ 
formation  about  the  magazines 
and  newspapers  in  which  they 
place  their  advertisements  .  .  . 
Use  of  this  information  will  help 
advertisers  and  their  agencies 
choose  the  specific  publications 
that  provide  the  best  surround¬ 
ings  or  atmosphere  for  their 
advertising  messages. 

Publishers  will  find  the  Media 
Image  Profile  of  value,  he  says, 
because  it  provides  “a  stralght- 
forw'ard  description  of  what  the 
readers  of  the  publication  really 
think  of  its  editorial  per.sonality. 
This  image  can  be  directly  com¬ 
pared,  trait  by  trait,  with  the 
kind  of  personality  that  readers 
say  they  would  like  a  publica¬ 
tion  of  this  type  to  haye.  It  can 
also  be  compared  directly  with 
the  images  of  competitlye  publi¬ 
cations.” 

Publishers  may  also  use  this 
comparative  information  intern¬ 
ally  to  help  build  the  kind  of 
image  that  readers  ask  for,  he 
pointed  out. 


Chicago 

A  Midwest  Newspaper  ROP 
Color  Conference,  co-sponsond 
by  Sawyer- Ferguson  -  Walker 
Co.,  and  Lake  Shore  Electrotype 
Co.,  will  take  place  Nov.  17  in 
the  Sheraton  Towers  Hotel  here. 

The  one-day  conference  wffl 
be  open  to  Midwest  newspaper 
production  managers,  advertis¬ 
ing  managers  and  other  news¬ 
paper  personnel  interested  in 
ROP  color.  Advertisers  and  ad¬ 
vertising  agency  executives  wffl 
also  be  invited  to  the  confer¬ 
ence. 


B 

li 


Sawyer  Is  Chairman 


1 2-WcM^k  .4(1  Push 


CHICAtX) 

“How  Many  Women  Are 
You?”  was  revealed  as  the  theme 
of  the  first  series  of  an  exten¬ 
sive  newspaper  advertising  cam¬ 
paign  announced  here  by  the 
State  Street  Council. 

Managing  Director  Robert  B. 
Johnson  said  the  starting  series 
is  believed  to  be  unique  in  re¬ 
tailing  annals,  and  that  the  cam 


J.  H.  Sawyer,  Jr.,  of  S-F-V 
Co.,  chairman  of  the  first  two 
Newspaper  ROP  Color  Confer¬ 
ences  under  the  auspices  of  the 
American  Association  of  News¬ 
paper  Representatives,  will 
ser\’e  as  chairman  of  the  Not. 

17  meeting.  Frank  Reilley,  presi¬ 
dent  of  Lake  Shore  Electrotype 
Co.,  will  serve  as  co-chairman. 
The  two  organizations  will  be 
hosts  to  conference  attendant 
at  a  luncheon  that  day.  R.  Hoe 
&  Co.,  will  be  hosts  at  a  conclud- 
ing  cocktail  party.  v 

The  program  as  planned  wffl 
be  divided  as  follows: 

The  morning  session  will  be 
devoted  to:  “Newest  Advances 
in  the  Reproduction  of  ROP 
Color  in  Newspapers.” 

The  afternoon  session  will  be 
built  around  the  theme:  “ROP 
Color:  Its  Power  in  Moving 
Goods.” 

Those  who  are  interested  are 
invited  to  write  Ernest  Kloster- 
mann  of  Sawyer  -  Ferguson- 
Walker  Co.,  333  N.  Michigan 
Avenue,  Chicago,  for  conference 
tickets  and  hotel  reservations. 
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Some  Overlapping 

Results,  as  reported  in  the 
study,  show  that  in  comparing 
the  Beacon  with  the  Eagle  there 
are  two  different  media  images, 
although  there  is  considerable 
overlapping  in  some  of  the 
traits.  For  instance,  in  the  dy¬ 
namic  cluster  the  image  scores 
go  like  this: 

(11  Lively,  Beacon  rates  67, 
the  synonym  groups  of  "words  Eagle,  55;  (2)  imaginative, 

which  describe  magazines  and  Beacon,  48,  Eagle,  60;  (3)  dy-  Appeals  to  Women 
newspapers,  thereby  revealing  oamic.  Beacon,  51,  Eagle,  46; 
the  strong  points  and  weak  pioneering.  Beacon,  46, 
points  of  each  publication  as  Eagle,  65;  courageous.  Beacon, 
seen  by  its  own  readers.  Among  Eagle,  55. 
the  32  traits  available  to  read-  In  the  influence  cluster,  the 
ers  were:  courageous,  warm-  ratings  were: 
hearted,  dynamic,  clear,  friendly,  (1)  Thought-Provoking,  Bea- 
imagpnative,  action-provoking,  con,  63,  Eagle,  55;  (2)  emotion- 
public-spiri^,  unbiased,  ethical,  stirring.  Beacon,  44,  Eagle,  40 ; 
reliable,  artistic,  opinion-making,  (3)  opinion-making.  Beacon,  38, 
emotion-stirring,  thought-pro-  Eagle,  43;  (4)  action-provoking, 

rntcUi^nt"^mri^rvrft’ntrv^'°^^'^^^’  Beacon,  21,  ^gle,  24;  (5)  re-  paign  is  the  Council’s  first  long-  correspondent  for  the  weekly 

tmtinf,  interprotat^e,  rtc^"^  memberable.  Beacon,  64,  Eagle,  ^ange  advertising  pro^am  to  be  Pioneer  Times.  To  replace  her. 

.  run  m  newspaper  media.  the  Houlton  paper  said  the  en- 

Those  interviewed  were  asked  In  the  moral  cluster,  the  yhe  opening  series  of  six  re-  tire  student  body  of  Central 

to  place  each  trait  card  in  one  of  rating’s  were: 
mx  answer  categories,  namely,  (i)  reliable.  Beacon,  38, 

Definitely,  Yes,  Probable,  Prob-  Eagle,  78;  (2)  ethical.  Beacon, 
ably  Not,  No,  or  Definitely  Not.  35,  Eagle,  75;  (3)  unbiased. 

Beacon,  16,  Eagle, 

In  the  good-will  cluster, 
ratings  showed  the  following: 

(1)  Friendly,  Beacon,  71, 

Eagle,  91;  (2)  homespun.  Bea¬ 
con,  73,  Eagle,  69;  (3)  warm- 


mi 


Whole  Class  Takes 
Place  of  Stringer 

D'ver  Brook,  Me- 
Mrs.  Guy  T.  Boone  resigntd 
last  week  as  this  community’s 


It  is  Mr.  Bolger’s  contention  that 
by  sorting  these  32  trait  cards 
under  the  six  headings  that 
readers  reveal  their  complete 
personal  image  of  each  publica¬ 
tion. 


lated  ads  portraying  roles  of 
woman’s  many-faceted  activities 
will  run  from  Sept.  9  through 
Nov.  22,  in  the  Tribune  and  Sun- 
Times.  The  next  series  in  the 
campaign  schedule  will  appear 
in  the  spring,  and  plans  include 
using  all  four  of  the  newspapers. 


School  had  been  employed  in  w 
experiment.  Their  news  contri¬ 
butions  are  to  be  coordinated  by 
nine  members  of  the  eigditb 
grade  class  which  has  news  a-' 
part  of  its  study  program. 

The  students  will  be  paid  reg¬ 
ular  correspondents’  fees. 


The  campaign  was  created  by  the  money  will  be  set  aside  for 
Doyle  Dane  Bernbach,  Inc.  a  trip  next  summer. 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


Howard  ‘Trading  Up’ 
In  Radical  Ad  Move 

By  Philip  N.  Schuyler 

Howard  Stores  Corp.,  retail  ommended  to  Howard  the  TV 
men’s  wear  chain  with  91  out-  test  as  part  of  the  new  trading 


lets,  is  trading  up  its  merchan¬ 
dise  in  “fashion,  quality  and 


up  and  image-building  project. 
Mr.  Rothschild  pointed  out 


value,”  backed  up  by  a  radical  that  the  interesting  feature  of 
new  advertising  program  with  the  new  move  was  the  manner 
a  gieatly  increased  budget.  in  which  the  two  media  would 
The  program,  directed  for  the  be  used  together, 
corporation  by  Mogul  Lewin 

Williams  &  Saylor,  starts  in  1,200-Line  Ads 

newspapers  Sept.  14;  in  TV  Du^inp  the  14  weeks  news- 
about  Sept.  21.  It  will  mark  the  by 

first  time  s^es  of  its  class  ,hain  will  get  14  1,200-line 
have  attempt^  ‘image  build-  (goo-lines  tabloid).  There 

mg”  along  with  straight  hard  ^  completely  de¬ 

sell,  and  will  constitute  a  14-  *  j  *.  4.1.  ■„ 

week  test  of  TV  bv  the  chain  ^  image-building  con- 

wwK  test  of  1 V  by  tne  chain,  devoted  to 

o  r\v*A/-l /\VM  1  m «m r  w 


previously  a  predominant  news¬ 
paper  advertiser.  It  is  believed 


specific  merchandise.  These  lat- 


tv,  «  TV-  ter  ads,  which  will  be  used  alter- 

to  be  the  first  time  any  retail  ^^t^ly,  will  be  entirely  different 
mens  chain  will  use  video  tape  usual  run-o^merchan- 

c^ercals  on  a  massive  scale,  .^bey  will  feature  mer- 

leaturing  in  every  spot  the  basic  • 

w  ij-  *  11  j  chandise  in  a  manner  designed 

image-building  theme  followed  .  ,  tv, 

„  1  _  i  1-  ^  to  enhance  the  new  Howard 


by  a  timely  presentation  of  spe¬ 
cific  merchandise  items.  image. 

Although  the  TV  schedule  has 
Relate  TV,  Papers  not  yet  been  completed,  the  nie- 

More  than  50%  of  the  firm’s  ^ 

budget  will  go  into  TV,  as  the  tion  campaign  in  all  Howa  d 

agency  seeks  to  relate  this  me-  w  fbe 

dium  with  newspapers  to  do  the  ^ 

dual  job  of  selling  Vnd  picturing  ^hat  «  meant  by  ‘  s^u- 

the  stores  as  plfces  where  th!  ^  v,  .1 

public  can  get  “fashion,  quality.  New  York  contracts  which  call 
and  ••alue,”  Charles  C.  Roths-  for  66  one-minute  spots  a  week 
child,  senior  vicepresident  of  the  four  TV  stations,  with  a 


adven  using  agency  said. 


majority  of  the  spots  in  prime 


MLW&S  took  over  the  account  ^'^^aing  time. 

January  1  this  year  after  serv-  What  ties  the  print  and  tele- 
ing  for  six  months  previously  c^st  adv’ertising  together  is  the 
in  a  consultant  capacity.  About  distinctive  art  work  of  the  for- 
the  same  time  new  management  mer  to  be  animated  for  the  home 
entered  the  chain.  Samuel  New-  screens.  It  is  a  unique  wash 
man,  also  president  of  Ripley  drawing  and  flow-pen  cartoon 
stores,  and  Marcel  Weiss,  indus-  <lrawn  by  Dick  McCabe,  a  promi- 
trialist  and  realtor,  become  ac-  nent  young  New  York  artist, 
tive  Howard  principals.  Joseph  supervision  of  Wil- 

E.  Frucht,  formerly  of  Feder-  I'^m  Jacoby,  senior  vicepresi- 
ated  Stores  and  li.  H.  Macy  director  of  art  of  the 

&  Co.,  had  a  short  time  before  agency. 


Joined  the  company  as  execu¬ 
tive  vicepresident  and  general 
sales  manager. 


Primer-Style  Text 
Mr.  Jacoby  supervised  the 


MLW&S,  heavy  in  broadcast,  preparation  of  six  different  copy 
both  radio  and  TV,  for  many  of  and  art  lines  which  were  re- 
its  clients,  had  successfully  used  searched  through  Howard  cus- 
air  media  for  its  retail  accounts  tomers  by  Dr.  Norman  Young, 
^ch  as  Rayco,  Barney’s  and  research  director  of  the  agency. 
National  Shoes.  They  now  rec-  before  the  one  that  will  be  us^ 
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was  finally  selected. 

The  cartoon  with  dominating 
white  space  takes  up  about  60Cc 
of  the  total  space.  The  cartoon 
illustrates  primer-style  text. 
The  headline  is  set  in  old-style 
type,  reading  “A  is  for  Arche¬ 
ologist”,  (see  cut)  etc.  The  short 
text  below  relates  the  picture 
to  fashions  and  quality  values 
offered  by  the  stores.  Each  ad 
carries  the  store’s  slogan  in  a 
brief  P.S.  —  “The  Man  Who 
Knows  Goes  to  Howard  Clothes.” 
The  distinctive  new  Howard 
logotype,  white  against  black 
panels,  in  the  lower  left  hand 
comer  completes  the  distinctive 
and  different  retail  copy. 

Seventeen  seconds  of  each 
minute  TV  spot  is  devoted  to 
the  cartoon  animation.  The  rest 
is  a  style  show  with  specially- 
chosen  models  wearing  Howard 
clothes,  plus  voice  commentary. 
Use  of  video  tape,  according  to 
the  agency,  made  this  kind  of 
fashion  presentation  for  TV  eco¬ 
nomically  practical.  Although 
figures  were  not  readily  avail¬ 
able  on  the  cost  of  preparing 
these  video  tape  presentations, 
both  Mr.  Rothschild  and  Mr. 
Jacoby  insisted  there  was  no 
basis  for  comparison  between 
such  cost  and  charges  of  pre¬ 
paring  plates  for  print  adver¬ 
tising. 

‘Revolutionary’  Campaign 

Both  agency  executives  and 
Nat  C.  Wildman,  vicepresident 
and  creative  supeiwisor  on  the 
account,  who  had  overall  respon¬ 
sibility  for  preparing  the  new 
campaign,  described  it  as  “revo¬ 
lutionary  for  this  type  of  retail 
store  chain.”  This  comment  was 
echoed  by  Seth  D.  Tobias,  senior 
vicepresident  and  plans  board 
chairman  of  the  agency  who, 
from  the  conception  stage  on, 
made  vital  contributions  to  the 
basic  creative  aspect  of  the  cam¬ 
paign. 

They  have  complete  faith  it 
will  work;  that  Howard  sales 
will  gain  substantially  and  that 
consumers  reading  it  in  news¬ 
papers  and  seeing  it  on  TV  will 
gain  the  impression  that  “How¬ 
ard  is  a  nice  place  to  buy  one’s 
clothes.” 

Mr.  Rothschild  is  confident 
that  the  agency’s  field  men  can 
obtain  good  TV  spot  time  in 
most  Howard  markets,  and  that 
this  marriage  of  the  newspapers 
and  TV  in  retail  selling  will  be 
“happy.” 


usuitly  diq  in  tjrdwdy  p^ces  lor  jtV'Oni 
Iroj^arp.;  Bnl  when  il  oottk-O  to  clolhinq.  Ih,ey  posj  up  ihe 
n-lics  look  Icf  iT»i:*ir>itYliri.y  At  downtoourth  price:, 
Winy  ol  them  hive  ureurtlird  j  whole  new  weirid  o(  ebthma 
V  tiue  Ire  !  t  men  end  boys  nql.l  her  e  in  their  own  back 
a' 


PRIMER-STYLE  TEXT  —  Cartoon 
with  dominating  white  space  takes 
up  about  60%  of  total  space  in 
Howard  Stores  Corp.’s  new  adver¬ 
tising  program. 


Libby  Sets  ‘Bonus’ 

Ads  in  Supplements 

Spearheading  the  advertising 
for  Libby’s  Pineapple  products 
during  the  coming  year  will  be 
Libby’s  Deep  Minted  Brand 
Pineapple  Chunks. 

Mainstay  of  this  year’s  cam¬ 
paign  will  be  an  every-month 
schedule  in  Reader's  Digest, 
which  is  already  underway,  fea¬ 
turing  the  same  distinctive  art 
treatment  which  has  character¬ 
ized  this  series  throughout. 
These  ads  will  reach  over  12,- 
000,000  homes  every  month. 

A  “special  bonus”  for  this 
campaign  will  be  a  full-page 
color  ad  in  This  Week  magazine 
on  Oct.  4,  complete  with  10c  cou¬ 
pon.  The  same  ad  will  also  be  in 
Sunday  supplements  of  the  New 
York  News,  Seattle  (Wash.) 
Times,  and  Atlanta  (Ga.)  Jour¬ 
nal-Constitution,  bringing  total 
circulation  of  this  ad  to  almost 
16,000,000  homes,  or  nearly  a 
third  of  the  nation. 

• 

Casey  at  Birds  Eye 

W.  Pearse  Casey  has  been 
named  advertising  and  mer¬ 
chandising  manager  of  the  Birds 
Eye  division  of  General  Foods 
Corp.  Mr.  Ca.sey  comes  to  Birds 
Eye  from  GF’s  Post  division 
where  he  was  group  advertising 
manager  for  dog  foods  and 
beverages. 


C-P  Considers 


Legal  Action 
For  ‘Genie’ 


Further  legral  proceedings  to 
protect  its  trademark  “Genie” 
for  an  all-purpose  liquid  deter¬ 
gent,  are  being  considered  by 
Colgate-Palmolive  Company.  Col¬ 
gate  may  appeal  from  the  judg¬ 
ment  of  the  United  States  Dis¬ 
trict  Court  in  San  Francisco 
which  held  that  Colgate’s 
“Genie”  conflicts  with  trademark 
rights  of  J.  S.  Conley  in  the  11 
Western  states. 

Colgate  reportedly  already  has 
spent  $1,800,000  in  advertising 
and  has  given  away  some  2,800,- 
000  free  samples  of  its  Genie, 
since  introducing  the  product  in 
westem  markets  on  April  1, 
1958. 

At  the  trial  before  Judge 
Willis  W.  Ritter,  Colgate  proved 
that  it  had  made  numerous 
searches  in  the  United  States 
Patent  Office  for  conflicting 
trademarks  before  beginning  the 
promotion  of  its  “Genie”  all¬ 
purpose  liquid  detergent.  Colgate 
also  made  two  extensive  market 
surveys  covering  more  than  10,- 
000  retail  stores  without  finding 
any  conflicting  mark. 

In  1955,  Colgate  purcha.sed 
the  rights  to  the  trademark 
“Genie”  and  a  genie-like  figure 
from  the  Crown  Chemical  Com¬ 
pany  and  later  registered  the 
trademark  in  its  own  name  in 
the  United  States  Patent  Office 
without  opposition. 

The  court  decided  that  Conley, 
who  uses  a  genie-like  figure 
which  he  called  “Jasco  Jeenie” 
on  his  line  of  Jasco  products, 
was  entitled  to  trademark  pro¬ 
tection. 

Spokesmen  for  Colgate  pointed 
out  that  the  company  followed 
its  customary  procedure  of 
checking  for  conflicting  marks 
before  adopting  the  trademark 
“Genie.”  It  was  only  after  these 
searches  indicated  that  the  mark 
did  not  conflict  with  the  rights 
of  others  that  Colgate  felt  free 
to  invest  millions  of  dollars  in 
the  advertising  and  sales  of  its 
all  purpose  cleaner. 


Gain 

Toronto 

The  semi  annual  report  on 
“hookers”  in  Canadian  dailies 
released  this  week  by  Elliott- 
Haynes  Ltd.  shows  a  continu¬ 
ing  growth  in  both  total  number 
and  linage  carried  by  retailers 
to  national  advertising. 

For  the  first  six  months  of 
1959  a  total  of  89,008  hookers 
appeared  for  a  total  of  2,253,- 
344  lines  of  advertising.  The 
number  of  hookers  was  up 
8.98%  over  the  same  period  of 
1959.  Total  linage  was  up  4.34% 
over  that  tallied  by  hookers  in 
the  first  half  of  1958. 

According  to  Elliott-Haynes, 
reason  for  this  increased  growth 
in  the  use  of  hookers  is  attrib¬ 
utable  to  two  factors:  1)  the 
expanding  use  of  hookers  by 
firms  who  have  been  using  them 
successfully  saleswise;  2)  the 
adoption  of  hookers  by  other 
firms  who  have  recognized  the 
need  for  a  technique  that  leaves 
no  doubt  in  the  minds  of  read¬ 
ers  as  to  where  an  advertised 
product  may  be  purchased. 


Union  Carbide  Forms 
Consumer  Products  Co. 

Union  Carbide  Corp.  has 
fonned  a  new  operation  division 
—  Union  Carbide  Consumer 
Products  Co. — to  expand  its  con¬ 
sumer  products  business. 

The  new  division  will  market 
the  corporation’s  Prestone  and 
Eveready  brand  products,  which 
have  been  handled  by  National 
Carbon  Co.,  a  division  of  Union 
Carbide. 


Heads  TelePrompTer  PR 

TelePrompTer  Corp.  has  ap¬ 
pointed  John  R.  Barrington  to 
the  newly-created  position  of  di¬ 
rector  of  public  relations.  For 
the  past  17  years  he  has  been 
engaged  in  various  phases  of 
newspaper  and  wire  service  ac¬ 
tivity  and  was  sports  editor  of 
International  News  Service.  Al¬ 
fred  N.  Greenberg,  formerly  di¬ 
rector  of  advertising  and  PR, 
continues  as  director  of  adver¬ 
tising. 


The  Other  Media 

TvAR  FORMALIZES  ‘DROP  DECIMAL’  CAMPAIGN-Teb 
vision  Advertising  Representatives,  Inc.,  has  formalized  campaip 
to  “Drop  the  Decimal”  in  TV  ratings.  TvAR,  when  submitting  rat¬ 
ings  to  agencies,  rounds  to  nearest  whole  number.  For  example, 
ratings  from  17.5  to  18.4  are  shown  as  18.  It  introduced  concept 
of  rounded  ratings  in  spot  TV  buying  last  July  1  as  an  experi¬ 
mental  policy  for  60  days.  Now  its  here  to  stay. 

*  *  * 

NEWSMAN  HANDLING  MAGAZINE’S  NEWSLETTER-Jok 
M.  Morahan,  alcoholic  beverage  editor  and  financial  writer  for 
Neiv  York  Herald  Tribune,  is  writing  and  editing  True  magazine’s 
newest  service  for  alcoholic  beverage  industry — a  bi-monthly  foni- 
page  newsletter  devoted  to  needs  of  package  liquor  store  dealer. 
Titled  “The  Profit  Register,”  every  issue  will  feature:  successful 
merchandising  experiences;  late  industry  news  and  information; 
idea  exchange  from  dealer  to  distiller;  sales  and  merchandising  tips; 
and  solutions  to  retail  sales  problems. 

-»-»«- 

TV-RADIO  STATIONS  EXPAND  IN-STORE  DISPLAYS- 
BBDO’s  third  annual  survey  of  radio-TV  stations  which  offer  in-stort 
display  space  to  their  advertisers  lists  185  radio  and  81  TV  stations. 
Report,  organized  under  direction  of  Louis  Kruh,  head  of  media 
merchandising  division  of  BBDO.  and  Paul  Freyd,  vicepresident  ii 
charge  of  marketing  at  agency,  notes  that  cooperation  by  stations 
generally  ranges  from  fair  to  good,  and  is  “excellent”  when  ad¬ 
vertiser’s  local  salesmen  have  been  able  to  work  closely  with  local 
station  personnel.  Survey  available  at  $5.00  per  copy  from  Mr 
Kruh.  BBDO,  383  Madison  Avenue,  New  York  17,  N.  Y. 

*  *  -*■ 

CONDE  NAST  TELLS  ‘FACTS  ABOUT  VOGUE’— Fogwe  maga 
zine  was  mentioned  in  9.348  newspaper  retail  ads  in  one  six-monlt 
period  in  1958;  an  average  of  7.7  persons  reads  each  copy  of  tht 
Conde  Nast  magazine;  and  40%  of  Vogue  families  have  annual 
incomes  of  more  than  $15,000.  These  are  some  of  statistics  pub¬ 
lished  by  Conde  Nast  in  “Facts  About  Vogue,”  a  new  booklet  fot 
advertisers  and  agencies.  The  9.348  retail  ads.  the  booklet  reports, 
appeared  in  newspapers  which  provided  them  with  a  total  circulatiot 
of  801,944,900. 

DRUG,  BEER  TV  ADS  AT  RECORD  HIGHS— Television  Bu 
reau  of  Advertising,  Inc.,  reports  record  highs  for  drug  and  b«« 
advertising  on  TV.  Drug  ads  on  network  and  spot  TV  increased 
nearly  29%  in  first  half  of  ’59  to  $59.5-million.  Spot  TV  ad  iu- 
vestments  by  brewers  in  first  half  of  ’59  topped  $22-minion.  Ameri¬ 
can  Home  Products  lead  drug  list  with  $9.862.3.34  for  drug  and 
remedy  expenditures.  Anheuser-Busch,  Inc.,  lead  brewers  with  |1.- 
976.600.  TvB  also  reported  that  network  TV  gross  time  billing 
in  Julv  ’.59  increased  17.1%  over  like  months  of  ’58,  totalling  $48 
1.35,798. 


Main  Line  Set 

Main  Line  Home’s  latest  ad 
campaign  (via  Lavenson  Bureau 
of  Advertising,  Inc.)  features 
the  recently  announced  pre-cut 
home,  the  Haverford  (E&P, 
Aug.  8,  page  20).  First  regional 
edition  of  Look  magazine  will 
be  used  Sept.  15.  Plans  are  un¬ 
derway  for  a  large-scale  news¬ 
paper  campaign. 


AFA  Names  Clarke 

George  T.  Clarke,  associate 
professor  of  marketing.  New 
York  University,  has  been 
named  director  of  the  Adver¬ 
tising  Federation  of  America’s 
Bureau  of  Education  and  Re¬ 
search.  Prof.  Clarke,  who  as¬ 
sumed  directorship  of  the  newly- 
formed  bureau  Sept.  4,  will  con¬ 
tinue  in  his  present  capacity 
at  N.Y.U. 


GAL  COPYWRITER  AT  JWT  WINS  ULCER  GULCH— Anw 
Foster,  copywriter  at  J.  W'alter  Thompson  Co.,  New  York,  and 
mother  of  three  children,  was  named  winner  of  Ulcer  Gulch,  .\riz.,  tht 
ghost  town  offered  as  first  prize  in  Saturday  Evening  Post's  jingk 
contest  for  advertising  and  sales  executives  (E&P,  May  30,  pap 
20).  Second  prize  of  a  genuine  stage  coach  went  to  L.  C.  Blunt,  su¬ 
pervisor  of  sales  promotion  for  farm  equipment.  International  Hai- 
vester.  Mrs.  Foster  will  call  her  town  “Foster’s  Ulcer  Gulch.”  Sht 
immediately  appointed  an  all-girl  government  for  the  town,  in¬ 
cluding  Doris  Willens.  ad  news  columnist  of  the  New  York  Journd- 
American,  as  president  of  the  chamber  of  commere. 

-»  ■*  * 

MAGAZINE  ROUNDUP— Southern  Comfort  Corp.,  St.  Louis,  ha; 
contracted  for  12-page  removable  recipe  insert  in  Oct.  24  issue  of 
TV  Guide.  Cost  of  insert  will  exceed  $2.30,000.  .  .  .  Fortune's  circu¬ 
lation  rate  base  of  ,315.000  will  be  raised  to  330,000,  beginning  with 
July,  1960  issue.  One-time  b&w  page  rate  will  go  from  $4-500  to 
$4,840.  .  .  .  Architectural  Forum  will  increase  one-time  b&w  pap 
rate  from  $1,195  to  $1,290,  with  April.  1960  issue.  Multicolor  rate 
will  drop  from  $1,760  to  $1,735  for  one-time  page.  Life’s  recently 
completed  experimental  study  on  exposure  of  magazine  advertianf 
now  in  booklet  form.  Survey  by  Audits  &  Surveys  Co.  is  based  on 
“direct  physical  evidence”  of  page  opening. 
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Total  Retail  Sales 

$2,183,389 

$1,816,558 

$3,999,947 

Retail  Food  Sales 

580,592 

479,486 

1,060,078 

Retail  Drug  Sales 

85,464 

51,380 

136,844 

Automotive 

353,778 

337,921 

691,699 

Gas  Stations 

145,825 

165,980 

311,805 

Furniture,  Household  Appliances 

113,896 

91,658 

205,554 

(Source.  Sales  Management  Survey  of  Buying  Power,  May  10,  1959) 

CaiitOM  and  Younsttowii  Coiiiitt**  ar*  not  ln«i«dod  in  obovo  solos 


26  ADJACENT 


TOTAL 

(000) 


COUNTIES 


(000) 


You.  set  the 
BEST  stud  MOST 
JUICE  out  of  the 
hissest,  ripest  orunge 

Greater  Cleveland’s  AH  billion 
retail  sales  tops  any  one 
of  these  35  entire  states. 


Minnesota 

Louisiana 

New  Hampshire 

Kentucky 

Maryland 

Nevada 

Connecticut 

Nebraska 

New  Mexico 

North  Carolina 

Oklahoma 

North  Dakota 

Tennessee 

Oregon 

Rhode  Island 

Virginia 

West  Virginia 

South  Dakota 

Washington 

Arkansas 

Utah 

Alabama 

Arizona 

Vermont 

Colorado 

Mississippi 

Wyoming 

Georgia 

South  Carolina 

Delaware 

Iowa 

Idaho 

Maine 

Kansas 

Montana 

RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES 


COMMODITY 


CLEVELAND 
CUYAHOGA  COUNTY 
(000) 


Whatever 
you  sell  In  Greater 
Cleveland  you'll 
sell  more  of  It 
in  The  Plain  Dealer 


Your  advertising  in  the  Plain  Dealer  is  like  adding  another  full  state  to  your  Sales  Potential 

WRITE-  WIR  E  -  PHONE 


The  Cleveland  PLAIN  DEALER 

BtpruenUd  by  CrtstturO  Woodward,  Inc.,  New  Yorl,  Chtiago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  MetworL 
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Eureka  in  Supplements  in  321  Newspapers 


Bloomington,  Ill. 

Eureka  will  use  Sunday  sup¬ 
plements  in  321  newspapers 
throughout  the  U.  S.  and  Can¬ 
ada  this  fall  to  sell  its  unique 
“vibra-beat”  vacuum  as  the 
cleaner  with  “the  beating  ac¬ 
tion  of  an  upright  plus  the  con¬ 
venience  of  a  canister,”  accord¬ 
ing  to  A.  L.  McCarthy,  sales 
vicepresident. 

The  50-year-old  vacuum 
cleaner  firm,  always  a  heavy 
newspaper  user,  will  schedule 
the  major  share  of  its  fall 
budget  in  three  principal  weekly 
newspaper  supplements  —  This 
irecA",  Parade,  and  Family 
Weekly,  Mr.  McCarthy  said.  In 
addition,  the  Canadian  supple¬ 
ment,  ircefc  End,  distributed  in 


Eastman  Kodak  Offers 
Yule  Retailer  Mats 

Rochester,  N.  Y. 

Two  new  assortments  of 
Christmas  mats  specifically  de¬ 
signed  to  help  local  newspapers 
sell  advertising  space  to  photo¬ 
graphic  retailers  are  available 
free  from  Eastman  Kodak  Com¬ 
pany. 

Each  assortment  contains  10 
one-  and  two-column  mats 
geared  to  the  holiday  season. 
They  tie  in  with  Kodak’s  na¬ 
tionally  advertised  “Give  and 
Take”  Christmas  promotion. 

Newspapers  may  offer  the 
mats  to  camera  shops,  drug 
stores,  appliance  dealers,  de¬ 
partment  stores  and  other  pho¬ 
tographic  dealers. 

Assortment  “C”  includes  ads 
for  film  finishing  and  lower- 
priced  cameras.  Assortment  “D” 
includes  somewhat  higher-priced 
35mm  and  movie  cameras. 

Either  or  both  are  available 
without  charge  from  the  Ad¬ 
vertising  Department,  Eastman 
Kodak  Company,  Rochester  4, 
New  York. 


30  major  Dominion  cities,  will 
also  be  scheduled. 

Praises  Newspapers 

“Our  success  in  marketing 
Eureka  cleaners  against  very 
tough  competition  has,  we  are 
convinced,  been  due  to  our  in¬ 
sistent  and  consistent  use  of 
newspaper  advertisements,”  Mr. 
McCarthy  said.  “Experiments 
last  spring  led  to  the  develop¬ 
ment  of  a  very  strong  four- 
color,  half-page  advertisement 
which,  when  run  next  to  edi¬ 
torial  material,  will  have  high 
visibility  and  command  reader 
attention. 

“The  advei’tising  theme  was 
developed  following  an  intensive 


consumer  survey  by  our  agency, 
Earle  Ludgin  &  Company,  which 
proved  that  an  overwhelming 
number  of  women  want  one 
vacuum  cleaner  that  combines 
the  beating  action  of  an  up¬ 
right  with  the  convenience  of 
a  canister  cleaner.” 

The  first  ad  will  appear  in 
This  Week  on  Sept.  27,  in  Pa¬ 
rade  the  following  week  and  in 
Family  Weekly  and  Week  End 
on  Oct.  11.  The  same  basic  ad 
will  be  run  three  times  in  the 
first  two  and  twice  in  the  second 
tw’o  supplements  over  a  period 
of  nine  weeks,  Mr.  McCarthy 
explained,  so  that  from  Sept. 
27  through  Nov.  29  Eureka  will 
be  heavily  featured  in  top  news¬ 


THE 


SUN 


papers  in  most  major  and  mid. 
die  markets. 

900-I.ine  Ad.s 

In  addition,  he  added,  the  com 
pany  will  pursue  its  customary 
vigorous  newspaper  advertising 
program  in  cooperation  with  its 
more  than  10,000  dealers,  k 
series  of  900-line  ads  ar? 
planned  for  key  dealers  in  all 
major  markets,  beginning  in 
September. 

To  obtain  “video  visibility”  in 
major  markets  Eureka  has  de 
veloped  a  spot  television  ID 
campaign  in  10  major  market 
which  have  a  combined  P.PJ. 
of  just  over  35%  of  the  nation’s 
total  purchasing  power. 


Color  Ads  Spark 
Clothes  Dryer  Push 

Full  page,  two-color  ads  (via 
Leo  Burnett  Co.)  in  Chicago  and 
outlying  dailies  starting  Sept. 
10  launched  Commonwealth  Edi¬ 
son  Company’s  1959  fall  drive 
to  sell  electric  clothes  dryers  on 
a  “satisfaction  guaranteed” 
basis. 

Commonwealth  will  run  repe¬ 
titive  newspaper  ads  in  neighbor¬ 
hood  and  community  newspapers 
as  well  as  in  the  dailies.  TV 
spots  on  four  Chicago  channels, 
radio  spots,  outdoor  billboards, 
consumer  literature  and  attrac¬ 
tive  incentives  for  dealers  and 
salesmen  also  will  be  used. 

Cooperating  manufacturers 
and  distributors  will  support  the 
campaign  with  supplementary 
advertising  and  other  promo¬ 
tional  activities. 

• 

Hewitt  Quits  K&E 

Anderson  F.  Hewitt,  senioT 
vicepresident  of  Kenyon  &  Eck- 
hardt  Inc.,  has  resigned,  effec¬ 
tive  Oct.  1. 


READY  FOR  OCCUPANCY — Newspapers  of  the  U.  S.  and  Canada  <rt 
already  well  into  the  organizational  work  on  the  industry's  forthcomiat 
appliance  promotion — “Kdake  Your  Homo  Happier  With  a  New  Appli¬ 
ance" — which  is  scheduled  for  Nov.  9-21.  Basic  tool  in  campaign  is  bt 
prepared  by  Bureau  of  Advertising,  ANPA.  Shown  above  is  Bureau  stifle 
Mary  Ann  Murray  against  some  of  the  100  items  in  the  kit  which  are 
displayed  in  shape  of  the  campaign  promotion  symbol. 


Morning  •  Evening  •  Sunday 


Montreal  Drops 
Paris-Style  Kiosks 

Montreal 

The  Executive  Committee  has 
changed  its  mind  and  will  not 
ask  City  Council  to  amend  city 
by-laws  to  allow  Paris-type 
newspaper  kiosks  operated  by 
a  private  firm. 

The  decision  prevents  a  com¬ 
pany  from  proceeding  with 
plans  to  replace  existing  news¬ 
stands  with  Paris-style  units, 
even  though  the  company  had 
already  signed  a  contract  with 
the  city.  The  contract  w'ould 
have  permitted  advertising  pla¬ 
cards  on  the  stands. 

Local  vendors  were  reported 
to  be  generally  opposed  to  the 
kiosks,  on  the  ground  that  the 
system  would  mean  a  loss  of 
their  independence,  and  that 
they  needed  all  available  space 
to  display  their  magazines  and 
newspapers. 

The  private  firm  would  have 
replaced  existing  units  by  the 


Paris-style  kiosks  and  main¬ 
tained  them  for  10  years,  after 
which  they  would  have  been 
ceded  to  the  city. 

• 

All'Media  Campaign 
Planned  by  ‘Tangee’ 

The  George  W.  Luft  Com 
pany,  has  appointed  Albert 
Frank-Guenther  Law,  Inc.,  na 
tional  advertising  agency,  for 
a  new  stepped-up  advertising 
and  merchandising  program  for 
its  Tangee  Lipstick  and  Cos¬ 
metic  line. 

John  L.  Carroll,  sales  vice- 
president  of  the  Luft  Company 
said  Tangee  sales  in  the  first 
eight  months  this  year  were 
21%  ahead  of  a  year  ago  fol¬ 
lowing  a  1958  rise  of  10%  over 
the  company’s  1957  volume. 

“We  are  planning  for  1960, 
Mr.  Carroll  said,  “an  expanded 
merchandising  and  advertising 
program  that  will  result  i® 
stepped-up  time  and  space  in 
all  media. 
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In  the  New  York  market . . . 
among  4,7*30,000  adult  News  readers 

2,240,000  read 
The  News  exclusively 

Tlie  exclusive  readership  of  the 
Daily  News  exceeds  the  entire  readership 
of  any  other  New  York  City  newspaper. 

And  the  non-exclnsive  readers  of 
The  News  number  2,4{)0,000-inclnde  from 
one-third  to  two-thirds  the  readers  of 
all  other  New  York  City  newspapers. 

Source:  Profile  of  the  Millions— 

2nd  Edition,  a  massive  study  of 
New  York  market  eharoeteristies. 

Call  any  News  office  for  a  presentation. 


There  arc  11,130,000  adults,  fifteen  years  and 
over,  in  New  York  City  and  its  suburbs — and  ‘20% 
read  no  other  newspaper  than  The  News. 

Tlie  exclusive  Nows  readership  is  larger  than 
the  audiences  of  all  but  a  few  top  nighttime 
television  programs — and  you  get  it  every  day  I 

And  remember  that  the  exclusive  News 
readership  is  just  a  plus — less  than  half  of  the 
total  audience  reached  by  this  newspa|)er. 

It's  obvious  that  if  you’re  out  of  The  News, 
you  fail  to  reach  a  large  segment  of  this 
metropolitan  market;  and  television  offers 
no  assurance  of  reaching  it. 

It  is  also  obvious  that  when  your  advertising 
is  in  The  News,  you  are  covering  the  largest 
share  of  the  market — and  getting  attention, 
readership,  reception  and  response  that  no  other 
medium  can  surpass!  At  a  lower  cost,  as  well! 

Ask  any  New  York  News  office  for  details. 


THE  a  NEWS,  H  Picture  Xctrupaper 

More  than  tivice  the  circulation,  daily  and  Sunday,  of  any  other  newspaper  in  America, 

News  Building,  220  East  42nd  St..  Now  York  17 — Tribune  Towor,  Tribune  S<iuare,  Chicago  11  — 1.7.5  Montgomery,  St.,  San  Francisco  4 
8460  Wilsbire  Boulevard,  Los  Angelcii  S— Penobscot  Building,  Detroit  26—27  Cockapur  St.,  London  S.W,  1,  England 
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This  Week  Has  Golden  Gleam  for  25th  Yeai 


This  Week  magazine  is  cele¬ 
brating  its  silver  anniversary 
with  a  golden  gleam. 

The  September  13th  issue  will 
soar  above  the  13,000,000  mark 
in  circulation  and  will  contain 
$1,459,472  worth  of  advertising. 

In  its  first  year  of  operation, 
1935,  the  Sunday  newspaper 
supplement  carried  a  little  over 
$1,200,000  worth  of  advertising. 

The  25th  birthday  actually 
dates  back  to  the  time  the  idea 
for  This  Week  jelled  in  1934. 
The  magazine  got  into  publica¬ 
tion  and  distribution  via  news¬ 
papers  in  the  following  year. 

2  New  Members 
The  September  13th  issue 


marks  the  debut  of  the  maga¬ 
zine  in  its  two  newest  distribut¬ 
ing  newspapers,  the  Grand 
Rapids  (Mich.)  Press  and  the 
Tampa  (Fla.)  Tribune  and 
brings  the  total  of  member 
newspapers  to  42. 

During  the  past  12  months 
period,  three  additional  newspa¬ 
pers,  the  Buffalo  (N.  Y.)  Eve¬ 
ning  News,  the  Omaha  (Neb.) 
World-Herald,  and  the  Kansas 
City  (Mo.)  Star  have  joined  the 
group.  In  all,  these  five  addi¬ 
tions  represent  a  circulation  in¬ 
crease  of  1,164,982  during  the 
year. 

Advertising  Sales  Manager 
John  R.  O’Connor  said  that  a 
definite  business  upturn  had 
been  felt  and  he  predicted  that 


advertising  revenue  for  the 
magazine  in  the  second  six- 
month  period  of  1959  would 
show  approximately  a  2%  gain 
over  that  in  the  same  period 
in  1958.  He  estimated  that  This 
Week’s  1959  advertising  revenue 
would  be  in  the  neighborhood 
of  $42,000,000  and  at  year  end 
would  have  presented  a  serious 
challenge  to  the  number  one 
position  among  magazines  in  the 
food  and  food  products  adver¬ 
tising  classification. 

Reviewing  some  of  the  edi¬ 
torial  features  of  the  September 
13th  issue.  Editor  and  Publisher 
William  I.  Nichols  singled  out 
the  new  Harvard  study  on  hap¬ 
piness  in  the  American  family 
as  the  type  of  mass-appeal  edi- 


Little  Rock  (Ark.)  Arkansas  Gazette 

Hartford  (Conn.)  Courant 

Miami  (Fla.)  Herald 

Los  Angeles  (Calif.)  Examiner 

Indianapolis  (Ind.)  Star 

Des  Moines  (Iowa)  Register 

Honolulu  (Hawaii)  Star-Bulletin 

Louisville  (Ky.)  Courier-Journal 

Cleveland  (Ohio)  Press 

Philadelphia  (Pa.)  Bulletin 

Memphis  (Tenn.)  Commercial  Appeal 

Richmond  (Va.)  Times-Dispatch 

Grand  Forks  (N.D.)  Herald 

Fairbanks  (Alaska)  News-Miner 

Fort  Worth  (Texas)  Star-Telegram 

Buffalo  (N.Y.)  Evening  News 

Oakland  (Calif.)  Tribune 

Atlanta  (Ga.  )  Constitution 

New  Orleans  (La.)  Times-Picayune 

Baltimore  (Md.)  Sun 

Boston  (Mass.)  Globe 

Detroit  (Mich.)  News 

Minneapolis  (Minn.)  Star  and  Tribune 

Omaha  (Nebr.)  World-Herald 

Newark  (N.J.)  News 

Phoenix  (Ariz.)  Gazette 

New  York  (N.Y.)  Herald-Tribune 

Charlotte  (N.C.)  Observer 

Oklahoma  City  (Okla.)  Daily  Oklahoman 

Charleston  (S.C.)  News  A  Courier 

Dallas  (Texas)  Morning  News 

Seattle  (Wash.)  Post-Intelligencer 

Milwaukee  (Wise.)  Journal 

Portland  (Ore.)  Oregonian 

Pittsburgh  (Pa.)  Press 


KNOWN  BY  THE  COMPANY  WE  KEEP 


Since  1946,  when  we  began  microfilming 
current  issues  for  our  first  client,  the 
Lockport  Unioit-Sun  A  Journal,  we  have 
added  over  800  newspopers  to  our  customer 
roster.  A  few  of  the  many  leading  dailies 
we  are  now  handling,  from  coast  to  coast,  are 
shown  above.  And  the  list  is  ever  growing! 

P.S.  We  are  still  microfilming  the  Union-Sun. 

MICRO  PHOTO  INC. 

1700  SHAW  AVENUE,  CLEVELAND  12,  OHIO 
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torial  material  that  This  Weap 
looks  for  in  its  “person-to-pe| 
son”  editorial  approach. 

Variety  and  Routine  g 

Commenting  on  the  artidi] 
which  is  titled  “What  Makes' 
Happy  Families  Happy,”  M.v 
Nichols,  who  has  just  retumeii 
from  Moscow,  contrasted  the  si 
most  infinite  variety  of  lifeitj 
the  American  family  with  the! 
sameness  and  monotonous  iwi 
tine  that  the  Russian  familjl 
must  face  in  its  day  to  day  lit- 1  • 
ing.  He  mentioned,  too,  the  Har¬ 
vard  survey’s  finding  the  desire 
for  decency  is  still  the  dominan; 
trait  of  the  American  family, 

“This  Week  magazine  has 
long  borne  the  standard  ‘For.i 
Better  America’  ”  Mr.  Nichols 
concluded,  “and  it  is  throuji 
articles  like  those  based  on 
Harvard  study  that  we  feel  tn 
can  perform  a  strengthenme 
and  reassuring  role  among  on: 
13,000,000  reader-families.” 

Publisher  Relations  | 

Tracing  the  growth  of  Tht 
Week,  W.  Parkman  Rankin, 
vicepresident,  stressed  the  im-i 
portance  of  the  magazine’s  rela-j 
tionship  with  its  distributinr  1 
newspapers. 

“When  the  first  issue  of  This 
Week  appeared  in  February. 
1935,”  he  said,  “there  were  21 
distributing  newspapers  withi 
combined  circulation  of  4,293,- 
518.  Today,  they  number  42. 
with  a  circulation  in  excess  of 
13,000,000.  The  concept  of  the 
Sunday  magazine  has  come  of 
age  as  a  unique  entertainment 
and  advertising  medium  —  thf 
impact  of  a  finely  printed  na¬ 
tional  magazine,  sharing  th« 
local  influence  and  respect  of 
the  Sunday  newspaper,  delivered 
to  the  home  of  the  reader  ot 
the  day  that  he  has  set  aside 
for  reading,  relaxation  and  rec 
reation.” 

Mr.  Rankin  cited  the  quality 
of  editorial  material  in  the 
magazine  as  the  most  important  | 
factor  in  its  success  and  growth- ) 

“In  1958,”  he  noted,  “three  1 
major  articles  stood  out  foe 
their  timeliness  and  promota-  [ 
bility.  They  were  Wemher  Von  j 
Braun’s  fictional  account  of  the ! 
‘First  Men  To  The  Moon,’  ‘The 
Sub  With  The  Thousand  Mile  | 
Punch’  and  ‘How  You  Can  Get  i 
Into  The  Space  Age.’  Our  mem¬ 
ber  newspapers  were  so  hi^lj 
enthusiastic  about  these  articles 
that  they  promoted  them  in  their 
daily  sections  far  above  all 
others.  > 

Last  year  Mr.  Rankin  traveled 
40,000  miles  over  the  country 
visiting  member  newspapers. 
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At  the  half,  the  team  from  First  Street 
in  Los  Angeles  is  leading  again 


Score  at  the  half— Times  leading  by  7,143,761. 

Once  again  — fifth  year  in  a  row,  to  be  exact  — the 
nation’s  official  linage  scorekeeper.  Media  Records, 
shows  the  Los  Angeles  Times  in  first  place  among  all 
U.S.  newspapers  in  total  advertising  linage  for  the 
first  half  of  1959. 

Fact  is.  The  Times  scored  so  often  in  the  first  half 
this  year,  they’ve  chalked  up  a  22%  increase  in  linage 
over  last  year’s  first  place  position. 

And  the  records  go  deeper.  The  Times  piled  up  the 


biggest  score  in  retail  advertising  over  any  other  news¬ 
paper  for  the  fifth  consecutive  year . . .  gained  more 
yardage  in  classified  advertising  for  the  seventh  year 
. . .  was  second  in  financial  advertising  . . .  third  in 
general  advertising  . . .  and  completely  out-ran  all 
local  competition. 

Why  not  send  your  advertising  dollars  to  join  the 
rooting  section  of  this  power-house  team  from  First 
Street  in  Los  Angeles,  home  of  The  Times.  The  second 
half  score  may  be  even  bigger. 


First  in  the  nation’s  No.  2  market  Los  Angeles  Times 


Represented  by  Cresmer  &  Woodward,  New  York, 
Chicago,  Detroit,  Atlanta  and  San  Francisco 
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^DERS  IN  AnvPT.  V  "‘TOfiOS 

ADVEKrtsiNG  IN  thv  .  . .  '  - 

3.  Ne.  York  Tiaes  !  J  f  , .  ’  f-O’o.ea* 

Chicago  Trihi.n  **  *  ^  '  . ®0-926,a63 

6.  Clevpi  !  -  E  Jr  S  . 27.243,723 

7.  Wa!r  T  -  "  i  s .  26.700.198 

a  U,  Star  -EkS...  22,988.511 

•  Washington  Post  k  TiBea-HAMi!i  .  '  21,669,838 

0-  Cincinnati  Enquirer  -  20.897,130 

* .  20.736,157 


m. 


TV  Industry  Income 
Exceeded  Billion  in  ’58 

Washixctos 

Total  broadcast  revenue  of  tht 
television  industry  exceeded  t 
billion  dollars  in  1958,  with  a 
9%  jump  from  1957,  the  Federal 
Communications  Commission  re¬ 
ports.  The  exact  fierure  was 
$1,030,000,000. 

$791.7  million  (77 


Ore.  Daily  Offers  Retail  Ad  Contract 


to  Frank  Jenkins,  publisher.  he  added.  Modoc  an( 

The  present  local  display  The  national  advertising  sell- 
rates  became  effective  on  Dec.  ing  pattern  for  the  newspaper  ^ 

1,  1957.  An  increase  in  circula-  is  promoted  along  new  lines  this  ^  ” 

tion  to  15,000  prompted  the  year,  the  publisher  pointed  out.  y'® 
raise  in  rates  announced  on  July  “In  1956,  the  Herald  and  ^  ^  ’ 

31,  1958,  to  become  effective  60  News  had  a  circulation  of  ap-  „ 
days  later.  proximately  12,000,”  he  said.  Henri  l 

Contract  Ratc^  circulation  was  Henri’s 

concentrated  in  Klamath  County  waukee,  rc 

Effective  Oct.  1,  open  earned  which  had  a  total  consumer  dol-  pj-n  marh 

rates  are  from  $1.32  to  $1.16  lar  figure  of  about  $60  million,  blitz,  Inc., 

an  inch.  The  contract  rates  are  This  gave  our  advertisers  a  jng  an 
from  $1.16  to  $1.04.  potential  of  $5,000  annually  per  campaign 

“The  contract  system  employs  subscriber.  fall  to  hs 

a  discount  for  completion  of  con-  “As  1960  approaches,  the  Her-  dressings. 


percent) 

were  derived  from  the  sale  of 
time  and  $238.3  million  (23  per¬ 
cent)  from  sales  of  talent  and 
progi-am  material  to  advertisers. 
In  1957,  the  division  of  total 
revenues  as  between  the  sale  of 
time  and  sale  of  talent  and  pro¬ 
gram  material  was  also  77  and 
23  percent,  respectively. 

Total  times  sales  of  $951  mil¬ 
lion  (before  commissions  to 
agencies,  representatives  etc.) 
were  divided  as  follows:  $424.5 
million  (44.6  percent)  from  the 
sale  of  network  time  to  national 
advertisers;  $345.2  million  (36.3 
percent)  from  the  sale  of  non- 
network  time  to  national  and 
I  regional  advertisers;  and  $18U 
million  (19.1  percent)  from  tiie 
!  sale  of  time  to  local  advertisers. 

I  The  comparable  percentages  for 
the  various  categories  of  time 
I  sales  for  1957  wrere  4-). 4,  34.1 
and  20.5. 


Du  Pont  To  Plug 
Dacron  in  Local  Ads 

The  men’s  wear  merchandis¬ 
ing  section  of  Du  Font’s  Tex¬ 
tile  Fibers  Department  will 
launch  xvhat  is  believe*!  to  be 

>the  most  intensive  local  pro¬ 
motion  effort  in  the  history  of 
men’s  wear  next  spring  in  sup¬ 
port  of  suits,  slacks  and  sport 
coats  made  with  “Dacron”  poly¬ 
ester  fiber. 

The  promotion  w-ill  be  staged 
in  the  21  largest  cities  and  will 
be  launched  in  each  city  in  com- 
1  pliance  with  local  retail  sched¬ 
ules  for  promotion  of  light- 
I  weight  men’s  clothing.  Based 
on  the  theme,  “The  Summer 
I  Look  for  the  ’60s,”  the  cam- 
I  paign  will  consist  of  advertising 

►  j  in  52  newspapers,  six  one-min- 

1  ute  commercials  on  one  tele- 
i  vision  station  per  city,  and  20 
j  one-minute  radio  commercials. 

,  Lightweight  suits,  slacks  and 
.  sport  coats  made  with  “Dacron" 

.  will  be  advertised  nationally  in 
1  Look,  The  Saturday  Evening 
Post,  Time,  The  New  Yorker, 
Sports  Illustrated  and  The  Nev 

_  uT  York  Times  Magazine.  A  color 

PlW’iL.  spread  in  Life  will  launch  the 

W  promotion. 

Retailers  will  be  furnishjrf 

I  I  window  and  counter  dis- 

■ttiU  play  material  and  a  schedule 

j  of  local  advertising  to  permit 
NCE  tail  them  to  tie  in  with  this  effort 
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WRITE  TODAY  FOR  A 
DEMONSTRATION  IN  YOUR  PLANT 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS.  NEW  YORK 
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Recent  years  have  shown  a  steady  procession  of  industrial  and 
residential  building  in  the  thriving  Utica,  N.  Y.,  community.  Doz¬ 
ens  of  new  plants  and  acres  of  new  residences  have  given  today’s 
Utica  a  “new  look”,  which  accurately  reflects  the  city’s  vitality 
and  new  spirit  of  progressiveness.  No  longer  a  “textile  town”, 
today’s  Utica  is  a  city  of  highly  diversified  heavy  industry. 

IISDVSTRIAL  GROWTH  ,  ,  . 

Utica  now  boasts  of  such  industrial  giants  as  General  Electric, 

Bendix  Aviation,  Chicago  Pneumatic  Tool,  Kelsey-Hayes  and  the 
Remington  Rand  Division  of  Sperry-Rand,  Inc. — real  proof  that 
Utica,  N.  Y.,  is  a  fine  place  in  which  to  do  business  ...  a  city 
of  skilled  labor  and  high  wages. 

CULTURAL  DEVELOPMENT  .  .  . 

Keeping  pace  with  the  vigorous  industrial  expansion  of  Utica, 

N.  Y.,  is  the  equally  dynamic  growth  of  the  city’s  excellent  cultural 
resources  .  .  .  Utica  Collie  is  building  a  spacious  new  campus  to 
house  2,500  students;  a  striking  new  $2,500,000  art  gallery  (now 
under  construction) ;  Utica’s  Mohawk  Valley  Technical  Institute’s 
new  78-acre  campus  costing  $3,500,000  (now  under  construction) 
and  Utica’s  new  $3,500,000  Civic  Auditorium  to  seat  6.500  people 
(nearing  completion). 

CIVIC  PROGRESS  .  .  . 

Other  construction  includes  a  modem  new  YMCA  building;  four 
new  expressways  (one  partially  completed  to  cost  $16,000,000) ; 
a  new  modem  airport  building  costing  $3,000,000  and  HQ  for  the 
expanded  Mohawk  Airlines  network  plus  the  improvement  of 
Utica’s  fine  parks  and  the  construction  of  a  new  $250,000  air- 
conditioned  club  house  for  Utica’s  beautiful  municipal  golf  course. 

GROWTH  .  .  .  PROGRESS  .  .  .  PROSPERITY  .  .  .  these  are 
the  key  factors  in  today’s  Utica.  And  they’re  the  signposts  of 
great  new  selling  opportunities  in  this  thriving  and  diversified 
market.  Ask  your  Gannett  Advertising  Sales  representative  for 
the  complete  Utica  story. 

THE  UTICA  DAILY  PRESS  (Morning) 

THE  UTICA  OBSERVER-DISPATCH  (Evening*  Sunday) 

MEMBERS  OF  THE  GANNETT  GROUP  OF  NEWSPAPERS 

Gannett  Advertiting  Satea,  Ine.,  offices  in: 

N«w  York  Syraruse  Chicago  San  Francisco 
Detroit  Hartford  Philadelphia 


The  1959  W  inners  of 
the  Pulitzer  Gold  Medal 
for  Meritorious  Public  Service 
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Space  Buyer,  ,,F,Y.  1. 


A  NEWSPAPER  SUPPLEMENT  featuring  the  variety  of  service 
banks  offer  to  family  money  managers  will  be  published  Sept.  1] 
by  the  Chicago  Tribune. 

Titled  “Banking  Is  Your  Business,”  the  section  will  be  introduced 
with  a  full  color  cover.  The  supplement  will  be  edited  by  William 
Clark,  Tribune  financial  editor. 

Contents  of  the  supplement  will  be  zoned  geographically  to  permit 
financial  institutions  to  focus  their  advertising  messages  on  farailiei 
living  in  areas  they  arc  best  equipped  to  serve. 


OPEN  HOUSE — Allen  Jones  (left)  media  director,  McCann-Ericlson, 
Inc.,  San  Francisco,  shows  Miss  Dean  Miles  and  Lyman  McBride,  both  of 
Fitzpatrick  &  Associates,  newspaper  representatives,  a  diagram  of  floor 
plan  of  the  agency's  newly  modernized  and  expanded  facilities  in  San 
Francisco. 


Zeuthen  Appointerl  30-Year  Review 

‘LBE’  Progfram  Manager  Of  Radio  and  TV 


Ralph  Zeuthen  has  been  ap¬ 
pointed  progi’am  manager  of  the 
Live  Better  Electrically  Pro¬ 
gram  of  the  Edison  Electric  In¬ 
stitute.  He  will  head  the  $2,500,- 
000  Live  Better  Electrically  pro¬ 
gram,  which  was  previously 
known  as  the  National  Electric 
Living  Program. 

It  includes  promotional  efforts 
in  newspapers,  magazines  and 
TV,  and  has  as  its  major  activi¬ 
ties  Housepower  (wiring).  Light 
for  Living,  and  the  Medallion 
Home,  which  will  be  featured  in 
the  30-page  Medallion  Home  na¬ 
tional  advei-tacular  to  appear 
during  National  Home  Week. 

For  the  past  tvro  years,  Mr. 
Zeuthen  has  been  president  of 
Zeuthen,  Thomas  &  Hulbert. 
Minneapolis,  Minn.,  advertising 
agency. 


San  Juan  Star 
Conies  Out  Nov.  2 


Dennis  in  Russia 


San  Juan 

November  2  has  been  set  as 
the  starting  date  for  Puerto 
Rico’s  new  English-language 
dailv,  the  San  Juan  Star. 

Gardner  Cowles,  president  of 
the  Des  Moines  (la.)  Register 
and  Tribune  and  publisher  of 
Look  magazine,  will  be  chair¬ 
man  of  the  board  of  the  new^ 
publishing  company.  Cowles 
Magazines,  Inc.  will  be  a  major 
stockholder. 

William  J.  Dorvillier,  who  is 
publisher  of  a  newsletter  deal¬ 
ing  with  Puerto  Rican  economic 
conditions,  will  be  editor  and 
publisher  of  the  Star.  The  pa¬ 
per  will  be  tabloid  in  format. 


FOOD  EXPERTS  from  five  daily  newspapers  have  been  named 
as  members  of  the  judging  panel  at  Pillsbury’s  11th  Grand  Nationil 
Recipe  and  Baking  Contest,  to  be  held  Sept.  20-22  at  the  Beverly 
Hilton  Hotel  in  Beverly  Hills.  California.  Four  of  the  women  named 
are  home  economics  directors  of  Ix)s  Angeles  daily  newspapers: 
Selma  Andrews  of  the  Herald-Express;  Prudence  Penny  (Adene 
Wilson)  of  the  Examiner;  Anita  Bennett  of  the  Mirror-News;  and 
Marian  Manner>  of  the  Times.  The  fifth  newspaperwoman  is  Dorothy 
Robertson,  food  editor  of  the  Richmond  (Va.)  Times-Dispatck 
Their  joh  at  the  Bake-Off  will  be  to  select  the  $25,000  Grand  Pria 
winner — and  eleven  other  cash  prize  winners — from  one  hundred 
baked-on-the-spot  entries. 


Chicago 

A  summary  of  30  years  of 
radio  and  television  listening  and 
looking  experiences  of  Larry 
Wolters,  Chicago  Tribune  radio 
and  television  editor,  has  been 
published  as  a  three-part  series 
by  the  Tribune. 

In  the  first  story  he  wrote 
after  being  named  radio  editor 
on  Sept.  7,  1929,  Mr.  Wolters 
stated  “Radio  broadcasting  is 
entering  its  ninth  year  today.  It 
has  been  such  a  far  cry  from  the 
crystal  set  which  was  so  popular 
in  the  early  days  to  the  modem 
electric  receiver  which  repre¬ 
sents  the  latest  in  engineering 
ingenuity,  it  is  hard  to  realize 
that  only  eight  years  have 
elapsed  since  the  first  broad¬ 
casting  station  was  licensed.” 


DOVER  DEAL — Bernard  J.  Smyth,  publisher,  has  announced! 
new  comhination  rate  of  1.5c  a  line  for  advertisers  using  the  daSy 
Delaware  State  News  with  Transport,  a  weekly  serving  the  Dow 
Air  Base,  and  Delmarva  Sportsman's  Index.  The  package  has  i 
total  circulation  of  19.(K)0.  of  which  11.000  is  the  circulation  of  the 
capital  city  daily  started  from  scratch  only  five  years  ago.  Purchased 
separately,  the  three  would  cost  19c  a  line.  Julius  Mathews  Spccisl 
Agency  represents  the  group. 


AUTHOR.S’  TEA  isn’t  just  a  big-city  event.  Edward  J.  Gallagher, 
editor-publisher  of  the  Laconia  (N.H.)  Citizen,  brings  together 
quite  a  group  of  distinguished  writers  for  a  “tea”  where  punch  h 
served.  Next  year  it’s  planned  to  put  one  of  these  salons  on  TV. 


HOME  FURNISHINGS  EXPOSITION  for  the  delaware  Valley 
dealers  will  be  co-sponsored  by  the  Philadelphia  Inquirer  aad 
Philadelphia’s  Commercial  Museum.  Sept.  19-27.  Features  inclodl 
Pittsburgh  Plate  Glass  Company’s  designer-drapery  display  «f 
fiberglass. 


COMIC  DRAWlNtiS  hy  Lou  Myers  dress  up  the  pages  of  u 
automotive  presentation  of  the  New  York  Times  which  is  niakin 
the  agency  rounds.  Tlieme  is  that  New  Yorkers  do  everything  othen 
do — -only  more  so.  For  instance — there  are  four  polo  clubs.  .3O.0(lt 
Little  League  players,  1,700  horses  privately  owned.  New  Yorkw 
drive  4,313.5(W  cars,  buy  $2.300.000.0(X)  worth  of  automotiff 
products. 


Washington 
There’s  bad  tidings  in  the 
news  for  Moscow:  Dennis  the 
Menace  is  on  his  way  over  to 
teach  Little  Ivan  a  few  tricks 
of  the  trade  of  sub-teenage. 
Hank  Ketcham,  artist-author  of 
the  comic  panel,  will  visit  Rus¬ 
sia  in  the  course  of  a  five-month 
jaunt  through  Europe.  Ketcham 
had  a  conference  with  Vice 
President  Nixon  before  leaving 
and  came  out  of  the  meeting 
with  assurance  that  interna¬ 
tional  relations  can  stand  up 
under  a  visit  by  Dennis  but, 
he  said:  “The  jaunt  is  non¬ 
political,  non-thoughtful.  It’s 
to  get  away.” 


TEXAS  AND  LOUISIANA  markets  are  covered  in  the  third  atj 
nual  Harte-Hanks  Newspapers  research  report  conducted  hy  Belda  | 
Associates.  One  table  shows  the  percentage  of  households  when  j 
people  are  actually  exposed  to  newspapers  on  the  average  weekday  j 
and  Sunday  .  .  .  one  or  more  adults  85%  weekdays,  86%  Sunday;  j 
children  25%  on  both;  anyone.  85%  and  86%.  Report  gives  detailed 
data  on  ages,  interests,  income,  etc. 


ADVERTISER.S’  HABITS  come  under  scrutiny  in  data  compiled 
by  the  Advertising  Checking  Bureau  for  the  Bureau  of  Advertising, 
AJNPA;  such  as— Bulk  of  auto  copy  runs  Tuesdays;  food  on  ThurS' 
days;  medical  on  Mondays  and  Wednesdays;  and  naturally,  liquor 
any  day  but  Monday.  It’s  gasoline  on  Tuesday,  toothpaste  on  Mon¬ 
day,  travel  on  Monday  or  Tuesday.  And  in  volume  of  copy,  beef 
has  a  head  over  tea  and  coffee. 


READERS’  HABIT  is  constant  throughout  the  year,  reports  tl« 
Greenville  (Tex.)  Herald-Banner  in  a  study  which  shows  there! 
no  off-season  in  newspaper  reading.  Analysis  of  circulation  over*) 
three-year  period  showed  no  month  varied  more  than  4%  from  thej 
peak  month. 
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Young  Chicago  loves  to  bu} 


the  Chicago 
Sun-Times 


The  young  families  are  the  big  buying  families, 
in  Chicago  as  anywhere  else.  But  nowhere  else  can  you 
reach  them  more  effectively. 

In  Chicago,  more  young  families  read 
the  Sun-Times  than  any  other  newspaper.* 

‘Source:  Publication  Research  Service  Study  No.  5. 
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He  Should  Have  Been 
Twins  in  Moscow 


By  James  L.  C.ollin^s 

Around  the  UPI  Photos  office 
in  New  York  City,  Nick  Ruscio, 
handsome  and  personable,  is 
sometimes  called  Mr.  Smiles. 

He  had  an  assignment  the 
other  week  that  taxed  even  his 
toothsome  good  nature:  The 
shooting  of  47  commercial  jobs 
in  10  days  at  our  national  ex¬ 
hibition  in  Moscow.  Nick  is  chief 
photographer  of  the  service’s 
commercial  photography  divi¬ 
sion. 

“I  had  never  been  behind  the 
Iron  Curtain,”  he  said,  “and 
wasn’t  quite  certain  how  an 
American  loaded  down  with  90 
pounds  of  photographic  equip¬ 
ment  would  be  accepted  on  the 
streets  of  Moscow. 

“There  was  no  shortage  of 
advice  from  all  sides  before  I 
left  New  York.  Most  of  it  was 
wrong.  At  any  rate,  in  my  time 
there  1  shot  nearly  1500  nega¬ 
tives  and  color  transparencies 
and  800  feet  of  movie  film; 
bought  a  35  mm.  camera  in  a 
camera  shop;  answered  the 
questions  of  dozens  of  curious 
Russians;  struck  up  a  warm 
friendship  with  a  brilliant 
youngster,  and  played  a  running 
game  of  cloaks  -  and  -  daggers 
with  officials.” 

Appn»>'al  Required 

He  said  he  was  soon  told  that 
all  film  had  to  be  pi'ocessed  and 
submitted  for  approval  before 
leaving  the  country.  Nick  beat 
the  odds  by  staying  up  nights 
to  develop  his  negatives  in  his 
hotel  room. 

What  equipment  did  you  take 
with  you? 

“I  packed  a  2%  x  214  Mami- 
yaflex  with  three  sets  of  inter¬ 
changeable  lenses,  a  16  mm. 
Bell  and  Howell  Filmo  movie 
camera,  a  Heiland  Strobonar 
72-A  flash  unit,  and  a  light  me¬ 
ter,  a  tripod,  several  bottles  of 
developer  and  a  daylight  devel¬ 
oping  tank. 

“The  only  thing  I  lacked  was 
knowledge  of  the  Russian  lan¬ 
guage.  That  turned  out  to  be 
one  of  the  biggest  handicaps  1 
have  faced  on  any  assignment.” 

UPI  Moscow  facilities  were 
loaded  down  with  spot  news  so 
Nick  processed  quite  a  bit  of 
his  roll  film  in  his  hotel  room 
with  Unibath.  He  found  that 
six-minute  development  at  room 
temperature  and  a  brief  wash 


in  running  water  gave  him  good 
negatives. 

“Lack  of  temperature  control 
in  the  80-degree  room,”  he  said, 
“would  have  made  conventional 
three-solution  development  al¬ 
most  impossible.” 

Few  Blanks 

Nick’s  batting  average  on  the 
frenzied  assignment  was  high. 
He  drew  blanks  on  only  five  of 
the  47  jobs — and  with  good  rea¬ 
son.  In  four  instances  the 
equipment  he  was  to  photograph 
either  had  not  arrived  at  the 
fair  or  had  not  been  put  on 
display. 

“The  fifth,”  he  said,  “was  a 
truck  to  be  pictured  with  the 
fair  in  the  background.  As  it 
turned  out,  the  truck  was  kept 
parked  at  the  railroad  station, 
which  was  strictly  off-limits  to 
photographers. 

“Several  assignments  required 
considerable  detective  work  be¬ 
fore  they  could  be  completed.  I 
found  a  company’s  portable 
typewriter,  which  was  to  have 
been  on  display  in  the  model 
apartment,  on  the  shelf  of  a 
closed  cabinet. 

“And  a  shoe  manufacturer 
provided  brown  shoes  for  the 
guides,  who  were  w’earing  blue 
or  gray  uniforms.  It  took  some 
snooping  to  find  a  guide  one 
day  who  was  wearing  brown 
shoes  with  his  blue  suit.” 

Probably  Nick’s  most  pleasant 
experience  came  when  he  met 
12-year-old  Vova  Zimmerman, 
blond  and  eager  and  intelligent. 
On  the  first  day  of  the  fair  he 
walked  up  to  the  photographer 
and  asked,  in  hesitant  English, 
for  a  ticket. 

“I  hired  him  on  the  spot  as 
my  assistant,”  Nick  said,  “and 
after  10  days  of  hard  work  he 
refused  to  accept  pay. 

“But  to  begin  at  the  begin¬ 
ning,  let  me  say  that  at  the  end 
of  the  first  day  Vova  knew 
when  I  wanted  the  light  meter 
as  well  as  the  experienced  caddy 
knows  when  to  reach  for  the 
sand  blaster. 

“Once  when  he  expressed  in¬ 
terest  in  my  35-cent  ballpoint 
pen  I  tried  to  give  it  to  him 
but  he  accepted  only  after  I 
agreed  to  take  a  couple  of  little 
Olympic  games  tokens  in  re¬ 
turn. 

“On  my  last  day  in  Moscow 


I  had  a  couple  of  meal  coupons 
left  and  treated  him  to  what 
was  probably  his  first  meal  in 
a  hotel  diningroom.  He  was  still 
too  proud  to  accept  something 
for  nothing  and  even  refused 
the  small  amount  of  Russian 
money  I  had  left. 

“He  insisted  on  accompany¬ 
ing  me  in  the  taxi  for  the  25- 
mile  ride  to  the  airport  so  he 
could  handle  my  luggage.  I 
don’t  know  how’  he  Intended  to 
get  back. 

“This  was  strictly  a  solo  trip, 
but  Vova  made  it  a  lot  easier. 

I  would  like  to  take  credit  for 
batting  .900  on  UPI’s  47  com¬ 
mercial  photo  assignments,  but 
a  great  share  of  the  credit  must 
go  to  a  12-year-old  volunteer 
guide,  handyman  and  somewhat 
interpreter  w’ho  disappeared 
only  occasionally  to  sample  a 
soft  drink.” 

«  *  « 

POLICE  rXIVERAGE 

VIPs  accorded  parades  and 
receptions  in  Los  Angeles  are 
well  covered  by  the  police — with 
cameras. 

Three  motion-picture  cameras 
work  the  entire  tour,  according 
to  Lt.  John  Bigham,  chief  of  the 
photographic  section  of  that 
city’s  police  department. 

The  footage  is  for  police  use, 
of  course.  “It  gives  us  a  com¬ 
plete  record  of  the  event  if  we 
need  to  refer  to  it,”  the  lieuten¬ 
ant  says.  He  adds  that  all  crime 
scenes,  homicides  and  crime  re¬ 
enactments  are  photographed  on 
color  negative  film  for  possible 
court  use.  He  believes  that 
eventually  all  identification  pic¬ 
tures  will  be  color  prints. 

*  4>  * 

R.  I.  FIRST 

The  other  day,  for  the  first 
time  in  the  history  of  Rhode 
Island  courts,  still  and  TV  cam¬ 
eramen  were  permitted  to  shoot 
on  the  inside.  The  occasion  was 
the  arraignment  in  district 
court  in  Cranston  of  three  es¬ 
capees  from  the  state  prison. 
Half  way  through.  Judge  Wil¬ 
liam  H.  McSoley,  who  permitted 
the  photography,  ordered  the 
TV  men  to  stop,  saying  the 
whir  of  their  cameras  was  dis¬ 
tracting. 

*  ♦  ♦ 

PHELW  NAMED 

Don  Phelan,  photographer 
turned  salesman,  has  been  ap¬ 
pointed  account  supervisor  for 
the  Long  Island  area,  according 
to  Roy  Mehlman,  director  of 
the  commercial  photography  di¬ 
vision,  UPI  Photos.  Don  used  to 
shoot  pictures  for  the  division. 

<t>  *  * 

PROFESSOR  WOOD.SON 

Jennings  B.  (Woody)  Wood- 
son,  Jr.,  has  resigned  from  the 


public  relations  department  d 
Du  Pont  to  become  an  associitt 
professor  at  San  Jose  State  Ci 
lege.  Woody,  who  has  do» 
much  research  on  behalf  of 
new’spaper  photography,  will!* 
in  charge  of  photojournalisE 
courses.  Before  Du  Pont,  I* 
taught  photography,  typogn. 
phy  and  new’swriting  courses  ot 
the  University  of  Illinois. 

«  *  « 

HANK  OLEN  DIES 

Henry  (Hank)  Olen,  Net 
York  Daily  News  photographer 
for  39  years,  died  Sept.  2  ini 
Long  Island  hospital  after  a 
short  illness.  He  was  70. 

Mr.  Olen,  who  retired  froi 
the  News  on  April  1,  1958,  an; 
one  of  the  original  photo  staf 
members  of  the  paper.  A  sje- 
cialist  in  sports,  he  is  credited 
with  being  the  first  news  photof 
rapher  to  use  a  telescopic  lens 
for  baseball  coverage.  He  used 
the  same  type  camera  Teddy 
Roosevelt  took  on  his  Africa 
safaris. 

Mr.  Olen  covered  every  World 
Series  from  1919  through  1955. 
and  was  the  winner  of  maty 
aw’ards. 

•  *  * 

PHOTO  THEMES 

Popular  Photography  lists 
these  as  the  recurring  themes 
that  win  prizes  in  photo  cot- 
tests:  1)  the  famous,  especiaDy 
candids  of  them;  2)  the  beaut 
ful — exotic  lands,  lovely  girls 
handsome  children;  3)  the  emo¬ 
tional — shots  that  play  on  the 
heartstrings;  4)  the  tragic— ac¬ 
cidents,  disasters,  violence;  5l 
the  humorous;  6)  the  unex 
pected;  and  7)  the  spectacular 
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Clemow  to  Publish 
Picture  Supplement 

West  Hartford,  Com 

Bice  Clemow  has  announced 
formation  of  Connecticut  Life- 
Inc.,  to  publish  a  weekly  news- 
picture  magazine  supplement  for 
44  community  new’spapers,  start 
ing  this  Fall. 

Mr.  Clemow,  who  is  presidait 
of  the  West  Hai’tfoi’d  Publishinl 
Company,  publisher  of  the 
Hartford  News,  is  resigning  as 
publisher  of  the  weekly  paper 
He  is  succeeded  by  Edward  C- 
Lavelle,  who  has  been  elected  a 
vicepi'esident  of  the  publishinf 
company.  Mr.  Lavelle  has  be* 
the  News’  editor  for  12  years. 

Also  elected  a  vicepresido* 
was  John  G.  Rohrback,  publish^ 
of  the  Bast  Hartford  (Conn.) 
Gazette,  which  was  purchased  hj 
the  West  Hartford  Publishinf 
Company  in  1956.  Mr.  Rohrbad 
will  be  Mr.  Clemow’s  assistant 
in  the  new  company. 

I  S  H  E  R  for  September  1 2,  195^ 


i 


A  “hot”  ring  helps  tame  an  old  enemy 


Atomic  radiation  help>s  this  man  do  his  job. 

He’s  Dr.  Hugh  Macpherson,  one  of  Standard’s  research 
engineers.  The  “hot”  ring  he’s  holding  is  an  ordinary 
piston  ring  which  has  been  exp>osed  to  atomic  radiation. 

By  installing  such  radioactive  piston  rings  in  a  car,  our 
research  engineers  can  use  a  Geiger  counter  to  measure 
wear  as  it  happens  while  the  car  is  driven  on  the 
highway,  in  traffic,  on  hills  —  in  every  pKJSsible  driving 
situation. 

This  research  technique  has  taken  months  off  the  time 
needed  to  test  the  effectiveness  of  new  motor  oils,  and  it’s 
far  more  accurate  than  previous  methods. 

It’s  one  of  the  techniques  pioneered  by  Standard’s 


scientists  to  help  defeat  an  old  enemy — wear ...  to  learn 
what  it  is,  what  causes  it,  how  to  prevent  it. 

Our  progress  has  been  steady.  Working  closely  with 
car  manufacturers,  we’ve  virtually  ended  the  problem  of 
wear  in  automobile  engines. 

In  the  1930’s,  for  example,  cars  could  go  only  20  to  40 
thousand  miles  before  a  major  overhaul.  But  with  today’s 
motor  oils  and  regular  oil  changes,  your  engine  can  be 
good  for  more  than  100,000  miles — can,  in  fact,  outlast 
the  car. 

By  such  never-ending  research  that  leads  to  better 
products,  the  people  at  Standard  are  planning  ahead 
to  serve  you  better. 


REPORT  FROM  ARGENTINA 


Ads,  Circulation  Gain 
With  Doubled  Prices 


and  to  lead  the  morning  field,  dent;  “There  is  complete  libel 
but  Clarin  does  not  accept  re-  of  the  press  in  this  couel 
turns  and  writes  down  its  entire  and  the  newspapers  freely  jl 
run  as  circulation.  nress  their  oninions.”  The  \vJ 


More  Reading  Papers 


press  their  opinions.”  The  V5I 
zuelan  asked  Dr.  Frondizi:  I 
“How  can  you  reconcile  tsl 


By  Robert  Lindley 


I  A  McCann-Erickson  executive  statement  with  the  arrest- 

V.M.  M.  commented  that  although  news-  the  Government  of  a  newss 

paper  and  magazine  circula-  perman  in  the  province  of  Ta-, 
Lindley  tions  have  dropped  generally  man?” 

of  late,  he  is  certain  that  read-  “You  are  confusing  yo: 

^  1  o  i.  •  -1.  ership  has  not,  that  readership  self,”  Dr.  Frondizi  chided 

Buenos  Aires  increase  of  18  percent  m  spite  ’ _ _  “Tt  tbp  nmr. 


Argentine  newspapers  are  re-  of  the  rate  jump  on  Jan.  19th.  " 
cuperating  from  linage  and  cir-  Maximo  Gainza  attributes  this  p  ■  +  +1,  ,10 

cuktto  losses  which  attended  sorprisinB  phenomenon  largely 

the  doubling  of  prices  this  year,  to  the  circumstance  that  used  wnniri  biiv 


of  late,  he  is  certain  that  read-  “You  are  confusing  yo: 
ership  has  not,  that  readership  self,”  Dr.  Frondizi  chided 
might  even  have  gone  up.  He  ex-  Venezuelan.  “It  was  the  pron 
plains  his  theory  in  this  way:  cial  government  which  decrp 
Previous  to  the  increased  sell-  the  arrest  of  that  newspape- 
ing  price  of  publications,  each  man.  The  provincial  legislah: 
reader  or  family  would  buy  a  was  using  one  of  the  preroE 
certain  number  of  newspapers  tives  it  possesses,  and  I  ca: 


Maximo  Gainza,  son  of  Dr.  are  being  plugged  certain  number  of  newspapers  tives  it  possesses,  and  I  car- 

Alberto  Gainza  Paz  and  man-  °  ^  ^  ^  and  magazines  and  would  read  not  presume  to  judge  whetW 

aging  editor  of  La  Prensa,  was  01  tne  pracucaiiy  pro-  newspapers  and  it  was  used  rightly  or  wrongly 

quite  optimistic  in  reviewing  the  '^he'r^c^^^  magazines,  although  fewer  of  Since  Dr.  Frondizi  was  : 


situation  with  this  E&P  corre-  j  ,  surchare-es  on  im  ucms  .wv...w.o  | 

spondent  recently.  Increase  of  surcharges  on  im  occurred  several  incider 

The  spectacularly  successful  ?,  ai-o  V  ^  niore  than  before.  “People  might  reminiscent  of  the  years  191’ 

newcomer,  Correo  de  la  Tarde,  stop  buying  newspapers,  but  55  when  Dictator  Juan  Per: 

an  afternoon  tabloid  which  op-  ^  fii  .  won’t  stop  reading  them,”  silenced  press  criticism  of  L 

poses  the  administration  of  advertising  ^  ^  regime.  But  the  case  mentior." 

President  Arturo  Frondizi,  like-  .  .  Now  that  newsprint  must  be  by  the  Venezuelan  journalist  .' 

wise  is  showinc'  a  stroncf  come-  Prensa,  incidentally,  in-  naid  for  entire! v  at  the  free  the  nearest  thin?  yet  to  ; 


them  are  being  sold,  are  being  augurated  15  months  ago  the- 


poses  the  administration  of  advertisimr 

President  Arturo  Frondizi,  like-  .  .  Now  that  newsprint  must  be 

wise  is  showing  a  strong  come-  j  Prensa,  incidentally,  in-  for  entirely  at  the  free 

back.  Its  editor-in-chief,  Fran-  its  present  adver-  j-^te,  far  less  of  Argentina’s 

cisco  Manrique,  claimed  a  daily  rising  rates  at  least  until  the  scarce  foreign  exchange  is  be- 


stop  buying  newspapers,  but  55  when  Dictator  Juan  Per: 
they  won’t  stop  reading  them,”  silenced  press  criticism  of  L 
he  said.  regime.  But  the  case  mentior." 

Now  that  newsprint  must  be  by  the  Venezuelan  journalist  .' 
paid  for  entirely  at  the  free  the  nearest  thing  yet  to  ; 


press  run  in  excess  of  200,000,  year. 


despite  a  price  rise  from  two  to 
three  pesos.  All  evening  papers 
took  a  severe  drop  when  they 
boosted  the  price. 

Rates  Raised  Twice 


ing  expended  for  it  than  when 


throwback  to  those  days. 

Early  in  June,  the  daily  nev- 
paper  Noticias  of  Tucuman  Cit 


Newsprint  Price  Higher 


it  was  paid  for  75  percent  at  the  ran  an  editorial  criticizing  il 


*  low  rate  of  18  pesos  to  the  dol-  joint  committee  of  the  provir  I 

As  regards  the  Jan.  12th  in-  lar-  Prior  to  April  1,  the  Gov-  cial  legislature  which  was  in-l 

crease  of  the  selling  prices  for  ernment  assigned  newsprint  vestigating  the  commercializa 

most  morning  newspapers  (in-  quotas  to  all  newspapers,  quotas  tion  of  alcohol, 

eluding  La  Prensa,  La  Nacion  which  in  many  cases  were  un-  *17.1.  .  » 


On  Jan.  19th,  the  three  lead-  and  Clarin)  from  one  to  two  realistic.  La  Prensa’s  quota  for  ^  Frightened  Press 

ing  morning  newspapers  —  La  pesos,  this  measure  was  the  six-month  period  July  Tucuman’s  congress  consii 

Prensa,  La  Nacion  and  the  tab-  prompted  by  increased  produc-  through  December  last  year  ered  itself  offended  by  the  ei- 

loid  Clarin  —  raised  their  basic  tion  costs  and  on  April  1  was  was  about  6,000  tons,  almost  torial  and  demanded  to  kno^ 
advertising  rate  from  120  pesos  further  justified  by  the  Govern-  exactly  that  of  El  Naciondl,  the  wrote  it.  Angel  Enrique 

to  150  pesos  the  column  centi-  ment’s  placing  of  newsprint  pur-  pro-Government  morning  news-  Raffo  came  foi-svard  saying  that 
meter,  and  on  August  1,  these  chases  on  a  strictly  free  market  paper  which  certainly  never  as  editor  of  Noticias,  was  re- 
three  newspapers  raised  their  exchange  basis.  went  above  50,000  in  circulation  sponsible  for  everything  in  the 

basic  run-of -paper  rate  again.  Previously  newsprint  w-as  ar-  probably  was  never  above  newspaper.  Promptly  a  vote  was 

this  time  to  250  pesos  the  column  tificially  cheap  because  it  was  El  Naciondl,  like  many  taken,  and  all  the  congressmen 

centimeter.  paid  for  75  percent  at  the  now-  newspapers,  could  use  present  of  the  majority  In- 

Maximum  rate  for  these  news-  defunct  official  rate  of  18  pesos  j  f^^ction  of  the  quota  as-  transigent  Radical  Party  (Pres- 

papers  is  500  pesos  the  column  to  the  dollar  and  25  percent  at  ^  ident  Frondizi’s  party)  voted 

centimeter.  Their  rate  for  gov-  the  free  rate  of  the  day  of  pur-  i  ^  the  entire  6,000  tons  at  Editor  Raffo  should  servt 


bought  the  entire  6,000  tons  at 


ernment  advertising  is  300  pesos 
the  column  centimeter.  Says 


chase.  Hence  with  the  dollar  The  low  circula- 

now  at  the  free  rate  of  about  i^ewspapers  foresaw  the 


that  Editor  Raffo  should  servt 
30  days  in  jail. 

Editor  Raffo  completed  hL‘ 


Maximo  Gainza:  “We  don’t  en-  85  pesos,  newsprint  costs  around  coming  increase  the  cost  of  12 


courage  government  advertising.  14  pesos  the  kilo  (just  over  2.2  ^wsprint  and  stocked  up.  El  friehtened  press  has  viewed 
They  delay  so  long  in  paying,  pounds).  This  is  nearly  triple  ^J^ch  has  not  ap-  ^4“*S^„g?g^""thSe 

and  its  such  a  complicated  thing  the  five  pesos  the  kilo  it  cost  rwently,  is  selling  off  at  ^  ^  tg  during  the  Fror 

to  collect.”  before  April  1.  The  then  jump  ^mgpnces  the  newsprint  stock  developments  dunr^g 


It  is  still  too  early  to  illus 
trate  with  figures  and  percent 


oeiore  April  1.  ine  tnen  jump  it  built  up  in  the  good  old  da^^^  dizi  administration: 
in  newsprint  costs  caused  all  ^  '^P  .  rr.  j  4.  -  * 


the  four  Buenos  Aires  after¬ 


ages  exactly  what  the  August  noon  newspapers  to  raise  their 
increase  in  rates  —  an  increase  P^i®®  from  two  to  three  pesos. 


of  cheap  prices. 

Although  El  Naciondl  spokes¬ 
men  deny  it,  this  selling  off  of 


The  detension  of  two  othe: 
Tucuman  City  newspapermef  1 
who  criticized  a  provincial 


increase  in  rates  —  an  increase  - .  -  ..  .  ^  -  .  , 

which,  added  to  the  one  of  Jan.  morningers  are  holding  at  their  newsprint  stock  would  oa*- 


19th,  more  than  doubled  the  two  pesos, 


seem  to  indicate  that  they  have 


The  Santa  Cruz  provincioi 
government’s  order  for  the  cap- 


rates  in  La  Prensa,  La  Nacion  When  most  of  the  Buenos  intention  of  resuming  pub-  ^vernments  order  for  the  cap 
and  Clarin  at  the  end  of  1958  Aires  newspapers  went  from  one  the  bankropt  news-  t“re  of  the  ^itor  of  ^  W 


has  done  to  advertising  vol¬ 


ume.  It  is  Maximo  Gainza’s  be-  percent  of  its  circulation,  La 
lief  that  the  August  rate  in-  Nacian  lost  30  percent  and 


to  two  pesos.  La  Prensa  lost  24  Papo^^* 

percent  of  its  circulation,  La  Doubt  Press  Freedom 


crease  considerably  decreased  Clarin  lost  36  percent.  But  cir-  President  Frondizi’s  oft-re- 
volume  but  that  the  lost  volume  culations  are  growing  again.  La  poated  assurances  to  foreign 
is  already  coming  back  slowly.  Prensa,  with  354,000  Sunday  journalists  that  there  is  no  Gov- 

He  bases  this  surmise  on  the  sales  and  258,000  weekday,  has  ernment  control  of  the  press  in  - -  -  r--,: 

fact  that  in  July  La  Prensa  already  recuperated  6  percent  Argentina  are  no  longer  being  lature  considered  a  bill  wm 

Ad  .  •.  «  .  •  w  vavAivIr]  KnwrA  oat  liTk  T\T*1GAT1  2svU 


per.  Pueblo  of  Rio  Gallegos,  an  ordt’ 

which  was  later  withdra^vn. 

Doubt  Press  Freedom  The  twenty-four-hour  inter- 

President  Frondizi’s  oft-re-  vention  and  censorship  of  Tu^ 


mdn  City’s  Gaceta  by  the  pro¬ 
vincial  government. 

The  Santa  Fe  provincial  legi^ 


ran  185,000  centimeters  of  ad-  the  24  percent  it  lost  in  Jan-  believed  outright. 


would  have  set  up  prison  sen* 


rail  xou,uuu  ceiiuiiieuers  ui  au-  —  '' —  w  a  j  i. 

vertising  as  compared  to  only  uary  and  goes  on  recovering.  The  most  recent  doubter  was  tences  and  heavy  fines  lo  ^ 
168,000  centimeters  during  the  Clarin  claims  to  have  slightly  a  Venezuelan  newsman  who  the  found  guilty  01  p 

same  month  a  year  ago  —  an  more  circulation  than  La  Prensa  other  day  was  told  by  the  presi-  (Continued  on  page  32) 
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HERALD  STATESMAN  YONKERS 
DAILY  ARGUS  MT  VERNON 
DAILY  NEWS  TARRYTOWN 
DAILY  TIMES  MAMARONECK 
CITIZEN  REGISTER  OSSINING 
DAILY  ITEM  PORT  CHESTER 
STANDARD  STAR.  NEW  ROCHELLE 
REPORTER  DISPATCH  WHITE  PLAINS 
ArnciATCO  WITH 
EVENING  star  PEEKSKILL 


Each  year  American  oil  companies  spend  over 
one  billion  dollars  drilling  oil  wells  that  dis¬ 
cover  no  oil.  These  dry-holes  or  “dusters”,  as 
they’re  called,  sometimes  require  months  of 
drilling  at  a  cost  of  a  million  dollars  without 
producing  a  trickle  of  oil.  To  oil  men  it  is  of 
vital  importance  to  have  “ground  readings” 
that  will  indicate  to  them  the  best  prob¬ 
ability  of  a  strike  before  sinking  their  costly 
drills  into  the  earth. 

Media  and  space  buyers  aren’t  in  the  business 
of  sinking  oil  drills,  but  rigging  advertising 
campaigns  into  markets  that  will  return 
“gushing”  sales  is  their  aim.  Many  an 
advertising  program  ends  up  as  a  “duster” 
simply  because,  either  it’s  not  in  a  fertile 
market  initially,  or  a  “quit  too  soon”  adver¬ 
tising  schedule  isn’t  given  the  continued 
chance  to  penetrate  the  market  that  is 
really  there. 

Many  national  advertisers  have  found  West¬ 
chester  to  be  a  real  “gusher”  for  sales  in  any 
retail  category.  It’s  obvious  that  the  highest 
expectancy  of  sales  in  a  market  is  best 
realized  through  a  medium  which  reaches  the 
most  families  with  the  highest  income.  The 
latest  “ground  readings”  show  that  the  West¬ 
chester  Group  Newspapers  meet  these 
demands  exactly  ...  a  net  paid  ABC 
circulation  of  160,748  reaches  7  out  of  10 
Westchester  families  daily,  with  a  home- 
delivery  of  over  85  per  cent . . .  these  families 
earn  the  highest  buying  income  in  New  York 
State,  ($8,821  annually).  A  reservoir  of  over 
2  billion  dollars  in  total  buying  income 
assures  advertisers  a  steady  flow  of  sales. 

With  these  optimistic  “ground  readings”  don’t 
you  believe  your  advertising  program  will  be 
a  “gusher”? 


Westchester  Group  Newspapers 

8  CHURCH  STREET  WHITE  PLAINS,  NEW  YORK 
REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO. 

iHHirrr*:  Sales  Management  Survey  of  Buying  Fower  1959. 

Net  paid  ABC  circulation  Irum  publisher’s  statements 
for  six  monthsending  MarchSl,  1959. 
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Afghanistan 
Editor  Tries 
Innovations 

By  Quintus  C.  ^’ilson 


vised  by  the  Press  Department.  P^ll 

Someone  wrote  a  “letter  to  the  i*10SC0W  i  Oil 
editor”  of /stah,  objecting  to  the  ^  ii  »  »»»  » 

movie  theatei*s  opening  at  10  £  3.kCll  lOF  vrfl.lllip  Buffalo,  N, 

o’clock  in  the  morning  and  luring  ^  The  dispute  between  Ev< 

students  from  the  high  schools  Princeton,  N.  J.  body’s  Publishing  Company, ! 

and  workers  from  government  Results  of  a  man-in-the-street  and  its  former  president,  Fra 
offices.  poll,  conducted  by  Radio  Mos-  lia  B.  Rogger,  was  settled 

Islah  printed  the  letter.  The  cow,  were  made  available  to  bankruptcy  court  last  week, 

next  day  Mr.  Kushkaki  in-  u.  S.  newspaper  readers  this  A  stipulation  resulted  in  e 

structed  his  reporters  to  get  week.  side  dropping  claims  aga 


Bankrupt  Firm  Gets 
Fund  in  Settlement 


Buffalo,  N.  Y. 
The  dispute  between  Every¬ 
body’s  Publishing  Company,  Inc. 


TrinrkA7Clfir^na  workers  from  government  Results  of  a  man-in-the-street  anditsformerpresident.Frank- 

XlillLfV  CtliUlIS  offices.  poll,  conducted  by  Radio  Mos-  Hn  B.  Rogger,  was  settled  in 

Islah  printed  the  letter.  The  cow,  were  made  available  to  bankruptcy  court  last  week. 
By  Quintus  C.  W  ilson  "ext  day  Mr.  Kushkaki  in-  u.  S.  newspaper  readers  this  A  stipulation  resulted  in  each 

structed  his  reporters  to  get  week.  side  dropping  claims  against 

„  statements  from  educators,  gov-  The  Moscow  interviews  were  the  other  and  the  bankrupt 

ThP  nt  emment  officials  and  Mr.  Rish-  made  in  conjunction  with  a  e.state  picking  up  $11,930  that 

torv  in  Af<rhani«!t.nn  opinions  on  whether  World  Gallup  Poll  in  13  non-  had  been  held  in  escrow.  The 

changed  during  recent  months  movies  should  be  open  in  the  Communist  nations  on  reaction  trustee  told  the  court  the  agr«- 


nartkularlv  h’v  1  a  to  the  forthcoming  Eisenhower-  ment  would  benefit  creditors  not 

momincr  It,  Tfal,,’,!  readers  were  surprised.  Khrushchev  exchange  of  visits,  only  through  the  monetary  gam, 

countr^  ^  Moscow’s  willingness  to  co-  but  also  by  avoiding  the  ex- 

under  the  artJno-  edifer  reporting  had  been  done.  Us-  operate  represented  an  “about-  penses  of  a  court  fight, 
shin  of  Sabah  Kushkaki  who  stories  are  short,  face”  in  Soviet  policy.  Only  two  Also  approved  was  payment 

dcCTees  from  the  Universities  of  details.  years  ago,  Russian  officials  of  $400  in  vacation  and  retro- 

Nrtraska  and  Svraruse  has*  ^  ^  earlier  the  news-  scoffed  at  the  idea  of  any  kind  active  pay  to  some  employees 

by  acuse,  n^.  paper  critized  Kabul  officials  for  of  public  opinion  sampling.  '^'ho  had  not  been  on  the  prion- 

1.  Carried  the  first  display  lack  of  repairs  to  the  city  streets.  Thus,  Radio  Moscow  did  go  ty  list, 
advertising  by  Afghan  compan-  The  city  agreed  to  do  something  to  the  effort  of  interviewing  • 


2.  Criticized  the  Kabul  munic¬ 
ipal  administration  for  the  con¬ 
dition  of  streets. 


about  it.  citizens  representing  many  seg-  Civic  Testimonial 

Farsi  and  Pushto  “  To  Harmon  Family 

mechanics,  ofnce  workers,  tech- 

The  preparation  of  the  style  nicians,  university  students  and  CiNCU 


Farsi  and  Pushto 


3.  Provoked  a  controversy  over  guide  was  an  important  develop-  others. 


Cincinnati 
A  testimonial  dinner  honoring 


movie  theater  hours  and  printed  ment  in  a  country  where  two  Sentiment  in  the  Soviet  poll  Mr.  and  Mre.  Pat  Harmon — he’s 
interviews  on  both  sides  of  the  major  languages  are  written  and  was  not  all  in  complete  accord  the  Post-Times-Star  sports  edi- 
dispute — in  a  country  where  the  spoken — Farsi  and  Pushto — and  with  the  official  Russian  govem-  tor  and  they’re  parents  of  11 
theaters  are  managed  by  govem-  where  there  are  more  than  20  ment  “line.”  Some  citizens  ex-  children — ^will  be  given  by  busi- 
ment  officials.  dialects.  The  guide  instructs  re-  pressed  skepticism  as  to  whether  ness  and  professional  men,  Sept. 

4.  Observed  its  31st  anniver-  Porters  which  usages  of  Farsi  the  exchange  of  visits  could  help  10.  Mayor  Donald  D.  Clancy  is 


sary  by  issuing  a  pamphlet  tell-  Pushto  to  follow  in  writing  to  reduce  cold  war  tensions.  honorary  chairman.  1,000  guests 


ing  its  history. 


for  the  newspaper  printed  in  For  the  last  two  years,  the  are  expected. 


K  •  4-^  both  languages  but  mostly  Push-  Gallup  Poll  has  been  working  The  Harmon  children  are  aged 

5.  Compiled  and  printed  the  ^  ^  tn  18  Mike,  the  oldest,  a 


first  style  guide  and  glossary  of  tt.  .  r  ii,  j  ,■ 

•  J  •  Each  of  the  three  dailies  in 

newspaper  terms  ever  issued  inTr.,  t  j  i  a  •  /  \ 

Afo-haniRtan  Kabul  —  Islah,  Anis  (evening) 

^  f  T.  and  Hewad  (evening)— and  the 

While  Afghan  newspapers  and  12  provincial  newspapers  a  year 


to.  to  achieve  this  breakthrough,  one  to  18.  Mike,  the  oldest,  a 

Each  of  the  three  dailies  in  with  the  eventual  goal  of  having  Post-Times-Star  vacation  copy 
Kabul  —  Islah,  Anis  (evening)  impartial  repre.sentatives  behind  boy,  recently  was  awarded  a 
and  Hewad  (evening) — and  the  the  Iron  Curtain  to  observe  the  Holy  Cross  College  scholarship. 
12  provincial  newspapers  a  year  polling  process. 


magazines  have  carried  adver-  ^go  were  printed  in  different 
tising,  the  ads  were  either  of  column  widths.  * 

e  want  a  t^e  or  wcto  two  or  Now  the  papers  are  becoming  Half  nf 
three  column  display  ads  by  for-  uniform.  It  is  expected  that  displaced 

Islah’s  style  guide  and  glossary  Guildsmen  Ill  Jobs 

to  ■  Mr  KuT  ^  San  Fra 

Lol;  Partment  for  all  publications.  Half  of  the  guild  emi 


Argentina 

(Continued  from  pafie  30) 


kaki  who  returned  to  this  coun¬ 
try  just  one  year  ago  with  his 


Kabul  university  will  start  a 


San  Francisco  .  ,,  ,  . 

Half  of  the  guild  employees  ^his  miscellaneous  hounding 
who  lost  jobs  in  the  merger  of  provincial  newspapers  comw 


try  just  one  year  ago  with  his  .  xu  x  o  ^  •  .  x  at  a  time  when  manv,  not  to 

master’s  degree  from  Syracuse  ^^umahsm  course  with  the  next  San  Francisco’s  two  afternoon  J  ^  newspapers  outside  of 
_ J  , _ -j.-x...  J.  school  vear.  dailies  are  now  emnloved.  re-  _  ^  u 


and  became  acting  editor  of  school  year. 
Islah  last  spring. 


dailies  are  now  employed,  re¬ 
ports  show. 

That  means  around  65  now 


Student  Salesmen 


Merritt  Heads  ICMA 


Buenos  Aires,  are  finding  it 
difficult  simply  to  remain  sol¬ 
vent.  President  Frondizi’s  seven- 


Mn  Kushkaki  decided  on  an  NeAvspaperboy  Group 
advertismg  campaign  but  he  r  j  r 

needed  men  for  the  task.  Islah  W.  G.  Merritt,  Los  Angeles 
advertised  for  Kabul  University  (palif.)  Examiner  circulation 


lemain  without  permanent  jobs,  ,,  ,,  ,.^>1  ^ 

as  the  shakedov^n  count  on  the  Tu 

number  of  guild  personnel  cut  Stabilization’  -  commonly 
from  the  newspaper  payrolls  known  as  the  austerity  p  ogram 
was  135  —  doubled  the 

price  of  neivsprint  and  ink  and 


students  who  would  sell  ads.  director,  has  been  named  chair-  Some  of  the  clerks  dismissed  considerably  reduced  adver- 
Fifteen  young  men  responded.  ^ke  International  Circu-  ^  the  merger  of  the  News  and  volume. 

After  a  little  training  they  went  lation  Managers  Association’s  Call-Bulletin  are  now  being  used  Prensa  —  which  wa.«  con- 

out  to  sell.  They  found  their  job  Newspaperboy  Committee.  He  as  temporary  employees  in  cir-  figcated  by  Peron  in  1951  and 
difficult  and  discouraging  in  a  head  up  the  national  ob-  culation  duplication  checks.  could  not  reappear  under  the 


country  using  the  barter  system,  servance  of  Newspaperboy  Day, 
The  first  ads  were  sold  to 

Ayrana  Air  Lines  and  to  a  movie  “This  day  has  been  established 


The  editorial  side  reported  60  editorship  of  its  owmer.  Dr.  .41- 
to  70  reductions.  Unemployment  berto  Gainza  Paz,  until  1956  — 


Ayrana  Air  Lines  and  to  a  movie  “This  day  has  been  established  continues  proportionately  higher  has  just  published  an  editorial 
theater.  The  ads  were  only  two  so  that  we  may  give  proper  among  the  newsmen,  with  35  headlined  “Concept  of  a  Free 
columns  but  they  were  the  be-  recognition  to  the  more  than  jobless,  reported  Fred  Fletcher,  Press”  and  directed  to  those  who 
ginning  in  a  counti'y  where  the  700,000  newspaperboys  in  the  assistant  executive  head  of  the  would  control  information  media 
newspapers  are  closely  linked  to  United  States  and  Canada,”  said  San  Francisco-Oakland  guild.  in  order  to  avoid  “excesses.” 
the  Royal  Afghan  Press  Depart-  Mr.  Merritt.  “Let  us  give  mean-  There  have  been  plenty  of  “The  diseases  which  sonie- 


ment  whose  president,  Sayyid  ingful  and  praiseworthy  recog-  offers  for  skilled  personnel  but  times  attack  the  press,”  con- 

Mohammed  Qasem  Rishtiya,  is  nition  to  these  young  men,  many  have  preferred  to  remain  tended  La  Prensa,  “are  best 

a  member  of  the  prime  minister’s  through  the  mediums  of  our  in  this  area,  advised  Andrew  cured  by  freedom  of  the  press, 

cabinet.  press,  radio,  television,  service  Talbott,  who  is  handling  the  em-  That  is  the  best  and  most  de- 


The  theaters  are  also  super-  clubs  and  churches.” 


ployment  office. 


cisive  remedy.' 
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NEW  MEXICO 


COLLECTED  TAX  ON 
4  J  BIIUON  IN  SALES! 


In  determining  the  value  of  New  Mexico’s 
retail  sales  market,  you  might  readily  ask 
“What  publication  do  you  read?”  .  .  .  for 
in  some  “bibles”  of  market  research  the  total 
sales  of  New  Mexico  are  quoted  as  slightly 
over  the  $1  billion  mark.  The  $4^  billion 
above  (434  times  greater  than  the  bibles 


quote)  is  the  total  sales  figure  as  reported  by 
the  New  Mexico  Bureau  of  Revenue.  Wc 
don't  know  how  the  $1  billion  was  arrived  at 
but  u’e  know  that  2Jc  sales  tax  for  the  state 
was  collected  on  the  $4y2  billion.  Which 
figure  will  you  plan  your  sales  strategy 
around?  We  believe  the  answer  is  obvious! 


Use  These  17  Daily  NEW  MEXICO  Newspapers 


TO  GET 

YOUR 

SHARE 

OF  THE  NEW  MEXICO  MARKET! 


Alamogordo  Daily  News 
Artesia  Daily  Press 
Carlsbad  Current  Argus 
Clevis  News-Journal 
Farmington  Daily  Times 
Gallup  Daily  Independent 
Grants  Daily  Deacon 
Hobbs  Daily  News-Sun 
Las  Cruces  Sun-News 
Las  Vegas  Daily  Optic 
Lovington  Daily  Leader 
Portales  News-Tribune 
Raton  Daily  Range 
Roswell  Dally  Record 
Santa  Fe  New  Mexican 
Silver  City  Daiiy  Press 
Tucumcori  Daiiy  News 


I  Wrife  any  of  these  publishers — they  will  gladly  help  you  plan  a  New  Mexico  vacation 

I  or  locate  a  new  plant  facility  or  business  location. 
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Photographers  Talk  Of  Tragic  Pictures 


News  photographers,  general¬ 
ly  speaking,  feel  they  have  no 
choice  but  to  take  pictures  of  a 
tragic  scene.  What  their  editors 
do  with  the  pictures  later  is  not 
for  them  to  decide. 

That,  in  essence,  is  the  trend 
of  thought  in  mail  to  E&P 
which  was  inspired  by  an  .■Vu- 
gust  15  article  in  which  Arthur 
W.  Geisleman  Jr.  of  the  York 
(Pa.)  Gazette  and  Daily  asked: 
Should  a  photographer  take  pic¬ 
tures  of  a  tragic  scene  or  flee 
from  irate  onlookers? 

Here  are  samples  of  the  re¬ 
action  to  that  in(iuiry  from 
press  photographers : 

♦  ♦  ♦ 

How  Much  Siippori? 

By  John  TiU-hen 
riarenioiit  (N.  H.)  Daily  Kagle 

In  Mr.  Geisleman’s  case  he 
surely  must  have  legal  grounds 
to  sue  the  persons  who  ruined 
his  film,  gadget  bag  and  camera 
assuming  of  course  that  his 
newspaper  has  not  already  done 
so. 

How  many  of  us  can  depend 
on  the  newspaper  to  back  us  up 
in  difficult  situations?  Most 
good  news  photographers  are 
dedicated  to  striving  at  all 
times  to  make  a  picture  of  a 
particular  event,  situation, 
crime  and  so  on  even  if  it  means 
defying  unthinking  individuals. 
Many  of  us  actually  risk  our 
necks  in  order  to  recoi'd  an 
event.  A  good  news  photogra¬ 
pher  should  go  right  ahead  and 
make  pictures  and  later  ask 
permission  to  do  so.  This  photog¬ 
rapher  firmly  believes  that  it  is 
for  the  newspaper  to  decide 
whether  a  particular  picture 
should  or  should  not  be  used  and 
that  if  any  question  of  trespass 
is  concerned  with  the  making 
of  the  picture  that  the  news¬ 
paper  should  settle  the  question 
too. 

Uppermost  in  every  photog¬ 
rapher’s  mind  should  be  the  ac¬ 
tual  making  of  a  picture  and 
that  it  should  be  made  at  all 
costs  and  regardless  of  any  spe¬ 
cial  interest  group  desiring  “no 
pictures.” 

Recently  the  little  town  of 
Meriden  in  western  New  Hamp¬ 
shire  was  the  locale  for  a  teen¬ 
age  slaying.  For  almost  a  week 
the  body  of  a  15-year-old  boy 
lay  in  a  hayfield  while  an  in¬ 
tensive  search  was  conducted 
for  the  lad  w’ho  was  presumed 
to  have  hitchhiked  out  of  town. 
The  bo<ly  was  discovered  by  a 
young  minister. 

This  photographer  was  noti¬ 
fied  of  the  discovery  and  rushed 
to  the  scene  from  another  as- 
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signment  18  miles  away,  only 
to  be  confronted  by  a  roadblock 
on  a  bridge  leading  to  the  lone¬ 
ly  road  and  scene  of  the  body 
discovery.  After  quickly  check¬ 
ing  the  authority  of  the  men 
blocking  the  bridge  I  discov¬ 
ered  that  they  had  no  authority 
and  proceeded  to  drive  through 
them  while  one  man  clung  to 
the  door  handle  of  my  car  in  an 
effort  to  stop  me.  I  advised  him 
of  possible  injury  and  finally  as 
I  roared  the  motor  he  let  go  and 
I  jjroceeded  to  the  murder 
scene. 

As  I  emerged  from  my  car 
with  4x5  camera  (my  35mm  & 
reflex  cameras  were  not  loaded 
or  had  color  film  in  them)  one 
young  man  rushed  me  and  per¬ 
sisted  in  jumping  up  and  down 
and  waving  his  hands.  I  was  at¬ 
tempting  to  make  a  medium 
long  shot  showing  figures  hud¬ 
dled  around  the  body  in  the  hay- 
field  in  order  to  show  readers 
exactly  where  the  missing  boy 
had  been  found  after  so  many 
days. 

Minister's  Lunguage 

The  young  and  excited  man 
roared  invectives  at  me  and  be¬ 
rated  my  newspaper  saying  that 
it  was  commercializing  on  mis¬ 
fortune  and  so  forth.  As  I  at¬ 
tempted  to  make  the  rather  rou¬ 
tine  picture  of  officials  carrying 
the  body  over  the  stone  wall 
from  the  field  he  again  barred 
me  and  continued  with  use  of 
the  four-lettered  word  which 
disgusted  me  since  I  detest  any 
profanity  at  or  near  the  scene 
of  any  misfortune  such  as  the 
scene  of  a  dead  person. 

A  State  trooper  heard  the  use 
of  the  foul  language  and  at  first 
attributed  it  to  me.  However, 
after  the  body  had  been  placed 
in  the  hearse  he  turned  and 
noted  that  the  user  of  the  bad 
language  was  the  young  man 
who  had  prevented  me  from 
making  pictures — he  happens  to 
be  the  discoverer  of  the  boy’s 
body  and  believe  it  or  not  he  is 
a  mini.ster  (we  checked  and  he 
really  is  a  minister). 

The  managing  editor  of  the 
Daily  Eagle,  Nelson  Bryant,  did 
not  hesitate  to  use  the  photo¬ 
graph  of  the  minister,  not  in 
good  focus  due  to  his  close 
proximity  to  the  camera.  In  this 
particular  case  a  35mm  camera 
would  not  have  been  much  more 
effective  (excepting  that  the 
minister  would  have  l)een  in  bet¬ 
ter  focus  due  to  better  lens 
depth  of  field)  since  it  was  the 
identity  of  the  photographer 
and  newsjjaper  who  received  the 
young  man’s  attention. 


The  minister  later  apologized 
to  the  photographer  for  his  ac¬ 
tions  and  language.  (Incidental¬ 
ly,  I  do  use  bad  language  myself 
but  never  at  the  scene  of  trag¬ 
edies). 

As  a  solution  to  these  diffi¬ 
cult  situations  I  would  recom¬ 
mend  the  use  of  35mm  cameras 
with  telephoto  lenses  but  I  can¬ 
not  offer  any  solution  for  the 
destruction  of  a  photographer’s 
film  and/or  cameras. 

*  if  * 

(Juiet  Observer 
By  Cliff  McNair  Jr. 

Venliira  (Calif.)  Star-Free  Press 

No  news  photographer  can 
avoid  covering  the  tragic  story 
when  it  develops  on  his  beat 
if  he  intends  to  do  a  competent 
job  of  visual  reporting. 

As  a  photographer  who  has 
been  using  the  smal  camera  for 
the  past  nine  years,  the  “new” 
equipment  becoming  more  pre¬ 
valent  in  the  newspaper  field  is 
only  half  the  answer.  The  pho¬ 
tographer  has  to  realize  that  his 
attitude  has  a  lot  to  do  with 
making  his  operation  more  un¬ 
obtrusive. 

In  the  past,  newspaper  pho¬ 
tographers  have  seldom  tried  to 
quiet  observ-ers  on  the  news 
scene.  This  fact,  coupled  with 
the  growing  realization  by  the 
public  that  the  photographic  re¬ 
sults  can  sometimes  be  pretty 
stark,  hasn’t  helped  the  situa¬ 
tion. 

The  matter  of  starkness  can 
be  aided  quite  often  by  the  exer¬ 
cise  of  taste  on  the  part  of  the 
photographer  and  the  editor. 
And  the  photographer  who  cou¬ 
ples  the  small  camera  with  a 
quiet,  sympathetic  and  tactful 
approach  will  find  the  going 
much  easier,  not  only  at  the 
scene  of  a  tragedy  but  in  other 
places  where  the  photographer 
receives  a  cool  welcome. 

And  in  the  long  run  he’ll  find 
he’s  winning  more  friends  for 
his  paper  and  turning  out  a 
more  penetrating  result  as  well. 
♦  *  * 

In  Respect  of  Privacy 
By  Glair  C.  Stebbins 
Columbus  (O.)  Dispatch 

In  connection  with  Arthur 
Geisleman’s  experience  when 
trying  to  jffiotograph  a  drown¬ 
ing  scene,  I  am  reminded  of  an 
experience  of  my  own  two  years 
ago. 

The  emotional  impact  of 
tragedy  on  the  victim’s  rela¬ 
tives  is  not  difficult  to  under¬ 
stand.  Unfortunately,  it  is  trans¬ 
mitted  to  bystanders  who  are 
there  out  of  sheer  morbid  curi- 
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osity,  and  to  law  enforcement 
officers  who  should  but  frequent¬ 
ly  don’t  possess  a  cool-headed 
sense  of  responsibility.  Too  of¬ 
ten,  the  officer  seizes  the  op¬ 
portunity,  in  the  presence  of 
such  an  appreciative  audience  of 
onlookers,  to  display  his  author¬ 
ity. 

It  seems  obvious  that  the  vol¬ 
unteer  officers’  authority,  in 
the  Pennsylvania  situation  de¬ 
scribed,  should  have  been  limited 
to  directing  traffic. 

There  is  another  point  that 
deserv  es  mention,  however,  with 
regard  to  this  type  of  picture¬ 
taking.  Despite  the  increasing 
trend  toward  stark  realism  in 
newspaper  art,  there  are  still 
many  editors  who  agree  that 
the  bereaved  do  have  a  right  of 
privacy,  and  that  the  pictures 
at  the  scene  of  a  drowning  or 
disaster  should  be  of  general 
nature  and  reflect  an  element 
of  good  taste. 

Such  was  my  approach  to  the 
stoi-y  two  years  ago,  and  the 
pictures  were  meant  to  capture 
the  mood  of  the  sad  scene  with¬ 
out  a  torturous  close-up  of  a 
child’s  lifeless  body  or  the  grief- 
distorted  faces  of  the  dazed  par¬ 
ents. 

Nevertheless,  it  is  up  to  the 
newspapers  themselves,  not  the 
traffic  officers  or  the  mob  at  the 
scene,  to  make  the  decision. 

The  Dispatch  devoted  a  half- 
page  on  Sunday  to  my  story, 
illustrating  it  with  two  four- 
column  pictures.  “When  the 
Siren’s  Call  Means  Death  in  the 
Water”  was  the  eight-column 
head. 

This  is  what  I  wrote: 

‘Tragedy  of  the  River  Town’ 

The  wail  of  a  siren  is  not  a 
happy  sound. 

To  the  people  of  a  river  town, 
it  carries  an  even  more  ominous 
note,  particularly  when  the 
siren  cries  out  on  a  Sunday  in 
the  summer-time  when  the 
stream  is  alive  with  pleasure 
seekers — swimming,  boating  and 
fishing. 

Scarcely  a  week-end  passes  in 
Ohio  that  the  happy  scene  is 
not  marred  by  the  tragedy  of 
death  in  the  water. 

The  town  siren  shrieked  at 
McConnelsville  last  Sunday. 

Almost  at  once,  other  sirens 
joined  the  frightening  chorus  as 
volunteer  firemen  sped  to  their 
station. 

Other  cars  also  headed  for  the 
firehouse  as  townspeople  sought 
to  learn  what  had  happened.  I 

What  they  found  out  con-  I 
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Fairchild  Graphic  Equipmant,  Oapt.  32 
Fairchild  Driva,  Plainviaw,  L.  I.,  N.  Y. 

Please  send  me  free  copy  of  “Pictures  Like  These." 

Nom« . . 

Compony . 

S»r#«t . 

Cty . Zon«. . . .  Slot*. 


4  EASY  STEPS 

to  sharp,  clean, 
low-cost  engravings 

with  SCAN-A-GRAVEir 


You  can  make  high-quality  engravings  electronically 
on  the  Fairchild  Scan-A-Graver  after  only  a  few  hours’ 
instruction  by  a  Fairchild  representative.  Try  it  —  see 
how  easy  it  is! 

1.  Attach  the  photograph,  or  other  illustrative  mate¬ 
rial,  to  the  Copy  Cylinder. 

2.  Place  the  Scan-A-Plate®  Engraving  Material  on 
the  Engraving  Cylinder. 

3.  Set  engraving  levels  quickly,  easily  with  the  Con¬ 
trast  Controls. 

4.  Visually  observe  the  actual  size  and  shape  of  the 
halftone  dots  being  engraved,  magnified  80  times, 
through  the  exclusive  Fairchild  Stroboscopic  Micro¬ 
scope  —  your  assurance  of  top  quality  engravings. 

That’s  all  the  setting  needed,  and  normally  it  takes 
less  than  two  minutes  before  the  Scan-A-Graver  is 
put  into  operation.  After  that  it  requires  no  attention 
and  shuts  off  automatically  when  the  engraving  is 
completed. 

With  economical,  flexible,  easy-to-use  Fairchild 
engravings,  you’re  assured  of  superior  reproduction 
when  printing  direct  from  the  originals,  on  either 
rotary  or  flatbira  presses.  If  desired,  Fairchild  engrav¬ 
ings  can  be  stereotyped,  too. 

Learn  about  the  speed,  economy,  convenience,  ver¬ 
satility  and  high  quality  you  get  with  the  Fairchild 
Scan-A-Graver.  Write  for  24-page  booklet  “Pictures 
Like  These.” 


fSZn 

OfvfdoA  of  FelfcMfd  Camora  ond  fntfrvmanf  Cofp. 


jm  Dnfrict  Offic**:  Eastchattar,  N.  Y.;  Atlanta,  Oa.; 

I  Chicago,  III.;  Loa  Angala*,  Calif;  Toronto,  Ont. 
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KHRUSHCHEV’S 

THIRn 

H  H  m  ^111^  hen  Mr.  Khrushchev  sets  foot  on  American  soil  f< 

time  you  will  be  two  long  steps  ahead  of  him. 

_  _  _  Thus  far,  you  know  more  about  him  than  he  does  a 

K  H  H  You  have  seen  him  in  different  moods  and  circumsi 

H  You  know  how  he  walks  and  talks  and  laughs  and 

on  the  basis  of  this  evewitness  exnerience  vou  ha^ 


S*pt.  15.  7:30  pm  EOT 

ival  at  \X'ashington  airport ; 
to  Blair  House. 

Sapt.  IS,  8K>0  pm  EOT 
of  National  Press  Club 
conference  in  Washington. 

^  Sapt.  17.  7:30  pm  EOT 
vitif'  in  New  York  City, 
ress  at  the  New  York 
onii(  Club  luncheon. 

Sapt.  31. 10:00  pm  EOT 
light-  of  appearance  at  the 
ite<l  Nations;  on-the-scene 
rt-"  of  visit  to  Los  Angeles 
trip  to  San  Francisco. 

Sapt.  22.  7:30  pm  EOT 
ival  in  Des  Moines,  Iowa ; 
to  Iowa  State  Agricultural 
egc  at  Ames. 

Sapt.  23.  8:00  pm  EOT 
lion  of  Roswell  Garst  farm 
n  Rapids,  Iowa. 

Sapt.  24.  7:30  pm  EOT 
light-  of  visit  to  Pittsburgh; 

*r>  of  entire  U.  S.  tour, 
•chedulc  al>ove  represents 
of  a  series  of  14  broadcasts 
^t-fd  by  the  Firestone  Tire 
Rubber  Company,  which 
n  with  the  President’s  visits 
the  heads  of  State  in  Bonn, 
don  and  Paris  and  which  will 
Wlh  his  projected  trip  to 
Soviet  Union. 

NEWS  will  be  covering  every 
P  of  Mr.  Khrushchev’s  visit  to 
country  and  will  report  it 
y  on  35  regularly  scheduled 
•work  news  broadcasts  in 
dition  to  the  broadcasts  listed 
ove.  The  network  will  also  break 
0  lU  schedule  with  other  special 
roadca-t-  whenever  it  is  necessary 
1  you  immediate  coverage 
important  events. 


J 

1 

I 

n 

1 


When  Mr.  Khrushchev  sets  foot  on  American  soil  for  the  first 
time  you  will  be  two  long  steps  ahead  of  him. 

Thus  far,  you  know  more  about  him  than  he  does  about  you. 

You  have  seen  him  in  different  moods  and  circumstances. 

You  know  how  he  walks  and  talks  and  laughs  and  looks.  And 
on  the  basis  of  this  eyewitness  experience  you  have  been  able 
to  form  an  impression  of  how  he  thinks. 

^our  first  meeting  with  him  was  on  the  memorable  interview 
in  the  Kremlin,  broadcast  on  Face  The  Nation  over  the  CBS 
Television  Network  on  June  2,  1957. 

The  decision  to  present  this  broadcast  was  an  important  one 
for  electronic  journalism.  For  it  was  clearly  predictable  there 
would  be  people  who  would  consider  that  Mr.  Khrushchev’s 
opportunity  to  face  our  nation  was  a  propaganda  victory 
for  the  Communist  world.  It  was  decided,  nevertheless,  that 
the  American  people,  in  Thomas  Jefferson’s  words,  could 
he  “safely  trusted  to  hear  everything  true  and  false  and  form 
a  correct  judgment.” 

It  was  an  event  that  was  acclaimed  almost  without  exception 
as  the  most  u-seful.  enterprising  and  extraordinary  achievement 
in  the  history  of  electronic  journalism. 

Your  second  searching  look  at  Mr.  Khrushchev  occurred  only 
last  July  when  all  the  television  networks  brought  you  his 
rough  and  tumble  tour  of  Moscow  with  Vice  President  Richard 
M.  N  ixon.  Even  though  you  might  have  read  every  word  in  your 
newspaper  that  passed  between  Mr.  Nixon  and  Mr.  Khrushchev 
—  you  could  never  have  understood  them  so  clearly  as  when 
you  observed  every  gesture,  expression  and  inflection  of  voice. 

During  the  next  two  weeks  you  will  have  a  third  opportunity 
to  penetrate  the  nature  and  personality  of  the  leader  of  the 
Communist  world. 

As  Mr.  Khrushchev  travels  through  our  cities  and  towns  and 
factories  and  farms,  we  hope  he  receives  as  clear  and  objective 
an  impression  of  us  as  we  will  receive  by  reading  our  free 
newspapers  and  watching  him  on  our  free  television  screen.s. 

hatever  comes  of  this  historic  visit,  network  television  will 
provide  the  kind  of  information  and  understanding  that  can 
only  result  when  people  can  see  for  themselves. 

In  addition  to  the  daily  on-the-scene  reports  carried  on  the 
network’s  regular  news  programs,  the  CBS  Television  Network 
will  present  a  series  of  seven  special  news  programs  covering 
Mr.  Khrushchev’s  visit. 

Together  with  the  coverage  of  the  visits  of  the  President  to  the 
heads  of  State  in  Europe,  and  his  trip  to  the  Soviet  Union, 
this  series  can  help  you  to  become  an  eyewitness  to  history. 

CBS  TELEVISION  NETWORK^ 


well.  It’s  big  and,  in  places,  very  Ws  9  W^., 

Trasic  ^  journal 

There  is  a  powerful  undertow 

{Continued  from  page  34)  near  shore  at  this  spot,  one  old-  MXOUnuUp  1  1016 
'  timer  affirms. 

-  j  XI.  •  i?  f  ■  Why  do  children  go  w'ading  Portland,  Ore. 

firmed  their  ^ar  of  a  river  ^  dangerous  place,  un-  The  Oregon  Journal's  special 

tragedy  in  the  Muslungum  River  accompanied  by  older  folks?  train  to  the  Pendleton  Roundup 
north  of  Eagleport,  10  miles  question  is  asked  over  and  rolls  again  in  mid-September 

over.  (Sent.  17-20).  This  has  been 


It’s  Journal 
Roundup  Time 

Portland,  Ore. 
The  Oregon  Journal's  special 


Goals  Set 
For  Press 
Associations 


over.  (Sept,  17-20).  This  has  been  Greater  educational  promo- 

Helpful  and  Curious  ^  scene,  generally,^  of  a  Journal  annual,  except  in  war  tion  of  the  newspaper  as  a  pub- 

1  iv,  sadness.  Relatives  are  weeping,  years,  since  1910.  lie  “textbook,”  more  positive 

Across  the  bridge  speeds  the  Friends  try  in  vain  to  comfort  The  trainload  from  Portland  selling  by  newspapers  of  the 

fire  department  s  emergency  them  with  words.  Mere  words,  will  see  the  presentation  of  the  free  enterprise  system,  and  in- 
squad,  with  rowboat  in  tow.  But  there  are  others,  not  far  Journal’s  trophy  symbolic  of  the  creased  emphasis  by  newspapers 

Close  behind  raced  dozens  of  away,  who  laugh  and  chatter  as  All-Around  Cowboy  Champion-  on  the  public’s  “right  to  knoV 

automobiles.  Some  _folks  are  jf  at  a  picnic.  How  can  they  ship.  and  “right  to  advertise”  were 


going  because  they  wish  to  help. 
Others  go  out  of  sheer  curiosity. 
There  are  those,  of  course,  who 
are  apprehensive  lest  the  victim 
be  a  friend  or  acquaintance. 

Up  the  narrow,  winding  river 


understand. 


‘right  to  advertise”  were 


lerstana.  v, »  +1,  delegation  also  will  be  proposed  as  goals  for  newspa 

1  he  gay  will  laugh,  the  carrying  out  a  tradition,  for  the  pers  during  the  coming  year 
poet  said.  Journal  tour  to  Pendlton  by  William  J.  Oertel,  newly 

Unpleasant  Job  inaugurated  by  C.  S.  Jack-  elected  president  of  Newspaper 

son.  Journal  founder.  He  started  Association  Managers,  Inc. 


A  sister  of  the  little  girl  in  the  “Let  ’er  Buck”  specials  be-  Mr.  Oertel,  executive  direc 


road  races  the  long  stream  ot  ^t,g  g^^gg  interest  in  the  old  tor  of  the  Ohio  Newspaper  As- 

nf  thp  dwpllpr<5  Pictures.  West  and  in  Pendleton,  where  sociation  said  the  NAM  group 

alone-  the  ro^  ioin  tL  daVto  understanding  he  began  his  newspaper  career,  has  endorsed  a  new  public  rela- 


along  the  road  join  the  dash  to  point  out — unconvincingly, 


where  the  swift,  muddy  water  yoi  there  aVedoShs  °  J  I® iT  urem^^  tional  SSionV^LsereT 

has  swallowed  up  a  13-year-„ld  rameres  in  the  crowd;  that  ”2!  5°“^  cS'tomZon  --‘ion  to  encourage^ 

o*  •  it.’«  51  inh  and  rprtninlv  not  a  ,  .  .  -f  .  tinn  r»f  thp  V5i  ii<»fi  nnfl  iTYinnr. 


Living  with  the  river  as  they 
do,  these  people  seem  not  to 


it’s  a  job  and  certainly  not  a 
pleasant  one.  vot^^to  the7h wrv  <^”nrov1diW  newspaperboy  training. 

It  would  make  as  much  sense  ^  ^  thT  public^  ^  ^  NAM’s  45  state,  regional  and 

to  ask  the  entire  gallery  of  spec-  ,  «  -  national  newspaper  association 

tators  to  go  home.  Their  eyes,  Journal  “Linebackers  executives  represent  nearly  all 

in  fact,  are  so  many  individual  Hally  is  set  for  Sept.  9.  Thou-  of  the  nation’s  10,500  daily  and 


manager,  advised.  All  are  de- 


tion  of  the  values  and  impnr- 


for  the  grim  scene. 


share  the  curiosity  that  has  im-  ^gj^  ^^g  g^^j^g  Uery  of  spec-  ^  ^ 

pelled  so  many  others  to  head  Their  pvp<?  The  Journal  “Lir 


Finally  the  place  of  tragedy  cameras — recording  a  sorrowful  sai'ds  again  are  expected  to  hear  weekly  newspapers. 

IS  reached.  The  road  is  jammed,  geene  for  the  satisfaction  of  football  coaches  from  Oregon’s  Committees  named  by  Mr. 


The  county  sheriff,  who  has  just  ^^gj^  curiosity. 


arrived  at  the  scene,  tries  to 
unscramble  the  traffic  tangle. 


schools  and  colleges  report  on  Oertel  to  conduct  special  studies 


But  no  use  pursuing  a  point  ^be  forthcoming  season, 
simply  because  of  its  logic.  The  Journal  has  decided  to 


included  the  following: 

Bookkeeping,  Don  Reid,  Iowa, 


,  ^bfi  have  already  peopig  with  deep  sadness  in  offer  older  citizens  a  series  of  chairman;  Robert  Baram,  New 

launched  their  small  craft.  With  hearts  and  emotion  in  stamp  nights  for  philatelists.  A  England  Weekly  Press  Associa 

^applmg  hooks  dragpng  be-  their  souls  must  not  be  expected  course  will  be  held  in  the  news-  tion,  and  Francis  P.  Fisher 
hiM,  they  are  rowing  back  and  understand.  They  have  a  paper’s  auditorium,  which  seats  West  Virginia  Press  Associa 
forth  near  the  spot  where  the  fggl  t^g  tragedy  250.  tion. 

chud  was  last  seen.  pf  the  moment  is  theirs  alone.  •  fifiidu  Carl  C  Webb 

Other  boats,  with  v^lunteere  you  stay  a  little  longer,  take  ^  u  d  wr  i  i  Oregon  Newspaper  Publishers 

Sarih  ^  Youth  Buys  Weekly  Association,  chairman.  Victor 

without  waiting  for  the  final  Paper  on  Trial  Basis  R.  Portmann,  Kentucky  Press 
It  Is  Too  Laic  heart-rending  scene  when  the  Cwatwitip  Mini,  Association,  and  William  M 

lifeless  body  is  found  among  a  rainn.  Colorado  Press  Associa 

The  shore  is  lined  with  men,  clump  of  willows  only  a  few  ,  .  SwonviHe  News  lays  ’ 

women  and  children.  Some  are  yards  away.  *be  youngest  editor 

standing.  Others  sit  on  the  bank  You  had  not  wished  to  wit-  the^nation  —  Thomas  Swen-  ^ 

— just  watching. 


tion. 

Cost  Study,  Carl  C.  Webb 
Oregon  Newspaper  Publishers 
Association,  chairman,  Victor 
R.  Portmann,  Kentucky  Press 


SWANVILLE,  Minn.  Association,  and  William  M. 
The  Swanville  News  lays  Colorado  Press  Associa 


claim  to  the  youngest  editor 


in  the  nation  —  Thomas  Swen- 


ness  the  last  act  or  capture  it 


It  is  soon  evident  that  noth-  on  film.  To  this  extent,  you-  He  bought  the  weekly  Sept.  1 


Surveys,  Bruce  R.  McCoy 
Louisiana  Press  Association 
chainnan;  W’illiam  A.  Bray 
Missouri  Press  Association,  and 


ing  can  be  done.  Even  if  the  agree  with  the  brother-in-law’s  on  a  year’s  trial  basis  and  is  „  j  rivens 

u-j..  e — j -  -x  x_.  ,_x  ui..„x - 1,.  now  both  its  editor  and  busi-  Homer  J.  Uivens,  ooutn 


body  is  found  now,  it  is  too  late,  blunt  remark: 
Artificial  resuscitation  will  be  “This  ain’t  i 
useless.  Mechanical  equipment 
won’t  help.  o 


“This  ain’t  a  picture  gallery.”  ness  manager. 

•  Editor  and  Publisher  R.  A 


m  i  neip.  o  FlntintM] 

Seeing  the  newsman’s  camera,  t  Llouat^^  Bulletin  editor,  G.  Kichara 

a  young  man  steps  up  and  says:  Faper  in  India  postmaster  of  the  town,  a  posi-  Hew,  Pennsylvania. 

“She  was  my  sister-in-law.  Canton,  Ohio  .  ^^^^^'^Paper  Association  .9m 

We  don’t  want  you  to  take  any  Brush-Moore  Newspapers  jv  11  remain  available,  how-  tec  Bureau,  Carl  A.  Z>elke,  W 

pictures  .  .  .  unlLs  you  have  to.  have  donated  three  press  units  m  case  the  new  boss  needs  consin  Press  Association,  chair 


ness  manager.  Association. 

Editor  and  Publisher  R.  A.  Other  committee  appointments 
McRae  stepped  aside  to  devote 

himself  fulltime  to  the  iob  as  Bulletin  editor,  G.  Richard 


a  young  man  steps  up  and  says: 

“She  was  my  sister-in-law. 
We  don’t  want  you  to  take  any 


This  ain’t  a  picture  gallery.” 
Unless  you  have  to  .  .  . 

You  sympathize  with  the 
young  fellow’s  viewpoint  and 
say  so.  But  you  have  to  .  .  . 


formerly  used  by  the  Canton 
Repository  to  a  Catholic  prelate 
who  is  establishing  a  national 
newspaper  at  Nag^iur,  India. 


High  School  Graduate 


man;  Vernon  Sanford,  Tex^ 
Press  Association,  and  Edwin 
O.  Meyer,  Virginia  Press  Asso 


newspaper  at  Nagpur,  India.  Young  Swensen  graduated  ciation. 

Archbishop  Eugene  D’Sousa  ^rom  high  school  here  last  Henry  Wnfterson  Memorial 
came  here  recently  to  inspect  the  spring  and  was  planning  to  at-  Advisory  Committee,  Victor  R- 


The  jam  increases.  More  spec-  presses  and  also  to  arrange  for  tend  a  business  school  in  Min-  Portmann,  Kentucky,  chairman: 
tators  stream  in.  The  road  is  shipment  of  other  printing  ma-  neapolis.  Then  the  newspaper  Harvey  Walters,  Georgia  Press 
filled  with  people,  walking.  The  chinery  donated  by  DeKalb  Pub-  offer  came.  Association;  Tom  Tanner, 

sheriff  has  halted  motor  traffic  lishing  Co.  of  DeKalb,  Ill.  and  He  is  no  newcomer  to  the  Southern  Newspaper  Publishers 
near  the  scene.  Shulman  &  Associates  of  field.  He  started  at  12  as  a  pa-  Association,  and  Jones  Giles, 

Many  of  the  people  who  New  York  City.  The  archbishop  per  folder  and  has  since  grad-  Alabama  Press  Association, 
crowd  shoulder  -  to  -  shoulder  said  he  plans  a  tabloid-format  uated  to  typesetting,  press  work.  Membership,  Arthur  E- 
along  the  bank  know  the  river  pictorial  newspaper.  ad  and  page  makeup.  Strang,  Illinois. 


ad  and  page  makeup.  Strang,  Illinois. 
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“Gobbledygook” 

—the  technical  jargon  policyholders 
do  not  find  in  letters  from  MONY 


To  help  keep  letters  brief,  readable  and  clear, 
MONY  regularly  reviews  all  of  its  correspond¬ 
ence— a  practice  started  16  years  ago.  mony 
also  maintains  an  up-to-date  correspondence 
manual  for  use  by  employees.  This  serves  as 
a  guide  to  content,  style  and  tone  and  shows 


how  to  avoid  “gobbledygook.”  mony  even 
retains  a  nationally  known  authority  to  con¬ 
duct  periodic  correspondence  clinics. 

The  result?  Greater  understanding  of 
Mutual  Of  New  York’s  services  and  benefits 
by  everyone  who  receives  letters  from  mony. 


UTUAL 


FORK 


The  Mutual  Life  Insurance  Contpany  Of  New  York,  New  York,  N.Y.  ^ 

Safes  ond  service  offices  focoted  throughout  the  United  States  ond  in  Conodo 

For  Life,  Accident  &  Sickness,  Group  Insurance,  Pension  Plans,  MONY  TODAY  MEANS  MONIY  TOMORROWI 
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Son  of  Editor  Finds 
Niche  in  Cartooning 


By  Uavifl  Brinegar 

Tucson 

Two  cartooning  careers  in  one 
are  pui'sued  by  Tom  Ellinwood, 
editorial  page  cartoonist  for  the 
Arizona  Daily  Star. 

Six  days  each  week  he  draws 
a  cartoon  on  world  events. 

On  the  seventh,  each  Sunday, 
he  does  a  Western  cartoon,  com¬ 
plete  with  verse  composed  by 
himself. 

With  the  exception  of  summer 
vacation,  Ellinwood  has  been 
appearing  in  the  Star  since  June 
9,  1957.  His  first  few  cartoons, 
looked  at  now,  reveal  that  lie 
started  out  seeking  a  style  of 
his  own.  While  he  had  made  for 
himself  a  career  as  a  writer 
and  an  editor,  he  had  not  tried 
cartooning  beyond  a  few  draw¬ 
ings  for  school  papers  until  the 
summer  of  1957. 

Work  Republished 

By  the  fall  of  1957,  Ellinwood 
found  himself.  Since  Jan.  1, 
1958,  his  work  has  been  repub¬ 
lished  in  newspapers,  encyclo¬ 
pedia  yearbooks,  and  a  text¬ 
book.  The  Christian  Science 
Monitor  was  the  first  to  leuse 
an  Ellinwood  cartoon.  Editor  & 
Publisher  was  second,  and  the 
New  York  Times  was  third. 

Tom  Ellinwood  was  born  in 
Bisbee,  Ariz.,  Aug.  14,  1922.  His 


father,  Ralph  E.  Ellinwood,  was 
editor  and  publisher  of  the  Star 
until  his  death  in  1930.  His 
mother,  Clare  R.  Ellinwood,  is 
co-publisher  with  William  R. 
Mathews,  who  has  been  editor 
and  publisher  since  1930. 

Tom  Ell  in  wood’s  maternal 
grandfather  was  Nelson  Rounse- 
vell,  who  founded  and  for  many 
years  published  the  Panama 
American  at  Panama  City, 
Panama. 

Honor  Student 

The  Star’s  cartoonist  was 


Tom  Ellinwood 

educated  in  Arizona  public 
schools,  the  Middlesex  School 
at  Concord,  Mass.,  at  Amherst, 
and  at  the  University  of  Ari¬ 
zona,  where  he  was  graduated 
with  high  distinction  and  as  a 
Phi  Beta  Kappa  and  Phi  Kappa 
Phi.  His  wife  is  the  foi'mer 
Sybil  Juliani  of  Tucson,  and 
they  have  three  children. 

Tom  Ellinwood  has  an  office 
in  the  Star  building,  but  does 
virtually  all  of  his  work  at  his 
studio  in  his  ranch  home,  on 
more  than  100  aci’es  about  20 
miles  east  of  Tucson. 

Prior  to  taking  up  cartooning, 
Tom  worked  as  a  reporter,  in¬ 
cluding  covering  two  sessions 
of  the  Arizona  Legislature  in 
Phoenix;  wrote  a  rod  and  gun 
column  —  he  is  an  avid  out- 
doorsman  despite  an  arthritic 
back  which  has  plagued  him 
since  college  days;  and  seiwed 
as  executive  editor  of  the  Star. 

He  has  combined  his  artistic 
talent  and  his  outdoors  interest 
in  a  series  of  duck  pictures,  ac¬ 
curate  and  lifelike,  and  other 
watercolors  and  oils. 


News  Editor  Dies 

Baltimore 
Thomas  E.  Regan,  news  editor 
of  the  Baltimore  News-Post  and 
a  30-year  veteran  of  newspaper 
work  here,  died  Aug.  31.  He  was 
59  years  of  age.  He  was  also 
editor  of  T-Vue  Time,  a  Sunday 
supplement  of  the  Hearst  paper 
here. 


Downtown  Exees 
To  Honor  Paper 

The  International  Downtown 
Executives  Association  is  spon¬ 
soring  its  first  newspaper  ex¬ 
hibit  and  awards  competition 
during  its  annual  meeting  at 
the  Hotel  Leamington,  Minne¬ 
apolis,  Sept.  23-25.  The  IDEA 
is  taking  this  opportunity  to 
recognize  newspapers’  initiative 
and  support  of  local  downtown 
revitalization  projects. 

Daily  newspapers  have  been 
invited  to  submit  clippings  about 
local  downtown  revitalization 
projects  which  will  be  exhibited 
at  the  meeting.  Special  certifi¬ 
cates  will  be  awarde<l  to  the 
six  outstanding  newspaper  en¬ 
tries.  Certificates  of  merit  will 
be  given  to  all  newspapers  who 
send  appropriate  clippings. 

Clippings  covering  the  follow¬ 
ing  categories  are  requested: 
Urban  Renewal,  Slum  Clear¬ 
ance,  Business  Expansion,  In¬ 
creased  Parking,  New  Traffic 
Patterns,  Downtown  Promo¬ 
tions,  Public  Mass  Transit, 
Downtown  Beautification,  Plan¬ 
ning  and  Zoning,  The  Need  for 
Revitalization. 

Copy  may  include  news  stories, 
feature  stories,  editorials,  pic¬ 
tures,  editorial  cartoons  and 
story  series. 

Newspapers  should  send  clip¬ 
pings  to  Downtown  Services, 
125  East  23rd  Street,  New  York 
10,  N.  Y.  before  Sept.  15.  Down¬ 
town  Services,  consultant  and 
reseai'ch  firm  to  cities’  central 
business  districts,  is  handling 
the  exhibit  and  the  awards  for 
IDEA. 

Hiriiijj  of  Printers 
Put  Up  to  NLRB 

Arlington,  Va. 

The  Northern  Virginia  Sun, 
charged  with  violating  the  Taft- 
Hartley  Act  in  the  employment 
of  printers,  has  replied  that  it 
cannot  do  the  bidding  of  the 
typographical  union  without 
violating  the  law. 

Publisher  Clayton  Fritchey 
has  put  it  up  to  the  National 
Labor  Relations  Board  to  en¬ 
dorse  existing  practices,  or,  as 
he  stated  it,  transgress  the  T-H 
Act. 

A  trial  examiner  agreed  with 
the  publisher.  He  said  Mr. 
Fritchey  may  not  fire  present 
composing  room  personnel  to 
make  jobs  for  28  strikers  who 
have  picketed  the  plant  since 
March  1.  Their  contract  had  ex¬ 
pired  and  they  charged  before 
the  trial  examiner  that  they  had 
been  fired  for  union  activity. 
The  examiner  found  they  had 
not.  But  the  NLRB  General 
Council  rejected  that  ruling  and 
has  taken  the  dispute  to  the 
Board. 


Pupils  Edit 
Weekly  and 
Break  Even 

By  C.  J.  Papara 


Racine,  Wis. 

Probably  the  only  community 
in  the  nation  with  a  weekly 
newspaper  that  is  published  by 
high  school  boys  and  girls  is 
Pulaski  (1,600  population)  near 
Green  Bay,  Wis. 

It  is  no  casual  operation.  The 
Pulaski  News,  now  in  its  17th 
year,  is  printed  —  not  mimeo¬ 
graphed  —  in  standard  manner 
and  it  appears  as  bright  and 
newsy  as  any  other  good  weekly 
paper.  The  only  difference  is 
that  the  news  is  gathered  and 
written  by  Pulaski  High  School 
pupils. 

'The  newspaper  was  started  in 
1942  by  the  Pulaski  principal, 
F.  X.  Joswick,  who  was  con¬ 
vinced  that  the  small  city  would 
benefit  from  a  local  press. 

The  staff  consists  of  20  mem¬ 
bers,  about  half  of  them  seniors. 
Present  circulation  is  over  1,700, 
with  distribution  centered  in  the 
area  from  which  Pulaski  draws 
its  600  students.  Yearly  sub¬ 
scriptions  cost  $1.50  while  about 
$7,000  annually  is  derived  from 
advertising.  This  is  enough  to 
meet  all  expenses. 

No  Profit  Ambition 

There  is  no  ambition  to  net  a 
profit,  which  is  the  major  reason 
why  the  News’  advertising  rates 
are  lower  than  those  of  most 
weeklies  in  the  state. 

Deadline  day  is  Monday  and 
when  all  the  copy  is  put  into 
shape,  it  is  sent  to  Oconto  Falls 
and  printed  there  by  the  Shell- 
man  Publishing  Co.  which  pit)- 
duces  the  weekly  Times-HeraU. 
During  summer  vacations,  the 
Pulaski  News  is  printed  and 
edited  by  the  Oconto  Falls  news¬ 
paper. 

School  news  gets  a  goodly 
share  of  space,  of  course,  with 
sports  well  covered.  But  the  of¬ 
ficial  acts  of  the  village  fathers 
are  reported,  business  news  gets 
a  good  play  and  those  who  offend 
the  law  find  their  names  in  print 

“The  newspaper  has  benefited 
Pulaski  in  an  economic  way,’ 
Mr.  Joswick  says.  “We  have  a 
shoe  factory,  a  boat  factory  and 
a  new  w'aterworks  system  that 
can  be  attributed  largely  to  the 
influence  of  the  Pulaski  News 
The  paper  has  constantly  stress 
ed  civic  progress  and  it  has  come. 
It  is  my  estimate  that  the  two 
new  factories  and  the  water  sys¬ 
tem  have  created  350  jobs.” 
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LEADERSHIP  IN.  ROP  COLOR 


Wonder 

where 

the 


went? 

(or  red  or  blue,  too!) 

In  Seattle... 

it  went  to 
The  Seattle  Times 


#A 


o 


THE  SEATTLE  TIMES 
513453  LINES 

ROP  COLOR 

SEATTLE'S  SECOND  PAPER 
210,392  LINES  ROP  COLOR 

^  Source:  Medio  Records,  first  five  months  1959 


Seattte  ©me$ 


ACCEPTED 
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O'MARA  &  ORMS8EE,  INC. 
New  York  .  Detroit  .  Chicago 
los  Angeles  .  Son  Francisco 
Member  AAetro  Sunday  Comics, 
Metro  Rotogravure  Group 
and  Farwest  Rotogravure  Group 


Editor  &  publisher  for  September  12,  1959 


Don ’t  Print  That! 

Or  Words  to  That  Effect 


the  Central  Sumatran  govern¬ 
ment. 

*  *  * 

Cambodia 

The  Government  closed  the 
Communist  newspaper,  Prachea- 
chon,  for  one  month  because  of 
an  article  attacking  the  United 


Jackson  Heir 
Settles  Claim 
For  Journal 

States. 

*  *  *  Portland,  Ore. 

Hamburg  a  suit  by  Peter  Crockett  Jack- 
An  is.sue  of  the  weekly  Der  son,  17,  aimed  at  gaining  control 
Sterw  containing  an  article  criti-  of  the  Orcflron  Jortrwa/ which  his 
Yalman,  was  sentenced  to  seiwe  mg  the  financial  standing  of  the  Office  for  the  Protee-  great-grandfather  founded,  was 

15  months  and  16  days  in  prison  nation  or  disturbing  public  Constitution  was  con-  settled  out  of  court  for  $160,000, 

and  pay  a  fine  of  4,000  lira  sentences  totalling  flgcated.  The  settlement  was  announced 

($444).  The  court  held  the  pa-  months  and  fines  of  323,131  *  *  *  last  week  by  executors  of  the 

per  and  its  editor  guilty  of  “be-  |ina  (^ut  $35,000)  have  been  Lahore,  Pakistan  estate  of  Maria  C.  Jackson.  She 

littling”  the  Government  by  re-  imposed.  ^  ^  -A-  government-appointed  ad-  was  the  widow  of  C.  S.  Jackson, 

printing  articles  which  Eugene  *  *  *  ministrator  .seized  the  shares  of  the  newspaper’s  founder. 

Pulliam  had  written  for  his  Khartoum,  The  Sudan  Progressive  Paper  Ltd.,  charg-  Her  will,  probated  in  1956, 

newspapers  in  the  U.  S.  The  Ayyam  was  closed  for  three  ing  the  four  newspapers  it  pub- 

articles  were  critical  of  political  months  after  it  published  an  fished  had  a  subversive  slant  in 
and  economic  conditions  in  nrticle  calling  for  the  disclosure  their  appi*oach  to  problems. 

Turkey  and  of  the  premier.  Ad-  of  the  proceedings  at  a  military  *  ♦  ♦ 


Ankara  given  to  the  prison.  The  laws 
The  Turkish  daily  Vatan  was  forbid  stories  “belittling  those 
closed  for  a  month  and  its  74-  in  official  capacity”  or  those  con- 
year-old  editor,  Ahmed  Emin  sidered  “false  news  .  .  .  damag 


nan  Menderes. 


trial  of  some  civilians. 


was  contested  by  her  great- 
grandson,  a  resident  of  North 
Hollywood,  Calif.  He  said,  in  a 
federal  court  suit,  that  it  had 


Sydney 


Seoul,  Korea  been  Mrs.  Jackson’s  intention 
*  *  *  President  Syngman  Rhee  ap-  that  he  get  control  of  the  news- 

Helsinki,  Finland  proved  the  action  of  the  office  of  paper.  Instead,  his  complaint 
r  1-  editors  and  a  reporter  public  infonnation  in  shutting  charged,  she  was  deluded  into 

e  pea  er  of  State  Parlia-  were  fined  $93  for  “misuse  of  down  the  opposition  newspaper,  thinking  that  to  avoid  confisca- 
^  correspond-  the  freedom  of  the  press”  in  Kyung  Hyang,  because  it  car-  toi*y  estate  taxes,  it  was  neces- 
en  o  rihune,  official  oigan  of  printing  a  story  that  alleged  ried  immoderate  criticism  of  the  sary  to  put  the  bulk  of  her  es- 

o  ^  4.U  New  there  was  a  political  plot  against  government.  The  publisher’s  li-  tate  into  a  charitable  trust 

Sou  Wales,  from  the  press  President  Kekkonen.  cense  was  cancelled  under  the  So,  he  complained,  he  got  only 

^f4^  ®ry  becau^  they  had  not  «  «  «.  tenns  of  an  ordinance  decreed  $150,000  under  the  will  instead 

^  Karachi,  Pakistan  by  the  United  States  Military  of  the  bulk  of  the  estate,  which 

1  ^  political  -pjjg  Government  seized  the  Government  before  the  Repub-  was  appraised  at  $2,471,176. 

par  y  p  e  ged  to  destroy  P^rfia-  Pakistan  Times  group  of  news-  lie  of  Korea  was  established.  He  named  as  defendants  the 
mentary  ^verament,  said  the  papers  and  dimissed  the  man-  *  *  *  United  States  National  Bank  of 

f  they  have  not  agement,  charging  the  chain  w-as  Paris,  France  Portland  and  David  Lloyd 

er  m  come  to  Parliament  receiving  editorial  guidance  and  Police  confiscated  all  copies  of  Davies,  as  executors  of  the  es- 

evi  ^T>  financial  assistance  from  for-  the  left-wing  weekly  Express  tate,  and  William  W.  Knight, 

th^  h  °  fl?  •  This  was  deemed  detri-  which  contained  “a  scandalous  Journal  publisher  and  trustee. 

ey  ave  been  firing  their  cental  to  national  interests.  and  spectacular  interview  giving  Young  Jackson,  who  is  to  en- 

poisoned  arrows  at  us  while  re-  *  *  *  indecent  praise  to  rebel  forces”  ter  Stanford  University  this  fall, 

lea  mg.  Jakarta  (presumably  the  Algerian  Na-  was  the  son  of  C.  S.  Jackson 

♦  *  ♦  Charles  Thambu,  editor  of  the  tionalists).  Jr.,  a  1947  helicopter  crash  vie- 

'  Singapore  Times  of  Indonesia,  was  formal-  *  ♦  ♦  Mrs.  E.  L.  Kennedy  of 

Taking  over  control  of  the  ly  charged  with  insulting  Presi-  Izmir,  Turkey  North  Hollywood,  Calif. 

Government,  the  Secretary  Gen-  dent  Gamal  Abdel  Nasser  of  ^  special  press  court  sen-  The  estate  will  pay  the  in- 

eral  of  the  leftwing  People’s  the  United  Arab  Republic  by  tenced  Adman  Guvenci,  pub-  heritance  tax  on  the  $160,000 

Action  Party  issued  this  warn-  calling  him  a  lackey  of  the  Soviet  the  opposition  daily  amount,  with  approximately 

ing  to  the  press:  “Any  news-  Union.  Found  guilty,  he  was  J^emokrat  of  Izmir,  and  editor  $90,000  going  to  the  govem- 

paper  that  tries  to  sour  or  strain  fined  300  impiahs  ($26)  and  Seref  Paksi  to  16  moi,  hs  in  ment. 

relations  between  the  Federation  sentenced  to  seven  days  in  jail, 

of  Malaya  and  Singapore  will  ♦  *  * 

go  to  jail  for  subversion.  Any  Taipei 

editor  or  reporter  that  goes  Liu  Hsien-Kuang,  a  reporter 
along  this  fine  will  be  taken  in  for  the  Shnngkung  Daily  of 

under  the  Preservation  of  Pub-  Chiayi,  was  .sentenced  to  prison 

lie  Security  ordinance.  We  shall  for  four  months  for  revealing 


prison  on  charges  of  insulting  Executors  of  the  Jackson  es- 
the  public  prosecutor’s  office,  tate,  in  a  statement,  said: 


put  him  in  and  keep  him  in.’ 

♦  ♦  ♦ 

Rangoon,  Bui-ma 
Police  sealed  the  presses  of 
the  Rangoon  Daily  and  took  its 


military  infonnation.  He  named 
the  commander  of  Nationalist- 
held  Matsu  Island. 

*  *  * 

Warsaw 

Adam  Czekalski,  correspond- 


Each  also  was  fined  the  equiva¬ 
lent  of  $444. 

The  court  ordered  the  news¬ 
paper  closed  for  one  month. 

The  rulings  are  open  to  ap¬ 
peal. 


While  the  executors  are  con¬ 
fident  that  the  will  as  filed  and 
now  under  probate  is  the  valid 
will  of  Mrs.  Jackson  and  ex¬ 
presses  her  wishes,  they  alw 
recoprnize  that  litigation  of  this 


Guvenci  and  Paksi  some  time  sort  would  not  only  be  very  cost- 
ago  were  sentenced  to  similar  ly  ^ut  would  also  delay  for  many 
terms  and  fines  and  one-month  years  the  realization  of  Mk- 
suspension  was  imposed  on  their  Jackson’s  wishes  with  regard  to 
paper  on  the  same  charges.  3.  charitable  trust. 

editor,  U  Yu  Maung,  into  cus-  „  Articles  in  the  Demokrat  have  “When  the  attorneys  .  .  ■ 

tody  as  a  result  of  an  article  ‘  j  charged  the  prosecution  with  finally  agreed  to  settle  for  less 

that  criticized  legislation  pro-  fi*ns  in  favor  of  pro-government  than  7  percent  of  the  value  o 


posed  by  the  govemment. 


in  prison  where  he  was  serving 
a  three-year  term  for  helping  to 
create  hostility  towards  Poland 
Istanbul,  Turkey  among  emigrants. 

Since  the  press  laws  went  into  *  *  * 

effect  about  four  years  ago,  250  Padang 


papers. 


the  estate,  the  executors  con¬ 
cluded  that,  notwithstanding 
„  o  1  their  own  personal  preferences 

Free  Political  Space  continue  the  litigation  and 

Plant  City,  Fla.  estabfi.sh  the  fact  that  the  will 
To  help  reduce  the  cost  of  contest  was  without  any  basis 


Turkish  joumalists  have  been  Soldiers  of  the  Indonesian  campaigning,  the  Plant  City  in  fact  or  in  law,  it  was  incum- 
convicted  of  offenses  and  spent  army,  on  landing  here,  shot  dead  Courier  has  offered  50  column  bent  upon  them  as  a  matter  ot 
time  in  “Ankara  Hilton”,  the  three  leading  editors  of  the  daily  inches  of  space  free  to  each  can-  business  judgment  to  accept  the 
name  the  opposition  press  has  Hainan  which  had  run  afoul  of  didate  for  Governor.  offer  of  settlement.” 
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$ales  $lips 
are  longer  in 
Kalamazoo . . . 

the  sales  leader  of  the 
entire  East  North  Central  Region! 

Booming  Kalamazoo  is  still  growing  in  popula¬ 
tion  and  in  buying  power. 

Retail  Sales:  In  the  so-called  recession  year  of 
1958,  retail  sales  in  the  Metropolitan  Area 
were  up  15%  and  reached  an  all-time  high. 
1959  sales  are  currently  running  10%  ahead 
of  1958! 

Buying  power:  Effective  buying  income  in 
Kalamazoo  has  now  reached  a  prosperous 
$6,608. 

Sales  forecasts:  Sales  Management’s  ranking  of 
best  retail  markets  again  forecasts  Kalamazoo’s 
retail  sales  gain  to  lead  the  entire  East  North 
Central  region! 

The  Booth  representative  now  has  a  bulging 
file  of  Kalamazoo  growth  facts  .  .  .  and  the 
reasons  why  you  can  best  reach  this  lush 
market  in  the  Kalamazoo  Gazette. 


NATIONAL  REPRESENTATIVES:  A.  H.  Kuch,  1  1 0  E.  42nd  Street,  New  York  1  7,  MUrroy  Hill  2-4760  •  Sheldon 
B.  Newman,  435  N.  Michigan  Ave.,  Chicago  11,  SUperior  7-4680  •  Brice  McQuillin,  785  Market  St., 
San  Francisco  3,  SUtter  1-3401  •  William  Shurtliff,  1612  Ford  Bldg.,  Detroit  26,  WOodward  1-0972. 


Tfi*  daily  nmwspapmr  is  thm  fatal  sailing  madium' 


A  Booth  Michigan  Newspaper 
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these  newspapers 

were  printed  on 


P 


IS  presses ! 


I 


Here  are  several  strong  reasons  why  3  out  of  every 
4  of  the  nation’s  newspapers  roll  off  Goss  Presses 
. . .  facts  well  worth  considering  when  you  plan  this 
important  investment. 

Goss  guarantees  you  an  operation  custom-made 
for  your  needs.  First,  you’ll  draw  from  the  only 
complete  line  of  presses  and  equipment . . .  secondly, 
the  Goss  experts  who  have  planned  hundreds  of 
smooth-flowing  p’^essrooms  wi)l  work  closely  with 
you.  The  industry’s  longest  record  of  “firsts”  has 
earned  for  Goss  the  finest  reputation  for  practical, 
advanced  engineering . . .  research  and  development 
in  pioneering  ROP  color  that  has  put  this  source  of 
added  revenue  within  reach  of  every  newspaper. 

So  keep  looking  to  Goss  . . .  where  new  develop¬ 
ments  are  constantly  being  tested,  refined,  perfected 
and  released  when  they’re  proved  ready. 


GOSS  ROUND-THE-CLOCK  SERVICE 


Detailed  records  of  every  installation  are  kept  in¬ 
stantly  available.  You  can  call  Goss  day  or  night— 
a  skilled  engineer  is  available  to  give  your  press¬ 
room  foreman  the  help  he  needs.  Or,  if  stock  replace¬ 
ment  parts  or  on-the-spot  assistance  is  necessary,  he 
can  be  at  your  plant  in  a  matter  of  hours— os  fast 
as  a  car  can  safely  drive,  or  a  plane  can  fly.  Service 
with  a  capital  S— another  reason  why  Goss  is  first 
choice  over  all  other  presses  combined. 


THE 


COMPANY 

CHICAGO  50,  ILLINOIS 
Spec/a/ists  in  newspaper,  magazine  and  roio  presses 

A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC.  /'"T^ 

iMio\ 

The  leader  in  graphic  arts  . . .  engineering,  service 

and  manufacturing. ..industry-wide  and  world-wide  ^  ^  J 


FAIRCHILD 

new  s 


Bernard  Frank  has  been  appointed 
male  apparel  editor  of  DAILY 
NEWS  RECORD,  a  new  post  on 
the  paper’s  editorial  staff.  Mr. 
Frank  has  been  with  Fairchild 
Publications  more  than  27  years; 
for  the  past  11  years  he  has  been 
men's  sportswear  editor  of  DAILY 
NEWS  RECORD. 


Jark  Hersehlag  succeeds  Bernard 
Frank  as  men’s  sportswear  etlitor 
of  DAILY  NEWS  RECORD.  He 
has  been  assistant  sportswear  edi¬ 
tor  since  January,  19.57. 


Bruce  W.  Ambrose  has  been 
appointed  as  a  member  of  the 
Fairchild  News  Service  corre¬ 
spondents’  staff  in  Grand  Rapids. 
Mich.  He  is  also  on  the  news  staff 
of  the  Grand  Rapids  Press. 


Following  on  the  heels  of  the 
1959  summer,  WOMEN’S  W'EAR 
Daily  reporters  are  turning  their 
attention  to  the  resort  and  cruise- 
wear  market.  On  Sept.  16  a  spe¬ 
cial  supplement  of  the  paper  will 
be  published  devoted  exclusively 
to  resort  and  cruisewear  and  its 
promotion  for  the  coming  winter 
season. 


HOME  FURNISHINGS  DAILY 
advertising  linage  in  August  19.59 
increased  approximately  25  per 
rent  over  August  ’.58,  making  it 
the  third  biggest  August  for  the 
paper  in  the  last  10  years. 


Following  his  attendance  at  the 
Carded  Yarn  Assn,  convention  at 
.Sea  Island,  Ga.,  Herman  .Shaps, 
textile  e<litor  of  DAILY  NEW.S 
RECORD,  will  spend  the  week  of 
Sept.  12  in  Atlanta  and  surround¬ 
ing  territory  visiting  textile  mer¬ 
chants.  He  will  then  return  to  Sea 
Island  to  cover  the  annual  meet¬ 
ing  of  the  (bombed  Yarn  Spinners 
Assn.,  .S<>pt.  16-18. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
Pubfiih.r,  of 

Doily  News  Record,  Supermarket  Newt, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Weor,  Footweor  News.  Books. 


Sunday  Editor 
Member  of  Bar 


personal  0 


Nashville 

The  appointment  of  Eugene 
G.  Wyatt  Jr.  as  Sunday  editor 
of  the  Nashville  Tennessean,  and 
other  staff  changes,  have  been 
announced  by  Coleman  A.  Har¬ 
well,  vicepresident  and  editor, 

Mr.  Wyatt,  assistant  news  edi¬ 
tor  for  five  years,  succeeds 
Henry  H.  Schulte,  Jr.,  who  re¬ 
signed  to  become  managing  edi¬ 
tor  of  the  Savannah  (Ga.)  News. 
Mr.  Wyatt  started  as  an  office 
boy  on  the  Tennessean  in  1942. 
While  on  the  paper  he  won  his 
B.A.  degree  from  David  Lips¬ 
comb  College  and  LL.B  degree 
at  Vanderbilt.  He  is  a  member 
of  the  Nashville  bar. 

Jack  Hullett  was  named  as¬ 
sistant  news  editor,  and  John 
Putman  was  named  telegraph 
editm'. 

Carl  May,  Kentucky  corres¬ 
pondent,  has  been  named  pi'omo- 
tion  director  with  Dorothy 
Staley  as  associate  promotion 
director. 

Dan  Coleman  of  the  Knoxville 
Associated  Press  staff,  recent 
Tennessee  journalism  graduate, 
is  the  new  Kentucky  correspond¬ 
ent. 


Publicist  for  Racing  Byrne  to  Oniaho 


Miami 

Joe  Tanenbaum  has  resigned 
as  racing  editor  of  the  Miami 
News  to  become  information  di¬ 
rector  at  Gulfstream  Park. 


Glen  Pusey,  administrative 
assistant,  personnel  department. 
Associated  Press  —  to  AP  traf¬ 
fic  bureau  chief  in  Chicago,  suc¬ 
ceeding  Fred  E.  Francis,  re¬ 
tired. 


CaicAflo 

Daniel  F.  Byrne,  32,  has  bea 
named  regional  representatm 
at  Omaha  for  Unit^  Press  In¬ 
ternational  for  Nebraska,  Nortt 
Dakota  and  South  Dakota.  He 
succeeds  Murray  M.  Moler,  who 
is  returning  to  Salt  Lake  City, 
Utah. 


Herbert  Adler,  New  York 
Times  reporter  —  to  director  of 
public  relations  at  the  Rhode 
Island  School  of  Design  in 
Providence. 


Tom  Duross,  city  hall  re¬ 
porter,  Springfield  (Ohio)  Dcalf 
News  —  to  general  assignmoit 
reporting  with  the  Toledo 
(Ohio)  Blade. 


Betty  Wood,  amusement  edi¬ 
tor,  Raleigh  (N.  C.)  Times  — 
succeeds  Mary  Patton  as 
church  editor.  Miss  Wood  re- 
sigfned  to  be  married.  Anne 
Fuller  is  the  new  amusement 
editor. 


Edward  Curran,  managing 
editor  of  the  Walden  (N.  Y.) 
Citizen  Herald  —  to  ME  of  the 
Rural  New  Yorker,  agricultural 
publication. 


Herbert  P.  Haas,  for  the  past 
two  years  Albany  supervisor  in 
the  New  York  offices  of  Hearst 
Advertising  Service  —  to  assist¬ 
ant  ad  director  of  the  Albany 
(N.  Y.)  Times-Union. 


Ruth  Straley  —  new  society 
editor  of  the  Van  Wert  (Ohio) 
Bulletin,  replacing  Laura  Gn- 
MANN,  retired  after  37  years. 


Nancy  Parham,  former  ad¬ 
vertising  manager  of  the  Brew- 
ton  (Ala.)  Standard  —  to  edi¬ 
tor  of  the  Monroeville  (Ala.) 
South  Alabaynian  at  Jackson. 


Harriett  Doar,  former  wom¬ 
an’s  editor  of  the  CharlotU 
(N.  C.)  News  and  Raleigh 

(N.  C.)  News  and  Observer  — 
now  club  editor  and  feature 
writer  of  the  Observer  w'omen’s 
staff. 


William  E.  Miller,  news  edi¬ 
tor  of  Olathe  (Kans.)  Johnson 
County  Democrat  —  to  Kansas 
City  (Kans.)  Kansan  as  re¬ 
porter. 


James  A.  Higgins,  with  the 
White  River  Junction  (Vt) 
Valley  News  since  1955  —  now 
ad  manager,  replacing  George 
C.  Browne,  now  ad  manager, 
Appleton  (Wis.)  Post  Crescent 


Ed  Seitz  —  from  Kentucky 
side  to  assistant  city  editor,  Cin¬ 
cinnati  (Ohio)  Enquirer. 


Eleanor  M.  Rice,  women's 
editor,  Tucson  Arizona  Dailg 
Star  —  an  indefinite  leave  of 
absence.  Barbara  Plumer  Sears 
takes  over  meanwhile. 


John  Bishop,  former  re¬ 
porter,  Hartford  (Conn.)  Cou- 
rant  and  Bridgeport  (Conn.) 
Post-Telegram  —  now  editor  of 
the  Thomaston  (Conn.)  Ex¬ 
press. 


Donald  Kagerbauer,  member 
of  the  Associated  Press  engi¬ 
neering  laboratory  staff,  New 
York  —  to  AP  traffic  bureau 
chief  at  Newark. 


John  S.  Demott,  formerly  a 
general  assignment  reporter, 
Chicago  (Ill.)  Tribune  —  to  the 
Wichita  (Kans.)  Eagle  as  gen¬ 
eral  assignment  reporter. 


William  J.  Pape  II  —  new 
education  reporter,  Waterbury 
(Conn.)  American,  succeeding 
Gertritde  Moran,  r-esigned. 


John  S.  Young,  with  the  ad¬ 
vertising  department,  Eureka 
(Calif.)  Newspapers  for  three 
years  —  to  Jim  'Turk  Advertis¬ 
ing  &  Sales  Promotion,  Eureka. 


Lou  Rauscher,  former  sports 
editor  and  special  writer  for 
the  Catholic  Light,  Scranton, 
Pa.  —  to  sports  editor,  Wilkes- 
Barre  (Pa.)  Sunday  Independ¬ 
ent,  succeeding  Capt.  Thomas 
Moran  —  now  with  the  army 
public  information  section. 


GOLDEN  ANNIVERSARY  of  Theta  Sigma  Phi,  women's  journalism 
society,  was  celebrated  at  Seattle  convention  recently.  Elected  to  offic* 
were;  Left  to  right — Mary  Kimbrough,  president,  feature  writer  of  th« 
St.  Louis  (Mo.)  Post-Dispatch;  Mrs.  J.  Webster  Phillips,  Columbia, 
vicepresident,  director  of  public  relations  at  Christian  College;  and 
Mrs.  William  M.  Daugherty,  treasurer,  Oklahoma  City. 
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TRAVELING  —  William  Yates, 
travel  editor  of  the  Chica9o  Trib¬ 
une,  and  Mrs.  Yates  live  up  to  the 
requirements  of  the  job.  They're 
pictured  aboard  the  Matson  liner 
Monterey  en  route  to  New  Zea¬ 
land  where  they  will  be  guests  of 
government  tourist  authorities. 

Carolyn  Means,  formerly  in 
the  TV  department,  Cleveland 
(Ohio)  Press — appointed  writer 
of  parent-teacher  news. 

«  a  * 

Herbert  P.  Haas  Jr.  —  from 
Heai-st  Advertising  Service  to 
assistant  advertising  director  of 
the  Albany  (N.  Y.)  Times-Un- 


Bates  Johnson  —  from  Sub¬ 
urbia  Today  to  advertising  sales 
staff  of  Redbook.  He  was  for¬ 
merly  with  the  Bureau  of  Ad¬ 
vertising,  ANPA. 

*  a  * 

Richard  Pollack,  Worcester 
(Mass.)  Telegram  &  Evening 
Gazette  —  to  news  staff  of  the 
Baltimore  (Md.)  Evening  Sun. 
Other  news  staff  additions: 
Hunter  H.  Alexander,  Travis 
Kidd  and  Jack  Hackett,  for¬ 
mer  Indianapolis  (Ind.)  Times 
real  estate  editor  and  copy- 
reader. 

*  a  * 

Ed  Alsene  —  succeeds  Rob- 
wt  a.  Drysdaij:  as  sports  edi¬ 
tor  of  the  Illinois  State  Journal 
at  Springfield.  Mr.  Alsene  was 

formerly  with  the  Des  Moines 

(Iowa)  Register  sports  staff. 

*  *  * 

Jerry  Smothers  —  from  the 
Son  Antonio  (Tex.)  Express  & 
^ews  police  beat  to  police  re¬ 
porting  for  the  Tucson  (Ariz.) 
Arizona  Daily  Star. 

0  *  * 

Joan  Bunke  —  from  assist¬ 
ant  state  editor  of  the  Lafayette 
(Ind.)  Journal  and  Courier  to 
the  copy  desk  of  the  Pes  Moines 
(Iowa)  Tribune. 

*  0  * 

Ruth  Holmes,  formerly  clas¬ 
sified  ad  manager  for  the  Gallup 
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(N.  M.)  Independent  —  to  CAM 
for  the  Santa  Fe  (N.  M.)  .Veu’ 
Mexican. 

0  0  0 

Jack  Sheridan,  editorial  art¬ 
ist  for  the  Cleveland  (Ohio) 
News  —  to  the  Central  Press 
Association,  Cleveland. 

0  0  0 

Ron  Bailey,  military  editor 
of  the  Cleveland  (Ohio)  Plain 
Dealer  —  to  sports  department. 
Life  Magazine,  N.  Y. 

*  *  * 

John  Carr,  formerly  TV 
writer  —  to  ME  of  San  Fer¬ 
nando  (Calif.)  Sun,  replacing 
Pete  Mo.ssman,  now  with  Space 
Age  News,  Beverly  Hills.  Hank 
Spicer  is  now  sports  editor  and 
Bob  Tangeman  is  new  general 
assignment  reporter  on  the  Sun. 

0  0  0 

Don  Robertson,  Cleveland 
(Ohio)  Neivs  repoi'ter  —  to  ex¬ 
ecutive  assistant  to  the  Ohio  at¬ 
torney  general  at  Columbus. 

0  0  0 

Pete  Bellamy  —  appointed 
society  editor  of  the  Cleveland 
(Ohio)  News. 

0  0  0 

Earl  B.  Owen,  formerly  of 
the  Charlotte  (N.  C.)  Observer 
ad  staff  —  to  ad  manager  of  the 
Marion  (N.  C.)  McDowell  News. 

0  0  0 

Charles  Dellinger,  formerly 
with  the  semi-weekly  Wayne 
County  (Ill.)  Record  —  to  re¬ 
porter-photographer  with  the 
Hickory  (N.  C.)  Daily  Record. 
0  0  0 

James  T.  Pharr  reporter, 
Fayetteville  (N.  C.)  Observer 
—  promoted  to  city  editor. 

0  0  0 

Harri  Baker,  city  editor. 
Garland  (Tex.)  News  —  re¬ 
signed  to  study  at  the  Univer¬ 
sity  of  Texas. 

*  *  * 

Henry  W.  Hopwood,  former 
I  Cleveland  (Ohio)  Plain  Dealer 
reporter  —  to  director  of  pub- 
I  lie  relations  of  the  Republic 
’  Steel  Corp.,  Cleveland. 

♦  *  * 

Ed  Lally,  former  manager 
'  of  United  Press  International  in 
Cleveland  and  of  the  Wall  Street 
Journal  staff  in  Cleveland  —  to 
editor  of  the  American  Metal 
Market,  N.  Y.  trade  paper. 

0  0  0 

Jean  Mosley  Kotechi — from 
*  the  Montgomery  (Ala.)  Adver- 
>  tiser  display  department  —  to 
'  the  same  job  for  the  Champaign 
(III.)  Courier. 

0  0  0 

Bob  Duke,  fonnerly  with  the 
)  Tallahassee  (Fla.)  Democrat 
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and  the  Alabama  Journal  —  to 
the  Montgomery  (Ala.)  Adver¬ 
tiser  as  courthouse  reporter. 

*  *  * 

Melvin  Kalfus,  former  re¬ 
porter,  Hartford  (Conn.)  Cour- 
ant  —  to  advertising  staff,  Po¬ 
laroid  Corp.  photo  division, 
Cambridge,  Mass. 

0  0  0 

James  Patterson,  Wethers¬ 
field,  Conn.,  reporter,  Hartford 
(Conn.)  Courant  —  to  teach 
school  in  Milwaukee,  Wis.  He  is 
succeeded  by  John  Landry. 

0  0  0 

Larry  Mitchell  —  from  the 
San  Francisco  (Calif.)  Call- 
Bulletin  to  Roseville  (Calif.) 
Press-Tribune  as  photographer. 

0  0  0 

Leon  B.  Spencer  —  promoted 
from  circulation  promotion  man¬ 
ager  to  circulation  director  of 
the  Valdosta  (Ga.)  Daily  Times. 

0  0  0 

Wilbur  Boone,  former  per¬ 
sonnel  manager,  San  Francisco 
(Calif.)  News  —  to  San  Fran¬ 
cisco  (Calif.)  News-Call  Bulle¬ 
tin  as  assistant  to  the  business 


George  E.  Piggot  —  returned 
to  the  ad  staff  of  the  Fairmont 
Publishing  Co.,  Fairmont,  W. 
Va.,  where  he  served  for  20 
years  prior  to  joining  WBOY- 
TV  in  ’57. 

0  0  0 

Stiwe  Posti,  reporter  for  the 
Charleston  (W.  Va.)  Daily  Mail 
— to  pr  department  of  the  Weir- 
ton,  W.  Va.,  Steel  Corp. 

*  *  « 

Frederick  Nofziger  —  from 
city  desk  general  assignment  to 
columnist  and  feature  writer  in 
the  womens  news  department, 
Toledo  (Ohio)  Blade. 

• 

$58,000  for  Camp 

Los  Angbjles 

The  Los  Angeles  Times  Sum¬ 
mer  Camp  Fund  drive  raised 
$.58,007.83  this  year,  it  is  re¬ 
ported  by  John  Andreson,  chair- 


City  Editor  Moves 
Into  Editor^s  Chair 

Norristown,  Pa. 

Richard  J.  Welsh,  for  the  last 
13  years  city  editor  of  the  Times 
Herald,  has  been  named  editor, 
succeeding  Frederick  S.  Fox, 
who  retired  after  having  served 
in  that  capacity  for  38  years. 

Dick  Dean  was  appointed  city 
editor,  moving  up  from  city 
desk  assistant,  a  post  he  held 
for  20  years. 

The  promotions  were  an¬ 
nounced  by  Robert  1.  McCracken, 
vicepresident  and  general  man¬ 
ager  of  the  Times  Herald. 

Mr.  Welsh  has  been  in  news¬ 
paper  work  in  the  area  since 
July,  1918. 

Mr.  Dean  has  been  on  the 
staff  of  the  Times  Herald  for 
more  than  34  years.  He  came 
to  the  Times  Herald  at  the  age 
of  14  as  a  copy  runner. 

0  0  0 

Hugh  C.  Lord,  sports  writer, 
Bangor  (Me.)  Daily  News  three 
years  —  to  administrative  as¬ 
sistant  in  the  vicepresident’s 
office  at  Bowdoin  College,  Bruns¬ 
wick,  Me. 

0  0  0 

Ralph  W.  Newell,  Keene 
(N.  H.)  Sentinel  —  elected 
president  of  New  England  AP 
News  Executives  Association. 

*  *  * 

Bruce  Brotzman,  news  edi¬ 
tor,  Boise  (Idaho)  Statesman  — 
a  new  desk  job  with  the  San 
Diego  (Calif.)  Union. 

0  0  0 

Ernest  Firpo,  former  na¬ 
tional  ad  salesman,  San  Fran¬ 
cisco  (Calif.)  Netvs  —  to  the 
sales  force.  Army  Times  Pub¬ 
lishing  Co.,  San  Francisco. 

• 

Printer  Buys  Paper 

Warwick.  N.  Y. 

Thomas  Valenta,  a  printer  on 
the  Endicott  (N.  Y.)  Bulletin, 
has  purchased  the  93-year-old 
Warwick  Advertiser,  Orange 
County  weekly,  from  James  P. 
Tate.  The  Advertiser  has  been  in 
the  Tate  family  since  1882. 
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lAPA  AWARDS 


Prize  Given 
For  Fight  oi 
Dictators 


The  Inter  American  Press  As-  tion  that  has  attracted  the  moral 
sociation  has  announced  the  1959  and  financial  support  of  citizens 
winners  of  the  lAPA-Mergen-  and  residents  of  Costa  Rica.  In 
thaler  Awards.  less  than  two  years  of  operation 

The  Ottmar  Mergenthaler  the  group  has  provided  79  homes 
plaque  w'ent  to  Prensa  Libre,  for  needy  families  representing 
Havana,  Cuba.  550  individuals  who  fonnally 

Individual  prizes  consisting  of  lived  in  slums  or  improvised 
a  scroll  and  $500  were  awarded  sheltei*s. 

to:  Horacio  de  Dios,  a  reporter 

Jorge  Quintana,  Bohevxia,  Ha-  for  the  daily  La  Razon,  of 
vana,  Cuba;  Buenos  Aires,  received  the 

Andres  Borrase,  La  Prensa  award  for  “meritorious  public 
Libre,  San  Jose  Costa  Rica;  seiwice  in  behalf  of  the  com- 
Horacio  de  Dios,  La  Razon,  munity  through  newswriting  or 
Buenos  Aires,  Argentina;  reporting.” 

Peter  Aldor,  El  Tiempo,  Bo-  The  committee  was  particu- 
gota,  Colombia;  larly  impressed  by  his  “fearless 

Angel  Edmundo  Font,  La  series  of  stories  exposing  smug- 
Gareta,  Tucuman,  Argentina.  gling,  the  traffic  in  dimgs  and 
The  announcements  were  other  illicit  actitvities.”  Corn- 
made  by  William  M.  Pepper  Jr.,  mittee  members  felt  his  repoi’t- 
Gainesville  (Fla.)  Sun,  chair-  ing  was  in  the  highest  tradition 
man  of  the  lAPA  Awards  Com-  of  cnisading  newspaper  work 
mittee.  against  the  evils  of  society. 

The  awards  will  be  delivered  The  prize  in  the  cartoon  catc- 
during  lAPA’s  annual  meeting  gory  was  awarded  to  Peter 
Oct.  6-8  in  San  Francisco.  Aldor,  of  El  Tiempo,  Bogota, 

The  bronze  plaque  was  “for  his  incisive  and  artistic  car- 
awarded  to  Prensa  Libre  for  the  toons  on  politics  in  the  Ameri- 
newspaper’s  “unceasing  fight  cas.” 

against  dictatorial  trends  in  Angel  Edmundo  Font,  of  La 
Cuba  and  elsewhere  in  the  West-  Gaceta,  Tucuman,  Argentina, 
ern  Hemisphere.”  The  Awards  receives  the  prize  in  the  photog- 
Committee  took  special  note  of  raphy  category  “for  his  excel- 
the  editorials  and  signed  articles  lent  action  shots,  under  trying 
by  editor  Sergio  Carbo  and  by  conditions,  of  the  student  riots 
assistant  editors  Humberto  Med-  in  Tucuman  in  October,  1958.” 
rano  and  Ulises  Carbo  during  • 

the  period  from  January  1  to  Sports  Staff  Boosts 
July  1,  1959.  n  t  t  OI  *1  I 

The  award  for  “work  done  by  l^OCtor  of  rhllosopny 

a  newsman  in  behalf  of  freedom  CINCINNATI 

of  the  press”  went  to  Jorge  The  Enquirer's  sports  staff 
Quintana,  of  the  magazine  Bo-  now  includes  a  Doctor  of  Phil- 
hemia,  who,  in  the  words  of  the  osophy. 

citation  “at  the  risk  of  his  per-  John  Molloy,  newspaperman, 
sonal  safety  courageously  com-  school  teacher  and  student,  has 
battled  cen.sorship  of  the  press  just  been  awarded  that  degree  nalism- 
and  the  persecution  of  newsmen  in  political  science  at  the  Uni-  poi’tanl 
in  Cuba  during  the  dictatorship  vcrsity  of  Cincinnati.  Last  year  have  h 
of  Fulgencio  Batista.”  he  taught  three  classe.s  in  Amer-  North, 

Committee  members  recalled  ican  government  there.  For  The 
Quintana’s  frank  and  courage-  three  years  his  full-time  job  f/ramc 
ous  report  on  the  state  of  the  reading  sports  copy  ha^  been  a  fates 
Cuban  press  at  the  annual  meet-  “hobby,”  his  part-time  teach-  shop  ci 
ing  of  the  lAPA,  October  1958,  ing  chore  and  writing  a  thesis  conclu( 


PUBLISHER'S  BIG  MOMENT — James  A.  Gray  of  the  Winston-Salem 
(N.C.)  Journal  and  Twin  City  Sentinel  performs  the  button-pushin; 
ceremony  for  a  new  press.  Watching  are  C.  L.  Ray  and  D.  J.  Chipman 
company  officials,  and  W,  L  Payne,  kneeling,  press  superintendent. 


342  School 
Journalists 
At  Workshop 


ers  spent  Aug.  10-14  on  the 
A&M  College  campus  learning 
the  ins  and  outs  of  high  school 
newspaper  and  yearbook  publi¬ 
cation.  The  idea  which  gave 
birth  to  the  Workshop  is  ex¬ 
pressed  by  Prof.  Donald  D. 
Burchard,  A&M  Journalism 


SHER.IID-A.lsr 
RR.OEUOTS 
for  lTe*ws papers, 
Frinters  and 
FnPli  s  tie  r  s 


FOR  NEWSPAP^  PRINTERS 

Stuffing  Machines 
Inserters 

Automated  Mailroom  Equipment 

SHERIOAN-MAGNACRAFT  MACHINES 

Tipping  Machines 
Inserting  and  Mailing  Machines 
Combination  Folding  and 
Flat  Magazine  Wrappers 
Mailing  Machines 
Labelling  Heads 
Newspaper  Feeders 

criD  Tur  rniTiHN  RnnkRiNnPP 


SINCH3  18  3  B 


BC.B.  SHERIDAN  CO. 


220  CHURCH  STREET  -  NEW  YORK  13.  N.  Y. 


1  PLANTS:  I 

Cliamplain,  N.  Y. 

Faston.  Penn.  1 

BRANCHES:  I 

Chicago,  III. 

Boston,  Mass. 

Torrancp  Calif 

f  ondon.  England 
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Another  “first”  from  Cutler-Hammer 
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cuts  mail  room  handling  time 

and  costs 


How  efficient  is  your  mail  room  operation? 
Can  it  keep  pace  with  your  presses  when  run¬ 
ning  top  speed,  or  is  it  a  production  bottle¬ 
neck?  Is  your  mailroom  efficient  during  slow- 
speed  collect  runs?  These  are  problems  many 
newspaper  publishers  have  faced,  and  here’s 
the  solution  to  their  problems  .  .  .  the  new, 
fully  automatic  Cutler-Hammer  Newspaper 
Counter-Stacker.  This  amazing  Counter- 
Stacker  links  the  newspaper  conveyor  to  the 
bundle  tying  machine  providing  a  smooth 
continuous  flow  of  newspapers  from  press  to 
truck  dock  regardless  of  press  speed,  pages 
per  issue,  or  papers  per  bundle. 

The  new  Cutler-Hammer  Counter-Stacker 
is  flexible,  accurate,  and  dependable.  The 


papers-per-bundle  “count”  is  adjustable  to 
produce  bundles  with  as  few  as  15  papers  or 
as  many  as  100,  and  the  size  of  the  issue  can 
vary  from  12  pages  to  128  pages. 

The  performance  of  the  Counter-Stacker 
at  the  MILWAUKEE  JOURNAL  and  the 
CHICAGO  DAILY  NEWS  gives  proof  of 
its  accuracy  and  dependability.  Where  the 
Counter-Stacker  has  been  in  daily  operation 
there  have  been  no  production  interruptions 
due  to  mechanical  failures  or  “mis-counts”. 

Get  all  the  facts  today.  See  how  the  Cutler- 
Hammer  Newspaper  Counter-Stacker  can  cut 
your  mail  room  handling  time  and  costs. 
Write  Dept.  S214,  Cutler-Hammer  Inc., 
Milwaukee  1,  Wisconsin. 


ou 


R'H  AM  M 


Cvtler-Hommer  Inc.,  Milwonkee,  Wis.  •  Division:  Airborne  Instruments  Laboratory.  •  Subsidiary:  Cntler-Hammer  International,  C.  A. 

Associatos:  Canadian  Cutler-Hammer,  Ltd.,  Cutler-Hammer  Mexicana,  S.  A.;  Intercontinental  Electronics  Corporation. 


Now  automatic  newspaper  counting  and  stacking 


As  a  completed  bundle  of  50  newspapers  A  is  ejected 
from  the  stacker  basket  B  ,  the  first  25'newspap6rs  of 
the  next  bundle  C  are  accumulated  on  the  retractable 
collector  D  . 


When  the  count  reaches  25,  the  collector  D  retracts 
dropping  the  first  25  newspapers  C  into  the  stacker 
basket  B  .  Simultaneously,  the  interceptor  E  begins 
collecting  the  second  25  newspapers  F  .  Note  the 
ejecting  ram  G  at  rest. 


The  collector  D  returns  relieving  the  interceptor  E  . 
The  stacker  basket  B  rotates  180*  to  reverse  tbe  paper 
fold  of  the  first  25  newspapers  C  to  provide  maximum 
bundle  stability. 


Again  as  the  count  reaches  25,  the  collector  retracts 
dropping  the  second  25  newspapers  F  onto  the  first. 
The  ejecting  ram  discharges  the  completed  bundle  on¬ 
to  the  tying  machine  conveyor  H  to  complete  the 
cycle. 


PROMOTION 


Teen  Driver 
Program  on 
Third  Ronnd 

A  highway  safety  program,  di¬ 
rected  at  teen-agers,  and  which 
has  proved  itself  a  noteworthy 
newspaper  pi’omotion  for  nearly 
50  dailies,  will  begin  its  third 
year  in  metropolitan  areas  of 
the  United  States  and  Canada 
this  month. 

While  the  program  has  been 
in  existence  for  five  years,  the 
first  two  wei'e  spent  in  smaller 
communities.  It  is  the  Champion 
Spark  Plug  Company  Highway 
Safety  Program,  developed  in 
1955  by  the  Toledo  manufac¬ 
turing  concei-n,  and  presented  by 
veteran  race  drivel's  of  the  In¬ 
dianapolis  Motor  Speedway. 

Originally  one  driver  was  em¬ 
ployed  and  the  success  and  com¬ 
plete  acceptance  of  the  presenta¬ 
tion  became  apparent  immedi¬ 
ately.  Additional  drivers  were 
taken  on  until  today  eight  of 
them  are  active  in  carrying  their 
important  messages  to  thousands 
of  teen-agers  every  school  term. 

In  1956  when  the  program  was 
following  a  schedule  in  the  Hous¬ 
ton  area,  it  came  to  the  atten¬ 
tion  of  Arthur  Laro,  executive 
editor  of  the  Houston  Post.  See¬ 
ing  possibilities  of  a  civic  pro¬ 
motion  for  his  newspaper,  Mr. 
Laro  made  inquiry  of  J.  R.  Mc- 
George,  public  relations  man¬ 
ager  of  Champion,  the  founder 
and  director  of  the  highway 
safety  program  and  a  foi-mer 
newspapei-man  of  20  years  as  a 
staffer  for  the  Toledo  Blade. 

W  ithout  Charge 

Champion  immediately  offered 
the  program  to  the  Post  without 
charge,  asking  only  that  the 


Courses  in 
Writing  &  Editing 

For  further  professional 
preparation 

Evening  co-educational  classes 
begin  Sept.  24 

'Vrifing:  Structure  &  Style.  Fiction, 
Non-fiction,  Science  Writing,  Poetry, 
Writing  for  Business  Uses 

Editing:  Book  &  Magazine  Editing  & 
Publishing 

For  complete  Bulletin  write  or 
phone:  Office  of  the  Dean,  School  of 
General  Studies,  Columbia  Univer¬ 
sity,  New  York  27,  N.  Y.,  Riverside 
9-2800, 

Columbia  University 
School  of  General  Studies 


newspaper  make  the  bookings  in 
the  high  schools  of  the  city.  Be¬ 
fore  a  date  could  be  set  for  an 
appearance  of  one  of  the  drivers, 
Richard  D.  Peters,  promotion 
editor  of  Scripps-Howard  News¬ 
papers  who  had  been  McGeorge’s 
public  relations  officer  in  World 


Old  Ads  Never  Die, 
They  Just  Fade  Away 


UUUllV  icmiriuiid  UlliVCl  111  f?UXlCl  rrti  i.-  *  _  1‘i.OJ.tfll  J 

War  II  in  the  Pacific,  inquired  ,  Sunday  full-page  ads, 

,  ,  , ,  Tir-i.  far  greater  than  generally  be-  remainder  have  been  the  s 

about  the  program.  With  a  nuni-  ,■  j  m.  o  v  //-.  i  r  \  i  r  n  t  n 

,  r  u-i-  lieved.  The  ban  Jose  (Calif.)  three-column  full.  In  all  c 

ber  of  newspapers  as  possibili-  ,,  ,  ui-  i  u  c  i  i. 

ties,  Champi^  turned  one  Mercury  and  News  pubhc  re\a-  but  one,  peak  return  was  reac 

driver,  Johnnie  Parsons,  1950  tmns  department  came  up  w.th  on  the  second  day  following  pu 
T  .  this  conclusion  based  on  a  study  lication.  The  one  exception  w 

Indianapolis  winner,  over  to  ,  ,  i-  n?-  j  j  -  a 

_ -  „  of  one  of  its  own  promotions,  Wednesday  evening,  Aug.  1 

them  for  the  promotion.  ^  a  a  u  au  oa  u  a  i-  ca 

»  1  •  ^  license  plate  number  contest,  when  the  24-hour  return  slight 

The  success  of  the  promotions  which  contestants  submitted  exceeded  that  of  the  second  da 


has  been  borae  out  by  the  re-  their  auto  license  numbers 
quests  of  the  Scripps-Howard  through  coded  blanks  in  adver- 


group,  plus  the  Milwa^vkee  Jour-  tisements.  Almost  without  exception  f 

nal,  Akron  Beacon  Journal,  The  Mercury  and  News  found  drap  in  returns  from  the  p 
Houston  Post,  and  Arizona  Re-  that  three  weeks  after  publica-  ceding  day  has  been  about  o 
public  ^h\ch  have  booked  the  tion,  the  first  ad  in  the  series  third,  or  to  put  it  another  waj, 
safety  program  into  their  schools  gtiji  drawing  entries  and  each  succeeding  day  produ 

orth"em^n^r  had  done  SO  without  a  miss  every  about  two-thirds  as  many 

publication.  turns  as  the  preceding  day.  T 

Coded  coupon  No.  1  appeared  applied  to  both  Sunday  an< 


Drop  One-Third 
Almost  without  exception 


times.  It  will  be  Rodger  Ward, 
the  1959  Indianapolis  winner. 


as  part  of  a  full-page  ad  in 


r.'l!.  Sil  San 'ioM  Mwcuiy';  ieclion  with  the  s 

"  ^  .  ■  News  of  Aug.  9  and  set  a  22-  contest  a  similar  check  is  cu. , 

Mr.  McGeorge  said  the  nearly  day  mark  of  3,899  coupons  and  rently  being  nin  on  a  group  of 

50  newspapers  which  have  had  is  still  bringing  them  in.  news  stories  appearing  with  th* 

the  show  have  indicated  that  To  slightly  amend  the  old  coupon.  “Early  indications  tenji 

they  want  it  again.  “We  are  just  wheeze,  “Old  ads  never  die,  they  to  show  the  same  trend  of  re-' 


the  show  have  indicated  that 


they  want  it  again.  “We  are  just  wheeze,  “Old  ads  never  die,  they 
about  reaching  the  peak  in  ad-  just  fade  away.” 


-  fade  away.  sponse,”  said  Daniel  K.  Stem, 

ministration  and  scheduling,  he  The  Mercui'y  and  News  public  department  director.  “We  ex 
said  but  w'e  want  to  make  it  relations  department  kept  track  to  have  more  infoi-mation  oi 
available  to  anybody  who  will  of  the  next  L  ads  on  a  basis  of  this  in  aCt  two  \°S”^ 
help  us  get  this  most  important  both  left-right  position  and  of  the  16  ads  run,  so  far  aO 
message  across  to  the  teen-ager.”  placement  within  the  paper-.  All  are  continuing  to  pull  daily  m- 
The  pi'ogram  consists  of  gen-  were  three-column  full  black  and  sponses  two  weeks  or  more  afUf; 
eral  assemblies  in  high  schools  white  and  ran  without  change  publication.  Only  exception  is  i 
where  the  driver  presents  a  15  except  for  the  coding  of  the  cou-  single  day’s  miss  by  the  two 
minute  movie  especially  prepared  pon.  Placement  appeared  to  have  Saturday  ads. 
at  the  Indianapolis  Speedway  for  little  effect  on  pulling  power  ^ 

the  Highway  Safety  Program,  w-ith  ad  No.  6,  which  appeared 

After  the  movie  the  driver  in  a  Wednesday  Mercury  far  Pnhlisher  Named 
speaks  for  a  half  hour  comparing  back  on  page  59,  ranking  second  p  p 

driving  on  the  race  track  with  in  pulling  power  for  the  entire  ■’***’  1  nomsoil  rapers 
that  on  the  highway.  He  points  week.  Ch.^rlottetowN 

out  that  those  motorists  who  Tl  R  •  d  William  James  Hancox,  for- 

drive  with  courtesy,  mental  ihe  aecorci  mer  publisher  of  the  .Moose  Jaw i 

alertness  and  keep  their  cars  in  Records  were  also  kept  on  all  Times-Herald,  has  been  an- 


The  Record 


Publisher  Named 
For  Thomson  Papers 

Ch.^rlottetown 
William  James  Hancox,  for¬ 
mer  publisher  of  the  .Moose  Jawi 
Times-Herald,  has  been  ap- 


alertness  and  keep  their  cars  in  Records  were  also  kept  on  all  Times-Herald,  has  been  ap- 
good  condition  are  the  least  13  ads  nin  during  the  first  week,  pointed  publisher  of  the  Guariir} 
likely  to  become  involved  in  Here  are  some  findings  on  pull-  ian  and  the  Patriot,  Charlotte- 
accidents.  ing — and  .staying — power:  town’s  two  daily  newspapers. 

•  Of  the  six  weekdays,  Thurs-  The  Moose  Jaw  and  Charlotte- 


Full  Ownership 

R  It*  St  f*  days  following  the  appearance  At  Charlottetown,  Mr.  Han- 

OUg  11  in  Station  Monday  was  in  second  cox  succeeds  Ian  A.  Buraett 

Honolulu  place  with  2,040  coupons  based  who  resigned  recently  to  join  his 
The  Honolulu  Star-Bulletin  on  the  same  11-day  figure.  Third  brother,  George,  in  a  weekly 

has  acted  to  acquire  full  owner-  was  Wednesday  with  1,849;  newspaper  venture  in  Guelph, 

ship  of  the  Hawaiian  Broad-  Tuesday  was  foui-th  with  1,631 ;  Ont. 
casting  System.  The  action,  an-  and  Friday  fifth  with  1,216.  • 

nounced  by  Mrs.  Joseph  R.  Far-  Satui'day  w-as  a  bad  last  with  z  i#  t- 

rington,  president,  is  subject  to  456  indicating  that  many  people  Papprs  for  Mr.  K 

approval  by  the  Federal  Com-  take  off  for  the  weekend  during  Editors  of  weekly  and  small 

munications  Commission.  the  summer  but  apparently  look  town  daily  newspapers  through- 

Over-all  purchase  price  from  over  the  Sunday  paper  when  Q^t  the  nation  have  been  asked 

Hialand  Development  Corpora-  they  return  home.  to  send  copies  of  their  papers 

tion  of  Oklahoma  was  $3,000,-  Morning  Mercury  response  for  to  Soviet  Premier  Nikita  S. 


day  pi'oved  the  most  potent  with  town  papers  are  Thomson  pub- 

2,702  coupons  received  in  the  11  lications. 

days  following  the  appearance  At  Charlottetown,  Mr.  Han- 


Hialand  Development  Corpora-  they  return  home. 


tion  of  Oklahoma  was  $3,000,-  Morning  Mercury  response  for  to  Soviet  Premier  Nikita  S. 
000,  but  the  Star-Bulletin  al-  the  11  days  ran  nearly  double  Khrushchev  w-hen  he  visits  the 
ready  owned  24  percent  of  the  Evening  News  response  al-  United  States.  The  request  was 
stock.  though  the  morning  paper  has  made  by  the  American  Press 

The  property  consists  of  about  68,000  circulation  to  the  magazine.  Don  Robinson,  pub- 
KGMB  radio,  KGMB-TV  in  evening  paper’s  56,000  plus.  lisher,  said  Mr.  Khrushchev 
Honolulu  and  KHBC  radio  in  In  all,  some  16  ads  have  been  could  leara  “a  lesson  in  democ- 
Hilo,  plus  satellite  relays.  run  in  the  series.  Except  for  racy”  by  studying  their  papers. 
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Buildings . . .  Color. . .  and 


NATIONAL  STEEL 


Going  up — the  horizon-hugging  Trimline,  newest  product  of  our 
Stran-Steel  Division,  newest  demonstration  of  National  Steel’s 
consistent  leadership  in  the  development  of  fine  steel  buildings. 
Leadership  that  has  also  brought  to  pre-engineered  structures  an 
outstanding  hallmark:  factory-applied  protective  coating  in  color 
—in  long-lasting  Stran-Satin  blue,  green,  rose,  bronze,  white, 
gray  or  any  combination. 

But  there’s  more  to  Stran-Steel  buildings  than  rheets  the  eye. 
Take  the  low-cost,  low-upkeep  new  Trimline — designed  for 


supermarkets,  warehouses,  bowling  alleys  and  the  like.  Its  low- 
pitch  roof  lowers  heating  and  cooling  costs.  Its  safety  engineered 
framework  stands  up  to  extremes  of  stress  and  strain.  Its  column- 
free  interior  gives  optimum  space  for  the  dollar.  A  Stran-Steel 
building  is  your  best  buy  for  economy,  beauty  and  service. 

Want  More  Facts  on  Stran-Steel  Buildings? 

For  complete  illustrated  literature  on  □  commercial,  □  industrial 
or  □  farm  buildings  in  beautiful  Stran-Satin  color,  write  today  to 
Stran-Steel  Corporation,  Department  NSF-I3,  Detroit  29,  Mich, 


NATIONAL  STEEL  CORPORATION,  GRANT  BUILDING,  PIHSBURGH,  PA. 
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Why  prestressing 
of  modern  concrete- 


On  the  Illinois  Tollways 
-‘4,000,000  saved. 


Of  the  265  bridges  on  the  new 
Illinois  Tollways,  217  use  prestressed 
concrete.  They  include  6,900  girders 
in  all,  totaling  453,500  linear  feet. 
The  money  saved  made  every  fifth 
bridge  free.  Central  casting  yards 
permitted  mass  production  and  close 
quality  control.  Maintenance  is  ex¬ 
pected  to  be  the  lowest  of  any  major 
bridge  system. 


increases  efficiency 
and  brings  new  economy 


Prestressed  concrete  is  the  Horatio  Alger  of  construc¬ 
tion  materials.  Ten  years  ago  it  was  practically  un¬ 
known  in  the  U.S.  Today,  the  production  of  prestressed 
beams  and  slabs  is  a  $500  million  industry. 

A  basically  simple  idea,  prestressing  is  achieved  with 
high-tensile  steel  wires  placed  lengthwise  in  a  concrete 
beam.  These  are  stretched  with  hydraulic  jacks  and 
either  anchored  at  both  ends  of  the  beam  or  bonded  to 
the  concrete.  The  wires,  trying  to  pull  back  to  their 
original  length,  give  the  beam  a  “Paul  Bunyan”  squeeze 
that  dramatically  increases  its  strength.  Two  general 
methods  of  prestressing  are  in  use:  pretensioning  and 
posttensioning.  In  the  first,  wires  are  stretched  before 
the  concrete  is  cast  ...  in  the  other,  after  the  concrete 
has  hardened,  as  pictured  above. 


Prestressing  has  already  been  proved  in  the  building  of 
thousands  of  bridges  and  commercial  and  industrial 
structures.  Dams,  circular  tanks  and  pressure  pipe  have 
also  benefited  from  the  economy  it  brings. 

This  year’s  use  of  prestressed  concrete  is  expected  to 
jump  60%  over  1958.  And  its  versatility  suggests  there 
is  practically  no  limit  to  its  potential  uses. 

Prestressing  is  one  more  area  in  which  the  Portland 
Cement  Association  is  today  making  valuable  contribu¬ 
tions.  It  is  carrying  on  continuing  research  projects — 
testing,  evaluating,  and  making  new  technical  informa¬ 
tion  broadly  available.  In  this  way,  the  74  progressive 
(and  comjjeting)  cement  manufacturers  who  comprise 
the  Association  work  together  to  serve  more  effectively 
the  construction  needs  of  the  nation. 


PORTLAND  CEMENT  ASSOCIATION 

Headquarters:  33  West  Grand  Ave.,  Chicago  10,  III.  A  national  organization  to  improve  and  extend  the  uses  of  portland  cement  and  concrete 


reports  that  at  least  five  4-year  Estimating,  Layout  and  Letter 
competitive  scholarships  will  be  ing,  Layout  and  Copy  Prepara- 
awarded,  at  $1,000  per  year,  and  tion.  Production  Control,  Pij. 
four  at  $500  per  year — so  that  duction  Procedures) ;  and  ! 
there  should  be  at  least  36  in  under  Printing  Management;  11 
force  at  the  end  of  four  years,  under  Letterpress;  14  under 

Offset.  It  has  19  full-time  o- 
Scholarships  Open  structors,  in  addition  to  instr*. 

The  latest  issue  of  the  Car-  tors  in  other  departments  arto 
negie  Institute  of  Technologiy  conduct  supplementary  and  get- 
catalog  lists  24  scholarships  open  ^ucation  courses  open  to 

only  to  students  of  the  Insti-  printing  students, 
high  grade  of  tute’s  School  of  Printing  Man-  CARNEGIE  INSTITUTE  0? 


Graphic  Arts  Courses 
In  Schools,  Colleges 


,  j  u  r  11  "  courses  educational  opportuni-  there  ai-e  elective  courses  for 

for  adults  of  all  ages._  Many 

charge  are  the  New  specialization.  Upon  completion 
printing  plants  conduct  “on  the  |,inting,  a  vo-  of  the  first  three  years  of  the 

JO  raining.  rational  high  school,  and  the  program,  students  receive  the 

Offices  in  Washington  Angeles  Trade  Technical  degree  o^  Associate  in  Applied 

Junior  College.  Both  are  part  -1 — --  ..1...  - - 

Members  of  the  graphic  arts  of  the  public  school  systems  of  aptitude  may,  if  they  wish,  con- 
world  are  gregarious.  They  are  their  respective  cities.  The  New  tinue  for  an  additional  year  to 
consistent  “j'oiners” — of  unions,  York  School,  built  by  the  Board  earn  the  Bachelor  of  Science 
craftsmen  movements;  of  local,  of  Education  at  a  cost  of  more  degree. 

regional  and  national  associa-  than  seven  million  dollars,  has  This  school  has  15  especially 
tions.  Many  such  organizations  facilities  to  train  over  2,700  stu-  designed  instructional  labora- 
conduct  educational  and  recruit-  dents  at  one  time.  tories,  supplemented  by  several 

ment  programs  of  various  types.  Because  the  printing  industry  in  the  Graphic  Arts  Research  Prepare 
Some  sponsor  their  own  courses  is  keenly  aware  of  the  need  for  Department  providing  facilities 
or  schools,  but  the  maj'ority  give  recruits,  more  scholarships  are  for  demonstrations  in  such  proc- 
their  support  to  institutions  of-  available  to  graphic  arts  stu-  esses  as  photo-engraving,  rubber 
fering  graphic  arts  training,  dents  than  to  those  in  other  and  plastic  plate-making,  flat 
Through  research,  they  are  able  skilled  trades.  The  National  stereotyping.  Its  scope  is  indi-  n-  . 
to  provide  important  data  to  Graphic  Arts  Scholarship  Trust  cated  by  the  catalog’s  listing  of  trades, 

both  printers  and  educators  in  Fund  of  the  Education  Council  13  courses  in  Printing  (including 
establishing  graphic  arts  edu¬ 
cation  programs.  Much  of  this 
support  is  channeled  through 
the  Education  Council  of  the 
Graphic  Arts  Industry.  Affiliated 
with  the  Education  Council  is  the 
professional  association  of  print¬ 
ing  teachers,  the  International 
Graphic  Arts  Education  Associa¬ 
tion.  The  I.G.A.E.A.  receives  a 
considerable  part  of  its  finances 
from  the  Education  Council. 

Both  of  these  organizations  have 
their  headquarters  in  Washing¬ 
ton,  D.  C. 

The  Education  Council  of  the 
Graphic  Arts  Industry  and  the 
International  Graphic  Arts  Edu¬ 
cation  Association,  both  with 
headquarters  in  Washington, 
serve  as  a  clearing  house  and 
liaison  agency  for  all  interested 
parties.  They  sponsor  scholar¬ 
ship  funds  and  take  a  leading 
part  in  the  observance  of  Print¬ 
ing  Week  each  January,  com¬ 
memorating  the  birthday  of  Ben¬ 
jamin  Franklin.  They  support 
educational  research  projects 
and  served  as  a  clearing  house 
in  the  development  of  the  apti¬ 
tude  tests  widely  used  in  screen- 


STATE 
COLLEGE. 

,  Californii 

Science.  Those  with  interest  and  offers,  through  its  Engineerii? 

Division,  a  four-year  curriculmt 
in  Printing  leading  to  a  Bach^ 
lor  of  Science  degree.  The  pur¬ 
pose  of  the  course  is  to  prepare 
men  for  positions  of  responsi¬ 
bility  in  the  allied  trades  of  the 
printing  industry,  as  well  as  to 
them  to  be  owmers  anJ 
operators  of  newspapers  and 
printing  plants. 

Cal  Poly’s  printing  depart¬ 
ment  offers  almost  40  courses 
directly  related  to  printing  or 
addition  to 

courses  in  such  subjects  as  in¬ 
dustrial  management,  industrial 
relations,  psychology  of  businei' 
and  industry.  The  college  is  one 
of  the  few  in  the  United  States 
which  offers  a  course  in  the 
historv  of  printing. 

DUNWOODY  INDUSTRIAL 
INSTITUTE,  Minneapolis. 
Minn.,  offers  trade,  industrial 


months  of  work  in  the  specialty 
in  which  he  wishes  training 
Besides  the  subjects  listed  abort 
instruction  is  also  available  B 
offset,  camera,  stripping, 
platemaking. 

(Continued  on  page  58) 
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SHBUTTON  STATION — One  of  the  units  of  a  new  press  installed 
Richmond  (Ind.)  Palladium-Item  gets  the  final  inspection  by 
Harris,  co-publisher;  Horace  Parker,  press-stereo  foreman;  and 
R.  G.  Leeds,  co-publisher. 


UNION 


Courses 

{Continued  from  page  56) 


FERRIS  INSTITUTE,  Big  MEKGLNJ  HALER  VOCA- 
Rapids,  Michigan,  offers  graphic  TIONAL-TECHNICAL  HIGH 
arts  students  a  choice  of  two  2-  SCHOOL,  Baltimore,  Md.,  offers 
year  printing  courses,  one  gen-  different  courses  leading  to 
eral  and  the  other  covering  employment  in  business,  dis- 
management  and  supervision,  tributive,  industrial  and  skilled- 
First-year  students  in  both  trade  occupations.  Among  these 
courses  receive  basic  training  in  courses  in  hand  composition, 
composition,  lettei*press,  offset,  linotype,  presswork,  photolitho- 
bindery  work  and  photo-en-  S^aphy  and  other  related  sub¬ 
graving.  In  their  second  year,  jects.  Students  take  one  year  of 
management  students  also  re-  basic  printing  work,  then  special- 
ceive  instruction  in  such  sub-  learning  the  skills  of  the 

jects  as  advertising,  salesman-  major  trade  groups, 

ship,  accounting  and  other  Courses  lead  to  a  high  school 
related  fields  diploma. 

The  Printing  Department  is  TECHNICAL  TRADE 
sponsored  by  the  Michigan  Free  SCHOOL,  Pressmen’s  Home, 

Press  Association.  Students  are  Tenn.,  is  owned  and  operated  by 
in  demand  and  upon  graduation  the  International  Printing  Press- 
a  large  proportion  are  employed  men  and  Assistants’  Union  of 
by  A.ssociation  members.  North  America,  and  attendance 

SOUTHERN  INSTITUTE  is  restricted  to  membership  in 
OF  GRAPHIC  ARTS,  Nashville,  that  organization.  It  offers 
Tenn.,  is  sponsored  by  the  highly  personalized  training 
Southern  Graphic  Arts  Associ-  tailored  to  student’s  needs, 
ation,  an  organization  of  com-  (Only  two  students  at  a  time 
mercial  printers.  Courses  include  are  assigned  to  an  instructor  and  to  meet  technological  changes  in 
hand  composition,  linotype  and  a  machine.)  It  is  flexible  and  the  industry, 
intertype  composition ;  letter- 
press  presswork,  lithographic 
presswork,  platemaking,  camera 
work,  monotype  keyboard  and 
caster  operation.  As  a  non-profit 
organization,  the  Institute  de¬ 
pends  partly  on  support  from 
Southern  newspaper  publishers 
and  commercial  printers. 

SOUTHWEST  SCHOOL  OF 
PRINTING  was  founded  in 
Dallas  about  30  years  ago,  but 
in  1957  became  affiliated  with 
Sam  Houston  State  Teachers 
College  at  Huntsville,  Texas, 
where  it  is  now  located.  It  is  one 
of  the  largest  schools  of  its  kind 
in  the  South  and  offers  both 
vocational  and  college  training. 

Courses,  running  12,  21  and 
36  months,  are  conducted  in 
both  letterpress  and  offset  proc¬ 
esses.  The  12  and  21-month 
courses  are  vocational,  training 
men  for  such  positions  as  com¬ 
positors,  pressmen  and  linotype 
operators.  The  36-month  course 
leads  to  a  college  degree,  Bache¬ 
lor  of  Science  with  a  major  in 
printing. 

NEW  YORK  SCHOOL  OF 
PRINTING,  New  York.  This 
four-year  vocational  high  school 
is  part  of  the  city’s  public  school 
system.  It  has  fine  facilities  for 
training  2,700  students,  in¬ 
cluding  apprentices  combining 
on-the-job  and  school  work  and 
journeymen,  in  evening  classes 
under  refresher  and  other  spe¬ 
cial  programs. 

DON  BOSCO  TECHNICAL 
HIGH  SCHOOL,  Paterson, 

N.  J.,  is  operated  by  the  Salesian 
Society,  a  religious  order  of  the 


KEY  MEN  in  the  ANPA  mechanical  program  were  pictured  at  the  3lii 
Mechanical  Conference  in  Chicago:  Left  to  right — George  F.  Marshal 
Portland  (Me.)  Press  Herald  and  Express,  chairman  of  the  Mechanical 
Committee;  Richard  E.  Lewis,  manager  of  the  Mechanical  Departtnea* 
which  runs  the  conferences;  and  James  S.  Copley,  Copley  Press,  Inc 


Marshall  Heads 
ANPA  Group 


President  D.  Tennant  Brjar 
with  the  approval  of  the  ANP.( 
Board  of  Directors  has  an¬ 
nounced  appointment  of  thf 
ANPA  Mechanical  Committw 
as  follows: 

Chairman :  George  F.  Mar¬ 
shall,  Portland  (Me.)  Prw 
Herald  and  Express; 

Vicechairman:  W.  R.  Cod- 
dington,  Detroit  (Mich.)  Frtf 
Press; 

John  N.  Barron,  LaSalh 
(Ill.)  News-Tribiine; 

E.  L.  Burgess,  La  Crottf 
(Wis.)  Tribune; 

James  S.  Copley,  The  Copley 
Press,  Inc.,  La  Jolla,  Calif.; 

Charles  N.  DeRose,  .Vorl/i- 
ampton  (Mass.)  Hampshire  Ga¬ 
zette; 

Julian  J.  Eberle,  Miami 
(Fla.)  News; 

David  K.  Gottlieb,  Davenpori 
(Iowa)  Democrat  and  Timn: 

James  Harrison,  Toronto 
(Ont.)  Globe  and  Mail; 

George  W.  Helm  Jr.,  Whitt 
Plains  (N.  Y.)  Reporter-Dis¬ 
patch; 

Harold  R.  Hoots, 


Decatvr 

(Ill-)  Herald  and  Review; 
George  P.  Kunz,  South  Bern! 

Oregonian; 

Times; 

"ITERS — Two  members  of  the  International  Typo-  Harry  Sloan,  New  Pork  Mif- 
Ing  center  staff — Claire  N.  Brewer  and  Charles  ror; 

s  revolutionary  ruling  machine.  It  may  be  used  Donald  V  Weber  Houston 
negatives,  films,  plates,  registration,  etc.  It  en-  /fp-„  s  cbrnnirU-  ’ 


There  may  be  many  ways 
to  use  adhesive  bandages... 
but  there’s  only  one  way 
to  use  the  BAND-AID  trade 
mark  correctly... please  say 


BAND-AID 


Remember  -all  adhesive  bandages  are  not  BAND- 
AID  Adhesive  Bandages!  “BAND-AID”  is  actually 
a  trademark . . .  one  of  the  most  widely  known  in 
the  world . . .  recognized  in  more  than  50  coimtries. 

It  means  Johnson  &  Johnson,  not  the  name  of 
a  product . . .  and  it  refers  to  a  whole  family  of  prod¬ 
ucts  made  only  by  Johnson  &  Johnson. 

The  “BAND-AID”  trademark  is  always  followed 
by  the  product  name,  i.e.  BAND-AID  Plastic  Strips, 
BAND-AID  Plastic  Tape,  BAND-AID  Butterfly 
Closures,  BAND-AID  Patch,  Spot,  Strip. 

We  appreciate  your  mentioning  our  products 
and  we  hope  you  will  continue  to  do  so.  But  when 
youdo,  won’t  you  please  use  the  full  name  correctly? 


The  most  trusted  name  in  surgical  dressings 
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Color  Shift 
Paying  Off 
In  Small  Cities 


Hospital  Pix 

(Continued  from  page  15) 


crating  rooms  I  was  dressed  as 
a  surgeon,  at  other  times  in  doc¬ 
tor’s  whites. 

To  be  able  to  photograph  any¬ 
one  in  any  situation  for  good 
reportage  the  photographer 
must  convince  his  subject,  or 
those  in  the  position  to  allow 
him  to  photograph,  that  he  is 
interested  in  truth.  The  first 
thing  for  any  photographer  to 
learn  is  himself — what  he  be¬ 
lieves  and  w'here  he  stands  in 
relation  to  the  philosophies  of 
life  and  people  around  him.  He 
must  be  honest  with  himself. 

The  photographer  owes  his 
viewers  and  his  subjects  one 
thing:  honesty.  To  publish  is 
to  teach  and  to  teach  people 
wrong  impressions  for  the  sake 
of  publishing  a  spread  of  pic¬ 
tures  regardless  of  truth,  is  as 
biid  as  showing  Hitlerism  as  a 
good  philosophy  in  a  classroom. 

My  book  is  divided  into  18 
sections  for  readability;  to  sep¬ 
arate  obvious  differences  in  de¬ 
partments  and  areas  of  atmos¬ 
phere,  and  to  set  a  pace  for  the 
reader,  without  interrupting  the 
overlap  of  feeling  and  move¬ 
ment  throughout.  It  is  not  a 
documentation  of  eveiy  depart- 


CoEUR  d’Ale.ve,  Ida. 
Color  printing  facilities  are 
paying  off  in  the  small  city 
new’spapers  of  the  Scripps 
League  Newspapers,  repoits 
Burl  Hagadone,  general  produc¬ 
tion  manager. 

The  hows  and  ways  of  this 
payoff  were  explained  at  a  meet¬ 
ing  here  with  executives  of  the 
two  newest  League  members  to 
be  provided  equipment  for  full 
color. 

The  conferees  include<l  Platt 
Cline,  publisher,  Ftngstaf 
(Ariz.)  Daily  Sun;  Duane  Haga¬ 
done,  publisher,  Coeur  d’Alent 
Preits,  and  Louis  J.  Rubin,  News¬ 
paper  Advertising  Service  Co. 

The  Sun,  circulation  7357,  has 
high  speed  color  press  equipment 
in  its  new  plant.  New  press 
facilities  with  color  equipment 
have  recently  been  provided  for 
the  Press,  circulation  6271. 

1 1  Offer  Color 

These  latest  moves  have  pro¬ 
vided  color  facilities  for  all  but 
two  of  the  13  Scripps  League 
members.  Of  these,  four  now 
have  full  color  availabilities,  one 
has  three  color  and  six  can  sup¬ 
ply  spot  color. 

Today’s  provisions  are  a  re¬ 
verse  of  the  condition  of  just  a 
few  years  ago.  Then  only  two 
League  members  could  provide 
color  reproduction. 

_ ,  .  This  reversal  is  important  in 

C.  M.  Young,  publisher  of  the  the  national  field  because  color 
Helena-West  Helena  World  an-  is  playing  an  increasing  part  in 
nounced  recently  the  purchase  of  developing  future  general  adver- 
a  16  page  rotary  press  from  the  tising  accounts  in  the  nation’s 
Jonesboro  Sun,  to  replace  the  smaller  markets,  Mr.  Hagadone 
World’s  eight-page  flatbed.  I’eported. 

Mr.  Young  also  said  that  the  It  is  also  important  in  local 
World  would  build  a  new  plant  markets.  Exposure  to  the  u.se  of 
as  soon  as  a  suitable  location  is  color  is  raising  the  level  of  re¬ 
selected.  tail  advertising  placed  in  these 

•  communities,  he  added. 

Momeyer  Heads  Office  In  specific  evidence  of  the  ac- 

Of  Western  Pa.  Papers  ceptabiiity  of 

^  eral  advertising  field,  Mr.  Rubin 

PiTT.sBVRGM  as  representative  reports  at 
In  its  latest  move  to  further  least  a  dozen  new  national  ac- 
the  sale  of  national  linage  counts  have  been  added  since 
through  its  “package”  of  news¬ 
papers,  Western  Pennsylvania 
Hometown  Dailies  opened  its  own 
central  sales  office  here.  Sept.  8. 

W.  Edward  Momeyer,  on  leave 
from  the  Greensburg  Tribune- 
Review  where  he  has  seiwed  as 
advertising  manager  for  over  20 
years,  will  head  the  new  office. 

The  member 


SEAWAY  SOUVENIR — Admiral  John  M.  Will,  president  of  American 
Export  Lines,  received  a  Cleveland  Press  photo-souvenir  of  the  line's 
SS  Extavia  arriving  in  Cleveland  via  St.  Lawrence  Seaway.  Presentation 
is  made  by  Arnold  L.  Royer  of  the  Press  and  Walter  Mager  of  Scrlpps- 
Howard  Newspapers. 


ment  but  a  representation  of 
the  meaning  and  feeling  I  ex¬ 
perienced  at  City  Hospital.  The 
parts  have  lieen  chosen  to  re¬ 
late  this  e.xperience. 

The  photographs  tell  the  story. 
Text  acts  as  a  pause  and  cli¬ 
mate  setter  between  sections 
something  like  the  brief  talks 
between  acts  of  a  play.  It  hints 
as  to  what  is  coming  and  sets 
the  reader  in  the  right  mood  to 
expand  the  story  in  his  imagi¬ 
nation  as  he  progresses. 


Rotary  Replaces 
Daily’s  Flatbed 


Floor  walking  getting  you  down?  Keep  E  &  P  handy 
for  such  emergencies.  By  the  time  your  heir  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 

Name  . 

Address  . 

City . Zone . State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

16.50  a  year,  U.  S.  and  Canada — edl  other  countries,  tt0.00 


Going  to  Pliotoconip 

Sharon,  Pa. 
Management  of  the  Siiaron 
Herald  has  voted  to  embark  on 
a  modernization  program  which 


newspapers 

continue  to  retain  their  national  will  involve  the  purchase 
representatives. 


photo-typesetting  equipment. 
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GULF  PRESS  CONFERENCE  service  of  Gulf  Oil  Corporation  in  the  cause 

of  creating — through  the  facts  as  we  see  them 
_ — a  fuller  understanding  of  the  oil  industry. 


How  competitive  are  the  oii  giants? 


Periodically,  oil’s  critics  revive  an  old  familiar  story. 
Through  some  kind  of  back-room  collusion,  they 
suggest,  the  oil  giants  limit  competition.  They  rig 
prices  or  otherwise  conspire  to  their  advantage.  Some¬ 


times,  it  is  obvious  these  critics  have  disregarded  the 
facts.  Other  times,  they  have  misunderstood  them  or 
miscalculated  their  effect.  In  light  of  this,  what  exactly 
are  the  facts?  .  .  . 


Q.  Let’s  clarify  what  we  mean  by“giants.” 
How  big  are  oil  companies? 

A.  Look  over  any  list  of  the  U.S.’  big¬ 
gest  companies.  You’ll  find  oil  com¬ 
panies  on  it.  This  is  true  whether  the 
measure  is  total  assets,  sales  or  what- 
have-you.  And  it's  no  accident.  Oil  com¬ 
panies  feed  one  of  our  biggest  appetites. 
In  finding  oil,  their  risks  are  high.  And 
every  operating  step — transporting,  re¬ 
fining,  marketing  oil — is  a  giant,  com¬ 
plex  one. 

Q.  Doesn’t  this  situation  in  itself  serve  to 
scare  off  competition? 

A.  Not  true.  For  every  oil  giant,  there 
are  hundreds  of  small  to  medium  com¬ 
panies.  Today's  oil  industry  is  made  up 
of  some  170,000  independent  companies. 
And  these  companies  are  active  in  every 
phase  of  the  business. 

Q.  Doesn't  oil  face  the  same  trend  so 
many  other  industries  do?  Aren’t  the  hig 
ones  getting  bigger? 

A.  The  facts  may  surprise  you.  Let's 
take  the  country's  five  top  oil  companies 
(of  which  Gulf  is  one).  Comparing  U.  S. 
refinerv  runs,  1958  vs.  1948,  we  find  the 
giants’  total  in  barrels  per  day  is  up, 
2.985,355  as  against  2.43 1 ,950.  They  have 
grown  in  assets  and  production.  But . . . 
o\er  the  same  10  years,  these  companies’ 
overall  share  of  market  has  actually 
dropped. 

Q.  How  do  you  reach  this  conclusion? 
A.  In  this  period,  the  industry  as  a  whole 
boosted  its  runs  to  7,605.7()0  barrels  a 
day  from  5,596,600.  A  little  comparing 
shows  the  giants’  share  is  down  from 
43.5%  to  39.3%.  Counter  to  the  general 
trend,  the  small  and  medium  companies 
are  getting  a  growing  slice  of  the  expand¬ 
ing  market. 


Q.  But  look  at  our  gasoline  prices.  What 
break  does  the  consumer  get? 

A.  You  judge.  Subtract  the  taxes  you  pay 
on  a  gallon  of  today's  gasoline  —  often 
10^  a  gallon  or  more — and  you  find  it  is 
a  bargain  few  other  commodities  can 
match.  As  a  result  of  competition  and 
technological  efficiencies,  it  costs  Just 
about  the  same  as  it  did  in  the  early 
’20's.  And  three  gallons  do  the  work 
four  used  to  do. 

Q.  What  about  the  price-rigging  charges 
that  oil’s  critics  make? 

A.  The  facts  categorically  deny  them.  At 
Gulf  Coast  refineries,  the  going  price  for 
gasoline  bought  in  tankers  is  called  the 
“effective”  price.  By  definition,  this  is 
a  competitive  price — the  lowest  price  a 
seller  quotes  that  other  sellers  will  meet. 
And  in  1958,  this  price  seesawed  10  times. 
For  100  octane,  it  ranged  from  14^  to 
1 2.6^  a  gallon.  That’s  quite  a  range  when 
you  translate  it  into  bulk  gallonage. 

Q.  Is  this  openly  competitive  price  struc¬ 
ture  reflected  all  along  the  line? 

A.  It  starts  right  with  the  purchase  of 
crude  oil.  Here,  prices  respond  to  the 
refiners’  demand.  Obviously,  the  public 
doesn't  buy  crude  oil.  But  it  should  be 
pointed  out  that,  both  here  and  at  the 
refinery,  the  public  does  strongly  influ¬ 
ence  pricing.  It  does  this  through  its  de¬ 
mand  for  the  more  than  2,500 consumer 
products  derived  from  oil. 

Q.  The  prices  that  seem  to  count  most 
are  consumer  prices.  What  of  them? 

A.  Here,  prices  vary  all  over  the  map  as 
the  competitive  situation  varies.  Let’s 
take  gasoline  again.  Most  of  us  live  and 
drive  in  one  area.  We  aren't  too  aware  of 
price  variations.  But  look  at  some  typi- 

(advertistment) 


cal  dealer  selling  prices  of  Good  Gulf 
per  gallon,  as  they  were  without  tax  on 
August  1:  New  York,  24.5^;  Atlanta, 
22.4<;  Houston, 20. 7G  Boston,  18.4r;and 
Chicago,  23.9^. 

Q.  What  of  other  oil  products?  Is  price 
competition  as  free-swinging? 

A.  In  many  cases,  it's  even  keener.  In 
gasoline’s  case,  it's  Just  about  the  only 
product  people  use  to  move  their  cars. 
But  take  home  heating  oils.  Here,  there’s 
an  added  reason  to  keep  prices  competi¬ 
tive.  If  a  company  doesn’t,  it’ll  quickly 
lose  out  to  natural  gas  and  other  forms 
of  heating. 

Q.  Beyond  pricing,  how  does  our  “com¬ 
petition  among  giants’’  work  out? 

A.  They  face  a  unique  technical  com¬ 
petition,  for  one  thing.  If  a  refiner  wants 
to  stay  in  business,  he  must  constantly 
try  to  get  a  better  product  yield  from 
each  barrel  of  crude  than  his  competitor. 
And  he  must  match  this  yield  to  the  spe¬ 
cific  market  demand  for  oil  products. 
Beyond  this,  the  giants  square  off  every¬ 
where  any  company  would.  In  short, 
everywhere  they  meet.  And  that  means 
from  the  oil-hunting  fields  right  to  the 
service  station  ramp. 

Q.  Oil  is  a  world-wide  business.  How  com¬ 
petitive  is  world  competition? 

A.  Here,  you  have  to  add  in  the  com¬ 
petition  of  every  other  oil-consuming 
country.  Many,  remember,  have  little  or 
no  crude  oil  of  their  own.  The  fight  for 
oil  concession  rights  is  intense.  And  no 
oil  is  profitable  until  it  is  sold.  Finding 
markets  and  moving  oil  economically 
are  fights  in  themselves. 

We  welcome  further  questions  and  comment. 

Please  address  them  to  Gulf  Oil  Corp., 

Room  1300,  Gulf  Bldg.,  Pittsburgh  30,  Pa. 
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Before  Fame  and  Fortune . . . 

.  .  .  many  newspaper  cartoonists  had  jobs  as  far  removed  from  the 
drawing  board  as  Cape  Canaveral  is  from  the  moon.  Win  Mortimer,  for 
instance,  sold  brushes,  brooms  and  mops.  Here's  a  glance  at  the  early 
days  of  some  Hall  Syndicate  talent.  This  is  how  each  artist  sees  himself 
In  those  good,  poor  ol'  times.  (No.  5  in  a  series.)  Produced  by  James 
L  Collings. 


N"*  -tHE 

fLOEpRisT 


Frank  Adams 

(Day  Shift) 

No  one  was  going  to  keep  our  boy  Frank  from  drawing — not  even  a  war. 
The  scene  here  is  in  the  engineering  department  of  Douglas  Aircraft, 
Long  Beach,  Calif.,  shortly  after  Pearl  Harbor.  "I  had  no  engineering 
education,  just  the  desire  to  help,"  he  explains.  Camera  fan  and  extro¬ 
vert,  he  also  runs  a  summer  resort  on  the  West  Coast. 


Sijrt- 


Irving  Phillips 

(Strange  World  of  Mr.  Mum) 

Unquestionably  one  of  the  best 
gag  men,  Irving,  bespectacled, 
serious  and  richly  imaginative,  can 
make  you  smile  while  you've  hav¬ 
ing  a  tooth  pulled.  Ex-actor,  ex¬ 
playwright,  ex-humor  editor  of 
Esquire,  ex-orchestra  leader,  IP 
shows  himself  here  when  he  was  a 
violinist  in  show  business. 


Sli 


\ 


Ed  Dodd 

(Mark  Trail) 

You'd  never  guess  it  today,  but 
back  in  1926  Ed,  the  casual  type, 
was  pushing  pack  trains  and  dudes 
through  Yellowstone  Park.  As  you 
can  See,  he  was  still  under  the 
William  S.  Hart  influence — that 
big  hat,  those  awful-looking  spurs! 


Jules  Feiffer 
( Feiffer) 

Studious-looking  Jules  is  one  of  the 
charter  members  of  the  sick-school 
style  of  cartooning.  His  only  previ¬ 
ous  non-drawing  employment,  he 
says,  was  when  he  was  applying  for 
unemployment  compensation.  The 
way  he's  caught  on,  those  days  are 
gone  forever. 


Al  Andriola 

(Kerry  Drake,  It's  Me,  Dilly!) 

Just  call  him  Scoop.  While  in  kii 
teens  Al  was  a  front-page  columis 
ist  for  a  small  weekly.  He  tackltd 
everything  from  local  politicians  to 
G.  B.  Shaw  to  Mae  West.  "Obri- 
ously,"  says  the  small,  dapper  art¬ 
ist,  "I  knew  nothing  about  politio, 
literature  or  women." 


J.  Winslow  Mortimer 
(David  Crane) 

And,  as  we  said.  Win,  a  trans¬ 
planted  Canadian,  who  admits  ha 
tried  selling  brushes,  brooms  ano 
mops  while  hopefully  waiting  f* 
checks  for  his  art  work.  He's  con¬ 
vinced  now,  he  says,  that  drawing 
brushes  are  lighter  to  carry.  Th* 
gentleman's  hobby  is  guns — has  35 
of  'em  worth  $2500. 
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ORLON 

Mr«  u  •  orr 

and 

DACRON 

are 

trademarks, 

too! 


As  his  cap  and  pipe  identify  Sherlock  Holmes, 
our  trademarks  identify  the  unique  qualities 
and  characteristics  of  two  of  our  modem-liv¬ 
ing  fibers.  “Orion”*  distinguishes  our  acrylic 
fiber;  “Dacron”*,  our  polyester  fiber.  As  we 
use  and  protect  these  trademarks,  they  be¬ 
come  more  meaningful  and  valuable  both  to 
consumers  and  to  the  trade. 

For  handy  folders  on  proper  use  of  the  trade¬ 
marks  ^‘Orlon**  and  ^^Dacron'\  write  Product 
InformatioUj  Textile  Fibers  Department^ 
E.  I.  du  Pont  de  Nemours  &  Co.  {Inc.)y 
Wilmington  98,  Delaware. 


TEXTILE  FIBERS  DEPARTMENT 


BETTER  THINGS  FOR  BETTER  LIVING  .  .  .  THROVOB  CHEMISTRY 


‘When  Hulntt  thene  tnidemarkn.ahnaun  remembt  r  to:  tUsHHfmlMh "Orlou” aiiH  "Dacron" — Capitalise,  use  quotes  or  italics,  or  otherwise  distitiKuish  by  color,  let- 
terltiK.  art  work,  et<-.  />e»rril>«  them — Use  the  phraae  "OrloH"  arriille  JIber  (or  "Dacron"  polj/eater  )lber)  at  least  once  in  any  test.  Deiignate  them — In  a  footnote 
or  otheru  iae  ilesiKnate  "Urion"  as  Du  font's  reciateml  traalemark  for  its  acrylic  flber  and  "Dacron"  as  Du  font's  registered  trademark  for  Us  polyester  flber. 
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SENSATIONAL  NEW  INTERTYPE  MONARCH 


The  new  Monarch  is  undisputed  king  of  the  composing  room . . . 
the  fastest,  most  productive  linecasting  machine  in  the  world. 

N*w  in  concept ...  no  keyboard,  new  mechanical  principles  throughout. 

Now  in  performance . . .  will  reliably  handle  the  output  of  newly  announced 
tape  operating  units  rated  at  750  impulses  per  minute. 

New  in  appearance . . .  from  the  base  up  the  Intertype  Monarch  is  a  modern 
machine,  designed  for  fast  action ...  to  set  new  high  standards  of  per¬ 
formance  in  the  composing  room. 

Write  for  demonstration  or  send  for  literature. 


INTERTYPE  COMPANY  360  Furman  Street,  Brooklyn,  New  York 

A  division  of  Horrit-Intortypo  CorporoHon 


Set  in  Century  and  Future  Families 


Intertype  is  a  reffistered  trademark 


The  real  hit  of  the  Graphic  Arts  Exposition 


GOOD  EYES — In  his  5lsf  year  as 
a  printer,  William  E.  Rule  still 
doesn't  wear  eye-glasses.  He  is 
foreman  of  the  composing  room 
of  the  New  Brunswick  (N.J.) 
Home  News,  where  he  started  as 
an  apprentice  at  $3  a  week  on 
July  5,  1909. 


Burgess  Opens 
Large  Mat  Plant 


Frieport,  Ill. 

Burgess  Company  executives 
have  opened  what  they  believe 
to  be  the  world’s  largest  plant 
and  laboratory  for  the  manu¬ 
facture  of  stereotype  mats,  in- 
duding  the  new  one-piece  No- 
Pac  mat. 

The  new  plant  here  is  geared 
to  turn  out  mats  in  greater  quan¬ 
tity  than  ever  before.  The  plant 
has  two  completely-equipped 
laboratories — one  for  production 
quality  control;  the  other  for 
pure  research  on  stereotype 
mats. 


BUSY  Man — In  the  past  six  years, 
Arthur  James  Harris  (abeve) 
**rved  his  apprenticeship  in  the 
stereotype  shop  of  the  Arizona 
Republic  and  Phoenix  Gazette, 
married,  started  a  family  of  three 
children,  and  earned  a  B.S.  in 
Aeronautics.  His  father,  Al  Harris, 
works  in  the  pressroom  of  the 
Phoenix  Newspapers. 


Pl3nt  •  Equipment 

ONCE-A.MONTH  E&P  REPORT 
ON  TRENDS  AND  DEVELOPMENTS 


‘Why  We  Leased  Our  Printing  Equipment’ 

By  Joseph  C.  Houghteling 

Publisher,  Sunnvvale  (Calif.)  Daily  Slandard-Mt.  View  Register  Leader 


How  could  we  develop  a 
needed  $100,000  plant  and  equip¬ 
ment  expansion  program  with¬ 
out  paying  a  cent  in  capital  ex¬ 
penditure? 

As  publisher  of  the  Sunny¬ 
vale  Daily  Standard-Mt.  Vietv 
Register  Leader,  that  was  the 
problem  I  had  to  present  to  my 
associates  about  a  year  ago; 
and  it  is  a  problem  that  a  great 
many  other  publishers  >vith 
limited  capital  reserves  have 
had  to  face  and  solve,  one  wray 
or  another. 

When  the  Daily  Standard 
first  became  a  daily  in  195.5  its 
paid  circulation  was  3,675.  Last 
year  its  paid  circulation  passed 
the  9,000  mark;  at  the  midyear, 
this  year,  11,500,  and  still  climb¬ 
ing. 

Because  we  are  located  in  a 
community  having  an  acceler¬ 
ated  population  explosion,  we 
have  recognized  that  the  growth 
pressures  required  publishing 
expansion  in  both  spacial  and 
mechanical  terms  to  keep  pace 
w’ith  the  increased  services  ex¬ 
pected  by  our  readers  and  our 
advertisers. 

Rapid  Growth 

Furthennore,  we  were  all 
aware  of  the  penalties  of  any 
newspaper  failing  to  develop  a 
program  of  expansion  in  an  ex¬ 
panding  community.  It  very 
well  could  allow  the  larger  news¬ 
papers  at  the  north  and  south 
of  our  own  area  of  influence  to 
fill  the  void  resulting  from  our 
failure  to  take  action.  There 
would  also  be  that  risk,  as  too 
many  small  newspaper  publish¬ 
ers  have  discovered  after  sitting 
on  their  hands  too  contentedly, 
of  someone  else  coming  in  to  do 
a  competition  publishing  job. 

To  complicate  our  problem, 
the  Sunnyvale  Daily  Standard- 
Mt.  View  Register  Leader  has 
had  such  a  history  of  rapid 
growth  that  we  have  been  plow¬ 
ing  back  every  penny  of  cash 
flow  into  current  operations,  an 
ever  increasing  payroll,  the  in¬ 
creased  accounts  receivable,  the 
added  newsprint  inventory,  and 
all  the  costs  incurred  from  a 
newspaper  serving  an  area  dur¬ 
ing  a  period  of  intense  popula¬ 
tion  gain. 


We  needed  added  space.  We 
needed  modern  equipment,  in¬ 
cluding  two  Intertype  typeset¬ 
ting  machines  with  a  full  com¬ 
plement  of  new  type.  We  esti¬ 
mated  costs  for  an  expansion 
program  would  run  to  at  least 
$100,000,  $60,000  in  machinery, 
$40,000  for  new  space.  At  the 
same  time  we  could  not  afford 
to  drain  our  working  capital 
by  anywhere  near  this  amount. 
What  to  do? 

Drain  on  Workinfc  ('.apilal 

If  we  had  decided  to  do  as 
we  had  done  in  the  past  and 
adopted  the  traditional  method 
of  purchasing  ownership  of 
equipment,  there  would  have 
bwn  a  25%  down  payment  re¬ 
quired  with  balance  payable  at 
interest  over  five  years.  The 
catch  was,  that  we  simply 
couldn’t  afford  to  take  a  down 
payment,  amounting  to  about 
$15,000,  from  our  working  capi¬ 
tal. 

We  first  became  interested  in 
the  relatively  new  method  of 
leasing  printing  equipment  from 
the  experience  I  had  in  leasing 
the  Standard’s  building.  Inas¬ 
much  as  we  were  leasing  the 
building  we  were  able  to  work 
out  with  the  owner  an  arrange¬ 
ment  whereby  the  additional 
floor  space  was  provided  in  re¬ 
turn  for  increased  monthly  rent. 
The  economies  made  from  this 
new  space  we’re  finding,  have 
been  so  satisfactory  that  lowered 
total  operating  costs  have  more 
than  compensated  for  the  ad¬ 
ditional  expense. 

We  needed  two  new  straight 
matter  machines  planned  for 
Teletypesetter  additions.  Not 
only  would  these  machines  ex¬ 
pand  our  capacity  for  handling 
news  matter  but  also  we  could 
once  these  machines  were  in  op¬ 
eration  remove  the  straight  mat¬ 
ter  magazines  from  the  ad  mix¬ 
ers,  thus  adding  to  their  ca¬ 
pacity. 

How’ever  to  purcha.se  outright 
the  “high  speed’’  Intertypes 
seemed  to  us  to  be  most  diffi¬ 
cult  because  of  the  drain  on  our 
working  capital.  So  as  an  alter¬ 
native  and  with  the  experience 
of  leasing  our  building,  the  pos- 


Features  of  the  development 
are  the  addition  of  4800  square 
feet  of  work  space.  An  additional 
1800  square  feet  are  being  pro¬ 
vided  on  the  first  floor  and  3000 
on  the  second. 

Two  new  Intertyj)®  machines 
are  being  provided  for  the  plant, 
which  produces  daily  editions 
for  both  the  Standard  and  near¬ 
by  Mountain  View. 

This  will  supplement  the  pres¬ 
ent  battery  of  eight  automatic 
typesetting  machines.  The  news¬ 
papers  are  associated  with  Cen¬ 
tral  California  Publishing  Com¬ 
pany,  of  which  Mr.  Houghteling 
is  president. 


sibility  of  renting  or  leasing 
equipment  came  to  mind. 

Consequently  I  investigated 
the  relatively  new  method  of 
financing  necessary  equipment 
—  that  is,  of  leasing  it,  instead 
of  resorting  to  existing  capital 
or  endeavoring  to  raise  new- 
capital. 

I  was  introduced  to  Lt.  Gen¬ 
eral  Charles  B.  Stone,  board 
chairman  of  the  U.  S.  Leasing 
Corporation,  which  is  one  of 
the  pioneers  in  the  field  of  leas¬ 
ing.  Their  offices  in  San  Fran¬ 
cisco  were  only  an  hour’s  drive 
from  the  Standard’s  plant  in 
Sunnyvale.  I  explained  our  situ¬ 
ation,  and  with  U.  S.  Leasing 
officials,  I  explored  the  possi¬ 
bilities  of  leasing  printing  equip¬ 
ment  instead  of  buying  owner¬ 
ship.  As  a  result,  I  signed  a 
contract  to  lease  printing  equip¬ 
ment. 

Since  leasing  our  equipment 
I’ve  had  at  least  half  a  dozen 
California  publishers  a.sk  me, 
“How  does  leasing  work?” 

A  large  leasing  company  such 
as  U.  S.  Leasing  has  a  leasing 
scope  as  wide  in  the  equipment 
field,  I  learned,  as  Lloyds  of 
London  has  in  the  insurance 
field.  A  big  leasing  corporation 
literally  will  lease  you  any  piece 
of  equipment  you  need,  from 
typew-r iters  on  through  to  the 
heaviest  printing  machinei-j-  a 
plant  might  require. 

After  deciding  we  were  going 
(Continued  on  page  66) 
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Leasing 

(Continued  from  page  65) 


these  orders  as  the  actual  pur-  pay  these  first  five  years.  De¬ 
chaser.  spite  ups  and  downs  of  future 

In  effect  we  are  now  paying  fluctuations  of  our  economy,  I 
for  the  “working  time”  of  our  think  most  economists  agree  we 
equipment  by  monthly  payments,  can  count  upon  a  continuing  in- 


Plan  Look 
At  Future 

to  lease  equipment  instead  of  This  is  exactly  as  we  would  pay  flationary  spiral  during  the  ■  ■ 

buying  it,  the  fonnalities  went  an  employee  by  the  week  or  1960’s.  If  so,  in  addition  to  the  PrAniinfinil 

through  quickly.  Our  company’s  month  for  his  working  time,  conveniences  we  have  found  in  rlUUIJullUII 

responsibilities  were  evaluated,  rather  than  buying  five  or  ten  leasing  as  a  means  of  adding  c  n 

Once  checked  out  and  approved,  years  of  his  work  in  a  single  needed  equipment  without  work-  Diego,  Calif, 

we  specified  the  machinery  we  lump  sum  cash  payment.  The  ing  capital  depletion,  I  believe  .  ^  look  at  newspaper  P^w- 

wanted  and  then  worked  out  the  efficiency  and  economics  of  the  the  dollar  shrinkage  over  the  turn  in  the  future  ^vlll  be  pro¬ 


details  of  the  lease. 

Purchase  Option 


equipment  should  more  than  pay  next  ten  years  may  well  put  us  the  Pacific  Newspaper 

for  the  rental;  and,  we  now  profitably  ahead  by  leasing  in-  Mechanical  Conrorence  hereby 
have  avoided  draining  out  $15,-  stead  of  paying  out  capital  for  11* 


standard  lease,  000  or  more  as  a  down  payment  ownership. 


neither  title  nor  equity  in  the  from  our  working  capital. 

equipment  passes  to  the  lessee.  i»  ,  ■>  • 

T?  ri  ii.  1  riiblishing  Is  Our  Business 

Further,  we,  as  the  lessee, 

agreed  to  return  the  leased  Had  the  Daily  Standard 


To  sum  up,  here  at  the  Daily 
Standard,  our  view  is  that  we 
are  in  the  newspaper  publish- 


Had  the  Daily  Standard  gone  ing  business  —  not  in  the  busi- 


board.  The  Copley  Press. 

Mr.  Copley  will  address  tl» 
opening  session  of  the  Confer¬ 
ence,  Sept.  25-27.  The  first  d»y 
will  be  open  for  reseiwations  and 


equipment  to  U.  S.  Leasing  at  along  the  traditional  “owner-  ness  of  owning  equipment.  If  lor  plant  tours  oi  tne  *an 
the  end  of  the  lease  period,  with-  ship”  route,  somehow  managing  we  can  successfully  save  our  unim-i  rioune,  two  ot  tt\e 
out  obligation.  to  stretch  our  reseiwes  enough  working  capital  for  the  day-to-  ewspapeis. 

However,  upon  the  expiration  to  pay  the  down  payment,  we  day  improvement  in  our  paper  separate  lorurns  tor  retail 
of  the  lease  it  is  possible  for  us  would  have  ended  after  five  required  in  an  expanding  popu-  lor  general  advertising  are 


to  retain  use  of  our  equipment  years  by  owning  the  equipment,  lation  area,  who  has  actual  own- 
by  extending  the  lease  at  a  re-  On  any  lease  arrangement  the  ership  of  the  typesetting  ma- 
duced  rate  or  to  purchase  at  a  payments  are  exactly  as  pay-  chines  is  of  no  practical  concern 


lation  area,  who  has  actual  own-  scheduled  in  addition  to  color 
ership  of  the  typesetting  ma-  reports  and  departmental.' 
chines  is  of  no  nractical  concern  Jerry  Burke,  U-T,  is  PNMC 


fixed  price.  This  is  an  important  ments  for  renting  our  building,  to  us. 


point,  we  felt,  and  very  favor-  After 


five-year 


able  to  our  operations,  for  print-  period”  ends,  tbe  equipment  still 


Our  pride  is  not  in  owner¬ 
ship  of  equipment  or  of  real 


president. 

Don  Weber,  Houston  (Tex.) 
Chronicle,  will  speak  on  color 


ing  equipment  has  a  long  life  belongs  to  the  U.  S.  Leasing  estate;  instead  we  want  to  pub-  ^t  the  general  a^’e^ising 


expectancy. 

After  all  details  had  been 


Corporation. 


However  at  the  end  of  the  and  fi’om  this  comes  the  real 


agreed  upon  by  U.  S.  Leasing  next  five  years,  we  have,  as  satisfaction  of  publi.shing. 
and  ourselves,  we  placed  our  mentioned,  an  option  either  to 


exact  orders  drawn  to  our  speci-  buy  or  to  continue  leasing  our 
fications  with  the  manufactur-  equipment  at  a  very  much  re- 


ers;  U. 


Leasing  endorsed  duced  annual  rate  than  we  will 


6-Unit  Headliner 
Ordered  for  I960 


NEW 


NOLAN  MORTISER 


Outlines  irregular 
shapes  .  .  .  cuts  insid 
mortises  faster  . . . 
far  more  accurately! 


lish  the  best  newspaper  possible  sion,  John  Cole,  BBDO,  will  give 
md  of  the  nnd  from  this  comes  the  real  PNMC’s  special  report  on 

■  have  as  satisfaction  of  publishing.  color  betterment.  Thomas  Foley, 

1  either  to  West-Holliday,  will  give  the  rep¬ 
easing  our  •  resentatives’  viewpoint. 

r  much  re-  Haadlinor 

lan  we  will  wm. 

- Ordered  for  I960  A1  Shoenfield,  Dan  B.  Miner 

Co.;  Randy  Barton,  Phoenix 
Van  Nuys,  Calif.  (Ariz.)  Republic  &  Gazette  and 
egular  Maurice  W.  Markham,  presi-  Harry  Davidson,  San  Franrm 

cuts  inside  Nuys  Publish-  Neivs-Call  Bulletin,  have  been 

ing  Company,  publishers  of  the  named  general  advertising  pan- 
ster  .  .  .  Van  Nuys  (Calif.)  News,  has  elists. 

:curatelyl  announced  the  signing  of  a  con-  Don  Nutter,  Long  Beach 
tract  for  a  six-unit  Goss  Head-  (Calif.)  Independent,  Preac- 
liner  Press  for  delivery  and  in-  Telegram,  is  a  featured  speaker 


elists. 

Don  Nutter,  Long  Beach 
(Calif.)  Independent,  Preu- 
Telegram,  is  a  featured  speaker 


stallation  in  the  spring  of  1960.  on  the  retail  advertising  forum. 


no  drill  needed!, 
no  saw  needed! 

il  that  obsoletes  the 


NOW... a  tool  that  obsoletes  the 
drill  and  jig  saw  for  mortising  work. 
NOLAN's  new  shell  plate  mortiser  and 
finisher  does  the  job  of  both,  and  does 
it  faster  and  better . . .  true  vertical  cots 
.  .  .  clean,  smooth  plates  ready  to  use. 
Write  today  for  full  information. 


Keep  rollin'^  buy  NOLAN 


This  press  will  be  equipped  John  Grider,  Los  Avgeb  ] 
with  a  Goss  3:2  Imperial  Folder  Times;  William  Weigand,  Glen- 
capable  of  handling  up  to  128  dale  (Calif.)  News  Press,  and 
pages,  Goss  Reel-Tension-Pasters  Kenneth  Flood,  San  Diego  U-T, 
for  each  unit,  complete  with  have  been  named  panelists. 
Paster  Pilot  for  fully  automatic  The  PNMC,  now  23  years  old, 
operation,  and  a  Goss  color  ar-  has  three  Pacific  Coast  divi- 
rangement  especially  adapted  to  sions.  In  addition,  there  are  rep- 
meet  the  needs  of  the  Van  Nuys  resentatives  in  Canada  and 
Publishing  Company.  seven  states,  including  Hawaii- 


resentatives  in  Canada  and 
seven  states,  including  Hawaii- 


HOMI,  NIW  YORK  ^ 


CAPCO  REWINDER  > 

SAVES  NEWSPRINT  •. 

Save  up  to  4  rolls  of  newsprint  »  LWmiSl  f  ‘t 

o  day.  A 

Other  Copco  Products  WMs 

*  PORTABLE  INK  M 

FOUNTAIN 

^  CORE  STRIPPER 

*  PLATE  GAUGE 

*  "FACE-O-TYPE" 

MACHINE  mechanically  re-  ‘ 

produces  engraved  type,  slug, 
border,  screen  pattern. 

For  complete  details  on  any  CAPCO  Products  write 

CAPITAL  TOOL  &  MANUFACTURING  CO. 

I  5000  CALVERT  ROAD,  COLLEGE  PARK.  MD.  .  UNton  4-7677 
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PRESS  INC 


TAKE 

ADVANTAGE 


LOWER  COST 


OF  PAPER 


IN  ROLLS 


built  in  2  SIZES 
IE  IN  1,  2,  3  or  4  U 

mplete  with  folder 


For  further  information 


3424  WILSHIRE  BLVD. 

LOS  ANGELES  5,  CALIF.  |  ° 

OAllAS:  }ll  NOITH  ElVAT  SHEET,  DAUAS  I,  TEXAS 
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Big  Papers  Solve 
Solvent  Problems 
With  Chlorothene 

Chemical  researchers  didn’t 
have  composing  room  operations 
specifically  in  mind  when  they 
came  up  with  a  cleaning  solvent 
with  no  fire  point,  low  toxicity, 
and  great  versatility  in  dip, 
spray,  wipe  and  bucket  cleaning. 
But  the  printing  industry  is 
reaping  benefits  just  the  same. 

For  many  years,  the  job  of 
washing  galleys  and  pages  of 
type  has  involved  the  use  of  two 
basic  types  of  solvents;  petro¬ 
leum-based  solvents,  or  chlori¬ 
nated  solvents  such  as  carbon 
tetrachloride. 

There  have  been  advantages — 


but  serious  disadvantages,  too 
— in  both  kinds.  Carbon  tet  has 
no  fire  hazard  but  is  relatively 
high  in  toxicity.  Petroleum- 
based  solvents  are  compara¬ 
tively  low  in  toxicity,  but  can 
present  a  formidable  fire  haz¬ 
ard. 

In  recent  years,  however,  an 
inhibited  form  of  1,1,1-trichloro- 
ethane  has  proved  to  be  a  boon 
to  composing  rooms  because  it 
combines  the  best  points  of  pe¬ 
troleum  based  solvents  and  car¬ 
bon  tet  without  sharing  their 
main  disadvantages. 

The  new  solvent,  which  was 
put  on  the  market  by  Dow 
Chemical  Company  under  the 
trade  name,  Chlorothene,  had 
barely  been  introduced  when 
two  large  newspapers  started 
investigating  its  possibilities  as 
a  means  of  solving  their  solvent 
problems. 

On  the  West  Coast,  for  in¬ 
stance,  the  San  Francisco  Chron- 


So  Simple... 
and  Efficient 


« 

STAR  PARTS,  Inc. 

south  HACKENSACK,  N.  J. 


Devices  for  the  automatic  inter¬ 
ruption  of  an  electrical  circuit 
are  commonplace.  Washing 
machines  and  clothes  dryers  turn 
themselves  off  after  a  particular 
interval.  Clock  radios  not  only 
automatically  turn  on  but  can 
alfso  start  heating  the  morning 
coffee. 

The  Selectro-Matic  Quadder 
Short  Line  Device  is  simpler 
than  any  of  these  and  is  ju.st  as 
efficient.  It  automatically  inter¬ 
rupts  the  circuit  between  the 
quadder  controls  and  the  quad- 
ding  mechanism  whenever  a  line 
is  full  enough  to  justify.  It  does 
this  by  means  of  a  trip  finger 
which  closes  a  Microswitch,  can¬ 
celling  out  the  quadding  function 
for  the  casting  cycle.  This  allows 
the  line  to  justify  and  cast  on  full 
measure. 

The  Selectro-Matic  Short  Line 
Device  causes  all  lines  short  of 
full  measure  to  quad  automati¬ 
cally,  also  without  operator 
attention. 

This  is  another  example  of  Star 
Quadder  simplicity  through  the' 
use  of  24-volt  electricity.  For 
simplicity  you  just  cannot  beat 
the  Star  Selectro-Matic  Quadder. 
Write  for  full  details  and  illus¬ 
trated  brochure. 


icle  had  been  using  carbon  tetra¬ 
chloride.  It  is  an  excellent  sol¬ 
vent,  but  its  toxicity  is  such  that 
it  cannot  be  used  safely  as  a  dip 
cleaner  in  the  bustling  compos¬ 
ing  room.  Instead,  it  was  used 
only  as  a  wipe  cleaner. 

On  the  East  Coast,  the  New 
York  Times  composing  room  was 
relying  on  a  petroleum  based 
solvent,  and  as  a  result  was  liv¬ 
ing  with  a  continual  fire  hazard 
in  a  work  area  where  large 
amounts  of  paper  and  electrical 
equipment  were  at  hand. 

Both  newspapers  went  through 
extensive  test  programs  before 
deciding  that  1,1,1-trichloro- 
ethane  was  the  answer  to  their 
respective  problems. 

For  instance,  the  Chronicle’s 
head  machinist,  Fred  Fisher,  re¬ 
calls  that  more  than  20  different 
solvent  formulas  were  studied 
in  the  composing  room. 

“There  was  always  the  safety 
factor  to  consider  above  all 


Spray  application  of  safe  soIvmI 
in  composing  room  provides  efi- 
ciency  and  speed. 


else,’’  Fisher  says.  “But  that 
wasn’t  all.  Some  solvents  would 
dry  too  fast,  and  others  wouldn’t 
dry  fast  enough.  Some  would 
be  too  oily,  and  would  attract 
dust.  Since  dirt  is  taboo  around 
typesetting  machines — bearings 
become  gummed  and  you  simply 
can’t  get  quality — this  was  an 
important  point.  What  we  really 
needed  was  a  quick  dryer  that 
wouldn’t  dry  too  quick,  a  solvent 
that  would  dissolve  grease  and 
not  run  over  everything — and, 
of  course,  a  solvent  that  would 
do  all  of  this  and  still  be  safe 
to  use.” 

The  Times’  research  engineer. 
Solomon  Steinberg,  quickly  veri¬ 
fied  that  1,1,1-trichloroethane 
has  no  flash  point  and  is  an  ex¬ 
cellent  solvent  as  well.  He  had 
found  these  features  in  other 
solvents,  only  to  discover  that 
they  were  comparatively  toxic 
as  well. 

The  Maximum  Allowable  Con¬ 
centration  for  1,1,-trichloro- 
ethane  has  been  set  by  the 
American  Conference  of  Govem- 
(Continued  on  page  69) 
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Tested  and  found  to  be  the 
swer  to  reduce  fire  haiardi, 
cleaning  solvent  I ,  I ,  I -trichlor* 
ethane  is  used  by  David  SandlanA 
press  proof  operator,  to  cInu 
type  at  New  York  Times,  unoN 
watchful  eyes  of  Sol  Steinberg, 
research  engineer. 
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Purchdscs  Press 

(Cow^mMcd  /rom  pa.ge  68)  rUfCnnaBa  rrcw 

— - Grand  Junction,  Colo, 

mental  Industrial  Hygienists  at  The  Morning  Sun  will  soon  re- 
500  parts  of  vapor  per  million  ceive  a  rotary  press  purchased 
parts  of  air.  This  represents  the  from  the  Tracy  McCracken  pa- 
maxinium  average  atmospheric  per  in  Cheyenne,  the  Wyoming 
concentration  to  which  workers  State  Tribune,  as  the  operation 
may  be  exposed  for  an  eight  is  expanded, 
hour  working  day  without  in-  A  spokesman  for  Allen  Leffer- 
jury  to  health.  dink,  Boulder,  a  major  stock¬ 

holder,  said  the  operation’s  lease- 

Loh  Vapor  (.onceniruiion  purchase  arrangement  with  the 

To  determine  the  extent  of  International  Typographical 
vapor  build-up  under  regular  Union  for  its  plant  and  equip- 
working  conditions,  the  Times  nient  here  would  be  dissolved. 

medical  department  arranged  Started  18  Months  .4go 
with  New  York  University  s  In¬ 
stitute  of  Industrial  Medicine,  Lyle  Mariner,  publisher  of  an 
Bellevue  Medical  Center,  to  con-  agricultural  weekly  in  the  re¬ 
duct  several  series  of  tests  in  gion,  launched  the  daily  18 
the  Times’  composing  room.  The  months  ago  on  the  heels  of  an 
Davis  Halide  meter  used  in  the 
tests  indicated  that  vapor  con¬ 
centration  never  exceeded  200 
parts  per  million  at  breathing 
level. 

As  a  result  of  these  investiga¬ 
tions,  conducted  in  early  1954, 
the  Times  became  the  first  news¬ 
paper  to  put  1,1,1-trichloro- 
ethane  into  regular  use.  Several 
months  later,  the  Chronicle  be¬ 
came  the  first  West  Coast  news¬ 
paper  to  begin  using  1,1,1-tri- 
chloroethane  regularly. 

Although  each  newspaper  ex¬ 
perienced  a  different  major 
problem  with  the  solvents  used 
previously,  1,1,1-trichloroethane 
provided  solutions  in  both  cases. 

The  Chronicle  has  been  able 
to  use  1,1,1-trichloroethane  as  a 
dip  cleaner  for  all  type,  as  a 
spray  cleaner  for  matrixes  and 
as  a  wipe  cleaner  for  many  ma¬ 
chinery  surfaces. 

At  the  Times,  the  fire  hazard 
experienced  with  petroleum 
based  solvents  has  been  elimi¬ 
nated  without  turning  to  a  sol¬ 
vent  with  a  toxicity  problem. 

And  in  spite  of  a  wide  variety 
of  uses  under  greatly  varying 
circumstances,  no  cases  of  der¬ 
matitis  or  other  adverse  physio¬ 
logical  effects  have  been  report¬ 
ed  as  a  result  of  using  1,1,1-tri¬ 
chloroethane  at  either  the  Times 
or  the  Chronicle. 


Simple  in  design  and  mechanism,  the  Elrod  produces  an 
abundance  of  high-quality  strip  material  from  1  point  to 
36  points  in  thickness.  Elrod  material  is  formed  as  a  con¬ 
tinuous  strip  of  metal,  cooled  and  solidified  under  pressure. 

Simple  in  operation,  Elrod  mold  changes  are  easily  made, 
and  the  machine  will  produce  strip  material  for  all  com¬ 
posing  room  requirements. 

As  there  is  no  complicated  mechanism  to  get  out  of 
order,  Elrod  users  have  found  through  years  of  experience 
that  cost  of  operation  and  upkeep  is  very  low.  Put  an 
Elrod  to  work  in  your  plant  and  it  will  greatly  simplify 
many  of  your  composing  room  problems.  Available  in 
both  gas  and  electric  models. 


^p«-cleaning  with  Chlorothene 

Ludlow  Typogi 

^ancitco  Chronicle.  S«l  in  mamban  of  lh«  Ludlow  Tempo  iMnily 
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Klamath  Falls  Ore.  elastic  headbands  are 

Ink  mist  in  a  newspaper  adjustable  so  there  is  no  un- 
pressroom  appears  to  be  prac-  comfortable  tightness, 
tically  a  universal  problem,  incidence  of  colds  and 

judging  by  the  number  of  in-  coughs  among  the  pi'ess  crew 
quiries  received  by  the  Herald  dropped  appreciably  since 

and  Neivs  since  a  picture  was  the  respirators  were  first  bought 
published  (E&P,  June  13,  page  early  this  spring,  Mr.  Denton 
53)  showing  that  newspaper’s  ^ 

press  foreman  wearing  a  mask.  Aluminum  Company  of  Amer- 
“A  31-foot  ceiling  and  vents  "ea  was  .sufficiently  interested  in 
and  blowers  help  relieve  the  the  aluminum  masks  to  tele¬ 
problem  of  ink  mist  thrown  Pkone  the  Herald  and  News  to 
from  the  rotating  plates  of  a  determine  the  manufacturer’s 
fast  press,”  according  to  Gene  Ji^^rie  of  the  one  pictured. 
Denton,  Herald  and  News  press  <...*■» 

foreman,  “but  only  the  new  9-ACre  SltG  BOUghf 
metropolitan  plants  can  afford  Car  Diihlichino’  DIanI 
the  complete  air  conditioning  rOr  rUnilSIllllg  rlalll 

system  to  really  lick  the  situa-  Augusta,  Me. 

tion.”  Negotiations  to  buy  a  nine- 

Noting  a  painter  wearing  a  acre  building  site  were  an- 
light  mask  while  operating  a  nounced  by  the  Daily  Kennebec 
spray  paint  gun,  Mr.  Denton  journal. 

conceived  the  idea  of  filtering  Mr.s.  Jean  Gannett  Williams, 
out  the  ink  mist  from  the  air  president  of  the  Guv  Gannett 


Portland,  Ore.  Richmond,  Ini 

Photon  photographic  type-  The  Richmond  PoHad(um-/tP« 
setting  equipment  w’ill  be  in-  recently  printed  the  first  issue 
stalled  at  the  Portland  Oregon-  on  its  new  Goss  Univensal  press- 
fan,  Donald  Newhouse,  produc-  Installation  of  the  press  was 
tion  manager,  advised.  started  in  June  after  buildinj 

Three  machinists  and  an  op-  improvements  had  been  com- 
erator  from  the  plant  here  al-  pleted.  During  the  last  week, 
ready  have  received  training  at  electricians,  Goss  erectors  am! 
Photon’s  plant  in  Cambridge,  Palladium-  Item  personnei 
Mass.  Master  photoengraving  worked  night  and  day  to  speed 
equipment  is  now  being  installed,  the  job  of  getting  the  press  intt 
A  copying  machine  for  proofs  operation  for  the  28-page  Sui- 
has  been  ordered  and  a  dark  day  edition, 
room  is  being  prepared.  Another  job  that  was  speeded 

Two  Photons  will  be  placed  changing  all  of  the  b 

m  use  here.  These  will  provide  machines  to  accomr^^ 

a  potential  40  to  50  percent  of  Imperial  type.  Tf, 

the  Oregonian  advertising  pro-  ^ad  to  be  done  on  .‘^aturdi; 
duction  needs  after  crews  have  morning  edition  wi= 

been  trained  by  the  gi-oup  re-  panted.  The  new  type,  combinid 
turned  f rom  ^oton  laboratories,  ^he  conversion  to  the  sard 

.Li.  £  i.  XT  cylindrical  Universal  press  gar! 

This  will  be  the  first  New-  Palladium-Item  a  complex 
house  newspaper  installation  of  j^g^ 

Photon  equipment  and  the  third  m,  ^  xt  .  i  • 
on  the  Pacific  Coast.  The  others  ^he  Goss  Universal  is  hm 
are  in  a  San  Francisco  commer-  into  two  24 

cial  establishment  and  at  the  piesses  of  three  units  and^ 
Spokane  (Wash.)  Spokesman-  folder  each.  It  is  equipped  wit?j 
Review  and  Chronicle.  full  reversibility  for  color.  ; 


▼  ROP 
NEWSPAPER 
ROLLERS 


National  advertisers  demand  qual¬ 
ity  when  they  buy  newspaper  color 
space!  Assure  yourself  of  this  valu¬ 
able  market.  Ideal  has  stabilized 
the  performance  of  DX  ROP  News¬ 
paper  Rollers,  proved  them  in  the 
tremendous  runs  of  leeding  metro¬ 
politan  dailies.  Get  your  share  of 
this  growing  market! 

'k  Regrinding 
facilities 
available 
near  you! 


PRODUCTION  PRODUCTS  FOR 
THE  GRAPHIC  ARTS 


tarktK 


CARISON  rtl-lO  NEWSPAPER  CHASE 
CARLSON  SHELL  PLATE  FINISHER 

ROP  COLOR  separations 
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Unique  Newsprint  Handling  System 


The  handling  of  newsprint  By  William  J. 

into  newspaper  plants  is  one  of  Pre»iflent,  I^tkwo 

the  real  problems  encountered  in 
the  industry. 

The  New  York  Daily  Neivs 
operates  two  printing  plants,  one  daily  Mtws  rloq.^ 
in  Brooklyn  and  one  in  Manhat- 
tin.  These  plants  require  the  y  ^  _ 

maximum  use  of  750  rolls  per  II  '  11  ' 

nil^t  (360  average)  at  Brooklyn  <  -Y  Y 

ind  1150  rolls  per  night  (540  w  V  '  ^ 

werage)  at  Manhattan.  Most 
of  the  newsprint  is  received  by  . 

ship  from  Canada  and  delivered  |  .Hl^  n  "  * "  fCOMuei 

ilongside  a  dock  at  the  Erie  tl  1  n*H  ■  ■  ■  I  ' - 

Basin  section  of  Brooklyn  where 

it  is  transferred  into  a  storage  I  4i« 

building  of  approximately  35,- 
OOO  tons  capacity.  From  there  ||*  1|  ] 

it  is  carried  by  truck  to  each  > 
plant 

The  principal  problem  has  The  newsprint  trucks 
be®  the  handling  of  newsprint  brought  in  from  40th  S 
into  the  plant  located  on  41st  a  receiving  room  locat 
Street  between  Second  and  Third  garage  and  parallel 
Avmues  right  in  the  heart  of  Street  so  that  the  trU' 
New  York  City.  It  is  this  prob-  drive  in  without  the  ne 
loj,  for  which  a  solution  was  backing  in  across  the 
sought  and  finally  found.  This  was  especially  de: 

The  Manhattan  Plant,  as  con-  as  not  to  block  access 
structed  in  1928,  consisted  of  a  house  located  direct! 
9-story  and  basement  building  40th  Street  from  the  ga 
in  41st  Street,  with  a  37  story  additional  fourth  stor 
office  section.  The  manufacturing  garage  with  a  clear  he 
portion  of  the  plant  was  housed  feet  made  it  possible 
p«»  in  the  first  seven  stories  and  the  rolls  four  high  on 
basement  of  the  building  on  41st  total  storage  of  5,000  1 

.  The  machinery  for 

—  Receiving  of  newsprint  as  well  system  was  designed  f( 
as  shipping  of  finished  papers  mum  capacity  of  18C 
J  was  carried  on  at  loading  docks  rolls  per  hour.  In  actus 
aong  the  41st  Street  side.  The  however  handling  is  1 
newsprint  was  unloaded  at  first  about  120  rolls  per  hoi 
Ini  west  end  from  Newsprint  rolls  art 

ilta  L  mum  of  38”  in  diamet 

i<isnt  ^  ^  backed  across  the  long  weight  approxim; 

iss®  sidewalk.  lbs  bach 

Sweral  years  ago  the  News  Trucki  carry  rolls  i 
,s  wfc  decided  upon  the  expansion  of  tal  position  with  a  ma 
iildof  Its  entire  plant  utilizing  front-  23  rolls  per  truck  deli 

c®  ^  along  42nd  Street  to  Second  normal  load  is  20  full 

weei  Avenue  for  an  addition  to  the  p^r  truck 

•s  ^  office  building  and  adding  5  Two  t^cks  unload 
•sonw  stones  above  the  plant  portion  taneouslv 

speeii  on  41st  St.  In  connection  with 

ss  into  this  expansion,  it  seemed  ad-  - - - 

e  Sun-  visable  to  make  uooe  of  some  of  ^i|  i 

the  new.sprint  storage  area  on  ^ ! 

pocdc;  fourth  and  fifth  floors  of  "  ***J^^I 
the  It  I  plant  portion  for  air  condi-  We  opo 

ommc'  tioning  equipment,  locker  and  y,  , 

..  Tii.-  shower  rooms,  and  other  uses.  . 

turda  This  led  to  a  decision  to  take  presse 

,n  of  the  plant  portion  the 

.  .  r  ■.  Chle«Bo  Tribune 

iiibir*  '■‘orage  of  newsprint,  where  us-  chieaio  Amwieun 

e  sett  “ally  approximately  6  days  o«"  pJiStini'prMi « 

ss  pav  supply  was  held  ahead  of  im-  p.‘,Si.r"*il'Jh«niM* 

inplC’i  mediate  use.  It  was  then  found  ho,  a  co. 

that  this  required  capacity  could 
5  bcici  ’^‘•y  be  had  by  extending  the 

building  upward  and  pro-  [L  m 
,  ming  a  bridge  across  41st 
.j"  i'i  1/ ^  bring  the  newsprint  Telephone — 

;d  wi'Jfrtnn  the  garage  building  to  the  MOnroe  6-41 14 
room. 
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By  William  J.  Heiser 

President,  lA)ckwood  Greene  Engineers,  Inc. 


rCOMUCVOA  SaiOM 


The  newsprint  trucks  could  be 
bi'ought  in  from  40th  Street  into 
a  receiving  room  located  in  the 
garage  and  parallel  to  40th 
Street  so  that  the  trucks  could 
drive  in  without  the  necessity  of 
backing  in  across  the  sidewalk. 
This  was  e.specially  desirable  so 
as  not  to  block  access  to  a  fire 
house  located  directly  across 
40th  Street  from  the  garage.  The 
additional  fourth  story  on  the 
garage  with  a  clear  height  of  23 
feet  made  it  possible  to  store 
the  rolls  four  high  on  end  for  a 
total  storage  of  5,000  tons. 

The  machinery  for  the  new 
system  was  designed  for  a  maxi¬ 
mum  capacity  of  180  full-size 
rolls  per  hour.  In  actual  practice 
however  handling  is  limited  to 
about  120  rolls  per  hour. 

Newsprint  rolls  are  a  maxi¬ 
mum  of  38"  in  diameter  by  60” 
long,  weight  approximately  1650 
lbs.  each. 

Trucks  carry  rolls  in  horizon¬ 
tal  position  with  a  maximum  of 
23  rolls  per  truck  delivery.  The 
normal  load  is  20  full-size  rolls 
per  truck. 

Two  trucks  unloaded  simul¬ 
taneously. 


DIAGRAM  shows  how  newsprint 
flows  from  one  building  to  an¬ 
other  via  elevated  runway  across 
41st  Street,  In  conveyor  system 
designed  for  the  New  York  News. 


daily  NEwa  oamase  BUILOINO 


'rrcJ’.;'’::.'’*" 


rOuMTM  noOA  ^ 


'•STON  MONCmAK.  MOISf) 


Storage  required  in  fouidih 
floor  of  garage  building,  5,000 
tons. 

Main  Features  of  the  System 

(a)  Truck  Unloading  Area — 
Two  trucks  drive  directly  into 
this  area  and  unload  parallel  to 
the  street. 

(b)  Truck  Unloading — A  5- 
ton  electric  hoist  traveling  on 
an  overhead  monorail  was  in¬ 
stalled  over  the  center  of  each 
unloading  lane.  By  utilizing  a 
spreader  frame  and  suspension 
cables  with  plugs  fitted  manu¬ 
ally  into  the  ends  of  the  news¬ 
print  cores,  four  rolls  of  news¬ 
print  at  a  time  are  hoisted  off 
each  truck  and  delivered  to  the 
second  floor  level.  The  equip¬ 
ment  is  actually  designed  to 
handle  5  rolls  at  a  time.  Each 
hoist  is  operated  from  an  indi¬ 
vidual  control  pulpit  so  located 
on  the  second  floor  that  the 
opei*ator  can  look  down  on  the 
truck  and  follow  the  operation. 
A  maintenance  platform  is  lo¬ 
cated  at  one  end  of  the  hoist 
ronway  just  below  the  hoist  ma¬ 
chines,  so  that  they  are  readily 
accessible  for  normal  servicing. 


Press  Erectors 

We  operate  in  all  of  the  50  states 

71  years  of  experience  in  erecting  and  dismantling 
printing  presses. 


Our  eu«tom«rt  include: 
Chicago  Tribune 
Chicago  American 
Wall  Street  Journal 
Goes  Printing  Frees  Co. 
W.  F.  Hall  Printing  Co. 
Popular  Mechanics 
R.  Hoe  A  Co. 


Chicago  Sun-Times 
Chicago  Daily  News 
Salt  Lake  Tribune 
MIehie  Printing  Press  Co. 
Dally  Racing  Form 
Rapid  City  Daily  Journal 
San  Francisco  Shopping  News 


Taff  Contracting  Co.,  Inc. 


Telephone— 
MOnroe  6-41 14 


1127  WEST  ADAMS  ST. 
CHICAGO  7,  ILLINOIS 


/  y  r 

<'NfMS,n>NT  OCLIVfllV 
TKUCKS 


The  hoist  machines  operate  on 
440-v,  AC  current,  with  110-v, 
AC  circuit  controls.  Lift  speed 
is  52  FPM  and  trolley  speed, 
142  FPM. 

(c)  Conveyor  Loading  Ramp 
— After  lifting  the  newsprint 
off  the  truck  the  rolls  are  car¬ 
ried  along  and  deposited  on  an 
inclined  loading  ramp  where  the 
plugs  are  removed  manually  and 
the  hoist  returned  to  the  area 
above  the  truck  for  another  load. 
This  ramp  is  pitched  at  %”  per 
foot  to  permit  the  rolls  when 
released  to  travel  by  gravity  to 
the  slat  conveyor  located  at  the 
low  end;  the  slat  conveyor 
traveling  in  a  direction  parallel 
to  the  axis  of  the  roll.  At  the 
foot  of  each  ramp,  an  automatic 
escapement  treadle  regulates  the 
discharge  of  the  rolls  and  spaces 
(Continued  on  page  72) 
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CHASES 

THE  BEST  AND  MOST  ECONOMICAL 
MONEY  CAN  BUY! 

Amtee's  .l.ctricjlly  welded  steel  chMcs, 
witli  the  smeetMy  fround  jeints  are  world 
renowned. 

Amsco  Aluminum  Chases  are  specifically 
made  for  oporations  wherein  lifhtnoss  la 
•  desired  factor.  Steel  insert  supports  re¬ 
duces  wear  to  a  minimum  at  the  contact 
points  of  tho  foot  stich  and  side  wedgo 
tcraws. 

Squared  and  true  Amsco  Chases  are  pat¬ 
terned  from  a  template  or  a  blue  print. 
Amsco  supplies  a  “complota  chase  lino”, 
for  newspapers,  commercial  printen,  star- 
eotypors  and  oleetrotypors.  Standards  or 
specials  are  available. 
ciruN  MAAAM  nmi  kauis  m  mn  mki 
ANERKAI  STEU  OUSE  CONPMT 


Newsprint 
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them  at  15'  intervals  along:  the 
slat  conveyor. 

(d)  Horizontal  Slat  Conveyor 
— The  main  conveyor  for  han¬ 
dling  the  newsprint  is  a  hori¬ 
zontal  slat  conveyor  set  flush 
with  the  floor  at  the  same  eleva¬ 
tion  as  the  distributing  platform 
in  the  press  reel  room.  It  travels 
approximately  280'  from  the 
40th  Street  side  of  the  garage 
building  across  the  bridge  over 
41st  Street  and  into  the  plant 
building.  It  is  divided  into  three 
independently  driven  reversible 
sections  for  convenience  and 
flexibility  of  operation.  Two  of 
the  sections  have  standard  hard¬ 
wood  slats  dished  for  40"  rolls. 
The  other  is  in  the  distributing 
platform  of  the  plant  building 
and  has  dished  steel  slats  be¬ 
cause  the  space  available  for 
recessing  was  very  shallow.  Par¬ 
allelling  the  horizontal  conveyor 
there  is  an  emergency  dolly 
track  set  in  a  trench  in  the 
floor  so  that  the  tops  of  the 
dollies  are  flush  with  the  floor. 
Normally  this  track  is  covered 
with  a  steel  floor  plate  when  not 
in  use,  A  passing  track  is  pro¬ 
vided  for  the  accumulation  of 
empty  dollies  along  the  bridge. 

(e)  Discharge  of  Rolls  from 
Conveyor  —  Provision  is  made 
for  the  discharge  of  rolls  from 
the  slat  conveyor  at  a  point 
opposite  the  vertical  tray  eleva¬ 
tor  and  at  two  points  on  the  reel 
room  distributing  platfoim.  The 
discharge  from  the  horizontal 
conveyor  is  accomplished  by 
means  of  compressed  air  oper¬ 
ated  pushers  which  provide  a 
strong  thrust  to  the  roll  and 
impell  it  oS  the  conveyor.  The 
pushers  are  triggered  by  photo¬ 
electric  cells  when  the  light  beam 
is  interrupted  by  the  moving 
roll.  The  position  at  which  the 
roll  is  pushed  off  the  conveyor 
is  set  in  advance  and  the  pusher 
acts  automatically. 

(f)  Vertical  Tray  Elevator — 
At  the  tray  elevator  the  roll  is 
received  on  a  ramp  which  is 
arranged  so  that  it  can  be 
pitched,  either  toward  the  tray 
elevator  or  later,  when  the  roll 
is  returned  from  the  fourth  floor 
storage  area,  toward  the  slat 
conveyor.  Two  escapement 
treadles  along  the  ramp  control 
the  movement  of  the  roll  and 
allow  it  to  move  forward  into 
the  shaft  at  intervals  timed  to 
meet  the  upcoming  tray  of  the 
elevator.  The  tray  elevator  is 
composed  of  a  series  of  finger 
trays  moving  continuously  up¬ 
ward  or  downward  as  select^ 
by  the  controls.  Newsprint  re¬ 
ceived  at  the  second  floor  level 
is  carried  up  28 '5"  and  dis- 
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charged  from  the  far  side  of  the 
shaft  at  the  fourth  floor  where 
the  paper  handlers  receive  it 
and  move  it  by  means  of  clamp 
stacking  trucks  into  its  position 
in  the  storage  area. 

When  it  is  desired  to  send 
newsprint  down  from  the  stor¬ 
age  area  to  the  presses  it  is  then 
loaded  manually  into  the  same 
side  of  the  tray  elevator  from 
which  it  was  previously  dis¬ 
charged  and  the  tray  elevator 
being  reversed,  discharges  the 
roll  at  the  conveyor  side  at  the 
second  floor  level.  At  this  point 
the  slope  of  the  approach  ramp 
is  reversed  in  order  to  allow 
the  rolls  to  move  automatically 
away  from  the  elevator  and  to 
the  slat  conveyor,  the  movement 
of  the  roll  onto  the  slat  con¬ 
veyor  being  by  gravity.  The 
ramp  is  built  of  structural  steel 
and  steel  floor  plate.  It  is  hinged 
at  a  point  adjacent  to  the  slat 
conveyor  and  the  opposite  end 
(at  the  tray  elevator)  is  moved 
up  or  down  as  desired  by  means 
of  compressed  air  cylinders. 

(g)  Storage  of  Newsprint — 
The  fourth  floor  storage  area  is 
a  large  open  T-shaped  room  of 
about  23,900  sq.  ft.  with  a  clear 
height  of  23'  to  the  bottom 
chord  of  the  roof  trusses.  Rolls 
are  stacked  on  end  four  tiers 
high,  by  means  of  trucks 
equipped  with  swiveling  hydrau¬ 
lic  clamp  devices.  The  load  on 
the  floor  of  this  storage  area  is 
approximately  750  lbs  per  sq. 
ft.  The  central  area  in  each 
wing  is  free  of  columns  for  dis¬ 
tances  of  50'  in  the  south  wing 
and  59'  in  the  north  wing,  to 
provide  clear  space  for  man¬ 
euvering  the  clamp  trucks. 

(i)  Special  Control  Features 
— All  conveyor  and  pusher  con¬ 
trols  are  interlocked  and  ar¬ 
ranged  in  such  a  way  that  after 
the  destination  of  the  paper  has 
been  selected,  its  flow  is  auto¬ 
matic  and  it  is  discharged  auto¬ 
matically  either  at  the  storage 
floor  or  directly  onto  the  dis¬ 
tributing  platform  in  the  reel 
room  as  the  case  may  be.  Com¬ 
plete  safety  interlocks  are  pro¬ 
vided  to  insure  against  accidents 
or  pile  ups. 

Electric  recording  counters 
actuated  by  electric  eyes  and 
micro  switches  are  remotely 
mounted.  One  counter  records 
the  number  of  rolls  sent  to  the 
storage  floor.  A  second  counter 
records  the  number  of  rolls  pass¬ 
ing  into  the  press  reel  room.  A 
third  counter,  non-recording  dial 
type,  indicates  rolls  being  sent 
do^vn  from  the  storage  area.  At 
the  present  time  the  counting 
arrangements  are  experimental 
only  as  it  is  intended  ultimately 
to  have  all  recording  counters 
relocated  into  the  Auditing  Dept, 
offices.  Electric  circuiting  has 


been  worked  out  which  will  per¬ 
mit  the  counting  of  full  rolls, 
three-quarter  rolls  or  one-half 
size  rolls  on  separate  recorders, 
but  this  feature  has  not  been 
installed  to  date. 

(h)  Distribution  of  Newsprint 
— During  the  day  newsprint 
rolls  are  carried  on  the  slat  con¬ 
veyor  across  the  new  41st  Street 
bridge  and  are  delivered  to  the 
Reel  Room  distributing  platform 
where  they  are  automatically 
pushed  off  the  conveyor  by  a 
compressed  air  pusher.  The  rolls 
are  received  by  paper  handlers 
and  turned  90°  by  hand.  They 
are  then  manually  loaded  onto 
dollies,  momentarily  stopped 
alongside  the  platform.  'The 
dollies  travel  on  a  track,  one  rail 
of  which  is  actually  a  power 
driven  chain  running  in  a  slotted 
casting.  This  chain  has  a  pair  of 
lugs  spaced  at  intervals  for  en¬ 
gaging  one  wheel  of  a  dolly  and 
propelling  it  continuously  along 
the  track.  The  operating  chain 
and  track  run  around  the  per- 
ipheiy  of  the  presses  and  is  fitted 
with  switches  and  spur  tracks 
leading  into  each  reel  pit.  It 
keeps  the  rolls  moving  continu¬ 
ously  ai’ound  the  reel  room  floor 
so  that  during  the  day  they  are 
available  at  all  times  for  un¬ 
loading  into  the  Reel  Room  stor¬ 
age  bays.  To  load  the  storage 
bays  paper  handlers  simply  push 
each  roll  off  the  dolly  as  it  comes 
opposite  the  location  where  it  is 
needed. 

The  entire  system  was  planned 
and  worked  out  in  detail  by 
Lockwood  Greene  Engineers,  Inc. 
under  the  direction  of  Donald 
G.  Radway,  Project  Engineer. 

The  architects  for  the  build¬ 
ing  were  Harrison  &  Abramovitz 
with  J,  F.  O’Brien  as  project 
manager.  The  general  contrac¬ 
tor  for  the  construction  work 
was  Turner  Construction  Com¬ 
pany. 

The  work  was  co-ordinated  by 
the  News  Traffic  Department 
and  Business  Office  personnel 
under  the  supeiwision  of  J.  J. 
Brown  and  W.  H.  James. 

The  furnishings  and  installa¬ 
tion  of  the  various  parts  of  the 
equipment  were  by  the  follow¬ 
ing  companies: 

Hoists  by  Hamischfeger  Cor¬ 
poration. 

Tray  elevator  by  Link  Belt 
Company. 

Slat  conveyors  by  the  Jampol 
Company. 

Chain  conveyors  for  dollies  by 
the  Jampol  Company  who  were 
responsible  for  the  detailed  de¬ 
sign  of  this  chain  system. 

Recording  counters  by  Stand¬ 
ard  Instrument  Corporation. 

Clamp  trucks  with  telescopic 
carrier  by  the  Elwell-Parker 
Electric  Co. 
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New  Press  Meets 
Its  First  Big  Test 

Winston-Salem,  N.C 
A  new  $600,000  Hoe  color  cm- 
vertible  press  began  printing  tie 
Winston-Salem  Journal  and 
Twin  City  Sentinel  recently. 

The  five-unit  press  passed  iti 
first  test,  printing  the  aftemoot 
Sentinel,  without  a  hitch,  C.  L 
Ray,  production  manager,  re 
ported. 

A  sixth  unit  will  be  added  to 
the  press  line  next  month  aid 
there  is  room  for  two  more  ad¬ 
ditional  units  at  a  later  date. 

An  old  five-unit  press  has  beet 
sold  to  the  Tallahassee,  (Fla.) 
Democrat. 

Getting  the  pi-ess  into  open 
tion  is  the  first  phase  of  a  Jl,- 
500,000  expansion  program  ai¬ 
der  way  at  the  Winston-Salea 
newspapers.  The  program  L< 
scheduled  for  completion  in  Jan¬ 
uary. 

• 

Charleston  Plant 
Addition  Started 

Charleston,  W.  Vi 
A  $350,000  building  pei-mitfor 
construction  of  a  three-floor  ad¬ 
dition  to  the  Charleston  Doily 
Mail  building  has  been  issued  to 
H.  B.  Agsten  &  Sons,  Inc.,  thu 
city.  The  addition  is  scheduled 
for  completion  next  year. 

Mechanical  and  business  op¬ 
erations  of  the  afternoon  Daily 
Mail  and  the  morning  Charleston 
Gazette  were  combined  in  March 
1958.  The  addition  to  the  Mai. 
building  will  bring  more  of  the 
operation  into  the  same  quarter- 
The  first  level  will  house  cir¬ 
culation  department  loadin? 
facilities.  Gazette  editorial  office; 
will  move  to  the  second  floc’ 
Enlarged  composing  and  stereo 
typing  depaidments  will  be  ot 
the  third. 

Color  Deck  Added 
For  Everyday  Use 

Malden.  Ma;; 
Expanded  press  capacity  hi-- 
been  installed  for  the  Malder. 
Evening  News  and  Medfvi^ 
Daily  Merctiry,  5-day  dailies 
published  at  the  plant  of  Malder 
Publications,  Inc. 

Press  capacity  is  now  20  pa?f^ 
on  the  Goss  press,  and  make; 
possible  printing  of  black  an- 
one  extra  color  every  day  of 
publication,  instead  of  just  o’ 
Monday  and  Tuesday,  as  foru 
erly.  , 

■rhe  new  deck  was  purchas^ 
publisher  David  Brickman  saioP 
to  prepare  for  increased  produt  l 
tion  for  the  Malden-Medforc) 
Everett  market  in  the  Greatfii 
Boston  area  which  both  daib^B 
sei-ve.  I 
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Now...  Anaconda  Aluminum  Foil  brings 
tempting  dishes  from  the  world’s  finest  chefs 
right  into  your  home 


The  rigid  foil  containers  above  have  two 
things  in  common:  All  were  made  to  hold 
baked  or  frozen  food.  All  were  made  of 
Anaconda  Aluminum  Foil.  In  1958  alone. 
Anaconda  produced  hundreds  of  millions 
of  aluminum  foil  containers  of  all  shapes 
and  sizes. 

Versatile  aluminum  foil  brings  so  many 
advantages  to  the  food  field.  It  makes 
packaging  far  more  convenient  and  attrac* 
tive,  besides  being  moisture-proof,  taste- 
proof,  odorproof  and  lightweight.  The  list 
of  products  packaged  better  with  alumi¬ 
num  grows  steadily  longer.  Take  frozen 


foods,  a  prime  user  of  foil:  last  year, 
frozen  foods  alone  rang  up  total  sales  of 
close  to  four  billion  dollars.  By  1965,  econ¬ 
omists  tell  us,  Americans  will  be  buying 
five  to  six  times  more!  Truly,  this  foil- 
inspired  packaging  revolution  is  just 
getting  started. 

Joining  vigorously  in  the  development 
of  America’s  aluminum  future.  Anaconda 
has  blended  all  its  aluminum  facilities 
into  one  new  subsidiary.  Anaconda  Alu¬ 
minum  Company.  The  result  is  an  inte¬ 
grated  organization  embracing  almost 
every  phase  of  aluminum  production — 


from  alumina  to  pig  and  ingot  through  to 
the  fabrication  of  commercial  products 
such  as  foil,  coiled  and  flat  sheet,  rod,  bar, 
structurals,  tube  and  extruded  shapes. 

In  addition,  substantial  quantities  of 
wire  ingot  are  supplied  to  another  Ana¬ 
conda  subsidiary.  Anaconda  Wire  and 
Cable  Company,  for  the  production  of  a 
wide  range  of  aluminum  wire  and  cable 
electrical  conductors. 

Anaconda’s  growth  in  aluminum  is  a 
typical  example  of  a  development  program 
that  seeks  to  offer  better  products  and 
services  to  both  industry  and  consumer. 

S9mA 


®  Offictt:  L*yi«vill«1*  K«ntuchy 

R*ductien  Plant:  Columbia  Pallt,  Montana 
fabricating  Plants:  Torra  Hauto,  Intf.  «  louitvillo,  Ky.  •  Fair  Lawn,  N.  4. 


San  Gabrlal.  Calif. 


editor  Qc  publisher  for  September  12,  1959 


SYNDICATES 


use  "TAPCCO 


TAPE  PRODUCTION 
»  CORPORATION 

-  St.  Petersburg, 
Florida 
Phone  7-4783 


The  fellows,  both  si,  ww 
Evan  J.  Kemp  Jr.,  nephew  if 
Drew  Pearson,  and  W.  Darii 
Robinson.  Evan’s  fresh  out  of 
Washington  and  Lee  Unive- 
sity.  Dave  graduated  last  Jme 
from  Dartmouth. 

They  are  well-fed,  culturej, 
green  and  eager.  Eager  to  doj 
poll  in  Europe  for  the  next  year. 

“They  could  be  the  Gallupi 
of  tomorrow,”  Big  John  sail 

This  is  the  story :  They  have 
saved  up  enough  money  to  snf. 
port  themselves  comfortably  for 
a  year  while  abroad.  But  they 
want  to  make  it  pay,  this  trif, 
and  they  figure  they  can  doit 
by  going  around  in  about  10 
countries  asking  questions,  such 
as: 

“Do  you  feel  that  your  natka 


By  James  L.  Collings 


A.  Create  situations  which 
will  make  the  dog  bark.  Then 
throw  cans  at  him. 

Q.  If  I  tied  an  asafetida  bag 
around  my  bitch’s  neck,  would 
it  keep  male  dogs  away?  N 

,  j  ,  centennial  _ _  - 

And  once  when  asked  how  to  original  monograph  on  Harpers  and  your  own  personal  security 
cure  a  dog  of  chewing  on  a  baby.  Ferry.  The  author  is  Dr.  Philip  are  immediately  threatened  ^ 
he  said:  “with  a  .45  pistol.”  Doren  Stern.  current  woi'ld  situation?” 

Son  of  a  hearse  manufacturer,  'pjjg  presentation  comes  in  five  “Do  you  think  the  U.SJL 
Max  Riddle  has  loved  dogs  ever  chapters  with  illustrations  by  treats  its  minorities  worse  than 
since  boyhood.  He  owns  a  Bel-  artists  of  the  time,  and  the  series  the  U.S.S.R.?” 

Oct.  12  to  tie  in  «Do  you  admire  Bridgit  Bar- 
spaniel.  His  father  bied  blood-  with  the  100-year  anniversary  jot?” 

hounds.  gf  John  Browm’s  raid  on  Oct.  m.  •  .l. 

TT„  i  -iv,  o  this  w’lll  be  a  man-on-iM- 

He  started  out  with  Scripps-  16,  18o9.  .  .  ,,  p  . ,  ,  .  . 

Howard  as  a  turf  writer.  But  Dr.  Stern  has  been  retained  t>„ii  -favtinw  Ctnt  iQ 

he  didn’t  particularly  care  to  by  the  service  as  consultant  edi-  ‘  ^  ' 

concentrate  on  horses,  so  in  1939  tor  and  writer  on  Civil  War  fea-  ^  ^  promise  you  anything 

he  took  on  his  first  love,  dogs,  tures  throughout  the  centennial  ^ys»”  John-0  said,  after  givi^ 
by  invitation  of  S-H.  Today  he  years.  Recently,  NEA  says,  he  them  tips  on  how  to  conduct  uk 


Walk-up.«  him  dowil! 


The  new  elevator  boy  is  a  jerk-jockey,  who  won’t  let 
Sr^  Sniitty  ride  in  his  car.  Climbing  hundreds  of 
steps  to  the  upper  floor  gets  Smitty’s  ego 
down— but  his  wisecracks  are  sure  tt>  i;aise 
laughs  for  his  millions  of  fans... 


Globe  &  Mail  Ad  Staffs 
Form  New  Guild  Unit 

TOROST’ 

The  Toronto  New’spaper  GuiM 
has  been  certified  as  baigaining 
agent  for  about  125  advertising 
employees  at  the  Globe  & 

The  Ontario  Labor  Relation; 
Board  issued  the  certificate  « 
the  basis  of  a  showing  of  sigw^ 
and  paid-up  applications  fc' 
Guild  membership  by  more  this 
55  percent  of  the  group.  In  sod 
cases,  ceidification  custoniarfl 
is  automatic. 

The  editorial  defiartment  hi-‘ 
been  covered  by  Guild  contrad 
since  1955  and  the  driven- 
garage  and  maivitenance  em¬ 
ployes  since  1958. 
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John  Osenenko,  executive  vice- 


Smitty 


Corrected  Typesetter  Tape 
For  All  Leadinff 
Text  Features  &  Fillers 
Special  Features 
Serializations 
Available  in 


by  Walter  Berndt  is  the  most  popular  oflice  boy  in  the  U.S.... 
the  pride  of  the  boss,  Ginny,  and  the  public  from  the  Atlantic  to 
the  Pacific!  Always  a  rib-tickler,  the  strip’s  good-natured  humor 
attracts  and  holds  the  young,  old,  and  medium  of  both  genders, 
in  all  income  and  social  groups!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager... 

Chicaffn  YariiJVetvs 

€i t CM f rnnCm  rnbunv  To»r»»r,  1  hleaao 
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Write  tor  Production  Schedule 
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For  the  upcoming  Civil  War  Centennial, 
an  outstanding  newspaper  feature 


TAis  Hallowed  Ground 


by  Bruce  Catton 


if  20  installments  if  Approximately  4,000  words  each 
if  Prepared  for  newspapers  by  Lewis  Gannett,  distinguished  editor  and  book  critic 


This  Hallowed  Ground  is  the  finest  historical  feature 
American  newspapers  can  use  in  connection  with  the 
l()Oth  anniversary  of  the  Civil  War.  Emphasis  on  the 
Civil  War  is  anticipated  to  be  at  an  all-time  high 
during  1960  and  1961  and  through  1965.  Conse¬ 
quently  we  suggest  that  you  plan  now  to  include  this 
full-scale,  dramatic,  inspiring  feature  at  the  most 
appropriate  time  in  your  community. 

This  Hallowed  Ground  gives  your  readers  the  full 
sweep  of  the  Civil  War  —  the  glory  and  the  tragedy 
of  a  nation  divided  against  itself.  Pulitzer  Prize¬ 
winner  and  dean  of  Civil  War  historians,  a  superb 
scholar  and  incisive  analyst,  author  Bruce  Catton  is 
above  all  a  great  story  teller.  His  colorful  style  bril¬ 
liantly  captures  the  sights  and  sounds  of  events,  the 
emotions  and  personalities  of  the  men  who  for  better 
or  worse  changed  the  course  of  history. 

How  You  Can  Use  Thb  Feature:  1  —  as  a  continuing 
feature  at  the  beginning  of  the  Centennial,  with  in¬ 
stallments  running  on  consecutive  Sundays;  2  — 
throughout  the  entire  four-year  Centennial  period, 
with  each  article  appearing  at  or  near  the  anniversary 
of  the  events  described. 


This  Hallowed  Ground  is  part  of  the  distinguished  MAIN¬ 
STREAM  OF  AMERICA,  a  series  of  non-fiction  books  that 
present  American  history  in  its  most  fascinating  form  —  in 
terms  of  the  people  who  made  the  events.  For  information 
on  any  additional  newspaper  features  in  The  Mainstream  of 
America,  please  write,  wire  collect,  or  phone  today. 

DOUBLEDAV  SYNDICATE 

Bill  Berger,  Manager 
575  Madison  Avenue,  New  York  22,  N.  Y. 

MU  8-5300 
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Professor  Runs 
Project  Paper 

Ann  Arbor,  Mich. 

In  a  move  to  supplement  a 
journalism  fellowship  program 
at  the  University  of  Michigan, 
Wesley  H.  Maurer,  chairman  of 
the  Department  of  Journalism, 
has  purchased  the  Mackinac  Is¬ 
land  Town  Crier. 

The  eight-page  tabloid  weekly 
newspaper  prints  10  issues  dur¬ 
ing  the  summer  for  the  resort 
community.  Professor  Maurer 
bought  the  paper  from  three  stu¬ 
dents:  Robert  Weinbaum,  Gerald 
J.  Prescott,  and  James  G.  Wills. 
The  three  young  men  started  the 
paper  fiv’e  years  ago. 

The  paper  is  being  operated 
by  two  U-M  journalism  students, 
under  Professor  Maurer’s  direc¬ 
tion  as  publisher.  The  students 
are:  William  E.  Bradford  and 
Earl  C.  Gottschalk. 

The  Town  Crier,  which  has  a 
circulation  of  2,000  is  printed  by 
the  Cheboygan  Daily  Tribune. 

The  students  sell  season  con¬ 
tracts  for  advertising,  write  ad¬ 
vertising  copy,  gather  the  news, 
edit  the  paper,  distribute  it  to 
subscribers,  arrange  for  street 
sales,  and  direct  all  business 


operations.  Mr.  Maurer  receives 
reports,  establishes  policy  and 
provides  counsel  through  visits, 
letters  and  telephone  communi¬ 
cation. 

Mr.  Maurer  said  he  plans  to 
operate  the  newspaper  each  sum¬ 
mer  with  training  fellows  in  the 
community  newspaper  curricu¬ 
lum  foi-ming  the  staff. 

Top  Brass  Ads 

Fall  newspaper  push  on  Rev¬ 
lon’s  Top  Brass  Hair  Dressing 
for  Men  will  be  launched  this 
week  with  full-page  ROP  and 
supplement  color  ads  in  leading 
cities.  The  ads  (via  Mogul  Lewin 
Williams  &  Saylor,  Inc.)  feature 
the  copy  story  dramatized  on 
national  TV. 

• 

Selling  Stations 

El  Paso,  Tex. 

El  Paso  Times,  Inc.,  has  sold 
KROD  radio  and  KROD-TV  sta¬ 
tions,  subject  to  FCC  approval, 
to  Jack  C.  Vaughn  of  Dallas, 
Cecil  L.  Trigg  of  Odessa,  and 
associates,  according  to  Dorrance 
D.  Roderick,  president. 


EVERY 
WOMAN 
IS  SURE 
OF  ONE 
THING . . . 

SHE  IS  DIFFERENT 

and  not  a  '^standard  size* 

This  is  why  NONE  of  Spadea’s  American  or  International 
designers  use  so-called  “government  standard  sizing”.  They 
have  always  used  “ready-to-wear”  sizes. 

1  he  government  “standard  sizes”  were  changed  to  approxi¬ 
mate  Spadea’s  sizes  in  1956.  This  action  reduced  the  differential 
betw’een  the  industry  and  Spadea. 


Size 

1? 

U.S.  Government 
Standard  Sizes 

SPADEA 

Designer  Sizes 

Bust 

Waist 

Hips 

1956  1959 

32  34 

25  25'/2 

34  36 

1951-1959 

35 

25 

36 

The  expert  dressmakers  of  the  nation  were  the  first  to  recog¬ 
nize  the  superiority  of  Spadea  Patterns  for  fit  and  style.  Con¬ 
sumers  have  followed  the  lead  of  the  experts,  making  Spadea 
Patterns  the  fastest  growing  company  in  the  industry. 

The  NEW  “standard”  in  the  pattern  business  is  the 
SPADEA  PATTERN,  featured  in  485  newspapers. 

SPADEA  SYNDICATE,  Inc.  120  W.  31st  St.,  N.  Y.  1 
Stirling  Spadea,  Sales  Manager  LOngacre  5-0478 


Merge<l  Operation 
Begins  in  Vermont 

Barre,  Vt. 

The  first  edition  of  the  newly- 
merged  Montpelier  Evening  Ar¬ 
gus  and  Barre  Daily  Times  was 
published  here  Aug.  31. 

Purchase  of  the  Argus  by  the 
Barre  Daily  Times  Investment 
Co.  was  announced  by  Alexander 
C.  Walker,  company  president 
and  Times  publisher.  Miss  Elaine 
B.  Atkins,  publisher  of  the 
Argus,  is  staying  on  as  a  Times- 
Argus  contributing  editor. 

The  consolidated  newspaper  is 
being  published  in  Barre,  but  a 
Times-Argus  office  is  being 
maintained  in  the  former  build¬ 
ing  at  Montpelier. 

The  Argus  was  founded  as  a 
weekly  in  1863  by  Hiram  Atkins 
and  has  been  a  family  property 
since.  It  became  a  daily  in  1897. 
The  Times  was  founded  in  1897, 
seven  months  before  the  Argus 
became  a  daily  newspaper. 

According  to  Mr.  Walker,  the 
new  Times-Argus  will  have  a 
circulation  in  excess  of  10,000 
and  will  employ  most  of  the 
Argus  personnel.  The  transac¬ 
tion  made  Montpelier  the  na¬ 
tion’s  only  state  capital  without 
a  daily  newspaper  published 
within  its  corporate  limits. 

• 

Police  Reporter 
Goes  to  City  Desk 

Ogden,  Utah 

Robert  Crompton,  33,  police 
reporter  and  feature  writer,  has 
been  named  city  editor  of  the 
Ogden  Standard-Examiner.  He 
replaces  W.  Ray  Wright,  news¬ 
man  and  educator  who  resigned 
to  accept  a  student  counselor 
position  with  Weber  High 
School. 

Mr.  Crompton  has  worked  for 
the  Standard-Examiner  since 
May,  1955,  covering  local  gov¬ 
ernment,  police,  and  politics.  Be¬ 
fore  joining  the  Ogden  paper  he 
was  on  the  editorial  staff  of  the 
Box  Elder  News  and  Journal  in 
Brigham  City,  Utah;  the  Orange 
Daily  News  at  Orange,  Calif., 
and  Desert  Magazine,  Palm 
Desert,  Calif. 

He  is  a  native  of  Tremonton, 
Utah. 

• 

Joins  Official’s  Staff 


Robert  Lee  Maisel 


Sports  Editor 
Is  Appointed 
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Baltimob 

Robert  Lee  (Bob)  Maisel  las 
been  taken  off  the  Baltimon 
Orioles  beat  and  named  sports 
editor  of  the  Sun. 

His  appointment  by  Manag¬ 
ing  Editor  Charles  H.  Dorsey. 
Jr.  followed  the  resignation  of 
Carl  A.  Buchele  for  personal 
reasons.  Mr.  Buchele  had  suc¬ 
ceeded  Jesse  A.  Linthicum, 
died  May  12. 

The  39-year-old  Maisel  has 
been  on  the  Sun’s  sports  staf 
nine  years.  He  was  graduated 
from  the  University  of  Mary¬ 
land  in  1943  with  a  major  it 
physical  education  and  a  minor 
in  science.  He  spent  four  years 
in  military  service. 

Mr.  Maisel  has  started  a 
“Morning  After”  column,  suc¬ 
ceeding  the  “Sunlight  oi 
Sports”  written  for  years  by  Mr 
Linthicum. 

On  the  Evening  Sun,  the 
sports  department  has  added  a 
cartoon  panel  by  John  Stees. 
who  for  several  years  has  hat 
a  Sunday  Sun  feature  section 
cartoon. 

Charles  J.  Rayman  and  Merle 
K.  Richman,  University  ® 
Maryland  graduates,  have 
joined  the  Evening  Sun’s  sports 
reporting  staff. 

• 

Kate  Rabb  Hall 
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Albany,  N.  Y. 

Charles  W.  Dumas,  chief  of 
the  Associated  Press  bureau  at 
the  Capitol,  has  been  appointed 
executive  assistant  to  Lt.  Gov. 
Malcolm  Wilson  at  $15,000  a 
year.  Mr.  Dumas  will  start  his 
new  job  Sept.  14,  in  charge  of 
public  relations  and  other  ad¬ 
ministrative  matters.  He  re¬ 
ceived  an  award  last  spring  for 
excellence  in  reporting. 


Bloomington,  hd- 
The  eight-story  central  build¬ 
ing  of  the  new  Tower  Stud®- 
Residence  Center  at  Indians 
University  has  been  named  m 
memory  of  the  late  Mrs. 
Milner  Rabb,  Hoosier  historiit 
columnist  for  the  Indianap<»^ 
Star  and  1.  U.  graduate.  Tru^ 
ees  of  I.  U.  voted  to  name  tWf 
structure,  a  women’s  dormitorf-f 
Kate  Milner  Rabb  Hall.  I 


Id 
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(advertuement) 


f  Welcoming  a  New  Member 


Into  the  Gannett  Group 

From  a  Signed  Editorial  by  Paul  Miller,  President  of  the  Gannett 
Newspapers,  in  the  Rochester  Times-lJnion,  September  5,  1959 
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The  Camden  Courier-Post,  a  newspaper  with  a  record  of 
idepend'-nl  public  service,  was  acquired  by  Gannett  Co.  Inc., 
on  ^pt.  1,  1959,  and  became  a  member  of  the  Gannett  Group. 
What  now?  Is  there  danger  that  it  may  be  somehow  swal- 
iwed  up  in  a  larger  organization  closely  dictating  its  every 
inove? 

Time  was  when  such  apprehension  might  have  been  well 
grounded  in  the  sale  of  a  newspaper  to  a  multiple  ownership. 

Not  so  today.  More  and  more,  companies  operating  a  num¬ 
ber  of  newspapers  are  adhering  to  the  principle  of  local 
autonomy  long  basic  in  the  Gannett  Group. 

The  principle  not  only  is  good  journalism.  It  also  is  good 
business.  A  competent  local  management  is  more  likely  to 
operate  profitably  and  successfully  under  a  minimum  of  out- 
dde  control  or  interference. 

So,  whether  for  reasons  of  idealism  or  good  business  sense, 
the  concern,  honestly  voiced  by  many,  of  dictatorial  outside 
control  putting  a  damper  on  initiative,  stunting  local  com¬ 
munity  senice  and  growth,  enforcing  a  kind  of  journalistic 
thought  control  over  a  widening  area — such  concern  is  seldom 
justified  today.  And  definitely  not  at  Camden. 
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•  •  • 

The  directors,  officers  and  staff  of  Gannett  Co.  Inc.  will  be 
in  close  touch,  available  for  counsel  in  specific  fields  of  ad¬ 
vertising,  circulation,  personnel,  news  and  general  policy. 

But  the  direct  responsibility  will  rest,  as  now,  in  the  hands 
of  the  management  at  Camden. 

•  •  • 

Inquiries  indicate  that  outsiders  wonder  most  as  to  editorial 
and  news  policy  in  our  group  operation. 

There  is  no  central  editorial  policy  direction  from  the 
Gannett  Central  Office.  Gannett  news  bureaus  are  maintained 
at  Washington,  Albany,  New  York  and  elsewhere.  They  will 
he  available  to  the  Camden  Courier-Post  for  queries,  special 
stories  and  so  on.  But  it  will  be  up  to  the  ^itors  of  The 
Courier-Post  to  print  or  not  to  print  material  received  on 
the  special  group  news  wire. 
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The  Hartford,  Conn.,  Times  •  Danville,  111.,  Comiftercial  News 
In  New  York  State: 

Elmira  Star-Gazette  The  Albany  Knickerboker  News 

Elmira  Advertiser  The  Newburgh-Beacon  News 

Elmira  Sunday  Telegram  Niagara  Falls  Gazette 
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The  Central  Office  will  expect  to  be  advised  or  even  con¬ 
sulted  in  case  of  a  sharply  controversial  issue  in  which  The 
Courier-Post  becomes  involved.  But  the  final  decision  will 
rest  at  Camden  as  The  Courier-Post  works  toward  a  continual¬ 
ly  improving  product; 

Improving  in  news  coverage  and  value  to  advertisers.  Im¬ 
proving  in  the  circulation  area  it  serves.  Improving  in  the 
“general  journalistic  excellence”  which  has  won  it  state, 
regional  and  even  national  note.  ,  .  . 

•  •  • 

A  reader  may  ask:  Well  then,  what  responsibility  does  the 
Gannett  Company  itself  assume  foi  the  public-interest  opera¬ 
tion  of  its  newspaper  properties? 

Briefly,  we  believe  each  individual  newspaper  should  “stand 
for  something.”  A  newspaper  should  stand  for  everything 
that  is  best  for  its  community,  as  the  management  sees  it.  It 
should  not  duck  local  or  other  issues.  It  should  exert  its  best 
influence  in  governmental  affairs  and  not  mince  words  or 
withhold  facts.  It  should  contend  for  whatever  it  favors  in 
the  public  interest. 

In  all  its  activities,  however,  a  newspaper  should  be  fair 
and  unbiased  in  its  news  columns,  no  matter  how  strong  the 
opinions  expressed  on  its  editorial  page. 

And,  even  on  the  editorial  page,  a  newspaper  should  bend 
over  backward  to  see  that  a  hearing  is  given  those  with  con¬ 
trary  views.  In  many  cases,  I  believe,  contrary  views  should 
be  solicited;  especially  in  a  single  ownership  or  one-newspaper 
city. 

But,  and  again,  the  application  of  these  principles  of  fair¬ 
ness  in  the  news  columns  and  bold  opinion  on  the  editorial 
page  is  up  to  local  management. 

What  happens  if  the  local  management  badly  slips  or  errs? 
Or  if  a  local  management  over  a  period  of  time  proves  in¬ 
capable  of  discharging  the  responsibility  and  authority  handed 
it?  It  is  up  to  the  Central  Office  to  see  that  each  property 
is  competently  staffed.  Without  competent  local  leadership, 
nothing  would  work  for  long.  With  it,  “all  things  are  possible.” 

Newspapers 

•  Camden,  N.  J.  Courier-Post  •  Plainfield,  N.  J.,  Courier-News 


The  Ithaca  Journal 
Binghamton  Press 
Malone  Telegram 


Rochester  Democrat  and  Chronicle 
Rochester  Times-Union 

Utica  Observer-Dispatch  •  Utica  Daily  Press 
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Can  ‘Typos’  Be  Used 
To  Build  Good  Will? 


By  Daniel  L.  Lionel 
CAM.  New  York  Herald  Tribune 


“I  didn't  get  a  single  call  from 
that  ad  all  week,”  said  the  irate 
Mrs.  Smith.  “Y'esterday,  I  looked 
at  the  paper  and  found  out  the 
reason.  The  phone  number  was 
wrong.  Instead  of  Walnut  1- 
20.59  it  read  Walnut  1-2055.” 

“I’m  terribly  sorry,”  replied 
the  ad  taker,  “those  mistakes 
will  occasionally  happen.  That 
is  why  we  have  a  notice  in  our 
paper,  right  on  the  classified 
page,  advising  readers  that  the 
newspaper  can  be  responsible 
only  for  errors  that  occur  on 
the  first  day  an  ad  runs.  After 
that  it  is  the  advertiser’s  re¬ 
sponsibility.” 

The  above  typical  conversa¬ 
tion  is  unfortunately  a  common¬ 
place  dialogue  between  the  ag¬ 
grieved  advertiser  and  the  self- 
righteous  newspaper  representa¬ 
tive.  One  can  imagine  how  en¬ 
thusiastic  such  an  advertiser  is 
about  using  want  ads  when  she 
is  billed  for  6  days  of  advertis¬ 
ing  from  which  she  could  derive 
nothing.  Expecting  a  busy 
housewife  to  read  all  the  “rules” 
about  placing  a  want  ad  is  far 
more  than  other  firms  with 
whom  she  does  business  expect 
of  her. 

Adjustment  Policies 

Adjustment  policies  vary  from 
paper  to  paper,  although  the 
above  procedure  is  fairly  gen¬ 
eral.  In  answer  to  our  query,  a 
number  of  CAMs  have  sent 
along  some  comments  concern¬ 
ing  their  adjusiynent  procedures 
by  which  readers  may  gauge 
their  own.  We  are  pleased  to 
note  a  growing  trend  toward 
satisfying  the  advertiser. 

Says  Jack  Salm,  Los  Angeles 
(Cal.)  Examiner:  “All  claims 
from  advertisers  are  processed 
originally  by  one  person  in  our 
accounting  department.  This 
person  records  the  claim  and 
sends  it  to  our  copy  desk.  The 
copy  desk  records  it  and  sends 
it  to  a  sales  person  handling 
the  account.  If  an  excessive 
amount,  it  is  directed  to  the 
Division  Manager. 

“The  sales  person  is  allowed 
three  days  to  make  settlement 
and  if  the  claim  is  not  retui’ned 
in  that  period,  a  tracer  is  sent 
from  copy  desk,  asking  for  its 
return.  Claims  in  excess  of  $10 
are  investigated  hy  a  Division 
Manager  and  settlements  are 


made  subject  to  the  Classified 
Manager’s  approval  and  all  ad¬ 
justments  in  excess  of  $10  must 
be  approved  by  the  Classified 
Manager. 

“In  settlement  of  claims  we 
make  every  effort  to  be  fair  to 
the  advertiser  and  I  am  con¬ 
fident  our  policy  breeds  good¬ 
will.” 

Kenny  Boughton,  P  omoyi  a 
(Calif.)  Progress  Bulletin, 
notes:  “If  at  all  possible  the 
adjustment  is  made  to  satisfy 
the  advertiser,  for  his  or  her 
good  will  is  far  more  valuable 
than  a  payment  ‘made  under 
protest.’ 

“Most  adjustments  are  OK’d 
hy  the  Classified  Advertising 
Manager  or  the  supervisor.  In 
many  cases  the  standard  prac¬ 
tice  for  adjustments  are  made 
by  the  gild  who  took  the  ad 
originally. 

“Chronic  fault  finders  are 
turned  over  to  the  Classified  Ad¬ 
vertising  Manager  or  supervisor 
for  reasoning  and  better  under¬ 
standing.  Every  effort  is  made 
to  keep  the  good  will  of  the  ad¬ 
vertiser.” 

Ray  E.  Faherty,  Birmingham 


(Ala.)  Post  Herald,  permits  in¬ 
dividual  ad  takers  and  outside 
salesmen  to  make  adjustments, 
subject  to  supervisor’s  approval. 
He  says,  “Our  guiding  principle 
is  to  do  the  right  thing  by  the 
advei'tiser  who  seeks  adjust¬ 
ment.  In  many  cases  we  must 
make  policy  adjustments  to  take 
care  of  the  human  element.  We 
find  that  letting  the  individual 
solicitor  handle  the  adjustment 
in  most  cases  is  the  most  pain¬ 
less  way.  The  solicitor  knows 
the  account  from  all  sides  and 
he  can  best  arrive  at  a  fair  set¬ 
tlement.  Our  aim  is  to  satisfy 
the  account  on  a  rea.sonable 
basis.” 

This  writer,  in  an  attempt  to 
arrive  at  a  satisfactory  adjust¬ 
ment  policy  went  to  the  adjust¬ 
ment  manager  of  a  leading  New 
York  department  store,  since 
such  organizations  are  noted  for 
their  policy  of  fair  dealing.  In 
answer  to  our  query,  the  man¬ 
ager  said  he  applies  as  a  yard¬ 
stick  the  simple  question,  “Has 
the  customer  a  leg  to  stand  on? 
If  there  is  any  merit  to  the 
complaint  we  grant  the  allow¬ 
ance.” 

♦  *  * 

Too  late  to  classify  —  Arthur 
Cobb,  managing  editor  of  the 
Pensacola  (Fla.)  News  Journal, 
sends  along  this  ad  plucked  from 
his  newspaper’s  want  ad  col¬ 
umns  : 

WANTED :  .“J  cocktail  waitresses, 
over  21,  under  25.  Salary  $100  to 
$150  per  week  Apply  in  jterson  in 
titrht  shirt  and  short  shorts.  In¬ 
ferno  Cocktail  Lounfte.  Hwy.  85, 
Ocean  City,  Fort  Welton  Bench, 
Fla. 


Ethridge  Appoints 
Editors  for  Weeklies 

Ravenswood,  W.Va. 

Mark  Ethridge  Jr.,  president 
and  publisher  of  the  Bavenswood 
News,  has  announced  appoint¬ 
ment  of  Phil  Fourney  as  ^iter, 

Mr.  Ethridge  has  resigned  as 
editor,  he  said,  to  give  more  time 
to  his  publishing  duties.  In  addi¬ 
tion  to  the  Ravenswood  News  he 
is  publisher  of  the  Mm 
County  News  and  president  of  a 
company  which  publishes  three 
other  weeklies  in  the  Ohio  Valley 
of  West  Virginia. 

Mr.  Fourney  served  as  editor 
manager  from  July  1955  to 
August  1957.  He  will  continue  as 
business  manager  along  with  hi' 
editorial  duties. 

Ethridge  Enterprises,  Inc. 
has  announced  appointment  of 
William  Richard  Wells  as  editor 
of  the  Tyler  County  Joumdl.li.t 
new  editor,  who  is  a  native  of 
Middleboume,  has  been  with  the 
Journal  for  the  past  two  yearn, 
following  seiwice  in  the  Amy. 


Anchorage  News 
CE  Is  Promotetl 

Anchorage,  Alaska 

Clinton  Andrews,  26,  has  been 
named  managing  editor  of  the 
Anchorage  Daily  News.  He  had 
been  city  editor  since  last  Sep¬ 
tember. 

He  succeeds  Lynn  C.  Thomas, 
who  has  opened  a  public  rela¬ 
tions  firm  in  Anchorage. 

Mr.  Andrews  came  here  from 
North  Carolina. 


Test  Shows  Classified  Oulpulls  TV 


Salt  Lake  City,  Utah 
You,  too,  can  prove  that  the  top 
used  car  dealers  in  your  terri¬ 
tory  will  almost  always  be  top 
classified  users. 

Also,  that  television  may  cost 
as  much  as  six  times  more  to 
sell  used  cars  than  classified, 
declares  L.  H.  Egbert,  classified 
manager.  Newspaper  Agency 
Corporation. 

In  his  own  county,  the  execu¬ 
tive  for  the  company  serving  the 
Salt  Lake  Trilmne  and  the 
Desert  News-Telegram  has 
shown  that  an  advertiser  reliant 
solely  on  TV  paid  out  $53.80  per 
sale  in  contrast  to  $9  averaged 
by  dealers  using  classified  only. 

Position  in  the  Salt  Lake  City 
market  also  was  lost  in  this  and 
other  instances  established  in  a 
simple  test  procedure  here,  Mr. 
Egbert  reports. 

S3000  for  93  Sales 

Opportunities  for  these  spe¬ 
cific  tests  have  arisen  when 


dealers  have  decided  to  drop  out 
of  the  want  ad  sections.  In  a 
recent  case,  a  firm  w'hich  shifted 
over  to  TV  exclusively  spent 
$5,000  on  advertising,  triple 
checks  showed.  It  sold  93  cars. 

The  agency  totalled  the  expen¬ 
ditures  of  six  competing  dealers 
who  used  classified  advertising 
and  no  other  medium.  The  total 
advertising  costs  of  the  six  were 
$4,999  and  539  used  cars  were 
sold. 


Here’s 
dealers : 

the 

breakdown  by 

Used  Cars 

Dealer 

Li  nes 

Cost 

Sold 

A 

7,381 

$1,476.20 

139 

B 

4,539 

906.80 

108 

C 

4,868 

973.66 

98 

D 

3,590 

718.00 

76 

E 

2,710 

543.60 

61 

F 

1,634 

326.80 

57 

The  figures  and  charts  show¬ 
ing  monthly  standings  of  Salt 
Lake  County  dealers  were  sup¬ 
plied  to  Editor  &  Publisher  by 
Mr.  Egbert  in  amplification  of  a 
report  he  made  before  the  West- 
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ern  Classified  Advertising  As¬ 
sociation. 

Position  I.os.«ies  Told 

These  figures  show  a  dip  » 
sales  by  those  relying  exclusively 
on  TV,  he  reported.  Many  times 
these  dealers  have  dropped  fro® 
the  county’s  top  10  listing. 

“By  using  our  findings,  irf 
have  restored  dealer  after  dealer 
to  classified.  Few  in  our  area 
now  try  reliance  on  TV,  even 
for  short  periods.” 

The  monthly  reports  on  used 
car  sales  are  obtained  direct 
from  state  sources.  Salt  Lake  i> 
the  capital,  and  these  are  readily 
obtainable,  but  are  a  matter  of 
record  in  most  states. 

Monthly  reports  on  used  car 
sales  are  issued  to  dealers  and 
manufacturers.  Wired  request- 
for  copies  and  reports  by 
and  mail  or  in  person  show  thn 
Agency  service  is  closely  watch¬ 
ed  and  well  read,  Mr.  Egbert 
said. 
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Automation  cut  its  teeth  on  the  telephone 

...how  ITT's  early  work  in  telephony  aided  the  advancement  of  automation 


The  dial  telephone  exchange  was  one  of 
the  first  examples!  Today,  automatic 
switching  and  new  electronic  techniques 
for  automation  are  altering  the  opera¬ 
tions  of  virtually  every  business  and 
industry. 

It  was  natural  that  ITT  System  com¬ 
panies,  pioneers  in  the  first,  should  be 
leaders  in  the  second. 

Customers  have  ranged  from  mail¬ 
order  houses,  railroads,  libraries  and  oil 
companies  to  the  air  forces  of  several 
NATO  governments. 

There  have  been  dramatic  results. 

One  example  is  the  automatic  check¬ 
processing  system  developed  by  ITT 
System  companies  for  one  of  the  na¬ 
tion’s  largest  banks.  It  codes,  sorts  and 
verifies  checks.  It  performs  all  normal 
bookkeeping  and  accounting  operations 
for  demand  deposits. 

Another  is  the  automation  system  for 


a  large  steel  mill  which  records  the  pro¬ 
gram  of  requirements  for  every  job,  then 
feeds  back  information  to  production 
control  centers  as  each  phase  is  com¬ 
pleted. 

Still  another:  the  first  automatic  U.S. 
post  office,  now  under  construction  in 
Providence,  Rhode  Island. 

Hundreds  of  others  could  be  cited. 
Each  required  a  complete  understand¬ 
ing  of  automation  from  the  design  of  a 
simple  switch  to  the  functioning  of  a 
fully-integrated  electronic  complex. 

The  ITT  System  has  many  specialists 
in  this  field.  Among  them:  Intelex  Sys¬ 
tems  Incorporated  in  retained-document 
automation;  Kellogg  Switchboard  and 
Supply  Company  in  automatic  switch¬ 
ing:  Airmatic  Systems  Corporation  in 
automatic-switch  pneumatic  tube  and 
document  conveyor  systems;  and  ITT 
Federal  Division  in  automatic  test 


equipment,  both  military  and  industri¬ 
al.  ITT’s  European  subsidiaries  add  to 
this  experience. 

To  learn  more  about  ITT’s  abilities 
in  the  area  of  automation,  write  for 
further  information. 


.  .  .  the  largest  American-owned  wjrld-wide 
electronic  and  telecommunication  '  nterprise, 
with  101  research  and  manufacturing  units,  14 
operating  companies  and  130,000  employees. 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION  67  Broad  Str«*t.  Naw  York  4,  N. V. 

ITT  COMPONENTS  DIVISION  •  ITT  FEDERAL  DIVISION  •  ITT  INDUSTRIAL  PRODUCTS  DIVISION  •  ITT  LABORATORIES  •  INTELEX  SYSTEMS  INCORPORATED 
airmatic  SYSTEMS  CORPORATION  •  KELLOGG  SWITCHBOARD  AND  SUPPLY  COMPANY  •  ROYAL  ELECTRIC  CORPORATION  •  AMERICAN  CABLE  S  RADIO 
corporation  •  FEDERAL  ELECTRIC  CORPORATION  •  ITT  COMMUNICATION  SYSTEMS.  INC.  •  INTERNATIONAL  ELECTRIC  CORPORATION  •  INTERNATIONAL 
STANDARD  ELECTRIC  CORPORATION  •  LABORATORIES  AND  MANUFACTURING  PLANTS  IN  20  FREE-WORLD  COUNTRIES 
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Discount  Plan 

{Continued  from  page  9) 

that  qualified  and  ran  on  Sep¬ 
tember  1  or  thereafter.  After 
November  1,  1959,  advertisers 
will  not  be  allowed  to  earn  dis¬ 
counts  on  any  ads  that  ran  prior 
to  their  sigrning  the  contract. 

Can  I  run  300  lines  in  a  Cour- 
ier-Joumel  the  first  part  of  the 
week  and  repeat  the  ad  in  a 
Louisville  Times  the  last  of  the 
week  to  count  as  600  lines  for 
the  week? 

No — not  if  identical  copy  is 
used  and  the  90c  combination 
gross  rate  is  earned. 

Yes — if  each  insertion  is 
billed  at  the  single  paper  rates. 

If  my  weekly  insertions  vary 
as  to  the  paper  or  combination 
tised,  and  I  run  more  than  my 
minimum  required  linage,  on 
what  line  rate  will  my  excess 
linage  discount  be  computed? 

Discount  will  be  computed  in 
terms  of  dollars  spent.  They 
will  be  computed  against  dollars 
for  advertising  in  the  order  run 
during  the  week.  In  other  words, 
a  C-I-D  advertiser  on  a  300  line 
per  week  minimum  might  run 
200  line  copy  in  a  Monday  com¬ 
bination,  100  lines  in  a  Tuesday 
Times  and  200  lines  in  a  Friday 
Courier  -  Journal  during  the 
same  week.  Discounts  on  the 
300  line  minimum  (200  line 
Monday  combination  and  100 
lines  Tuesday  Times  would  be 
computed  at  4%  on  the  dollars 
spent  for  the  two  insertions. 
The  200  line  Friday  Courier- 
Journal  copy  would  be  excess 
linage  and  would  earn  a  5%  dis¬ 
count. 

• 

William  Hamilton  Dies 

William  Richard  Hamilton, 
73,  former  sports  editor  of  the 
New  Orleans  (La.)  Item;  Aug. 
29,  died  after  a  long  illness.  At 
the  time  ill  health  forced  his  re¬ 
tirement,  Mr.  Hamilton  was 
working  on  the  Galveston 
(Tex.)  News. 


Coverage  Set 
For  K’s  Tour 
Of  Country 

Nikita  Khrushchev’s  Ameri¬ 
can  odyssey  will  be  chronicled 
by  40  of  the  Soviet  Union’s 
most  prominent  writers,  jour¬ 
nalists  and  photographers. 

The  number  and  prominence 
of  the  literary  squad  accom¬ 
panying  the  premier  here  far 
exceeds  the  group  which  fol¬ 
lowed  Stalin  to  Tehran  and 
Potsdam. 

A  partial  list  of  persons  in  the 
party  was  given  out  this  week 
at  the  Kremlin.  It  included 
Leonid  F.  Ilyichev,  chief  of  the 
Communist  party’s  propaganda 
apparatus;  Pavel  A.  Satyukov, 
editor  of  Pravda;  and  Alexsei  1. 
Adzhubei,  editor  of  Izvestia,  the 
premier’s  son-in-law. 

Editors  of  numerous  Soviet 
publications  will  be  in  the 
group;  such  as  Mikhail  Sholo¬ 
khov,  famed  post-revolutionary 
writer;  Alexander  Tvardovsky, 
the  poet;  and  Elya  Ehrenburg, 
the  novelist. 

Associated  Press  and  United 
Press  International  are  prepar¬ 
ing  for  mass  coverage. 

AP  has  assigned  Raymond  T. 
Crowley,  Washington  News  edi¬ 
tor,  to  be  in  charge  of  coverage. 
Writers  on  the  tour  will  include 
William  L.  Ryan,  Russian  ex¬ 
pert;  Douglas  B.  Cornell,  John 
Scali,  Frances  Lewine,  Reiman 
Morin,  Saul  Pett,  Arthur  Edson, 
George  Syvertsen  and  Robert 
Tieken. 

UPI  will  have  a  trio  of  by¬ 
liners  with  the  premier  all  the 
time.  They  are  Jack  V.  Fox, 
Henry  Shapiro  and  Colette 
Blackmore.  In  Washington  the 
staff  of  writers  will  include 
Merriman  Smith,  Stewart  Hens¬ 
ley,  Ernest  Barcella  and  Bruce 
W.  Munn. 

UPI’s  photo  coverage  will  be 
supervised  by  Harold  Blumen- 
feld,  with  Frank  Cancellare  of 
Washington  booked  for  the  press 
plane.  Other  photo  assignments 
have  gone  to  George  Gaylin, 
Edward  Majeski,  Cliff  Mc¬ 
Dowell,  A1  Cocking,  Ray  Ma- 
roney,  Carl  Kramer,  Peter 
Harris,  Joe  Dunn  and  Earl 
LeClaire. 

• 

Weekly  Sold 

Livingston,  Tenn. 
Mr.  and  Mrs.  Robert  L.  Eld- 
ridge  have  sold  the  Livingston 
Enterprise,  a  weekly  newspaper 
here,  to  Mr.  and  Mrs.  Austin 
Jennings  of  Woodbury,  Tenn., 
and  Mr.  and  Mrs.  Richard 
Knight  of  Donelson,  formerly  of 
Woodbury. 


Ray  Mitten  Dies; 
Crippled  Reporter 
In  Washington 

Washington 
Leaving  a  note  explaining  that 
“life  has  become  intolerable,’’ 
Raymond  C.  Mitten,  46  year  old 
newspaperman  who  suffered 
serious  physical  impairment  as 
a  result  of  a  polio  attack  in  his 
infancy,  plunged  to  his  death 
from  the  13th  floor  National 
Press  Club  Sept.  3. 

Mr.  Mitten  was  born  in 
Akron,  0.,  educated  at  Penn 
State,  and  came  to  Washington 
about  15  years  ago  as  corre¬ 
spondent  for  the  Akron  Beacon- 
Journal.  He  became  editor  of 
the  U.  S.  Chamber  of  Commerce 
Legislative  Digest  in  1951  and 
two  years  ago  resigned  to  do 
free-lance  writing.  Although  his 
anns  and  legs  bore  the  crippling 
effect  of  the  infantile  pai'alysis 
attack,  Mr.  Mitten  covered  regu¬ 
lar  Capitol  Hill  and  Federal 
Agency  “beats”  and  used  no 
artificial  walking  aids. 

• 

Saturday  Edition 
On  Doorstep 
Before  8  A.M. 

Pittsfield,  Mass. 
The  Berkshire  Eagle  began 
publishing  its  Saturday  edition 
in  the  morning  on  Sept.  5.  Home 
and  newsstand  delivery  of  the 
normally  evening  paper  was 
completed  by  8  a.m. 

The  Eagle  will  continue  to 
publish  in  the  evenings  Monday 
through  Friday. 

Members  of  the  Eagle’s  com¬ 
posing  room  staff  arived  at  10 
p.m.  for  work  on  the  morning 
edition  attired  in  nightgowns, 
carrying  flashlights  and  wear¬ 
ing  miners’  lamps. 

One  carrier  boy  spent  the 
night  wrapped  in  a  sleeping  bag 
in  the  circulation  department 
office.  The  first  papers  were  off 
the  press  at  4:30  a.m. 

In  announcing  the  change. 
Publisher  Donald  B.  Miller  said: 

“The  five-day  week  has  be¬ 
come  vii’tually  universal  in  in¬ 
dustry,  non-mercantile  business 
and  govei’nment.  The  experience 
of  other  newspapers  has  been 
that  subscribei’s  appreciate  the 
chance  to  read  the  paper  before 
they  start  the  weekend  and  that 
advertisers  welcome  the  oppor¬ 
tunity  to  reach  potential  Satur¬ 
day  afternoon  customers. 

“It  also  has  been  found  that 
news  coverage  suffers  little  if  at 
all  since  the  majority  of  news 
sources  are  shut  down  on  that 
day.” 
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SNPA  Books 
Fulbright  As 
Main  Speaker 

Hot  Springs,  Ark. 
Firsthand  information  on  the 
nation’s  foreign  policy  and  labor 
relations  will  be  on  the  agenda 
of  the  Southern  Newspaper 
Publishers  Association  at  the 
annual  meeting  here  Sept.  28- 
30. 

The  principal  speaker  at  the 
opening  general  session  will  be 
U.  S.  Senator  J.  William  Ful¬ 
bright,  Arkansas  Democrat, 
chairman  of  the  Senate  Foreign 
Relations  Committee. 

Following  his  address  the 
Labor  Committee  will  make  a 
presentation  featuring  Michael 
J.  Bernstein,  counsel  for  the  Re¬ 
publican  minority  on  the  U.  S. 
Senate  Committee  on  Labor  and 
Public  Welfare.  Robert  H.  Spahn 
of  the  Oklahoma  City  newspa¬ 
pers  is  in  charge  of  this  portion 
of  the  program. 

Walter  E.  Hussman,  presi¬ 
dent  of  the  Camden  (Ark.) 
News  and  publisher  of  the 
Palmer  Newspapers,  will  wel¬ 
come  the  SNPA  group  which 
now  numbers  401  daily  news¬ 
papers  with  circulation  over  12 
million  in  14  states. 

Hugh  B.  Patterson  Jr.  of  the 
Arkansas  Gazette,  Little  Rock, 
present  treasurer,  is  slated  to 
move  up  to  the  presidency  to 
succeed  Charles  P.  Manship  Jr 
of  the  Baton  Rouge  (La.)  Stall 
Times  &  Morning  Advocate. 

Directors  whose  terms  expire 
this  year  are:  Ray  Kimball, Pe 
Queen  (Ark.)  Citizen;  David B. 
Lindsay  Jr.,  Sarasota  (Fla.) 
Herald-Tribune  &  Journal;! A 
Norris,  Ashland  (Ky.) 
pendent;  Kelly  Sisk,  Greenrilh 
(S.  C.)  News  &  Piedmont;  and 
Frank  W.  Mayborn,  Temjii 
(Tex.)  Telegram. 

• 

No  ‘Bogus’  ABowed 
For  Grocery  Group 

Bayonne,  N.  J 
Ad  copy  placed  by  owner-op¬ 
erated  grocery  stores  operatinp 
under  a  common  name  need  not 
be  reset  as  “bogus,”  Arbitrator 
Aai’on  Hoi-vitz  has  ruled  in  * 
case  involving  the  Bayonf- 
Tunes. 

The  Jersey  City  Typography 
cal  Union  claimed  that  ads  o» 
the  “Shop-Rite”  group  of  storfi 
should  be  handled  under  the  re 
production  clause.  The  unior 
argued  that  each  store,  though 
participating  in  a  common  pnt‘ 
chasing  and  distributing  unit- 
was  a  single  local  market. 
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HE  OTCTAEM  OT 
HBAHOBhlX* 

{Keeping  up  with  the  Ivanovs) 


Every  American  spends  $261  a  year  to 
maintain  our  defense.  What  every  Russian 
spends  is,  of  course,  a  secret. 

Unfortunately,  our  defense  dollars  are 
not  buying  as  much  as  they  once  did. 

An  ordinary  jet  operating  in  today’s 
squadrons,  for  example,  tears  through 
$300  an  hour  /««/  for  fuel  and  oil. 

These  aircraft  are  incredibly  complex. 
Contrast  one  system -the  fire  control  sys¬ 
tem -of  a  World  War  II  fighter  with  one 
of  today’s.  The  system  of  fifteen  years 
ago  numbered  200  parts  and  weighed  SO 
pounds.  In  a  typical  new  fighter  plane, 
the  fire  control  system  requires  90  to  100 
component  subsystems  that  number  from 
10,000  to  17,000  parts  and  weighs  some¬ 
thing  like  1,800  pounds. 

To  overhaul  a  World  War  II  bomber  it 
cost  $15,000  for  labor.  Today  it  averages 
$129,000.  Eight  times  as  much! 

The  obvious  result  of  all-out  defense 
expenditures  in  keeping  up  with  the 
Ivanovs  could  result  in  our  country’s  in¬ 
solvency. 

What  can  be  done  about  this? 

Here  is  what  one  of  America’s  leaders 
in  aircraft,  missiles  and  space  vehicles 
is  doing.  The  Northrop  Corporation 


has  pledged  itself  to  the  following  policy: 

“We  see  our  job  as  more  than  an  effort 
to  achieve  merely  sheer  maximum  per¬ 
formance.  We  are  striving  for  products 
that  will  deliver  the  necessary  perform¬ 
ance  with  a  degree  of  simplicity  and  at  a 
level  of  cost  that  spells  feasible  procure¬ 
ment,  operation  and  maintenance.  Our 
ultimate  aim  is  to  take  a  new  step  towards 
security  with  solvency.” 

A  current  example  of  the  application  of 
this  “security  with  solvency”  policy  is 
Northrop’s  family  of  entirely  new  and 
high-performance  jet  planes  costing  only 
half  as  much  as  comparable  aircraft. 
They  use  only  half  as  much  fuel,  and 
permit  twice  the  number  of  aircraft  on 
ready  alert  for  a  given  defense  budget. 

First  in  the  air  of  this  new  family  is 
Northrop’s  T-38  Talon.  The  T-38  is  the 
first  low-cost,  supersonic  aircraft  to  train 
our  space  age  airmen. 

Northrop’s  Freedom  Fighter-in  the  same 
N-156  family -will  deliver  to  the  U.S. 
and  Free  World  nations  the  same  high 
performance  at  low  cost  in  a  fighter. 

Two  examples  from  Northrop.  On  the 
drawing  board  and  in  the  shop,  are  fur¬ 
ther  examples  of  Northrop’s  “security 
with  solvency.” 
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An  open  invitation  to  the  Steel  Union: 

Join  us  in  sl 
forward  step 


Steel  companies  are  spending  billions  of  dollars 
to  modernize  mills,  methods  and  products. 

But  America,  the  world’s  greatest  steel  user, 
can  never  enjoy  the  full  benefits  of  this  multi¬ 
billion  dollar  program  until  the  steel  companies’ 
labor  agreements  are  as  modern  as  the  machinery 
in  the  mills. 

The  steel  companies  extend  this  invitation  to 
the  Union: 

Join  us  in  taking  a  forward  step  to  help 
reduce  wasteful,  out-of-date  practices; 
help  pave  the  way  for  increased  produc¬ 
tion,  improved  productivity,  and  result¬ 
ing  savings  which  can  be  shared  by 
employees,  stockholders  and  the  public 
—  without  contributing  to  inflation. 

Specifically,  we  have  asked  the  Union  to  cooperate 
with  us  in: 

1.  Improving  the  language  and  the  spirit  of  the 
labor  agreements  to  bring  them  up-to-date  with 
modern  operations  and  to  reduce  causes  of  mis¬ 
understanding  and  friction  that  have  developed 
in  the  past; 

2.  Protecting  thousands  of  innocent  workers  by 
discouraging  irresponsible  acts  of  a  lawless  few 
who  engage  in  unauthorized  or  “wildcat”  strikes; 

3.  Retarding  further  inflation  by  dropping  the 
experimental  cost-of-living  adjustment  clause  in 
the  1956  agreements.  This  clause,  intended  to 
spare  steelworkers  from  the  effects  of  inflation, 
has  proven  to  be  itself  inflationary  and  thus  self- 
defeating.  All  of  the  17^  an  hour  added  to  wage 
rates  under  the  clause  since  1956  would 
be  retained. 


These  contract  changes,  accompanied  by  a  co¬ 
operative  attitude  on  the  Union’s  part,  would,  we 
believe,  pave  the  way  to  enable  the  companies  to 
generate  new  economic  progress  to  be  shared  with 
their  employees. 

Accordingly,  in  return  for  agreement 
on  these  contract  changes  we  have 
offered  to  negotiate  a  non -inflationary 
two-year  agreement  providing  an 
increase  in  pension  and  insurance  bene¬ 
fits  this  year,  and  a  modest  increase  in 
wages  next  year. 

Such  an  agreement  would  place  the  steel  com¬ 
panies  in  a  stronger  position  to  compete  with  other 
materials  and  with  imports  of  foreign-made  steel 
...  It  would  give  employees  improved  benefits, 
higher  wages  and  greater  job  security ...  It  would 
help  hold  the  line  against  inflation. 

This  proposal  does  not  threaten  the  basic  rights 
of  Union  members  in  any  way. 

The  companies  recognize  that  the  Union  has  a 
responsibility— and  a  legal  right— to  represent  the 
interests  of  its  members.  The  Union,  on  its  part, 
should  recognize  that  the  companies  have  the  right 
and  obligation  to  manage  their  plants  to  the 
maximum  benefit  of  employees,  shareholders,  and 
the  public. 

In  these  modern  times,  with  great  progress 
already  achieved  and  even  greater  progress  visible 
on  the  horizon,  cooperation  —  not  opposition  —  is 
the  mark  of  real  leadership. 

Only  with  a  cooperative  attitude  on  the  part 
of  the  Union  and  its  leadership  can  the  steel 
industry  fully  meet  the  needs  of  America  and  help 
curb  inflation. 

We  urge  the  Union  to  join  us  in  taking  this 
forward  step. 


THE  STEEL  COMPANIES  C00RDINATIN6  COMMITTEE 

375  Lexington  Avenue,  New  York  17,  New  York 
T/i/s  advertisement  sponsored  by  REPUBLIC  STEEL  a  member  of  the  committee 

Republic  Steel  makes  many  versatile  fabricated  items.  Metal  Lumbert>,  for  instance,  is  strong,  sturdy  steel  angles  with  ingen¬ 
iously  placed  slots  so  that  they  can  be  bolted  together  to  form  shelving  or  stands  or  framing.  They  can  be  unbolted  and 
reassembled  for  other  uses.  Metal  Lumber  is  only  one  of  hundreds  of  versatile  products  from  Republic’s  world's  widest 

range  of  standard  steels  and  steel  products. 


Inflation  means  a  backward  step  for  everyone 
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Labor  Day 
Row  Halts 
3  Papers 

Detroit 

The  three  Detroit  dailies — 
Sews,  Times  and  Free  Press 
were  shut  down  Tuesday  by  a 
dispute  involvinp:  Local  13  of  the 
Pressmen’s  Union. 

The  strike  ended  Thursday, 
Sept.  10,  with  the  News  publish- 
in(t  a  96-pap:e  newspaper  and  the 
Times  printing  a  58-page  edition. 

Termed  a  “wildcat”  strike  by 
Robert  C.  Butz,  executive  secre¬ 
tary  of  the  Detroit  Newspaper 
Publishers  Association,  the  trou¬ 
ble  stemmed  from  a  Labor  Day 
disatfreement  between  pressmen 
and  management  at  the  Detroit 
News. 


NO  ARGUMENT  —  De$  Moines 
Mayor  Charles  F.  lies,  at  left, 
formally  notifies  Garner  W.  (Sec) 
Taylor  that  the  City  Council  has 
renamed  Pioneer  Memorial  Sta¬ 
dium  for  him.  Mr.  Taylor  has  been 
sports  editor  of  the  Des  Moines 
Register  since  1914. 


i95‘: 


Mr.  Butz  gave  this  explana¬ 
tion:  “Twelve  men  out  of  76  re¬ 
fused  to  follow  orders  of  the 
foreman  in  completing  a  Labor 
Day  edition  in  conformance  with 
the  contract  and  the  established 
practice  which  permits  employes 
and  carriers  to  get  off  work  as 
farlv  as  possible  on  holidays. 

“The  pressmen  scheduled  to 
work  at  the  Detroit  News  Tues¬ 
day  morning  joined  in  defending 
the  unauthorized  strike.  After 
the  stoppage  Tuesday  morning, 
local  and  international  union 
officials  urged  the  wildcat  strik¬ 
ers  to  retuiTi  to  work. 

“At  2:30  P.M.  Tuesday,  a 
union  proposal,  signed  by  mem¬ 
bers  of  the  executive  committee 
of  the  union,  providing  for  disci¬ 
pline  of  one  of  the  men  as  a 
basis  of  settlement,  was  accepted 
by  the  Detroit  News  manage¬ 
ment.  However,  the  men  refused 
to  (TO  back  to  work.” 

When  the  New’s  presses  failed 
to  roll  Tuesday  moming,  the 
Times,  which  was  already  on  the 
street  with  papers,  stopped  its 
presses,  and  the  Free  Press  the 
moming  paper,  passed  its 
'Wednesday  editions.  As  Mr. 
Butz  pointed  out,  “the  three  De¬ 
troit  dailies  operate  under  a 
joint  contract  with  local  13  and 
a  strike  against  one  is  a  strike 
awinst  all.” 

The  Pressmen’s  International 
appointed  a  steward,  Walter 
Wisdom. 

The  troublemakers  were  sus¬ 
pended  three  days. 

John  Hardy  Dies 

John  Rufus  Hardy,  56,  press 
chief  for  the  Panama  Canal  Co., 

i^ud  former  reporter  for  the 
Akron  (Ohio)  Beacon  Journal 
and  the  Atfanfo  (Ga.)  Constitu- 
|j»ni  died  Sept.  3,  of  coronary 

^  thrombosis. 


Cubans  Cut  Off 
Meals  to  Dubois 

Jules  Dubois,  the  Chicago  Tri¬ 
bune’s  roving  correspondent  and 
chaiiman  of  the  freedom  of  the 
press  committee  of  the  Inter 
American  Press  Association, 
may  not  be  able  to  eat  or  drink 
anything  if  he  returns  to  Cuba. 

The  Cuban  Federation  of  Gas- 
tronomical  Workers  voted  this 
week  to  suspend  all  services  to 
him  in  retaliation  for  articles  he 
has  written  which  are  deemed 
to  be  offensive  to  the  revolution. 
The  federation  includes  em¬ 
ployees  of  bars,  restaurants  and 
hotels. 

Mr.  Dubois  was  at  his  home 
in  Coral  Gables,  Fla.  He  ridi¬ 
culed  the  action  saying  it  was 
not  only  arbitrary  but  ridicu¬ 
lous.  He  would  pack  a  lunch 
the  next  time  he  w’ent  to  Ha¬ 
vana,  he  said.  Meanwhile  he 
received  an  invitation  from  Jose 
Bosch,  president  of  the  Bacardi 
Rum  Company,  to  be  a  guest  in 
his  home. 

Shakespeare  Plays 
Presented  on  Radio 

Chicago 

The  Chicago  Daily  News  and 
the  Chicago  Sun-Times  will 
sponsor  a  series  of  10  full-length 
dramas  by  William  Shakespeare, 
to  be  broadcast  monthly  by  radio 
station  WFMT,  beginning  Sept. 
6. 

The  productions  will  be  pre¬ 
sented  on  an  alternating-spon¬ 
sorship  basis  by  the  two  news¬ 
papers  as  a  public  service. 

Before  each  program  they  will 
publish  summaries  of  the  plots. 
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Chi  Paper 
Will  Launch 
Color  Drive 

Chicago 

Beginning  Sept.  23,  the  Chi¬ 
cago  American  is  launching  a 
$200,000  circulation  promotion 
campaign,  according  to  a  teaser 
brochure  released  this  week. 

“This  intensive  campaign  will 
break  Wednesday,  Sept.  23,  with 
a  surprise  story  about  the  Chi¬ 
cago  American  —  so  meaning¬ 
ful  and  dramatic  that  it  will  be 
picked  up  as  real  news  by  subur¬ 
ban  and  out-of-town  metropoli¬ 
tan  newspapers,  wire  services, 
local  and  national  TV  and  radio 
stations,  plus  the  trade  press,” 
says  the  brochure. 

The  big  story  apparently  will 
deal  with  the  American  offering 
full  color  facilities  to  its  adver¬ 
tisers,  plus  the  use  of  full  color 
eilitorially,  according  to  in¬ 
formed  sources.  Rumoi*s  that  the 
American  is  going  tabloid  in 
format  were  denied  by  the  news¬ 
paper’s  executives. 

The  $200,000  saturation  cam¬ 
paign,  covering  a  period  of  10 
weeks,  will  include  the  following 
media: 

Full  page  ads  in  the  American 
and  its  sister  paper,  the  Chicago 
Tribune,  in  whose  plant  the 
American  is  now  being  printed 
and  whose  ROP  color  facilities 
are  available  to  the  evening  and 
Sunday  American. 

Car  cards  in  buses,  elevated 
and  commuter  trains. 

Twenty-four  sheet  posters  in 
158  billboard  locations  through¬ 
out  Chicago  and  suburbs. 

Television  spots  nightly  on 
WGN-TV,  plus  singing  radio 
commercials  on  four  radio  sta¬ 
tions  over  a  10-week  period. 

In  addition,  there  will  be  230 
posters  on  American  delivery 
trucks,  over  15,000  colored  cards 
on  telephone  poles;  more  than 
50,000  door  knob  hangers  to  be 
placed  at  non-subscriber  house¬ 
holds;  5,000  metal  lapel  buttons 
to  be  worn  by  carrier  boys,  driv- 
eis  and  other  outside  employes 
of  the  American;  point-of-pur¬ 
chase  displays;  illuminated  signs 
at  the  American  and  on  WGN 
Building,  the  future  home  of  the 
American;  plus  free  sampling 
of  the  American  by  carriers  to 
city  and  suburban  residences. 


John  Barlow  Dies 

John  H.  Barlow,  78,  former 
assistant  city  editor  of  the  old 
New  York  Sun  and  an  employee 
of  the  newspaper  40  years 
died  Sept.  1. 


Cuba  Uses 
Ads  For 
Tourists 

Cuba,  currently  investing 
$200,000,000  of  government 
funds  in  'a  crash  development 
program  for  the  tourist  trade, 
will  begin  a  $1,500,000  advertis¬ 
ing  campaign  in  the  U.  S.  early 
in  October. 

Most  of  the  advertising  bud¬ 
get  has  been  earmarked  for 
newspapers  and  magazines.  The 
campaign  is  being  handled  by 
Harris  &  Co.,  Miami. 

The  advertising  campaign  will 
coincide  with  the  American  So¬ 
ciety  of  Travel  Agents’  World 
Travel  Congress  in  Havana  Oct. 
17-25.  It  is  expected  that  3,000 
travel  agents  and  their  wives 
will  attend. 

Carlos  F.  Almoina,  newly-ap¬ 
pointed  executive  director  of  the 
Cuban  Tourist  Institute  in  Ha¬ 
vana,  announced  Cuba’s  exten¬ 
sive  new  plans  for  promoting 
tourism  to  the  island  at  a  press 
luncheon  in  New  York,  ar¬ 
ranged  by  Bernard  Relin  &  As¬ 
sociates,  public  relations  firm. 

Mr.  Almoina  said  the  prin¬ 
cipal  objective  of  the  advertis¬ 
ing  will  be  to  present  a  new  and 
wider  picture  of  Cuba  as  a  tour¬ 
ist  attraction.  He  pointed  out 
that  heretofore  tourists  concen¬ 
trated  in  Havana  for  a  few 
days  of  sightseeing  and  gam¬ 
bling  and  then  left  the  island. 
By  opening  up  new  areas  with 
other  attractions  and  improving 
transportation  and  constructing 
new  hotels  and  motels,  several 
of  which  are  being  built  by  the 
government,  tourists  will  be  en¬ 
couraged  to  consider  Cuba  as 
an  ideal  place  for  an  entire  va¬ 
cation. 

Accompanying  Mr.  Almoina 
to  New  York  was  Martha  Mar¬ 
tinez,  director  of  promotion, 
publicity  and  public  relations 
for  the  Cuban  Tourist  Institute. 

The  Cuban  officials  said  the 
building  of  hotels  and  other 
tourist  facilities  by  the  Cuban 
government  is  intended  to  en¬ 
courage  and  not  discourage  pri¬ 
vate  investments. 

• 

Big  Proctor  Drive 

Advertising  expenditures  for 
the  Mary  Proctor  line  of  elec¬ 
trical  appliances  for  the  last  six 
months  will  be  nearly  $1,000,000 
on  TV,  magazines  and  news¬ 
papers  throughout  the  U.  S.  and 
Canada.  This  marks  the  first 
time  in  five  years  that  Proctor  is 
making  an  all  out  advertising 
drive  in  all  media. 
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Youth  Camp 
Idea  Pushed 
For  4  Years 


Newspapers  Pay  West  Coast  Offiee 

Compensating  Tax  Chicago 

Farmington,  N.  M.  establishment  of  new 

Lincoln  O’Brien,  owner  of  the  West  Coast  advertising  sales  of- 
Farmington  Times  and  Gallup  for  Family  Weekly  "was  a,n- 
Independent,  has  announced  his  aounced  by  Patrick  E.  O’Rourke, 
two  papers  paid  the  state,  $5,-  advertising  director  of  the  news- 
975.65  and  $675.06,  respectively,  P^per  supplement.  The  new 
for  compensating  tax  through  Faaiily  Weekly  representation  in 
last  May.  San  Francisco  and  Los  Angeles 

Compensating  taxes  are  as-  ^rve  advertisers  and  agen- 
sessed  on  out-of-state  purchases,  cies  in  12  Western  states  and 
as  compensation  for  the  school  British  Columbia.  In  charge  will 
2rc  sales  tax  levied  on  in-state  be  Lee  T.  Weston,  San  Francisco, 
pui’chases.  The  state  only  re-  who  also  acts  as  West  Coast 
cently  began  to  collect  the  tax.  manager  for  Farm  Journal. 


ANNOUNCEMENTS 

Publications  For  Sale 


THREE  BARGAINS  in  Centnl  aj 


Dimanche  Matin,  5707  Chriitc(ii 
Colomb  Street,  Montreal,  Canada 


SMALL  WEEKLY  NE\ 
preferably  Northern  New 
Complete  details  first  I 
brokers.  Box  3836,  Editor  & 


cliissim 


I :  Experienced  shopping  am 
profit-sharinK  basis,  fin«  a 
Box  3828,  Editor  i  Pii 


WANTED 
operator,  ; 
portunity. 
lisher. 


^  Benefit  from  our  Vast  Newspaper  Audience 


NEWSP.4PER  SERVICES 


.\NNOUN  CEMENTS 


ANNOUNCEMENTS 


Press  Engineers 


ISetcspaper  Brokers 


Publications  For  Sale 


UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Specializinfr  in  Newspaper  Praia 
Duplex  and  Goss  Flatbed! 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  WtM 
20  minutes  from  New  York  Cltr 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FTTGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich, 


TWO  PROFITABLE  WEEKLIES  and 
controlling  interest  in  Radio  Station 
representing  Monopoly  Market  situa¬ 
tion  in  Southeast.  Price,  $150,000  with 
29%  down  payment,  Paul  H.  Chap¬ 
man  Co.,  Inc,,  1182  West  Peachtree, 
Atlanta,  Georgia. 

WEEKLY  NEWSPAPER  in  Central 
Ohio.  Successful  for  over  80  years 
and  plenty  of  commercial  printing. 
Must  sell  at  once.  Reasonable  down 
payment.  Can  finance  balance  if  nec¬ 
essary.  Write  Box  3701,  Editor  & 
Publisher, 


IN  TODAY'S  complex  market  your 
broker’s  services  most  often  are  not 
an  expense.  Rather  they  save  both 
buyer  and  seller  time  and  money. 
Newspaper  Service  Co.,  601  Ga.  Sav¬ 
ings  Bank  Bldg.,  Atlanta,  Ga. _ 

OUR  BROCHURE  explains  what  you 
have  to  do  to  buy  or  sell  a  California 
or  Arizona  newspaper  property.  It’s 
yours  for  the  asking.  GABBERT  & 
HANCOCK,  3709-B  Arlington  Ave., 
Riverside,  California. 
ifk  THE  “Golden  Rule"  is  our  yard- 
'  Slick.  A.  W.  Stypes  &  Co.,  Inc.,  625 
Market  St.,  San  Francisco  5,  Cal. 


Newspaper  Press  Installations 


MOVING— REPAIRING— TRUCTN'G 
Fbepert  ^rvice— World  Wide 
SKIDMORE  AND  MASON  INC 
55-59  FYankfort  Street 
New  York  38.  N.  Y. 
BArcIay  ’7-9775 


CALIFORNIA  PROPERTIES 


MACHINERY  andSUPPUTS 


Legal  advertising  weekly  grossing  over 
$45,000  can  be  had  for  $35,000  in¬ 
cluding  accounts  receivable.  Obiner  ill, 
retiring.  Good  potential.  $25,000  re¬ 
quired. 

National  circulation  bi-weekly  catering 
to  aviation-mindixl.  Heavy  classified, 
needs  active  publisher-ad  man.  1958 
gross  $36,000,  no  net.  $22,500  with 
third  dowm. 

Weekly  in  2-paper  Mother  Ix)de  Coun¬ 
ty  doing  over  $2000  a  month  available 
for  $20,000,  $13,000  down.  Price  include® 
Real  Estate  might  discount  for  all  cash. 

Jewish  community  weekly  netting 
$14,000  to  $18,000.  Premium-priced  at 
$15L500  but  genuine  potential  for 
aggressive,  astute  manager. 


Compttsinft  Room 


WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City.  Iowa. 

CONFIDENTIAL  INPORMA'nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif 
WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone:  KEystono  3-1361. 

THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit,  Mich.  TO.  5-5864 
SALFIS-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C. 


Advertising  Rata  j 

CLASSIFIED 

Uiw  Rotes  EACH  CONSECUTIV! 
Insertion 

SITUATIONS  WANTED  (Pjyabli  ^ 
order)  4  time*  ®  55c  per  line 
insertion;  3  times  ®  70c;  2  O 
1  ®  95c.  Add  25c  for  Box  Sertiet 
JOB  APPLICANTS  may  hare  t 
of  printed  employment  application  tow 
ky  sending  self-addressed  8c  itinP* 
envelope  to  E&P  ClassiPed  Dept. 

ALL  OTHER  CLASSIFICATIOW; 
4  times  ®  Sl.OO  per  line  each  inseiw. 
3  time*  ®  SLIS;  2  times  @  $1^^* 


Community  newspaper  group  grossing 
$150,000,  netting  $30,000.  No  plant. 
Owner  entering  new  field.  $30,000  re¬ 
quired.  Don  C.  Matchan,  c/o  W.  B. 
Krause,  Broker.  130  Main  St.,  Los 
Altos,  California. 


MAY  BROTHFHtS,  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity 

_ Newspaper  Appraisers _ 

200  VALUATIONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purposes.  By  mail  if  desired  upon 
receipt  or  required  data.  Compre¬ 
hensive  reports  submitted.  Quali¬ 
fied  court  witness. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 

Publications  For  Sale 


DAKOTA  EXCLUSIVE  -  WEEKLY 
$50,000  gross  glass,  requires  $15,000 
down.  High  net,  fine  plant.  Bailey- 
Krehbiel,  Bo.x  88,  Norton.  Kansas. 
8,000  PAID  CIRCULATION  Weekly  in 
Southern  California  rapid  growth  area. 
Profitable.  $125,000  down.  Vernon  V. 
Paine,  with  L.  H.  Paine,  Box  265, 

U pland,  Calif. _ 

GRAND  OLD  Chart  Area  6  suburban 
weekly  in  the  $180, 000-gross  class.  Not 
a  “cheapie”  but  certainly  a  fine  buy 
for  an  able  publisher  with  good  fi¬ 
nances  and  a  keen  sense  of  values. 
Write  fully,  please.  DIAL,  15  Waverly, 
Detroit  3.  Mich. 

MID-SOUtH~SBMI  WEEKLY.  Headed 
for  $115,000  gross  this  year  and  grow¬ 
ing.  Flxcellent  plant.  Attractive  county 
seat,  city  of  7,500.  Priced  at  $125,000 
with  third  down.  Write  in  confidence, 
showing  ability  to  handle  for  details. 
I  Allen  Kander  and  Co.,  1625  Eye  Street, 
N.W.,  Washington  6.  D.C. 

$160,000  DAILY  “IN  CHART  AREA 


time  @  $1.45  per  line.  3  line  niniPiP- 
Add  25c  for  Box  Service. 

$1.00  SERVICE  CHARGE  FOR  AIRMAIl 

DEADLINE  FOR  CLASSIFIED  AF 
VERTISmG,  Wednesday.  4  pA 

Count  30  unit*  per  line,  no  ebbrevaiw 
(add  1  line  for  box  information.)  * 
holder*'  identities  held  In 
Pdence.  Replies  mailed  daily.  Edlw* 
Publisher  reserve*  the  right  to  edit  • 
copy. 


Wo  offer  the  most  extensive  list  of 
Western  weeklies  and  dailies  through¬ 
out  the  whole  United  States  to  be 
found  anywhere. 

Our  personalized  service  is  geared  to 
meet  the  needs  of  each  buying  and 
selling  situation. 

If  you  are  considering  the  purchase  of 
a  newsiiaper  you  will  want  more  than 
I  just  a  brokerage  service.  You  will  want 
to  utilize  our  vast  experience  in  all 
phases  of  the  newspaper  business. 


DISPLAY  RATES 

Aaats  I  S  IS  2( 
Lines  Time  Timet  Timet  Timet 

564  $510  $430  $405  $370 

282  290  240  228  210 

141  165  140  128  lU 

70  105  95  84  72 


Held  as  Trespasser 

Painesville,  Ohio 
Reporter  George  Jack  Heil, 
Jr.,  of  the  Painesville  Telegraph 
was  arrested  and  charged  with 
trespassing  as  a  result  of  a 
Telegraph  story  exposing  a 
gambling  establishment  in  the 
city. 


Editor  &  Publisher 

1700  Tima*  Towtr  H.  Y.  3*.  ’ 

PhoR*  BRyoat  9-30S2 


JACK  L.  STOLL  A  ASSOCIATES 
Suite  600-601 

6381  Hollywood  Boulevard 
Los  Angeles  28,  California 


CHINERY  and  SUPPLIES  i  MACHINERY  and  SUPPUES  MACHINERY  and  SUPPUES 


Composing  Room  | 

Press  Room  i 

Press  Room  \ 

Circulation 

iMtn)*,  Model  SO,  Serial 
ith  Qukddor,  Mohr  Saw,  6  Molda, 
ic  Pot  Reconditioned  and  Guar- 
4  Main — 4  Side  Magazines — 5 
Mats.  Price  .  $8750.00 

MERIT  PRINTERS 
BQUIPMBa^T  COMPANY 
BOX  SOB 

BARTFORD,  CONNBCmCUT 


ISewsprint  i 

NEWSPRINT  —  All  Sizes 
BIHRENS  pulp  &  PAPER  CO. 

!  E.  45  St.,  N.  Y.,  N.  Y.— MU  6-5675 

Press  Room  | 

OSS  S-uniU,  arob  tTPe,  double  | 
Ida.  22%  *  cut-off.  Color  Hump,  two 
APOO  color  fountains,  Ehid  Feed.  76 
.P.  AC,  &W  drive.  Avaiiable  Feb-  | 

ary  1960.  j 

UPLEX  tubular.  24-i>age8.  2  to  I  I 
niel,  60  H.P.  AC,  &E  drive,  eolor 
mntain,  compiete  stereotype.  Avail-  I 
bis  Dewtnber  1959. 

OSS  4-units,  arch  type,  double  folder,  i 
!%'  eoboff.  Color  Hump,  4-CAPCO 
)iSr  fountains.  End  Feed,  100  H.P. 

A  C-W  drive.  Available  March  1960. 

ICPLEX  tubular,  16-pages,  2  to  1  i 
lodel.  SO  H.P.  AC,  C-W  drive,  color  ! 
mDtain,  complete  stereotyi>e.  Avail- 
lile  July  1960.  ' 

)IJPLEX  flat  bod.  Model  "E”  No.  1049, 

C  H.P.  AC,  G.E.  drive.  Available  now. 

LOYAL  S.  DIXON  CO. 

1144  SaUeoy  St.  Sun  Valley,  Calif. 
Available  Now 

MULTI  COLOR  SCOTT  PRESS 
Injle  bar  newspaper  press  with  22% 

Mh  cut-off.  Operates  up  to  40,000 
tpi«  per  hour.  5  arch  type  units.  2 
oWcrz,  2  color  cylinders,  portable 
olor  fountains.  Press  overhauled,  rub- 
w  tollers  now  in  1956.  Complete  stereo-  i 
n*  equipment,  doubl^truck  casting  ; 
ox  Induded.  Excellent  operating  con- 
lition.  MAKE  OFFER.  I 

San  Franclsoo  Shopping  News  ' 

861  Howard  Street 
San  Francisco,  California _ 

GOSS  4  or  5  UNITS  | 

1 

loll  arms  on  each  end  of  press.  22%* 
W-oS.  AC  drive.  Available  now.  1 

GEORGE  C.  OXFORD 

903  Boise,  Idaho 

^DUPLi:^ PRESS 

i  Uuita,  double  folder.  Only  5  years 
f  owraling  time  after  having  been 
»“Pletely  rebuilt  by  Scott  in  1937. 

C  pages  straight— 64  collect.  22%» 
™  On.  present  web  63”,  spot  color, 
tip  slitters,  angle  bars,  sul^ructure, 
*0  roll  positions,  electric  hoists,  220 
olts,  3  phase  A.C.  speed  24,000  per 
“or  ^ght.  C-H  Conveyor.  1950 
»«vy.Duty  Pony.  Available  Oot.  '69. 

see  this  “6  year  old  press”  in 
Wration  Call  R.  N.  Sheble,  The 
ome  News,  New  Brunswick,  New 
L<‘r«y.  KI.  5-4000. 

GOSS  A^E~raESS  avail- 
ataut  October  16th:  also  meUi 
easting  box,  tall  cutter,  router  and 
*12.500.  Need  space, 
noon,  (in  be  Been  in  daily 
W.  E.  Day,  Co-publisher, 
«n.Tsttler.  Holl^ood.  Florida.  _ 

L®®  PAGE  folder  heavy 

internal  grear  driven  blade. 
f,  ^***^«.  George  C.  Oxford,  Box 
Boise.  Idshe 

X^®'.>Page  “fl^tW  Model  Tab  com- 
motor,  all  electric  controls, 
■'an*  V  chases.  Excellent  condition, 
j  .  removed  and  transported  In 
1.  J'*®®  °r  disassembled.  Converting 
a  "''“Unble  now  as  is,  where 

The  Herald-News,  Fon- 
California.  _ 

.motor  drives  of  25,  40, 
3'lV,;  !!•  i®**-  1®®  H  P-  AC.  George 
•  word.  Box  903,  Boise.  Idaho. 


LIQUIDATION! 

Cocnplete  Mechanical  Plant 
CQuipment  of  the 

CHARLOTTE  NEWS 


7  LINOTYPES— 8-14-18-36 
LUDLOW  Mats 

HAMMOND  Glider  Saw.  Morrison 
Slug  Stripper  —  Ad  Makeup 
Cabinets — Ramelt  Pot  with  Molds 
— Turtles — Oiaaes — Flat  Stereo — 8 
Ton  Eectric  Metal  Pot — ^Pony 
Autoplate — Stahl  Router 
5  Unit  Duplex  Metropolitan  Press, 
22%*’  cutoff  —  all  AC  equipped 

Phone  or  write  for  inventory. 


HELP  WANTED 


DUPLEX  PRESSES 

21  Metropolitan  N  Type  Units 
6  Units  with  color  humps 
6  Folders  with  balloon  formers 
21  Kohler  8  Arm  reels  with  run¬ 
ning  belt  tendons 

Will  sell  any  part  of  the  above. 

Out  of  St.  Louis  Globe-Democrat. 


SCOTT  PRESSES 

5  Identical  Octuple  Presses 

Elach  Press  consists  of  4  Steel 
Cylinder,  Roller  Bearing  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  C-H  Conveyors, 
3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

Trackage  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 

Located:  BOSTON  HERALD- 
TRAVELER. 

Available :  Immediately 


HOE  PRESS.  23  9/16" 

6  Units — Double  Polder — C-H  Con¬ 
veyors — AG  Motors — Portable  Color 
Fountains — Reels.  Complete  Stereo. 

Located:  TRENTON  TIMES 

Available:  Immediately 


DUPLEX  TUBULAR 
PRESSES 

24  Page — Delivered  new  1948-1953 
— Pull  Color  Flexibility — Complete 
Stereo — AC  Solonoid  Drive — Avail¬ 
able  Now 

24  Page — 1  to  1 — Quarter  Polder 
— AO  Drive  —  Stereo  —  Available 
Now 

16  Page — 2  to  1 — Located  San 
Diego  —  AC  Drive — Stereo— Avail¬ 
able  January  1,  1960 


8  PAGE  FLATBEDS 

DUPLEX  A — Missouri 
DUPLB3  AB— N.  Oarollna^Utah 
DUPLEX  E— S.  CkuxJina 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17.  NEW  YORK 
Oxford  7-4590 


,  HOE  5  UNIT  PRESS  '1 
‘  ROP  COLOR  i  I 

5 — 16  Page  Units  i  • 

Roller  Bearings 
Steel  Cylinders 

;  1 — ^Double  Folder  22%'  cutoff 

I  Balloon  Former 

I  1 — ^Double  Color  Hump 

I  Substructure  &  Reels 

125  HP  AC  Motors 

I  : 

I  JOHN  GRIFFITHS  CO.  INC.  | 

I  415  Lexington  Ave.  New  York  17,  N.Y.  | 

!  I 

I _ Stereotype 

1  HOE  3  TON  stereotype  pot  oil  fired 
with  Hoe  pump  and  spout,  ^oii^ent 
'  in  good  condition  and  fair  price  will  be 
I  accepted.  Box  3714,  Editor  A  Publisher. 

I  Wanted  to  Buy 

i 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

i  BEN  SHULMAN  ASSOCIATES 

;  60  E.  42  St.  New  York  17  OXford  7-4590 

Linotype* — Intertypes — Ludlows 
PRINTCRAPT  REPRESB24TATIVES 
277  Broadway _ New  York  7,  N.  Y. 

WANTED:  8-page  Duplex  or  Goss  flat 
I  bed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  Works,  323 
N.  4th  St.,  Phila.  6,  Pa. _ 

j  NEWSPAPER  EQUIPMENT 

1  NEWSPAPER  PRESSES 

I  TYPESETTING  MACHINES 

I  TELETYPESETTTER  BQUIPME24T 
[  Ludlows — Hrods — Mat  Rollers 

COMPLETE  PLANTS 

!  INLAND  NEWSPAPER 

i  SUPPLY  COMPANY 

i  422  West  8th _ Kansas  City  6,  Mo. 

!  MODEL  31  LINOTYPE  in  good  con- 
I  dition.  Should  include  Mohr  saw, 
blower,  electric  pot  and  Margach 
1  feeder.  J.  F.  Bertram,  The  Geneva 
I  (New  York)  Times^ _ 

[  WANTED  TO  BUY— Good  u^  high 
speed  press.  32  to  40  pages,  with  color 
I  available,  not  over  twenty-two  and 
three-quarter  inch  cut-off.  Give  com¬ 
plete  information  including,  make, 
serial  number,  condition,  when  avail- 
1  oble  and  why.  Laurel  Leader-Call, 

;  Laurel,  Mississippi. 

_ HF.IJ*  WANTED _ 

Administrative 


CIRCULATION  MANAGER  —  Prefer¬ 
ably  with  experience  in  farm  field. 
Qualified  to  direct  all  phases  of  circu¬ 
lation  work,  as  well  as  build  new  cir¬ 
culation.  Job  offers  challenge  and  op- 
ix>rtunity.  Write,  stating  qualifications, 
to  H.  Haffert,  Garden  State  Publish¬ 
ing,  Sea  Isle  City,  N.  J. 

_ Classified  Advertising 

ASSISTANT  CLASSIFIED  MANAGESt 
FOR  LARGE  WEST  COAST 
DAILY  AND  SUNDAY 

Prefer  man  36  to  46  who  has  had 
exi>erienoe  in  city  over  200,000  and 
has  proven  ability  as  a  real  producer 
and  competitor.  Elxzellent  salary  and 
unlimited  opportunity  for  the  right 
man.  Write  in  detail  to  Box  3633, 
Eiditor  &  Publisher.  Inquiries  kept  in 
confidence. _ 

CLASSIFIED  DEPARTMENT  MAN- 
ACER.  Strong  on  selling.  $125.  week. 
Advancement.  13,000  circulation.  Chart 
Area  2.  Box  3711,  Eiditor  A  Publisher. 

CLASSIFIED  MANAGER  for  Sovdh 
Dakota's  fastest  growing  Daily.  Classi¬ 
fied  volume  up  80%  in  last  five  years. 
Must  be  resourceful  and  capable  of 
executing  decisions  and  policy,  &x>d 
second  man  on  larger  operation  with 
proven  ability  will  be  considered.  Sal¬ 
ary  and  incentive.  Position  open  Octo¬ 
ber  1.  Fine  climate,  progressive  retail 
and  wholesale  center  at  the  foot  of 
the  Black  Hills.  Write  giving  com¬ 
plete  background  and  experience  to 
E.  H.  Lighter,  Business  Manager, 
RAPID  CITY  JOURNAL,  Rapid  City, 
South  Dakota. 

_ Display  Advertising _ 

DISPLAY  SALESMAN,  experienced  or 
beginner.  Prefer  applicant  from  North 
Eiast  states.  Complete  resume  first  let¬ 
ter.  I.  R.  Van  Aurmen.  Nashua  Tele¬ 
graph,  Nashua,  New  Hampshire. 

EXPBRIEINCED  SALESMEN!  for  na¬ 
tional  advertising  department  on  com¬ 
petitive  7-day  paper.  Major  city  in 
South.  Must  know  how  to  sell,  develop 
sales  presentations,  write  strong  sales 
letters,  use  research  and  work  with 
reps.  Ideal  working  conditions,  good 
starting  salary,  bonus,  company  bene¬ 
fits,  opportunity  to  advance  for  right 
person.  Consider  rep  or  agency  experi¬ 
ence.  Give  full  details  in  confidence. 
Box  3722,  Editor  &  Publisher. 

Unusual  Opportunity 
For  Top  Notch 

Advertising  Account  Executive 

This  is  a  real  opportunity  and  a  i>er- 
manent  position  at  above-average  sal¬ 
ary  on  one  of  the  nation’s  fastest 
growing  and  most  progressive  news- 
pai>er  in  North  Vinrinia  .  .  .  Must 
know  copy  and  layout,  but  above  all, 
be  an  outstanding  salesman  with  know¬ 
how  and  follow-through.  Pleasant 
working  conditioos  and  excellent  liv¬ 
ing  conditions.  Write  or  wire  Ted  Dav¬ 
enport.  Advertising  Director,  Northern 
Virginia  Sun,  Arlington,  Virginia. 


$10,000  SALARY:  possibility  of  incre¬ 
ments,  eventual  financial  interest. 
Profitable,  tong-established,  over  $200,- 
000  volume  Ekistern  state  weekly  de¬ 
sires  college  grad,  under  40,  expert 
on  all  usual  weekly  equipment,  fast 
and  accurate  worker,  record  and  char- 
I  acter  stand  rigid  investigation,  high 
j  I.Q.,  successful  country  weekly  pub¬ 
lishing  record,  perfect  health,  able  to 
I  train  and  manage  employees  for  maxi- 
I  mum  production,  to  be  working  pro- 
I  duction  manager  for  perfectionist  boss, 
j  Tough  job.  (Confining.  Long  hours.  Re¬ 
plies  confidential.  Write  fully  to  Box 
'  3804,  Eiditor  St  Publisher. 

_ Circulation _ 

I  EXPERIEn^CED  CIRCffJLATION  MAN¬ 
AGER,  2  sharp  suburban  Chicago 
I  weeklies  in  same  office.  Must  know, 
be  able  to  build  Little  Merchant  Plan. 
High  subscription  rate.  Send  qualifi¬ 
cations.  Bo.x  3815,  Exlitor  &  Publisher. 

I  PROMOTION  MINDED  Circulation 
I  District  Supervisor  for  challenging  i>o- 
'  sition  on  mominir  daily  in  highly  com- 
i  petitive  area.  E.xcellent  opportunity. 

E’ull  details  first  letter  please.  Thomas 
I  Meegan.  Hudson  Dispatch.  ITnion 
■  City,  New  Jersey. 


AD  MANAGER,  established  weekly 
chain.  Must  service  regulars,  sell  new 
accounts,  layouts.  Salary,  bonus  plan, 
car  allowance.  New  Jersey.  Box  3814, 
Editor  ft  Publisher. 

ADVER’nSING  ASSISTANT  WANT¬ 
ED.  male  or  female,  by  state  and 
national  prize-winning  weekly,  60  miles 
New  York.  Phone  or  write:  Citizen 
Herald.  Walden,  New  York,  Telephone 
2-2222. 

ADVERTISING  EXECUTIVE 

Top  midwest  daily  in  city  of  over 
100,000  seeks  man  for  position  of  as¬ 
sistant  retail  advertising  manager. 
Prefer  man  in  early  thirties  with  suc¬ 
cessful  newspaper  .sales  record,  in¬ 
cluding  several  years  ns  advertising 
manager  of  smaller  daily.  Must  have 
demonstrated  ability  to  supervise  ac¬ 
tivities  of  staff  and  to  originate  and 
carry  through  sales  programs.  Write 
Box  3801,  Eklitor  ft  Publisher. 

ADVEni’nSING  MANAGER,  weekly 
and  shopper,  sighting  for  competitive 
daily.  Char'.  Area  12.  Need  top  pro¬ 
ducer,  planner.  Salary  open.  Box  3812, 
Eklitor  ft  Publisher. 


'DITOR  &  PUBLISHER  for  September  12,  1959 


help  wanted _  HELP  WANTED  HELP  WANTED 


Editorial 


HELP  WANTED 


Editorial 


Display  Advertising 


ADVERTISING  j  REPORTER  REPORTER,  experienced  in  lively  cov-  WIRE  EDITOR  —  Southern  NAiI 

Manager  for  daily  newspaper,  over  erage  of  drama,  movies,  music,  art,  morning  daily  seeks  experienced  tin 

10  000  circulation.  Well  located  and  |  For  aggressive  Southern  daily  in  area  dance;  ability  or  adaptability  for  lay-  editor  preferably  resident  or  natifcd 

progressive  city  of  18,010,  good  work-  |  growing  rapidly  in  population  and  in-  out.  Unusually  interesting  position  Chart  Areas  3,  4,  3  or  9.  Write  Bg 

ing*^  conditions.  All  replies  held  con-  ,  dustrial  importance.  Demands  high.  In-  with  one  of  upstate  New  York’s  out-  3809,  Editor  &  Publisher,  statini » 

tidential.  Write  Box  3806,  Editor  &  i  telligence  and  imagination  primary,  standing  papers.  Send  complete  re.su-  perience,  leferences,  salary  refills 


10  000  circulation.  Well  located  and  |  For  aggressive  Southern  daily  in  area  dance;  ability  or  adaptability  for  lay-  editor  preferably  resident  or  natitcii 
progressive  city  of  18,000,  good  work-  |  growing  rapidly  in  population  and  in-  out.  Unusually  interesting  position  Chart  Areas  3,  4,  3  or  9.  Writ*  Bg 


Personal  interview  necessary.  Box  mes  to  Robert  G.  Fichenberg,  Managing  ments. 

an  F-^MAN  small  siatt  3715,  Editor  &  Publisher.  _  Editor,  The  Knickerbocker  News,  Al-  “  .  .  . ri.  nr  kir^A/rvA/niTm 

^statoh^ '^top'‘'^i^kry,  fast-growing  SPORTS  EDITOR,  semi-weekly  (10,000  bany  1,  N.  Y.  No  phone  calls,  please.  WOMENS  NEWSWRITEM 

Suburban  Chicago.  Must  be  aggressive,  ABC)  strong  local  coverage;  experi- 

strong  on  promotion,  know  layout,  enced  in  page  layout  and  handling  PppQPJpP  Young  aggressive  recent  Joumala* 

Competition.  Start  86,000.  Produce,  stringers;  immediate  opening;  |90.  school  graduate.  To  perform  dutiau 

make  more  Very  permanent.  Box  Contact  R.  D.  Gill,  Dover,  New  Jer-  e  ,  ,  .  general  assistant  to  Society  tditgd 

F^or  &  Publisher.  sey.  Advance.  We  have  a  vacancy  for  a  reporter  outstanding  Southern  Califo.,* 

dSiO,  auicor  o.  X  uumj - - ^ - — — — -  with  the  ability,  the  drive  and  the  .lallv  (  all  or  write  W  N  Pstiew. 

EXPERIEINCED  WEEKLY  SALES-  SPORTS  repoi^r  for  six  day  after-  pride  in  his  work  consistent  with  the  Riverside  Press  Enternidse  Co  Riw 


WOMEN'S  NEWSWRITER 


pppf~)pTpp  Young  aggressive  recent  Joumala* 

^  ^  school  graduate.  To  perform  dutiau 

,,,  ,  ,  ^  general  assistant  to  Society  Edit«i( 

We  have  a  vacancy  for  a  reporter  outstanding  Southern  Calif(i.iii 


»AiAi,Ave,A  w.—- --  - - -  o. ve. -  priuo  lU  nis  worK  consiscent  wiin  tne  Riverside  Press  Enternrisi-  Co  Rite 

"S'*  isir 

Reiiuires  handling  all  advertising  and  sports  page.  Wit  Ledbetter,  Evening  ’  ' 

printing  sales,  helping  Journal,  Nevada,  Iowa. _  want  a  man  (or  woman)  who  by 

some  general  supervision.  Must  w  TWO  REPORTERS  NEEDED.  High  e.xperience,  training  and  instinct  can 
stable,  self-starting  producer  with  experience  level  preferred  for  daily  siiot  a  news  story  through  desire — not 
ability  to  create  and  sell  special  fhO”  that  gives  thorough  coverage  in  a  just  by  assignment, 
motions,  knowledge  lyi»graphy  and  multi-paper  area.  One  will  be  assigned 

ability  to  get  along  with  clients  and  day  side,  the  other  nights.  The  successful  applicant  for  this 

co-workers,  build  good  community  re-  p^y  gg^le,  fringe  l^nefits  and  vacation  opening  must  fit  into  a  fast  moving. 


WRITER 

(Public  Relations) 


kv  Buaii  uay  Blue*  wie  uvner  niKnis.  xiie  auueesaiui  lui  •:  •„  n  i* 

co-workers,  build  good  community  re-  p^y  g^ale,  fringe  benefits  and  vacation  opening  must  fit  into  a  fast  moving, 

lations.  A  tough  responsible  so  policies  rank  with  the  best.  Write  in  progressive  6  day  evening  newspaper  Depaitment  ne-eds  a  youhg  J-gWttt 

please  don't  reply  if  not  fully  qualified  detail:  Don  Wylie,  Managing  Editor,  with  nearly  30,060  circulation  in  North- 

and  willing  to  work  more  than  bankers  Elizabeth  (New  Jersey)  Daily  Journal,  ern  Ohio  which  places  heavy  stress  on  -k  'l  -^i  Th**"^  immmunicatiou. 


hours.  Position  must  be  filled  imme-  yoUNG  (nreferablv  under  writer  local  news.  Ideal  working  conditions  Work  closely  with  top  company  em- 
diately.  so  airmail  or  telepnone  f not  (Preferably  under  «)  w^^^  starting  salary  commensurate  fives,  borne  editorial  and  feature  TO 

ccllect)  full  background  to  Prte  t..  g  S^perjeSce  in  nrenyaU^  ^  with  ability  and  future  progress  on  a  mg  e-xiR-nence  desirable.  Position  oi 

Conover,  Publisher.  Vience  Gondolier,  ^  merit  basis.  ‘o  .'“re-er  in  Public  Relation.* 


Conover,  rumisn  .  9.64x1  general  and  financial  material  for  pub- 

Vi^ce,  Florida.  1-30.1  oi  j^fxK - ^  presentation  required.  Write  full 

NEWS  AND  AD  MAN  loi  so'imi  details,  education,  and  experience  to 


Advertising;  and  Sales  Promotion. 


NEW'S  AND  AD  MAN  for  sound  details,  Vacation,  and  experience  to  ^  3S.‘J5.  resume  of  personal  dia 

Nebraska  weekly.  Car  fui-ni^sh^.  Write  Box  3718,  Editor  and  Publisher.  Editor  &  Publisher.  experience,  including  present®. 

giving  experience  and  -.  A  ^  '  ALERT  NEWSPAPER  reporter  for  Fni-rnR  - Ti - > - ployer  and  salary.  All  refilies  kept  m- 

News-Chronicle,  W  isner._j^bi  asK^__  suburban  area  of  contiguous  towns  EDITOR,  small  city  daily,  fi.u.ntial. 


RETAIL  SALESMAN  with  3-5  years  with  over  15,000  population,  industrial  Rox'^SSOs'^^^Erfito?"*  ^Puhnshel?’"’“"‘*^' 
txtierience  for  California  daily  (23,000).  and  pleasant  residential.  One-man  bu-  Box  3803,  Editor_&  _  Publisher. _ 


txjierience  lor  caiiiornia  uaiiy  r-o.uuuj.  aim  iJieasanv  resiueniiai.  une-man  nu- 
Greal  opportunity  now  and  for  future  reau  directed  from  main  office.  One 


MR.  M.  J.  GRAVES 


TURN  YOUR  HOBBY 
INTO  YOUR  LIFE’S  WORK 


advancement.  Start  $100  to  $115.  Air-  morning  letter,  plus  phone  coverage  INTO  YOUR  LIFE’S  WORK 

mail  experience,  personal  history  to  up  to  noon;  afternoons  on  features,  Mid-west  publishing  company  is  seek- 
Advertising  Director,  Star-Free  Press,  news.  Largest  p.m.  circulation  in  ares  mg  an  able  man  well  vers^  in  edi- 
Ventura.  California.  Two  years’  experience  minimum,  pref-  torial  know-how  plus  a  keen  interest 

— - erably  more.  Good  salary  and  fringe  m  and  knowledge  of  coin  collecting  to 

SPECIAL  PROMOTION  Man  or  worn-  benefits.  Write  full  details  to  S.  H.  head  up  a  weekly  numismatic  news- 
an ;  feature  pages,  editions.  Box  3S2J,  Wendover,  Editor,  Meriden  Journal.  i>aper  publication.  Must  be  qualified  to 
Editor  &  Publisher^ _ Meriden,  Connecticut.  handle  editorial  responsibilities  plus 


THE  KROGER  CO. 

35  East  Seventh  Street 
Cincinnati  1,  Ohio 


in 


Editorial 


Free  Lance 


1,  Connecticut.  handle  editorial  responsibilities  plus 

rnpv  ETYTftVR  i -  scanning  advertising  copy  of  such  a  FREE  LANCERS!  Sell  your  photoiio 

publication.  State  age.  qualifications,  the  huge  house  organ  market.  04 


MFWSMAN’  Citv  hall  and/or  general  I  at’^least’^T  veara*^xij^Hf.n%"’fnr  "rim  salary  expect^  and  'furnish'thrTO  ref-  company  magazines  buy.  Paymentfiw 
accLf^  rrences.  Address  Post  Office  Box  150,  $10  to  $100  for  single  pictures  or 


assignment.  Must  be  fast,  accurate  and  .spot  general  news  copydesk.  Weekiv  nki!!” 

sober  for  hard-hitting,  fast-paced  26,-  .-salary  $132.  Can’t  be  beat  as  a  goo<i  . 


000  Central  Florida  afternoon  daily  in  place  to  work.  Box  3802,  E<litor  &  WANTED :  E’XPERIENCED  SPORTS 


tions.  Free  information.  Gebbie  Pres 
Pictures,  151  W.  48th.  N.Y.C. 


college  town,  non-resort  area.  Airmail  |  Publisher. 


REPORTER.  Must  also  be  qualified  in 


cli^,  relcrences.  Box  3506,  Editor  &  pARM  PAGE  EDITOR.  South.  AIto  general  assignment.  Hint  Andr 


Bureau  Manager.  Reporter.  Deskman.  Managing  Editor,  Daily  News.  Box 


Mechanical 


PRESS-MACHINIST 

Opening  for  all-around  exiieri^ 


EXPERIENCED  REPORTER  (male)  Box  3830,  Editor  &  Publisher. _  1660.  Anchorage.  Alaska. _  Opening  for  all-around  experinKsi 

capable  of  being  in  charge  GENERAL  ASSIGNMENT  reporter  WIRE  EDITOR  for  Florida  P.M.  in  man.  Chart  Area  2.  Please  write  lifiM 

spondents,  knowledge  of  camera  work  fo^  Montana  daily.  Please  air  mail  36,000  city.  Five  day  week,  attractive  salary  desir^  and  a  Mopk# 

—lor  (central  Illinois  dwly,  circulation  biographical  data,  salary  requirements  guaranteed  salary.  Experience,  A-1  resume  of  experience.  Box  3542,  Edit* 


&  Publisher  _ _  I'OK®  1  makeup,  and  layouts. 

Editor  &  t-uDlisner. -  IMMEDIATE  OPENING  for  man  with  ^^"0-  Editor  &  Publisher. 

YOUNG  MAN  or  woman  to  fill  va-  general  news  experience  and  some  WOMEN’S  EDITOR 


"TAPECO" 


TELETYPESETTER  OPERATOR 


cancy  beginning  October  first  on  edi-  knowledge  of  desk.  Contact  Sanford  rhart  Area  T  metreriiit  i  a  oi 

torial  staff  of  prize  winning  New  York  Herald.  Sanford.  Florida.  I  Chart  Area  4  metropolitan  daily  de-  |  PLACEMENT  SERVICE  .  . 


gfate  weeitlv  newsnaner  Write  stating  services  of  a  top-notch  Worn-  Top  pay  for  qualitied  opcraion 

fl^ri^nra  Ld  de^^^ed  to  Box  (f  ™ERE  a  daily  newspaper  reixirter  en’s  Editor.  Fully  experienced,  imagi-  All  areas  .  Write  fnlh 

Editof  &  Pub^sher  ^  who  is  sick  of  low  pay,  dictatorial  eili-  native,  shan>  writer,  excellent  at  make-  P.  O.  Box  10789,  St.  Petersburg  SS.Ih- 


Top  pay  for  qualified  operator* 


3601,  Editor  &  Publisher. 


tors  and  no  chance  for  advancement?  up  including  art  display,  and  knowl- 


ALERT  YOUNG  NEWSMAN  to  han-  Jf.  so,  then  why  not  come  and  enjoy  edgeable  in  the  ways  of  handling  a  LINOTYPE  OPERATOR  WANTD' 
die  AP,  TTS  wire  and  aissist  with  the  oditor-in-chief  of  our  larjre  staff.  Good  salary  for  the  riKht  person,  Experienced  straight  matter,  » 


sports  coverage  for  the  Geneva  (New  Midwestern  weekly.  i>eriodic  increases,  excellent  employee  Steady  work,  go^  wages.  Inqai>^ 


York)  Times.  Permanent  job.  chance  Box  3833.  Flditor  &  Publisher. _  benefit  progr.im.  Reply  in 

to  grow.  Available  now.  Write  full  de-  MANAGING  EDITOR  for  small  after-  3823,  Editor  &  Publisher, 
tails  to  G.  B.  Williams,  Editor.  _  noon  dailv.  Chart  Area  2.  Permanent  r— 

DFSKMAN  mnn-  Write 

DtbKMA2s  fullv.  listing  experience,  salary,  etc..  FD/TCiP  A  Al 


benefit  progr.im.  Reply  in  detail  to  Box  Thomas  Purcell.  Citizen  Herald.  Wd*" 
3823,  Editor  &  Publisher.  <_n.  New  York.  'Telephone  2-2'222. 


Under  35,  should  have  the  ambition  *  Pubji^r^ - | 

and  capacity  to  assume  position  of  dailv  in 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


responsibility  on  aggressive,  develop-  letter 

ing  ^uthern  daily  (morning).  Appli-  <o  Box  3818.  Eihtor  &  Publisher. 


cant  ideally  should  have  six  to  ten 


PICTURE  EDITOR 


years  experience,  be  well-grounded  in  Large  Chart  Area  4  daily  wishes  to  ! 
reporting,  have  several  years  on  rim/  employ  a  picture  editor.  Man  with  ; 


slot.  Applicant  may  be  man  who  is  reporting  and  photography  experience 
stifled  on  metropolitan  daily,  feels  he  who  has  a  good  grasp  of  news,  pic- 


can  contribute  energy  and  imagina-  tore  composition  sense,  and  a  fine 
tion  to  a  m^um-size  daily  expanding  ’feel’  for  layout.  Will  handle  all  pic 


to  meet  increasingly-broader  chal-  nssignments,  selection,  cropping,  etc. 
lenges.  Box  3716,  Editor  &  Publisher.  Broad  employee  benefit  program,  good 


IMMEDIATE  OPENING  for  Managing  WrU^  detaTu"To  m'',?'"'* 

Editor  for  Northeast  Kansas  weekly  in  piTblfsher.  *  i 


fast-growing  city  of  16,000.  Write  giv-  - ^ - 

ing  qualifications  and  salary  desired  POLITICALLY,  SOCIALLY  libor.sl. 


to  Publisher,  Johnson  County  Demo-  well-equipped  weekly  off.set  paper  fea- 
crat,  Olathe,  Kansas. _  turing  photo  journalism  seeks  editor 

‘’"r.  ®re«om‘Eage?Si;s.'  5uc^Tn':*trnes;v 


winning  A.M.  daily,  atout  60  miles  p,„re  important  ‘  than  experi^ner  Tn- 
from  New  York  City.  Miting,  layout,  ,jiana  coiintv  seat  7.300.  Box  3813  Edi- 

mnWpiin  p^npripncp  rpouirpd.  Rrtx  S713.  * _ ’  '  *• 


makeup  experience  required.  Box  3713,  tor  &  Publisher 
Editor  &  Publisher.  - — 


REPORTER  with  knowledc,  c^era.  ALT.  olUrt 

port  in  two  weeks.  State  experience  REPORTER 

references,  with  application.  Junction  capable  of  handling  farm  n 
City,  Kansas,  Daily  Union.  ;  Sun-Democrat.  Paducah.  Kenl 


REPORTER 

capable  of  handling  farm  news. 
Sun-Democrat.  Paducah.  Kentucky. 


Use  CHART  AREA  Number  in  Ad  Cxtpy  for  showint; 
LOCATION  without  IDENTIFICATION 
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HELP  WANTED  SITUATIONS  WANTED  sriXIATlON; 


SnUATIONS  WANTED 


Editorial 


Promotion — Public  Relations  Administrative _  _ Editc 


SITUATIONS  WANTED 


Editorial 


DIRECTOR  OF  PUBLICITY  seasoned  newspaperman,  le 

iMPl  PIIRI  lO  INFORMATION  1  years  as  publisher,  wanu,  position  op-  Mew  York  City  daily,  seeks  spot  with 

|f\INL/  rUD  crating  daily  in  5  to  8  thousand  circu-  future  on  daily,  an 

CoHeue  man  3U;do  interested  and  firo-  i^tion  bracket.  Has  know-how  and  t^litor  &  Publisher, 

feient  in  heading  up  Department  of  I  Iiersonnel  relations.  Provide  t  fgp  ORAD  P 

Pdilic  Information  and  Publications  in  ,  ac^plishments,  Prefer  Chart 


future  on  daily,  any  area.  Box  3518,  NEED  A  MANAGING  Editor^ or  as- 
Editor  &  Publisher.  sistant  Managing  Editor  who  is  calm 

COLLEGE  GRAD  PLUS.  Aim  36.  fl^e  and  capable,  young  and  conservative  7 


^  in  ncauaiiii  uy  i  I>er8onnel  relations,  i'roviae  rot  T  FOR  nRAn  Am  afi  Mv**  capable,  young  ana  conservative; 

:  Information  and  Publ.caUons  in  p^f^f  ac^pllshments.  Prefer  Chart  ^ears  ^Uege^SlAblStfoAs^^^^^  "i"  “»'‘e  p.m.;  dead- 

.  England  College,  fchould  be  fain-  ^,^3,  g  9  10.  Write  Box  3606,  ended  now  is  only  reason  seeking  job. 

‘  ■  man.  personable,  good  writer,  Ed^or  *  Publisher.  [^mTOation  s^i^Ut  Can  lead  and  direct  any  size  staff, 

[oittl.  able  to  do  team  work.  Appli-  "hoii»no^iT,o.  «nvwh»iM  wrork  quietly,  effectively,  and  firmly 

riuun  requires  full  answers.  Confi- - for  l^a^ng^  o^r  any  department  executives  to 

‘:.fneJ^?!s,H,‘l,TX.x  ADVERTISING  SALES  PROMC/riON  w^&Tublilh“.  •‘6Uo,  ^ive.  you  the  kind  of  paper  y.m^ 

'jblishir. 


Editor  &  Publisher. 


— 120,000  material  seeks  a  $10,000  po- 


tor  &  Publisher  *“n‘*  Paper  you  want. 

- m  Good  at  training  new  men;  firsthand 

fiXPERlENCED  EDITOR  wants  lull  experience  of' having  worked  all  beats 


& 


'iousntv.  =5tion  real  challenge  to  in-  experience  of  ' having  workeU  all  beats 

- -  - -  — - - sition  Ottering  real  cnaiienge  to  m  part.time  position  in  Europe,  box  i  fo-  a  ttood  naner  Fast  lit- 

^VHERE'S  ALL  THE  TALENT?  e^i^Hence^'^indudes^sVerterrdailie^^  PY pVm ENf^n '  'id -  writer  can  do  editorials  or’ col- 

He  still  have  outstanding  staff  opiior-  Bureau  work;  college  graduate.  Fam-  EXPERIENCTU)  i>emi-W^kly  mana^  umn.  Very  high  standards.  Believe  any 

Uitiis  for  outstanding  young  men —  ily  man,  28.  Please  direct  your  offer  1  er-editor  swto  new  opportunity.  Now  news  department  can  handle  anything. 


L>  -in  all  areas.  If  your’  ability  to'  Box  3831.  Editor  &  Publisher.  i  9Pe>-atmg  25M00  vo^me  newspaper-  under  proper  leadership.  Single,  physi- 

you  in  the  top  25%  of  the  pack  ofnitrAT  MANAGER-7  vears  daiiC  J"** ,  be  interwted  in  My  ht,  no  drifter.  Write  Box  3825. 

.writing  quality,  bang  out  a  letter  to  ^nTiTday.^E^^x'^ellent^Jrkrg^knt^^^  !  lfa“me1it.°'B^x"  P^ 

FRANK  ASSOCIATES  Mren'*gravfng1nr^s"operat1on'’*E4l  i  *‘^**^^- - 

Box  637  cellent  r^ord  ^^t  and  n^lity  con-  I  SPORTS  EDITOR-Many  years  on  one _ 

Tujunga,  California _  Prefer  New  England  but  will  re-  |  REPORTER.  25,  BA, 


FRANK  ASSOCIATES 
Box  637 

Tujunga,  California 


Salesmen 


EQUIPMENT  SALESMEN 
TELETYPESETTER 


Age  41.  Box  3817,  Editor  &  Publisher.  references  .Wks 


SPORTS  EDITOR — Many  years  on  one _ 

paper.  Covered  everything  fro^m  high  pEPORTER,  25,  BA,  Vet,  2  years  non¬ 
school  to  college  and  major  profemional  daPy  experience,  news,  features,  i^it- 
sports.  President  of  State  Association,  Editor  &  Publisher. 


Circulation 


Award  winner.  Top  references.  Seeks 
minimum  $125  in  Chart  Area  6,  7  or  8. 


SCIEINCE  WRITING  position  sought 


Contact  Bill  McKee,  BIRCH  PERSON-  by  editor  of  small  daily  who  has  been 


lire  TO  lining  in  Editor  and  Publisher  C^art  AVAILABLE  AT  ONCE,  man  with  14  I  NEL  SERVICE,  INC.,  67  E.  Madison  newsman  since  college  graduation  in 
tiontaisra  '  T®’’  exP«^f*enced  in  soling  y^^rs  circulation  experience.  Have  had  '  St..  Chicago  3,  111.  CE  6-5670. _  1936.  Articles  made  interesting  to  gen- 


jnecasting  Machines  and/or  Com- 
xsing  Room  equipment.  Must  be  fa- 
uliar  with  printing  production.  Sal- 


years  circulation  experience.  Have  had  St.,  Chicago  3,  III.  CE  6-5670.  1936.  Articles  made  interesting  to  gen- 

1H4  years  Minneapolis  Star  Tribune.  ,  NEWS  ^ITOR,  wire  editor,  desk,  vial  reader,  satisfactory  to  technician. 
2%  years  Daily  Oklahoman  as  Country  ^  Metropolitan  and  small  city  experience!  Published  samples.  Hox  3819,  Eklitor 
and  City  Circulation  Manager.  Con-  j  36.J7,  EMitor  &  Publisher.  _ _ 

Avenue,*  o!cla'^oma‘'at"y.’  Ph^ne^vVe^^r  !  yiiALmEpT-Test^nsi^  -re^rteTre  SOCIETY  EDITOR  wants  job  in  Chart 
2-3626.  Excellent  references.  1  years  experience  all  phasM.  Use  cam-  Areas  8  9,  or  10.  5  years  exi^rience. 


company  w.  Stevens.  1107  Belford 

^  P  TWV,»  Avenue.  Oklahoma  City.  Phone  Victor 

_ 

Fairchild  Drive 

Plainview,  L.  I.,  New  York  C^IRC'llI  ATION 


CIRCULATION 

MANAGER 


years  experience  all  phases.  Use  cam-  Areas  8,  9,  or  10.  5  years  experience 
era.  Seek  P.M.,  Public  Relations,  or  Available  now.  Box  3717,  ^itor  & 
weekly.  Box  3618,  Elditor  &  Publisher.  Publisher. 

MANAGING  EDITOR  6  years.  New 

England  and  Midwest,  now  heading  VET,  25,  marritsl,  college  grad.  5  years 
competitive  daily  and  Sunday  in  city  dailies,  seeks  job  South  or  West  with 
of  30.000,  8-man  staff,  at  $125  a  week,  challenge,  responsibility  and  hard 
Will  build  saturation  local  news  cover-  work.  Background  stands  any  check. 


FXCF.LI  FNT  BACKGROUND  IN  CIR  nuiiu  saturation  locai  news  cover-  worK.  nacKgrounci  stands  any  cnecK. 

"ciVlATION  PROMOTION  A  N  D  “^e  in  clean  compelling  format  for  Camera,  sports.  layout,  heads,  all 
<5AIFq  Awe  SI  '  growing  10-20,000  circulation  small  beats,  desk.  Prefer  a.m.  Box  3805, 

city  daily  anywhere  in  U.  S.  Young.  Erlitor  &  Publisher. 


I  family,  best  references.  Details,  papers. 
ISTRATIVE  EXPERIENCE  I  interview.  William  N.  Roesgen,  Under- 

EXCEPTIONALLY  STRONG  ON  hill  Center,  Vermont.  TW-92274. 
HOME  DELIVERY  ...  :  NF.W  MFYTn0.ARI70NA-r.AI.TF0R. 


INSTRUCTION _  MANAGER 

- L!?***^*^  /IdrcrfMiwg _  EXCELLENT  BACKGROUND  IN  CIR- 

^  CT7LATION  PROMOTION  AND 

:D0ST  SALES  IN  CLASSIFIED  sales.  Age  4i 

BROrAD  EXECUTIVE  AND  ADMIN- 
380  Newspapers  Have  Enrolled  ISTRATIVE  EXPERIENCE 

Salei-Jieoplt  and  Executives  EXCEPTIONALLY  STRONG  ON 

In  Pari^  SaUs-Training  HOME  DELIVERY  .  .  . 

ourse  in  Classified  -Advertising  pLAN  AND  EXECUTE  OWN  PRO- 
Sales  training  provided  by  the  How-  MOTIONS 

■d  Parish  Course  in  Classified  Adver-  MUST  BE  HIGHLY  COMPETITIVE 
n.'  shows  Classified  personnel  how  Collective  experience  through  all  phases 
^  square  ri^rht  up  to,  analyze  and  of  circulation  and  promotion  at  cost* 
sales  problems  they  daily  en-  conscious  level, 

Jn.»r.  Classifie<l  salespeople  are  ex-  'TOP  PFFFRFIMPF^ 

r^Tly  trained  (at  home — on  THEIR 

TIMEl,  developed  to  increase  their  Available  for  immediate  interview 
•  dividu.'U  sales  production  and  copy  BOX  3S07,  EDITOR  &  PUBLISHED 
skill  to  get  and  keep  more _ _ _ 


iHiiiiiy,  Dusc  reierences.  L/eiaiis,  papers,  tmr  *  xTn8i:»TA  a  i-«*T  a  * 

interview.  William  N.  Roesgen,  Under-  WANTED:  A  CHANCE  to  prove  rny- 

hill  Center.  Vermont.  TW-92274.  self.  June  graduate,  former  editor-in- 

A  chief  of  Tufts  University  newspaper. 

r>  Experience  in  writing,  proofreading. 


OWN  PRO-  ,  NIA.  Reporter,  editor,  31,  3  ywrs  top  pajfe  makeup,  headline  writing  and 

MOTIONS  New  York  slick,  rel^ating  October-  typing.  Anxious  to  begin  career.  Have 

MUST  BE  HIGHLY  COMPETITIVE  November.  Seeks  junior  spot,  small,  am  willing  to  travel.  Steven  W. 

Collective  experience  through  all  phases  paper,  or  magtgine.  All  l^A^s  Sherman.  141  Woodlawn  Avenue,  New 

toiiecTive  experience  tnrougn  an  pnases  considered.  Box  3712,  Editor  &  Pub-  PochplU  N  Y 

of  circulation  and  promotion  at  cost-  j  Jigher.  i\>h  nciic,  .  i. 

conscious  level.  1  ^ ; - r 


TOPFLIGHT  REPORTERS— Seek  posi- 
tions  in  Chart  Areas  9,  10.  11  and  12. 
One  young  man,  ten  years  metropoli- 


Mechanical 


Available  for  immediate  interview.  One  young  man,  ten  years  metropoli- 
BOX  3807,  EDITOR  &  PUBLISHER  tan  reporting,  feature  and  desk  experi-  „ 

ence.  Major  factor  in  cracking  biggest  Q“«''fied  all  phases,  backed  by  severa 

riRCULATION  MANAGER-23  years  Midwest  story  of  the  decade.  S^ks  city  ^Sn^der’assrrtant  “prliducTion 

_ _ ed  tor  nos  tion  on  medium-sized  naoer.  <-onsiaer  assimani  proouciion 


.  ini  i.i  years  -  plants.  Consider  assistant  production 

TV  »  ,  r.  handling  every  circulation  problem.  43  ™itor  position  on  medium-sized  paper,  manager  or  mechanical  sunerintendent 

•’^eTi.t“.n”\  Know  ABC  Little  Mer-  woman,  seven  years  experience.  R^encel  B^x  3705,  Editor  &  P^l^ 

existence  has  proved  since  1954  chant,  carrier  promotion,  mail.  Small  MA  degree.  Fine  on  ^te  features.  - 

at  It  quickly,  thoroughly,  and  sue-  ..o.....  i.-w..  iw,.i,;..„  w...*  nenetrating  series  on  education,  etc.. 


quickly,  thoroughly,  and  sue-  paper’  or  large,  looking  for  best  op-  penetrating  series  on  education,  etc., 
trains  beginners— broadens  portunity.  Prefer  Chart  Areas  4.  5.  9.  unusual  feature  pictures.  Contact:  Bill 


*1  reireshes  experienced  personnel.  Write  Box  3824.  Editor  &  Publisher. 


Photoeraphr 


Put  the  Parish  Course  to  work  for 
now  to  slash  turnover,  heighten 
interest  and  satisfaction  and  de- 


McKee.  BIRCH  PERSONNEL  SERV-  _  *  ^  _ 

ICj:.  INC..  67  E.  Madison  St..  Chicago  PHOTOGRAPHER,  no  button-pusher. 


Classified  Advertising  |  3,  III.  C&6.5670. _ award  winner  but  no  prima  donna. 

rLAS.,,nrD  MANAC,™  A^.ISTANT  JXSR  S  I^E 


or  nuu  ana  ae-  “  '  ™  •  perience  mpdium  dailies.  College  grad 

l"!;  professiona  pride— nil  while  it  C  ,  'S  wiV’  ^^ki*  I  family.  Seeks  job  in  East.  Box  3717 

you  develop  more  Classified  ket.  Box  3837.  Editor  &  Publisher.  Editor  &  Publisher. 


develop  more  CTassified  ^nx  3837,  Editor  &  Publisher. 

_ Correspondents _ 

as  many  of  your  staff  as  you  MEXICO  CITY-CARTBBEAN 


award  winner  but  no  prima  donna. 
Experienced  photo-stories,  news,  wire- 


permanent  position.  Box  3703,  Editor 
&  Publisher. 


BUREAU  CHIEF  .50.000  daily  wants 
fulltime  reporting  on  larger  daily, 
news  magazine,  wire  service.  Marrierl, 


Need  a  Photograoher? 


f>nt  to  have  these  benefits  biriw  w>.  ™ii,Ai^cy  i  i news  magazine,  wire  service.  Marrietl,  A. 

oar  only  investrnent  in  this  woman  correswndent.  30.  Box  3810.  Editor  &  Publisher.  XL  V”k  PuLml? 


pour  only  investment  in  this  2fi-|psson 
r»l'M««>ting  Course  is  866  each,  .^end 


knowledge  Spanish,  photography  (now 
with  top  local  publications)  seeks 


:ir>trve*'hI!iL!i,  write  for  de-  stringer  assignments  for  news  or  fea- 

ture-photo  stories.  Box  25426.  Mexico 
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HOWARD  PARISH  _ Distdar  Advertising _ 

AS.80nATES,  INCORPORATED  ADVERTISING  MANAGER  —  Display 


LIFETIME  JOB  WANTED 


soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospertive 
employers  maintains  a  CONFIDEN- 


ture-photo  stories.  Box  25426.  Mexico  |  I  want  a  job  as  copy  desk  man  with  a  TIAL  list  of  News  Photographers 
City  5.  D.  F.  |  fair  chance  of  advancement  with  news-  available.  Still-TV.  Film-News  reel. 

paper  in  or  adjacent  to  New  York  Most  with  own  equipment.  No  Fees— 


ffisptay  Advertising  j  City.  Have  had  .5  years  diversified  ex-  Write,  w’ire  or  telephone. 

A  nvro'TioiMr'  MAiUAr'icD  tm„i.-  perience  with  several  newspapers,  and  Orald  A.  Clarke 

Display  |  permanent  set-iin.  Am  4524  Towle  .Avenue.  Hammond.  Indiana 

or  ClassifieiL  Small  daily  or  weekly,  i  3,.  married,  and  have  one  child.  Box  Telephone  WEstmore  l-29fi6 

20  years  experience.  Locate  anywhere.  ,000  -e-.!;,...:  m. 

F.  D.  Carlton.  Rochester.  Indiana.  |  3«32^^Editor^  &  - Promotion— Public  Ridations 


I  CtassifipH  A.Iv«,.,i  ■  1  So  oaiiy  or  weexiy.  3,.  married,  and  have  one  child.  Box  Telephone  WEstmore  1-2906 

Msineq  Advertising  Development  20  years  experience.  Locste  anywhere,  -g-,  p-jj,--  m,  . . — 

I  cs  for  Newspapers  Since  1938  F.  D.  Carlton.  Rochester,  Indiana.  —  7 — '  - - : - Promotion— Public  Relations 

■Of,  Nw  -0.1,0.  „•  •  SALESMAN-MANAGER  desires  dis-  NEWSMAN.  27.  A.B.,  myried.  re-  — p..  .mvft  OTtrr  -ill 

"■  lOth  .St..  Miami  47,  Florida  p|av  position  with  future  S-vears  ex-  turning  October  from  years  nolitical  HAVE  FLANNEL  SUIT,  will  travel. 

Oxford  1-8331  I^rTenw  an  phases  newtpapi^r  advM-  •''•*“"'-e  study  in  France.  Bookkeeper.  Star  reporter,  one  of  largest  dailies. 

- J - HsiliT'pJoler^bilit;  in^Sa'es^^  Po.'j-.  city  hall,  features^  desk.  70.000 
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■_^.tnofypp  },rhool _  ieluT^  Famitv  man  ag^  34  CTart  'W-  five  dailies:  1'^  years:  college  "ews  editor,  col  umn  iat  think  piecM. 

OHIO  LINOTYPE  SCHOOL  Areas  3.  4.  Box  3709,  Editor  &  Pub-  Public  Relations.  Army  Public  Informa-  Seek  action  Public  Relations  post  in 

Logan.  OHTO  lisher  HfiP  officer;  seeks  living  wage  on  daily  agency  or  industry.  Age  33.  Family 

LP'otn^,  Intertype  Instruction  dTspI  AY  SArES~fEAM  1  nhone-l  ''''  Relations  job.  Box  3808.  *VP»-  Meat  eater.  Box  3613.  Editor  A 
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situations  wanted 


DISPLAY  SALES  TEAM  1  phone— 1 
field.  Special  features  and  promotions. 
Experienced.  Gentiie-Bondable.  Local 
Los  .Angides  only.  HO  3-1482. 


Editorial 


SPORTS  EDITOR  wanta  career  job 
as  college-publicist-Public  Relations 
man.  Midwest  preferred.  Box  3617, 
Editor  A  Publisher. 


WASHINGTON  FOCUS 


The  situation  is  part  of  tie 
running  battle  over  the  right  of 
the  executive  branch  to  withhold 
infonnation  and  the  power  of 
Congress  to  demand  it. 


Bv  James  J.  Butler 


‘FULL  OF  BEANS’ 

Columnist  Drew'  Pearson  is 
“full  of  beans.”  The  comment 
came  not  from  detractors  but 
from  the  writer  himself.  And  he 
paid  the  price  of  display  adver¬ 
tising  in  the  Washington  new's- 
papers  to  make  knowm  the  fact. 
Addressed  to  “City  Folks,”  un¬ 
der  the  2-col.  caption:  “DREW 
PEARSON’S  FULL  OF  BEANS 
AGAIN,”  the  copy  ran;  “Come 
and  get  your  beans.  I  have  8 
acres  of  unpicked  beautiful 
stringbeans.  We  can’t  pick  ’em 
— no  labor.  You  can  have  them 
— at  $1  a  bushel  in  the  field — if 
you  come  and  pick  them.”  Direc¬ 
tions  for  driving  to  the  Pearson 
farm,  Potomac  Village,  were 
given.  Hundreds  of  pickers 
swarmed  over  the  fields  Satur¬ 
day,  Sunday  and  Labor  Day. 

PAID  ADVERTISING 

Transit  President  O.  Roy 
Chalk  is  in  another  hassle  with 
District  of  Columbia  officials. 
Corporation  Counsel  Clark  F. 
King  has  told  Chalk  to  rip  ad¬ 
vertising  posters  off  the  sides 
of  his  street  cars  and  buses, 
citing  an  ordinance  which  de¬ 
clares  that  ad  matter  may  be 
displayed  on  the  exterior  of  ve¬ 
hicles  only  to  promote  the  busi¬ 
ness  of  the  owrner,  or  identify 
the  conveyance.  Chalk  has  a 
deal  with  downtown  department 
stores:  his  cars  and  buses  carry 


THE  FOURTH  ESTATE 


placards  urging  shoppers  to 
take  the  public  vehicles  “To  X 
Department  Store”;  they,  in  re- 
tuni,  sell  transit  tokens  or  give 
them  in  change  to  customers. 
This  constitutes  payment  for 
the  advertising,  the  District  law 
department  says;  no  such  thing, 
says  Chalk.  A  District  Court 
judge  will  decide. 

♦  ♦  :|c 

STYLE  REMINDER 

The  imminent  arrival  of  the 
Moscow’  chief  of  government  has 
resulted  in  re-issue  of  style  in¬ 
structions  from  the  desk  of  Bel¬ 
mont  Faries,  news  editor  of  the 
Washington  Star.  The  newspa¬ 
per,  Faries  said,  doesn’t  use 
“Khrush”  or  “Mr.  K.”  The  name 
is  always  spelled  out  fully.  IKE 
doesn’t  appear  in  heads  or 
stories  (unless  it’s  a  direct 
quote).  And  it  is  always  “Tru¬ 
man,”  never  “Harry.”  (“XMAS” 
will  be  taken  up  —  and  out  — 
later.) 

*  *  * 

CIPHERS  AND  WITS 

“Ishcabibel”  is  at  ease  deciph¬ 
ering  codes  with  the  best  of  the 
professionals  but  he’s  no  cryp- 
tologist,  he's  a  newspaperman 
who  chose  his  preferred  hobby 
and  believes  every  thinking  man 
has  the  same  right.  David  Kahn 
of  Great  Neck,  N.  Y.,  a  reporter 
for  Newsday,  has  been  in  the 
Capital  attending  the  annual 
convention  of  the  American 


By  Trent 


Cryptogram  Association.  Nick¬ 
names  form  a  tradition  in  the 
Association:  “It  makes  for  more 
intimate  sociability.”  Annual 
gatherings  attract  about  45  per¬ 
sons,  ranging  from  12  to  80 
years,  who  meet  to  exchange 
ideas  and  findings.  They’re  all 
amateurs  w’ho,  said  Mr.  Kahn 
...  or  “Ishcabibel”  .  .  .  use  their 
wits,  generally  knowm  tools  of 
the  trade,  and  one  another’s  ex¬ 
perience  to  break  down  ciphers. 
Chief  tool  is  a  concentric  card¬ 
board  pair  of  circles  with  letters 
of  the  alphabet  on  them,  and  a 
“St.  Cyr  Slide,”  a  slide  rule  with 
letters  instead  of  numbers. 
There  are  electronic  cipher  ma¬ 
chines,  too,  but  those  are  for  the 
pro’s  in  the  art. 

*  •  * 

SECRECY  BAR  KILIT.D 

The  Senate  Appropriations 
Committee  has  killed  the  anti¬ 
secrecy  provision  in  the  mutual 
security  money  bill  that  Presi¬ 
dent  Eisenhower  denounced  as 
an  invasion  of  his  executive 
powers. 

The  amendment  added  by  the 
House  several  w’eeks  ago  provid¬ 
ed  that  funds  w’ould  be  cut  off 
from  the  entire  program  except 
military  assistance  if  the  In¬ 
ternational  Cooperation  Admin¬ 
istration  refused  to  furnish  Con¬ 
gress  or  the  General  Account¬ 
ing  Office  any  infonnation  de¬ 
manded  on  its  operations. 

Senator  A.  Willis  Robertson, 
Virginia  Democrat,  disclosed 
this  w’eek  that  the  committee 
had  voted  by  a  large  majority  to 
cut  out  his  amendment.  It  was 
feared  the  provision  would  vio¬ 
late  the  separation-of-powers. 


REDS  AND  THE  PRESS 

If  John  Dos  Passos  werealiv! 
today  he  would  authenticate  kis 
statement  that  communism  kjs 
a  covetous  eye  on  news  man¬ 
agement  in  United  States  pa¬ 
pers,  the  House  un-American 
Activities  Committee  has  Iw 
assured  by  Frank  C.  Wright  J:, 
of  the  American  Artists  Profes¬ 
sional  League.  Wright  quoted 
from  Dos  Passos’  book  “Most 
Likely  to  Succeed”:  “We  (tke 
communists)  eliminate  Fascists 
from  the  newspaper  workers’ 
unions,  we  install  progressives 
in  the  writers  organizations  d 
the  projected  author  authority, 
By  the  time  this  war  is  over 
w’e  shall  have  captured  fte 
brains  of  the  Nation.  For  the 
first  time  we  can  see  emerpr.j 
the  outlines  of  a  Soviet  Amer¬ 
ica.” 

Wright  suggested  the  Com¬ 
mittee  study  the  extent  to  which 
Communists  got  into  the  wire 
services,  newspapers  and  other 
publications,  and  then  review 
the  voting,  paper  by  paper, 
when  the  issue  of  throwing  the 
Reds  out  of  the  American  News¬ 
paper  Guild  was  decided. 

• 

Paper  Mill  Workers 
Want  30-Hoiir  Week 

MONTBESI. 

Pulp,  Sulphite  and  Paper 
Workers’  unions  meeting  here 
Sept.  2  declared  in  favor  of  a 
30-hour  work  week  in  the  pulp 
and  paper  mills.  At  present  there 
is  a  40  or  44-hour  work  wei 
Sunday  work  was  also  discussed, 
but  union  delegates  were  not  in 
agreement  on  an  overall  polity 
banning  Sunday  work,  feeliet 
that  this  should  be  negotiated 
regionally. 


Around  the  moon- 
just  before  deadline! 


It’s  in  the  offing-a  successful  shot  around 
the  moon!  But  the  men  at  the  launching 
pad  aren’t  concerned  with  your  press 
time.  Chances  are— as  with  so  many  big 
stories— this  story  may  break  just  at  dead¬ 
line  time.  But  if  your  newspaper  is  among 
the  hundreds  that  have  Linotype  Comets 
in  the  composing  room,  you  can  still  make 
the  edition! 

For  no  linecasting  machine  in  the  world 
is  as  fast  and  simple  as  the  Comet.  No 
machine  saves  so  much  time-and  over¬ 
time.  What’s  more,  operators  go  for  its 
unusually  responsive  touch.  And  because 
the  Comet  is  so  easy  to  maintain  and  ser¬ 
vice,  you’ll  be  happily  suprised  by  the  lack 
of  downtime,  too. 

So  let  your  Linotype  Agency  give  you  a 
simple  demonstration  of  just  how  much 
the  Linotype  Comet  can  do  for  you.  No 
formality  or  obligation  is  required  to 
arrange  this.  .Ju,st  call  soon !  Mergenthaler 
Linotype  Company,  29  Ryerson  Street, 
Brooklvn  5.  New  York. 
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The  SUNDAY 
COURIER  and  PRESS 


Why  does 
^alhsville 
have  the  nation’s 
17th  largest 
retail  furniture 
advertiser? 


Many  reasons.  PMrst,  take  the  store,  Finke  Furniture, 
which  appreciates  the  value  of  consistently  a^jrressive 
promotion. 

Add  a  receptive,  bustlinj?  town— Elvansville— and  the 
job  is  well  started. 

Then,  consider  Evansville’s  newspapers,  with  their 
remarkable  influence  on  Evansville  area  readers,  and 
it’s  understandable  that  Finke  Furniture  profitably 
out-promotes  stores  in  cities  up  to  50  times  the  size  of 
Evan.sville. 

And  don’t  forget  P5nke’s  market.  With  Evansville’s 
metropolitan  population  of  214,800  as  the  core,  Finke 
Furniture  takes  advantage  of  the  whole  retail  trading 
area— nearly  half  a  million  people  who  spend  more  than 
.$450  million  annually  in  retail  stores. 

So  it  goes,  with  advertiser  after  advertiser,  national 
and  local.  The  Evansville  newspapers  consistently  pro¬ 
duce  profit-making  volume  where  it  counts  for  every¬ 
body— over  the  retail  counters. 

Get  the  complete  Evansville  story.  Contact  any 
Scripps-Howard  office. 


EVANSVILLE  NEWSPAPERS 


The  MORNING 
COURIER 


The  EVENING 
PRESS 


Meet  Harold  Finke 

He  guides  the  destiny  of  Evan.sville’s  large.st  furniti* 
store,  annually  uses  more  linage  than  all  but  16  otta 
.similar  stores  nationwide.  Mr.  Finke  .says: 

“Advertising  doesn’t  cost:  it  pays,  especially  when  we  usei 
hJransrille  newspapers.  We’ve  fottnd  if  we  select  merchant 
carefully,  if  we  price  competitively,  if  we  buy  space  adnuuM 
—  we  get  the  customers,  regularly!  I  can’t  think  of  a  W* 
way  for  advertisers,  local  or  national,  to  cover  this  markH. 


NEW  YORK  .  World  Ttlegr, 


CLEVELAND . Press  CINCINNATI . PosI  S  Timor  Star 

PITTSBURGH . Press  KENTUCKY  . KenlurLy  edition 

INDIANAPOLIS . Times  Cincinnati  Post  4  Times  Stor 


DENVER  ....  Rod  ^  Mountoin  News  EVANSVILLE . Prw 

BIRMINGHAM . Post-Herold  HOUSTON . Press 
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6«n«rol  Advertising  Department  ....  230  Pork  Avenue^  New  York  City 
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